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Showdown Looms Over 
Digital Music Licensing 



BY BRIAN GARRITY 

NEW YORK— As fall-launch target 
dates loom for a host of digital-music 
subscription offerings, a showdown 
over royalties appears to be brewing 
between the two major-label services 
in development — MusicNet and Press- 
play — and songwriters and publishers. 



It is now a question of who blinks 
first — and whether a lack of publish- 
ing and performance licenses can delay 
the launch of the new services. 

Although both MusicNet and Press- 
play, as well asa number of other serv- 
iced are promising to roll out in the 
(Continued on page 84) 



Honky-Tonks Endangered 

Developing Artists Suffer As Country Venues Close 



BY RAY WADDELL 

NASHVILLE — Once a vital cog in 
career development for acts ranging 
from George Jones to Garth Brooks, 
the hallowed honky-tonk 
has become an endan- 
gered species as a viable 
country-music venue. 

Playing these rough- 
hewn roadhouses. some 
with chicken wire pro- 
tecting performers from 
bottles and other debris, 
has been a rite of passage for coun 



try performers since the genre's ear- 
liest days. Honky-tonks were known 
for hard-drinking, hard-to-please 
clientele, and they were considered 
an important career 
steppingstone. 

After morphing into 
cavernous line-danc- 
ing warehouses that 
occasionally hosted 
live music during the 
I 'rbtni Coivkoy trend of 
1980s and again during country 
(Continued on page 81) 



Chris Whitley Takes 
New Stand With ATO 



BY BRADLEY BAMBARGER 

NEW YORK — Like many a hluesman of yore. Chris 
Whitley has faced his share of demons — and stared 
at least most of them down. Since his still-revered 
Columbia debut of 10 years ago, Living With the 
Law. the Texas-born singer/guitar slinger has trod 
an utterly artful, individual path, sometimes trou- 
bled hut never betraying the rare talent and 
authentic spirit that has won him friends and fans 
far and wide — including well-placed figures from 
Bruce Springsteen and Keith Richards to Alanis 
Morissette and Dave Matthews. 

Whitley could have been lost in the wilderness 
after parting ways with Sony in 1997 after three 
albums. Instead, the artist continued to tour the 
world solo, and he forged links with various indie 
enthusiasts, producing a lauded trio of back-to-hasics 





releases that solidified his fervent fan base, boosted 
his confidence, and bolstered his catalog. Now — in 
league with Dave Matthews and his ATO Records— 
Whitley has embarked upon the second stage of his 
career renaissance with Rocket Houst, Issued in 
early June, the album stands as both artistic 
epiphany and audience entreaty, as the age-old gut- 
bucket poetics of his solo shows shine in settings col- 
ored by contemporary studio sounds. 

(Continued on page 82) 
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Don't Call It Content— It s Substance Or Nothing 



If you don't turn a profit, you don't have a business. If you 
can't see beyond your own interests, you can't create a future 
for others. And if you don't stand for something, you'll fall for 
anything. These, in brief, are the things I learned after talk- 
ing with and listening to several keynote speakers at the 2001 
Plug.In Conference July 23-24 in New York, produced by 
Jupiter Media Metrix in association with Billboard. 

Rob Glaser, chairman/CEO of RealNetworks, approached this 
columnist at the convention to offer his business card and tell 
me that he always enjoyed the frank thoughts and ideas expressed 
in this space. I thanked him for his kind words but told him in 
all candor that I could not return the compliment, because, as 
I've advised my own staff, Glaser and RealNetworks have shown 
bad form in misleading the public about the company's current 
viability as an enterprise. As recently as May, Claser was quoted 
in Billboard as saying, "I am a bit tired of talking 
about the economics of the Internet . . . There are 
consumers who will pay for things on the Inter- 
net, particularly as the quality of programming 
improves." Perhaps, but Glaser's own firm has yet 
to find the ingredient that makes any so-called 
network a real success: profits. 

"Isn't it true." this writer asked, "that you lost 
$27 million (initially announced as $24 million] 
last quarter?" 

"Yes," he said, nodding. 

"Haven't you said you're now posting a big loss 
[$19.2 million at last report] in the second quarter?" 

"Yes," he said, with another nod. 

"And that you're projecting a larger loss for the 
third quarter?" 

"Yes," he repeated, backing away. 

"Then why," he was asked, "did you either per- 
suade or allow USA Today to state in a lead story 
in its Life section that your company is seeing profits?" 

For the record, the central passage in the April 26 article, head- 
lined NET PROFIT: REAL MUSIC, read "Real, unlike other Net com- 
panies, is making money ($3 million in the first quarter)." 

The truth is that, notwithstanding any professed or inter- 
preted notion of earnings, RealNetworks is employing the preva- 
lent pro forma practice of deceiving investors and the public by 
excluding costs, taxes, and other charges from its bottom line. 
RealNetworks, which terminated 140 staffers July 26, hasn't 
actually made a profit and can't assure anyone when it will. 

RealNetworks, of course, is currently partnered with BMG, 
Zomba, EMI, and Warner Music Group on a proposed late sum- 
mer/early fall launch of digital subscription service MusicNet. 
But as with Pressplay, its Universal Music Group (UMG)/Sony- 
backed competitor, the proper publishing licenses have yet to 
be secured. MusicNet hopes to act as a sort of digital Web-based 
music rental service, lending select ephemeral copies of tracks 
to subscribers for a monthly fee estimated at $12 to $15 with 
an option to buy permanent copies, possibly incorporating 
credit earned during the rental period. 

Glaser, who prefers that third-party retailers set prices, has 
conceded that major labels' fears of cannibalizing CD sales 
will constrain the available shopping list or degree of acces- 
sibility. He is also dogged by many analysts who doubt that 
consumers will pay $180 or more annually for access to a lim- 
ited menu of aurally inferior music via an odd cross between 
a self-programmed radio station and a perishable (but neither 
portable nor CD-burnable) record collection that lacks the 
casual ease of true ownership. 

For his part, Vivendi Universal executive vice chairman 
Edgar Bronfman Jr. announced at Plug.In that Pressplay's sub- 
scription service will launch by September and that prices for 
its songs will be set by the labels. 

We now have an industry in which untold sums have been 
wasted on such boondoggles, while the opportunity is being 
squandered to market DVD-Audio to a post-Napster generation 
that has never been sold its own bona fide super-audio format. 
Meanwhile the Recording Industry Assn. of America (RIAA) 
opposes nonrecoupable, direct payment of digital performance 
royalties to artists, and Digital Media Assn. (DiMA) president 
Jonathan Potter denies a tactical deal with the RIAA in DiMA's 
decision to dodge support of direct payment — exactly the type 
of compensation for struggling artists that an established star 
like Alanis Morissette perceives as a moral issue. 

Potter recently told Billboard, "Direct payment to artists would 
be a wonderful thing, but it's not our issue," and he repeated this out- 
look to this columnist at Plug.In. But Potter had no response to the 
observation that "if direct payment, particularly to struggling artists, 
is indeed a moral issue, then it's everybody's issue, right?" 




Moreover, what could be the purpose of denying such pay- 
ments? And what is the need for specious enterprises like 
MusicNet and Pressplay to begin closing ranks against third- 
party participation in the major-label catalogs placed with sub- 
scription services — unless the aim is to establish a scheme of 
reduced control and diminishing returns for the artists who 
license their music to the majors? 

Alluding to mounting artist/label tension and disenchantment 
by creators over alleged monopolistic abuses of their copyrights 
and digital interests, Bronfman quipped during a Plug.In keynote 
interview session that in his 30 years as a writer of music and an 
industry executive, he doesn't recall hearing any artists say they 
really loved their record labels. Morissette had noted in her July 
23 Plug.In address that "the number of records that are released 
commercially each year in the United States exceeds 30,000. 

land] less than one-third of 1% of those releases 
sell enough to generate a royalty check for an 
artist." In light of her comment, Bronfman's wry 
but telling remark could account for why he's nei- 
ther based his primary livelihood on pop compos- 
ing nor decided to cut solo albums of his material 
for a major label. But it doesn't explain what he 
plans to do about any presumed love lost between 
UMG and the artists on its roster whom he has thus 
far been able to hear from. 

Given the industrywide posturing for the sake 
of Wall Street, the press, or a gullible public, it was 
refreshing at Plug.In to hear Morissette speak of 
how success "stories like mine represent the rar- 
efied and statistically unusual. 

"It is my conviction," she continued, "that 
while the music industry is fueled by artists, their 
point of view is largely left to the advocacy of oth- 
ers, others who may not have their best interests 
at heart. There are changes taking place in the technology 
industry that have created greater opportunity for more art to 
reach a broader audience. If these opportunities are rendered 
out of reach to most artists because of their being monopo- 
lized by a handful of the largest companies, I believe it will 
result in an irretrievable and unquantifiable loss to the audi- 
ence, the artist, and our culture as a whole. 

"To me, this is a moral issue as important as a woman's 
right to choose, protecting land from unnecessary oil drilling 
in Alaska, and the tolerance and acceptance of all religions," 
Morissette added. "Without ensuring the greatest opportuni- 
ty for all voices, it fosters and perpetuates the illusion that we 
are somehow separate from each other . . . There is a way for 
capitalism to flourish while still showing care toward those 
who are not creating as much financial reward . . . This is 
where I believe Congress can help. One role of government is 
to protect its citizens from a one-sided result, artistic or oth- 
erwise, of capitalism unchecked. Legislators, in my opinion, 
would do well to craft legislation that protects the free flow of 
information in the digital world. 

"I am encouraging all artists to educate themselves," Moris- 
sette asserted, "as a means to demonstrate our readiness to 
be part of and have a voice in this process and our willingness 
to engage in a more thoughtful dialogue. We can use our eco- 
nomic power and the power of every individual in our audi- 
ences to support businesses that help fund the arts. We can 
support candidates who embrace our ideals. There are many 
more ways for us to demonstrate our care, and I look forward 
to defining and acting on them alongside other artists and 
those who are concerned. 

"I am excited and optimistic about the future." she con- 
cluded. "I believe artists and creators have a rare gift, and the 
unfortunate aspect of this is that the course this art follows is 
affected by how much money it will make other parties. Many 
artists are primarily motivated by wanting to share their ex- 
pressions with as many people as possible as a form of self- 
definition and self-creation. I invite you to join me in doing 
what we can to ensure that this will continue to happen in as 
diverse and broad-reaching a way as possible." 

Overall, as with her music, Morissette's speech at Plug.In 
was a deeply personal message with universal resonance. One 
could hear a pin drop as she delivered it, and afterward the 
packed, applauding auditorium was visibly touched by the 
speaker's consummate warmth, passion, and honesty. Like all 
that's at stake these days in our industry, Morissette's talk was 
not a matter of "content" — a clear term of corporate con- 
tempt — but rather of substance. For if the current debate were 
not entirely about substance, it wouldn't be about anything 
worth selling, distributing, or even discussing. 
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to meet with rap artists. 
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10 Executive Turntable: Keith 
Walner is named president/COO of 
Milan Entertainment's U.S office. 

13 Colombian artist Juanes was 
surprised to top the Latin Gram- 
my nominees list. 

14 The Beat: Pearl Jam heads 
into the studio to record Its next 
album. 

16 Boxscore: Dave Matthews 
Band, Angelique Kidjo, and 
Buddy Guy gross nearly $5 mil- 
lion in Chicago. 

17 Soundtracks and Rim 
Scores: Composer Don Davis 
set dinosaurs to music for 
Jurassic Park III. 
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by Fred Branson 



UH-OH, SISQO & DOMENICO: Radio may not have taken to Mari- 
ah Carey's "Loverboy," her first single for Virgin, but now con- 
sumers have spoken, and they have the last word. As if they 
were telling radio to go to hell, they have sent Carey's latest 
single into the chart record books. 

"Loverboy" had a six-week struggle as an airplay-only track 
on The Billboard Hot 100, peaking at No. 55 and then falling 
back to No. 61, with a slight rebound last issue to No. 60. 
And that's how Carey makes it into the record books, taking 
the biggest leap to No. 2 in the history of the Hot 100. The 
60-2 jump gives "Loverboy" a five-point edge over the pre- 
vious record-holder. 

It was exactly one year ago this issue that Sisqo enjoyed a 55- 
2 rocket ride with "Incomplete." When the follow-up to "Thong 
Song" made that move on the chart dated Aug. 5, 2000, it 
smashed a 42-year-old record set by Domenico Modugno. On 
the second Hot 100 ever published, the Italian crooner's "Nel 
Blu Dipinto Di Blu (Volare)" zoomed 54-2. The date was Aug. 
11, 1958, so there is something about that summer month that 
sends records hurtling to No. 2. 

Had Carey climbed just one rung higher, she would have set a 
different record, with the biggest leap to No. 1 in chart history. But 
"Loverboy" couldn't out-booty "Bootylicious" (Columbia), the fourth 
Destiny's Child single to reach the top. It's the other way around 
on Hot R&B/Hip-Hop Singles & Tracks, where "Loverboy" takes a 



36-1 hike and "Bootylicious" settles for a 17-2 climb. On the R&B 
chart, "Loverboy" is credited to Carey and featured artists Da Brat 
and Ludacris. But on the Hot 100 side, the mix that gets the credit 
is the one teaming Carey with featured act Cameo. That means the 
soul/funk outfit has its biggest hit on the Hot 100, some 17 years 
and four months after debuting with "She's Strange." Until now, 
Cameo's biggest hit was the classic "Word Up," a No. 6 hit in 1986. 
As much as Carey wanted to hit No. 1 , you can imagine how much 
Cameo would have appreciated topping this chart for the first time. 

Back to "Bootylicious": The single marks the first No. 1 writ- 
ing credit for Stevie Nicks (whose "Edge of Seventeen" is sam- 
pled) in 24 years. Her only other chart-topping credit was for 
Fleetwood Mac's "Dreams" in 1977. 

MAJOR 'MINOR': By remaining No. 1 on The Billboard 200 for three 
weeks, Alicia Keys is the longest-running chart-topping female 
act of 2001. Songs in A Minor (J) beats out Aaliyah's eponymous 
Background set, which enters at No. 2. The only other female acts 
to top The Billboard 200 this year are Janet Jackson (one week 
with All for You) and Destiny's Child (two weeks with Survivor). 
Keys is the first female act to remain at No. 1 for at least three 
weeks since the end of 1999, when Celine Dion reigned for three 
weeks with All the Way . . . A Decade of Song. 

More Fred Branson each week at www.blllboard.com. 



6 



www.blllboard.com 



BILLBOARD AUGUST 4, 2001 




c jurmn MCfm mc/ wvimm. nnc uoor, ■ 



DESTINY'S CHILD • Survivor 
JANET • All For You 
SAMANTHA MUMBA • Baby Come Over (This Is Our Night) 
MANDY MOORE • In My Pocket 
JENNIFER LOPEZ • Play 
BACKSTREET BOYS • The Call (Neptunes remix w/ rap] 
3LW • Playas Gon' Play 
NELLY • Ride Wit Me (featuring CITY SPUD) 
MYSTIKAL featuring NIVEA • Danger (Been So Long) 

R. KELLY featuring JAY-Z • Fiesta Remix 
EVE featuring GWEN STEFANI • Let Me Blow Ya Mind 

CITY HIGH • What Would You Do 
BRITNEY SPEARS • Don't Let Me Be The Last To Know 
■ArNSYNC • This I Promise You 
S CLUB 7 • Never Had A Dream Come True 
UFEHOUSE • Hanging By A Moment 
AEROSMITH • Jaded 
EVAN AND JARON • From My Head To My Heart 
AMERICAN HI-FI • Flavor Of The Weak 

Nt MASSIVE TELEVISION ADVERTISING CAMPAIGN 
IN PLACE TO RUN THROUGHOUT THE SUMMER 
INTO EARLY FALL 2001! 

m EXTENSIVE AWARENESS CAMPAIGNS UNDERWAY 
WITH RETAIL, PRESS AND RADIO! 

Ht COMPREHENSIVE NEW MEDIA 
CAMPAIGN ONGOING! 

m NOW FAN CLUB IN PLACE AT 
WWW.N0WTHATSMUSIC.COM! 
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Island Def Jam Bolsters Rock Profile 

Acquisition Of Roadrunner Strengthens Music Croup's Position Within Genre 



BY ED CHRISTMAN 

NEW YORK— The Island Def Jam 
Croup's acquisition of Roadrunner (£$/- 
board Bulletin, July 26) bolsters the 
label's presence in rock music while rein- 
forcing its strength in brand marketing. 

Terms of trie Jury 25 deal were not dis- 
closed, but Billboard estimates that Island 
Def Jam paid $33 million for a 50% inter- 
est in the 20-year-okl indie, a pre-eminent 
hard rcdc/heavy-metal label whose roster 
includes Slipknot, Nickelback, Sepulture, 
Type 0 Negative, Coal Chamber, and 
Machine Head. Roadrunner had worldwide 
sales last year of about $75 million, of which 
$35 million in volume came from US. sales. 

Lyor Cohen, president of Island Def 
Jam, says that a key reason for the 
acquisition was to strengthen his com- 
pany's position in rock music. With the 
Roadrunner acquisition, Island Def 
Jam's U.S. market share in hard rock 
jumps from 6.3% to 83%, as of July 22, 
according to SoundScan, and its alter- 
ative rock market-share increases from 
3.3% to 4.2%. Overall album market 
share for Island Def Jam goes to 5.82%, 



In The News 

• In a streamlining effort. 
Word Entertainment has as- 
sumed marketing and promo- 
tion functions for Squint En- 
tertainment. Launched in 
September 1997, the label was 
a joint venture between artist/ 
producer Steve Taylor and 
Word/Gaylord Entertainment. 
Taylor, Squint president, re- 
mains with the label (handling 
A&R duties), but the label's 
staff has been let go. Squint's 
roster contains Sixpence None 
The Richer, L.A. Symphony, 
PFR, and Waterdeep. 

• TK Records founder Henry 
Stone, along with Joseph and 
Inez Stone, has filed a com- 
plaint in Miami/Dade County, 
Fla. against Paul Klein and Jack 
White, claiming mismanage- 
ment of Hot JWP Music, their 
jointly owned production and 
distribution company. The 
Stones have asked the court to 
appoint a custodian to manage 
Hot JWP pending resolution of 
the case. 

• Denise Wilder Warren has 
resigned her position as CFO at 
Nashville-based Caylord Enter- 
tainment Company. Caylord 
president/CEO Colin Reed will 
assume her duties while a re- 
placement is being sought. Also 
at Caylord, Karen Spacek joins 
as senior VP, systems and com- 
munications, reporting to Reed. 
She previously was senior VP 
for strategic sourcing at Har- 
rah's Entertainment. 



when Roadrunner's .23% is added in. 

Roadrunner, however, will continue 
operating as a stand-alone entity, using 
its own marketing, sales, and radio pro- 
motion staffs to work records. Roadrun- 
ner has two big releases slated in upcom- 
ing weeks: Slipknot, scheduled for Aug. 
28, and Nickelback, due Sept. 1 1 . 



ROADRUNNER 

E 



In buying Roadrunner, Island Def Jam 
beat out other would-be suitors, includ- 
ing RCA, Atlantic, and Columbia, accord- 
ing to sources. Roadrunner was suppos- 
edly placed on the block because the label 
needed about $15 million to repay edel 
Music money it owes due to an aborted 
deal, which called for edel to receive a 
17% stake in Roadrunner and a five-year 
extension to a distribution agreement 
with edel-owned Red Distribution. But 
Cees Wessels, Roadrunner founder and 
chairman, says that his differences with 
edel have been settled in "a friendly fash- 



ion" that allows Roadrunner to switch 
distribution "immediately" to Island Def 
Jam's distributor/sister company, Uni- 
versal Music & Video Distribution. 

Wessels says, "The beauty of working 
with Island Def Jam, Lyor |Cohen], and 
Jim ICaparro, Island Def Jam chairman] 
is that they recognize the unique franchise 
of Roadrunner and they want to build on 
what I have done in the last 20 years." 

Roadrunner's strength in hard rock is 
so profound that the label has established 
itself as a brand, similar to what Def Jam 
has accomplished in urban music, Cohen 
points out 

Although Roadrunner will remain 
independent both sides see ways of work- 
ing together to break records. "If Road- 
runner needs assistance with certain 
radio formats or particular stations where 
we have stronger relationships, we would 
be there to help," Caparro says. "But 
Roadrunner would lead the charge on 
their records." Similarly, he says there 
might be opportunities for Roadrunner 
to help Island Def Jam with its baby alter- 
native rock acts. 



Visiting Artists To Face 
Rising U.S. Visa Charges 



BY GORDON MASSON 

LONDON — A row is brewing over 
changes to the system that enables 
non-American acts to work in the U.S. 

Under old guidelines, acts visiting 
the U.S. for tours, promotional work. 
TV appearances, and the like were 
charged a basic $110 per application. 
Since most acts employ lawyers or spe- 
cial visa services to secure their work 
permits, actual costs were often high- 
er. But under new guidelines that came 
into force June 1, those 
hoping to obtain a visa in 
less than the normal 30- 
90 days will be charged 
$1,000 on top of the stan- 
dard fee. 

Bob Tulipan, founder of 
the Traffic Control Group — 
which has offices in both 
New York and London — 
welcomes the move. "1 
don't think the (U.S.I gov- 
ernment is trying to gen- 
erate extra money. I think 
the reality here is that they are gen- 
uinely trying to help." Tulipan special- 
izes in visa logistics for the entertain- 
ment business. 

But Paul Birch, chairman of the 
British Phonographic Industry's inter- 
national committee, voiced his anger. 
"The fact is that the U.K. is able to clear 
incoming work permits — not just for 
U.S. artists but for all of the world — 
absolutely free of charge within one 
week. [The U.S. government] charges 
us, but all they can promise is that it 
will be done within several weeks. This 
is a trade barrier, and I think it's some- 




thing that the U.K. government needs 
to take up in Washington." 

Birch is adamant that the U.S. stance 
is part of a concerted effort on the part 
of the U.S. government to prevent non- 
U.S. acts from gaining a foothold in 
their country. "America is trying to dis- 
able us. with whom they battle for 
world sales, as a competitor. This visa 
change is just one more mechanism to 
reduce our competitiveness, and it's 
very distressing." 

Tulipan disagrees, not- 
ing that the $1,000 fee— 
per application, not per 
person, he points out — 
will speed "premium pro- 
cessing" of visas to two 
weeks. He adds that if acts 
can plan U.S. visits far 
enough in advance, the 
process is exactly the same 
as before. 

"Some people believe 
that this will impact on 
small groups, but small 
groups technically don't qualify for the 
category," Tulipan tells Billboard. The 
thinking behind the new charge, he says, 
was that acts needing the quick turn- 
around should be earning a substantial 
wage. The U.S. government contends 
that if those acts want special treatment, 
they should be prepared to pay extra. 

BPI's Birch is unconvinced: "There 
are far more American artists coming 
to the U.K. than there are British artists 
going to the U.S. — we have a 2% share 
of America and they haw a 34% share 
here. If the British can do it for free, 
why can't the Americans?" 



TBA Deal Marks Ongoing 
Consolidation Trend 



BY RAY WADDELL 

NASHVILLE — Management compa- 
nies continue to consolidate, as TBA 
Entertainment conducts final nego- 
tiations to acquire Atlanta-based 
Alliance Artist Limited, management 
company for Styx, Survivor, and the 
Joe Stark Band. 

Charlie Brusco, founder and pres- 
ident of Alliance, will join TBA as 
executive VP. Brusco will retain cur- 
rent clients and receive a broader cor- 
porate role within TBA. He will also 
continue to sign new clients for TBA's 
management division. 

Brusco says the consolidation 
trend among management compa- 
nies — evidenced by recent moves by 
the Firm and Robert Sillerman's cur- 



rently stalled XFM roll-up — prompt- 
ed him to analyze Alliance's opportu- 
nities. Talks began in February. 

"There were a number of different 
deals getting done out there, and I 
became a believer that there would 
be some serious consolidation among 
management companies," Brusco 
says. "With my history of being 
involved in other areas of the busi- 
ness, particularly as promoter and 
talent buyer, TBA fit me very well." 

TBA is a comprehensive enter- 
tainment company specializing in 
uniting the corporate and entertain- 
ment communities. Other clients 
include Brooks & Dunn, Chely 
Wright, Nine Days, Jaci Velasquez, 
4Him, and Point of Grace. 



Market Watch 

A Weekly National Music Sales Report 



YEAR-TO-DATE OVERALL UNIT SALES 


2000 2001 


Total 


427,131,000 405,324,000 


(o5.1%| 


Albums 


394,875,000 384,176,000 


|o2.7%| 


Singles 


32,256,000 21,148,000 


|<>34.4%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2000 2001 


CD 


349,753,000 355,685,000 


|*»1.7»| 


Cassette 


44,203,000 27,741,000 


(■"37.2%) 


Other 


919,000 750,000 


(<M8.4%) 


OVERALL UNIT SALES 


This Week 


14,277,000 


14,555,000 


last Week 
Change 


13,718,000 Change 2000 




ALBUM SALES 


This Week 


13,232,000 This Week 2000 


13,447,000 


Last Week 
Change 


12.974.000 Change 2000 


oIjSK 


SINGLES SALES 


This Week 
Last Week 
Change 


1,045,000 This Week 2000 
744,000 Change 2000 
o40.5% 


1,108,000 

"5.7% 


I TOTAL YTD ALBUM SALES BY STORE 


TYPE 




2001 


2000 



Chain 

Independent 



209,404,000 
55,386,000 



Mass Merchant 



106,683,000 



217,678,000 (<>3.8%) 
63,139,000(012.3%) 
107,172,000 (0.5%) 



Nontraditional 


12,702,000 


6.886,000(^84.5%) 


TOTAL 


YTD ALBUM SALES BY CATALOG TYPE 




2001 


2000 


Current 


240,196,000 


260,325,000 ("7.7%) 


Catalog 


144,038,000 


134,549,000(^7.1%) 


Deep Catalog 


97,843,000 


92,663,000 (<>5.6%) 



Foomote:ln calculating current market share, SoundScan counts only album sates that haiv occurred with- 
in the first IS months of a title's release (12 months fur classical and faz: albums), except for titles that stag 
m the top half of the Billboard 200, m which case sates continue to count as current until a title falls belou- 
Mo. 100. Catalog market share counts sales generated by titles out for more than IS months, excluding the 
exceptions noted abot.v. Deep catalog rs a subset of catalog, which reflects titles that have been out for more 
than .36 months. 



FOB WEEK ENDING 7,7201 



Compiled from a natnnsl sample of retail store and rack sales reports collected, compied. and provided Dy 
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TUNE INTO EUROPE'S MUSIC SCENE 

Track the music trends as they sweep through Europe's charts! 



Music 

Media 



Music & Media covers all the latest developments, issues and events happening 
in and around the European broadcast and music industries. 

With clear and comprehensive charts and listings detailing week on week 
s and airplay changes, Music & Media enables you to keep fully informed and 
to-date with the latest music trends. 



With Music & Media you are able to track the success of titles from the 
dance floor through to radio airplay and sales. 
Music & Media's weekly charts include: 

■ European Hot 100 Singles, listing Europe's best selling singles 

■ European Top 100 Albums, charting Europe's top album sales 

■ European Radio Top 50, tracking Europe's airplay hits 

■ Top National Sellers, the top 10 singles and albums from 
1 6 European countries 

■ Border Breakers, listing European repertoire's airplay 

■ Major Market Airplay, the top 20 most played songs 
from the different European regions 

■ Music & Media's exclusive Pan-European Dance chart - the 
European Dance Traxx, which is based on sales and Club play. 



Subscribe now to Music & Media and take advantage of our special rate for 
Billboard subscribers saving $50 off the cover price — $272. 




To take advantage of this offer, visit www.subscription.co. uk/m&m quoting source BL02 
Or email: sbeames@eu.bpicomm.com 

To find out about advertising opportunities in Music & Media or to request a media pack, 
email: cengel@musicandmedia.co.uk Offer ends July 200 1 

T feS j THE SISTER PUBLICATION TO BILLBOARD AND AIRPLAY MONITOR Billboard 



atonal 



IMUilil 



Simmons Urges UebermanTo Open Dialogue With Rap Artists 



BY BILL HOLLAND 

WASHINGTON, D.C.— Def Jam found- 
er Russell Simmons was not formally 
invited to testify at a July 25 Senate 
Governmental Affairs Committee hear- 
ing on entertainment industry rating 
systems and how they work for parents. 
But Simmons attended the hearing 
anyway, and even managed to get the 
last word at the witness table. 

With only minutes remaining in the 
four-hour hearing at which nine pan- 
elists testified, Simmons stood and 
asked chairman Joseph L Lieberman. 
D-Conn.. if he could make some com- 
ments. Lieberman agreed. 

Simmons said he felt it was impor- 
tant and necessary for lawmakers con- 



templating reforms of ratings and vio- 
lent lyrics to meet with rap and hip- 
hop artists. Through discussion, he 
said, legislators could try to under- 
stand how social reality influences 
those musical genres, which often con- 
tain profane and violent lyrics and end 
up with parental advisory stickers. 

Simmons said that rap music lead- 
ers "understand the concerns of par- 
ents" and are "having dialogues about 
our responsibilities." One result Par- 
ents can use the Web to check out 
lyrics. "About 70% of our lyrics are post- 
ed on our [artists'] Web sites." 

Simmons continued: "We are work- 
ing very hard to make sure that every- 
one understands what they're buying." 





RECORD COMPANIES: Milan Enter- 
tainment promotes Keith Walner 

to president/COO of the U.S. office 
and Michelle Denton to VP/CFO of 
the U.S. office in Los Angeles. 
Milan Entertainment also names 
Rene Klaassen director of sales. 
Ianthe Zevos creative director, 
and Heather Long marketing 
manager in L.A. They were, 
respectively, head of the business 
and legal affairs department, 
director of finance and royalties. 
VP of sales and marketing for 
Snapper Music, sales and retail 
marketing coordinator for 
DreamWorks Records, and direc- 
tor of marketing, promotions, and 
public relations for Zeros and 
Ones Entertainment. 

Larry Offsey is named CFO/ 
COO for both Koch International 
and Koch Entertainment in Port 
Washington. N.Y. He was VP of 
finance and administration for 
PolyGram Holding. 

Tim Delaney is named senior 
VP of international marketing for 
J Records in New York. He was 
GMofArista-U.K. 

Lorena Lopes is promoted to VP 
of operations for Columbia Rec- 
ords in New York. She was senior 
director of operations. 

Glenn Manko is named VP of 
Majera Entertainment Group in 
Wynnewood. Penn. He is also pres- 
ident of Bosou Records. 

Petra Mikutta is named VP of 
corporate communications for 



BMC Entertainment in New York. 
She was a journalist. 

Carolyn Thornton is named 
head of production and label 
relations for Prestigio Record- 
ings in New York. She was an ar- 
tist manager for AM:PM Enter- 
tainment Concepts. 

Vanessa Parker-Davis is named 
senior director of media and public 
relations for Capitol Records in 
Nashville. She was director of media 
relations for Atlantic Records. 

Kavi Ohri is promoted to direc- 
tor of A&R for Virgin Records 
America in Beverly Hills, Calif. He 
was an assistant in A&R. 

Michael J. Newman Jr. is pro- 
moted to director of business 
and legal affairs for Arista Re- 
cords in New York. He was asso- 
ciate director of business and 
legal affairs. 

Brandon Squar is named di- 
rector of online marketing for 
Island Records in New York, lie 
was associate director of online 
grass-roots marketing for the 
Universal Music Group. 

Chris Walch is promoted to na- 
tional manager of single sales and 
marketplace analysis for the 
Island Def Jam Music Group in 
New York. He was sales assistant 
to Mitch Imber. 

Glenn Noblit is named national 
promotion manager for Lost High- 
way Records in Nashville. He was 
director of national promotion for 
Young-Olsen & Associates. 




Pointing out that most rap record buy- 
ers are white, he said that despite the 
profanities, "the plight of the kids who 
live in Compton [Calif.] is a lot clearer 
now to the kids in Beverly Hills." 

Simmons also said he was concerned 
about what he termed "racial profiling" 
in last September's Federal Trade Com- 
mission (FTC) report on marketing vio- 
lence to children, where 23 of the 27 
recordings flagged were rap records by 
black artists. "People work very hard to 
have integrity and honesty in their lyrics. 
The real issue is how to address the suf- 
fering in these communities." 

In his impromptu talk, Simmons 
did not attempt to explain the misog- 



ynistic, racially bigoted, or anti-gay 
themes of some rap lyrics. 

Hilary Rosen, president/CEO of the 
Recording Industry Assn. of America 
(R1AA), acknowledged Simmons' desire 
to speak before giving her testimony, 
which centered on RIAA parental adviso- 
ry program updates announced July 24, 
following a July 20 House hearing on the 
issue that was critical of the record indus- 
try, as well as of Rosen herself. 

The RIAA plans to distribute a bro- 
chure about the parental advisory labels 
to U.S. schools; to update existing retail- 
er countertop displays and posters with 
the Web address parentalguide.org, which 
contains information about the advisory 
program; and to create a TV- and radio- 
based public service announcement about 
the program, featuring Quincy Jones. But 
the new programs do not include any 
requested changes to add content or age 
modifications to the sticker. 

Rosen also said that major labels are 
exploring the use of filters for upcoming 
online services "that will enable parents 
to block music identified by the parental 
advisory label if they choose to do so." She 
also reiterated the industry position that 
it is nearly impossible to have a music-ori- 
ented content warning: "Words are diffi- 
cult to characterize. We do not attempt to 
dictate to parents whether that [advisoryl 



information makes a product appropriate 
or inappropriate for any one age group." 

Lieberman told Billboard after the 
hearing that the RIAA updates "are a 
good start I've been dealing with this 
issue for so long, I sometimes get frus- 
trated, but changes are happening, 
incremental changes. They add up. We'll 
get there." He is the principal sponsor 
of a bill that would allow the FTC to 
prosecute companies deceptively mar- 
keting violent products to children. 

At the July 20 House Telecommunica- 
tions Subcommittee, Rosen's testimony 
did not go over well with Republican 
lawmakers. Committee chairman Fred 
Upton, R-Mich., said he was "deeply trou- 
bled" by the record industry's inaction to 
reform its parental advisory system 

Rep. Barbara Cubin, R-Wyo., asked 
Rosen to read a portion of the lyric to 
white rapper Eminem's "Kill You." Rosen 
refused. "When you hear the words 
about raping your mother or killing your 
mother," Cubin said, "I triink that the 
industry should be embarrassed that it's 
award-winning entertainment" 

The FTC plans to issue a second, more 
comprehensive report on industry mar- 
keting practices in the fall, including an 
undercover shopping survey and detailed 
information of marketing plans initiat- 
ed since the original report 



Plug.ln Reveals Digital Music Rifts 

Obstacles May Stall Launches, Prevent Cooperation Between Online Services 



BY MATTHEW BENZ 

NEW YORK— The annual Plug.ln 
conference provided more details 
about the digital-music offerings due 
soon from the major labels and other 
firms. But it also exposed a rift 
between MusicNet (backed by BMG, 
EMI, Warner Music, and RealNet- 
works) and Pressplay (Sony and Uni- 
versal) that, for now, appears to pre- 
vent the two from teaming up. 

The conference, held July 23-24 in 
New York, was presented for the sixth 
year by research firm Jupiter Media 
Metrix in association with Billboard. 

The sole artist's perspective on dig- 
ital music services was offered on the 
first morning by Alanis Morissette. In 
introducing her, Billboard editor in 
chief Timothy White recalled copy- 
right crusader (and musician) Noah 
Webster, noting that today, the "fun- 
damental civil and creative rights" for 
which Webster fought "must be 
defended more vigorously than ever." 

Morissette decried the music in- 
dustry's co-opting of the digital-music 
space, which she said was once a 
promising forum for unheralded 
artists: "The options for these artists 
are becoming as limited as they were 
under the old paradigm. I believe that 
we have reached a point where leg- 
islative solutions have become neces- 
sary to acknowledge and protect our 
interests as artists." 

In the meantime, the major labels 
continue readying their digital-music 




services for late-summer debuts. 
Speaking the day after Morissette, 
Vivendi Universal vice chairman Edgar 
Bronfman offered a firm launch date 
of the first half of September for Press- 
play. But neither Bronfman, nor rep- 
resentatives of MusicNet and Napster 
(which is also planning a legitimate 
music service), indicated any progress 
toward securing licenses from music 
publishers, which they must do prior 
to launching. (See story, page 1) 

In a panel on legislation and digital 
rights, Digital Media Assn. executive 
director Jonathan Potter and Record- 
ing Industry Assn. of America (RIAA) 
senior VP of government relations/leg- 
islative counsel Mitch Glazier con- 
firmed talks on "common interests." 
But they also said there is no deal as 
yet to jointly support a proposed bill 



to amend the Digital Millennium 
Copyright Act. Glazier said. "It's very 
difficult to anticipate through legisla- 
tion how to cure a marketplace that 
hasn't finished developing yet," 

Bronfman noted that the labels 
behind Pressplay will set their ser- 
vice's pricing, while MusicNet will let 
the retailers to whom it licenses its 
service set their own prices. "Until 
we can sort out those two funda- 
mentally different approaches to dis- 
tributing music," Bronfman said, 
he— like Rob Glaser, CEO of Real- 
Networks and interim CEO of Music- 
Net — acknowledged that cross- 
licensing deals between the two 
services won't happen. 

Meanwhile. Glaser announced that 
Zomba has agreed to license its con- 
tent to MusicNet and has also made 
an unspecified cash investment in the 
service. Not to be outdone, Napster 
used the conference to introduce a 
permanent CEO: former BMG chief 
administrative officer Konrad 1 lilbers. 
He succeeds Hank Barry, interim CEO 
since May 2000, who returns to ven- 
ture capital firm Hummer Wrnblad 
but remains a Napster board member. 

Although Napster is currently 
being shut down, I lilbers said the 
file-sharing service — which once 
boasted 70 million users — is far 
from dead. "We need to get Napster 
going before the consumers go 
somewhere else where you can't 
capture them anymore." 
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.Breaking News Daily 



HMV Revamps In U.S. 
Under Stuart Fleming 

HMV North America 
has restructured Its 
U.S. arm, Bulletin has 
learned. Stuart Fleming, 
formerly director of pur- 
chasing, has been 
named director of HMV 
U.S., overseeing all busi- 
ness in the country. He I 
continues to report to J 
HMV U.S.VP/GM Lesya/ 



Bebel To Join 
Schuon Atop Duet 

Look for Mike Bebel, 
executive VP of busi- 
ness development at 
Universal Music Group's 
eLabs, to be named 
today as COO of Duet, 
UMG's joint venture with 
Sony Music. Bebel will 
work closely with Andy 
Schuon, the president/ 



MTV.com Plans Overhaul 

MTV.com expects to undergo a massive relaunch this 
summer, sources say. "The relaunch will be total: not a 
single page from the old MTV.com will be the same after 
the new MTV.com is launched," says one source. "The goal is 
to make MTV.com the most technologically innovative Web site 
from any major media brand." The relaunch will include ad- 
vanced technology and added el e~~ — «—*«»*} 
users, Including instant messaginj fNEP S Lumbroso 
communities. The relaunch will be Leaving Prez Post 
motional initiative that began ea ItJIarc Lumbroso Is 

I VI stepping down as 
president of French / 
industry body SNEP / 
after just one year on the 1 , 
job. No reasons were 
given. Bulletin has 
learned his successor is 
likely to be BMG France 

U.K. Indie Labels Planning 
'Radical' New Sales Chart 



MTV2. and MTVrnm. 
Zomba Nixes BMG 
Distrib Deal In Canada 

Zomba has terminated 
Its distribution deal 
with BMG for Canada 
according to a source. 
Zomba, parent of Jive 



B« 



| ritain's independent labels are planning to launch their own 
.chart later this year. The Assn. of Independent Music's 
'(AIM) business development committee Is "still very much 
In the consultation process" about the chart, according to chair- 
man/CEO Alison Wenham, but Is likely to launch the sales-based 
system — complete with sponsor— In September. 

Wenham tells Bulletin that the "radical" concept may be a 
multi-format chart to cover the diversity of AIM'S members. 
"Music comes In various different outlets to the consumer nowa- 
days—singles, albums, EPa, vinyl— and we want to reflect th 
diversity and ail different nenro- - nc j areas of rb" ' 



Klein To Exit Reprise Helm; 
No Replacement Is Seen 

Reprise Records president Howie Klein Is to resign this 
week, he confirms to Bulletin. Klein's departure Is in part 
the result of the ongoing Warner Music Group restructuring 
brought on by Time Warner's merger with AOL last year, sources 



say. His title is to be eliminated; Reprise staffers will repi Hilbers Splits BMG; 

Smelfie Up For Post? 



Quartararo, president of Warner Bros. Records Inc, 

Klein, who is expected to continue to work for the cor 
a consultant, has been Reprlse's president for six years 
day will be June 29. — wts o 
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Abramoff Leaves 
Liquid Audio Japan 

Alex Abramoff is re- 
signing as president 
of Tokyo-based Liquid 
Audio Japan (LAJ). Abra- 
moff, formerly presi- 
dent/CEO of Mercury 
Music Entertainment, has 
been president of LAJ 
since September 2000. 
His resignation will take 
effect when LAJ holds a 
board meeting to choose 
a replacement 

Abramoff tells Bulletin 
he has completed the 
unexpected "cleanup 
work" that was required 
at LAJ, and that it's time 
for a new team to help 
the company "start build- 
ing up its own business." 

Tipped to replace Ab- 
ramoff Is Chiakl Konagi, 
currently an LAJ director, 
while Chris Park, Uquii 
Audio America VP 
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Andy Gershon Gets 
V2 President Stripes 

Look for Andy Gershon 
to be named presi- 
dent of New York-based 
V2 Records on Monday. 
He will replace Richard 
Sanders, who Is moving 

!? a ^ n R t"^urces:"kdel Putting 
^?u^":. RED On The Block 

RED Distribution Is be- 
ing shopped by edel 
Music, sources say. Ham- 
burg-based edel bought 
80% of RED from Sony 
Music Entertainment in 
October 1999, paying 
$75 million. Edel chair- 
man/CEO Michael Haent 
jes says talk that RED is 
up for sale is "not true. 
We have said we are 
going to sell non-core 
assets, but RED is a core 
asset." However, execu- 
tives at two of the majors 
confirm to Bulletin that 
edel has approached 
them to determine if they 
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onrad Hilbers, who 
was named execu- 
tive VP/chief administra- 
tive officer for BMG 
Entertainment in 
January, resigned unex- 
pectedly over the week- 
end, Bulletin has 
learned. Sydney-based 
Michael Smellie, senior 
VP, BMG Asia Pacific, is 
rumored as a possible 
replacement. BMG 
■ somment. 
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Gillian Welch Goes Back 
In 'Time' On Acony Disc 



BY JIM BESSMAN 

Gillian Welch's third solo album. 
Time (The Revelator)— due July 31 
from her new DNA-distributed 
label Acony Records — comes at an 
auspicious time for the lauded 
Americana artist. 

Welch is still basking in the glow 
of her bit part in the hit film 0 Broth- 
er, Where Art Thou?, as well as major 
roles on both the film's Mercury 
Nashville soundtrack and the just- 
released Lost Highway set Down 
From the Mountain — Live Concert 
Performances by the Artists and 
Musicians of 0 Broth- 
er, Where art Thou? 

Acony has also re- 
cently reissued Welch's 
two Almo Sounds solo 
sets, Revival (1996) 
and Hell Among the 
Yearlings C98). And 
she has been featured 
in a number of albums 
on Vanguard, includ- 
ing the soundtrack to 
the film Songcatcher 
and the new compila- 
tion Avalon Blues: A 
Tribute to the Music 
of Mississippi John Hurt. 

The title of Welch's new album is 
obliquely derived from the old gospel - 
blues standard "John the Revelator." 
made famous by the likes of Delta 
bluesman Son House. Welch says 
that she "picked up the word 'revela- 
tor' and reapplied it." but the Almo 
Music (BMI) writer is reluctant to 
reveal too much more about her new 
songs. "I want people to hear what- 
ever they want to hear, which is why 
there are no printed lyrics included: 
There are a lot of words on this 
album, but they shouldn't be read — 
just heard. The meaning has to do 
with the way they sound." 

Sonically, Time (The Revelator) 
reflects the production values of 
Welch's longtime partner David Rawl- 
ings. as well as the musicianship of 
the duo — the album's sole players. "It 
just seemed like it was time to take 
full respoasibility," says Welch, whose 
previous albums were produced by T- 
Bone Burnett (producer of 0 Broth- 
er, Where Art Thou?). "It was the 
quickest, most in-budget record 
we've ever made, but our goals were 
modest: We wanted to get the stuff on 
tape the way we know how to play." 

Welch and Rawlings recorded the 
disc at the historic RCA Studio B in 
Nashville. "It's a good thing we fin- 
ished it before visiting the new 
ICountry Music Hall of Fame] Muse- 




um, because it was completely over- 
whelming to walk in and have it 
right in our faces how instrumental 
that room has been in the history of 
country music." Welch says. She 
adds that she witnessed no studio 
"ghosts," but that one of the many 
legends who worked in the room 
does reappear on one of the album's 
key songs — "Elvis Presley Blues." 

"I had all these mythical figures in 
my head and kept recombining dif- 
ferent scenarios — the Titanic, Abe 
Lincoln, Elvis Presley, John Henry," 
Welch says. The song links "Elvis the 
tragic hero with John 
Henry, who was luck- 
ier in that he didn't 
have to live through 
his obsolescence." The 
Titanic began sinking 
the same date Lincoln 
was assassinated, she 
adds, and both events 
are commemorated in 
a pair of new songs. 

Pam Hughes, CM 
for the Nashville-based 
Acony. says a docu- 
mentary devoted to 
the making of Time 
(The Revelator) has been lensed in 
hopes of a TV showing. "It shows peo- 
ple making music in a very tradition- 
al way, with no fuss or Pro Tools, in a 
studio with so much history." 

The Studio B setting has attracted 
Diesel Only recording artist Laura 
Cantrell, who also hosts the Radio 
Thriftshop country show on Jersey 
City, N.J., free-form station WFMU. "I 
used to be a tour guide there and 
always imagined what it would be like 
to make a record in it" Cantrell says. 
"Gillian has such an awareness of 
country and really used that space to 
vibe up the music." 

Andy Sibray, music buyer for Bor- 
ders Books & Music, says "the sky's 
the limit" regarding the album's retail 
potential, in that "her music reaches 
out to everybody — and she's one of 
our favorite artists to work with." 

For radio, Acony is servicing the 
disc to album-oriented formats, in- 
cluding triple A, Americana, and pub- 
lic/college stations. The label has also 
placed ads in roots-music and lifestyle 
publicatioas. Tracks from the disc will 
be featured on various samplers. 

Managed by DS Management and 
booked by Keith Case and Associates 
(both in Nashville), Welch will tour 
the album in the U.S. from the end of 
July through the end of September, 
prior to dates in Europe, where Acony 
is finalizing release deals. 



Universal^ Juanes Gets His Feet Wet 



BY LEILA COBO 

MIAMI — The day before the Latin 
Grammy nominations were an- 
nounced. Juan Esteban Aristizabal — 
better known as Juanes — arrived in 
Miami from his home in Bogota. 
Colombia, earning only a gym bag 
and his guitar. He had been urged to 
attend the July 17 Grammy nomina- 
tion press conference, but he was 
leery about doing so. 

"I kept asking them. 'Why do I 
have to go?' " Juanes says. " 'What if 
they don't call my name? I'll just 
stand there like a fool.' " 

Juanes had reason to be concerned. 
His solo debut album. Fijate Bien 
(Surco/Universal), was a critic's 
favorite but hadn't sold 
100.000 units worldwide 
since its release last Octo- 
ber. In the U.S.. it had sold 
only 20,000 copies. 

But management insist- 
ed that Juanes appear. So 
he bought a $12 T-shirt, 
and that evening, he 
washed the only shoes he 
had brought with him. 

The next day. his shoes 
still wet Juanes' jaw dropped 
in disbelief as his name was 
called for seven nomina- 
tions, more than any other 
artist. "I walked down." he 
says, "and someone told me, 
'Remember this day. It's the 
day you become a star.' " 

Juanes' stardom has al- 
ready begun with the kind of 
media blitz only seven 
Grammy nominations can 
generate. More interesting, though, is 
how a relative unknown managed get 
that number of nods in the first place. 

The answer lies in a slow, steady 
promotional campaign whose main 
thrust was to establish Juanes as "an 
act that had mainstream appeal and 
credibility," in the words of Robbie 
Lear, director of Latin artist marketing 
for Universal Music, Latin America. 

Juanes was helped by his stature as 
the lead singer for Colombian rock 
group Ekhymosis. because he had 
gained a certain reputation among 
rock connoisseurs during the past 10 
years, even if his band hadn't tran- 
scended Colombia. 

But Juanes' greatest asset was his 
album. "The CD spoke for itself," says 
Haz Montana, programming VP for 
Entravision Radio. "It's a great combi- 
nation of style and substance, and the 
talent is evident from beginning to 
end. I never go out there and vouch for 
a CD as a personal sound I particular- 
ly like, but that CD has been a person- 
al favorite in my collection — and I 
don't even vote [in the Grammys]." 

Through his Superestrella stations. 



Montana supported Juanes' first two 
singles. But most Latin stations — with 
their marked aversion to pop/rock — 
never put him on the air. Still, he 
managed to establish a solid following 
among key people in the industry. 

And for many of these people, 
Juanes' music — a blend of pop, rock, 
and Colombian folk that has commer- 
cial appeal and incisive, socially con- 
scious lyrics — represented the direc- 
tion they felt Latin rock and pop would 
and should take. This, coupled with the 
singer/songwriter's endearing person- 
ality, made for a powerful combination. 

"I first heard the album because 
someone put it on my desk." says 
Mauricio Abaroa, former executive 




director/senior VP of the Latin Acad- 
emy of Recording Arts and Sciences 
(LARASI and now senior VP/GM of 
Crescent Moon Records. "A few weeks 
later. I saw him play at an event at the 
American Airlines Arena [in Miami|, 
and I grasped what he was about." 

Clearly, Juanes' music had an 
effect. But getting people to hear it 
without airplay was a challenge. 

"Our strategy was to get credibili- 
ty and make that credibility known, 
which is strange in Latin pop where 
you always go for the big things first," 
manager Fernan Martinez says. Fresh 
from handling Enrique Iglesias' com- 
mercially successful Spanish-lan- 
guage career, Martinez took a differ- 
ent approach here. "We decided to go 
slowly, playing the album at small 
gatherings and listening sessions, 
doing small showcases, sending the 
album to key journalists, and the 
word started spreading." 

Considering that he wasn't selling 
well, Juanes also had extraordinary sup- 
port from Universal, which financed 
three videos, spurred by MTV Latin 
America's support of its artist (The net- 



work labeled him a "recommended" 
artist when Fijate Bien was released.) 

"You can't keep a good record and 
a good artist down," says Marya 
Meyer, VP of artists' marketing for 
Universal Music, Latin America. "We 
were convinced that this record and 
this artist will sell over the midterm 
and, especially, over the long term. 
And his body of work is going to be so 
strong, that this will be a strong cat- 
alog record for the rest of his career." 

For all the good intentions. Juanes' 
marketing was, and still is, fraught 
with the problems that are typical for 
new alternative Latin acts here. If 
"Fijate Bien," the single, got on radio, 
then Fijate Bien. the album, was often 
absent from big retail 
stores. (On the week 
following the nomina- 
tions, the album re- 
portedly wasn't on 
shelves at the Times 
Square Virgin Mega- 
store in New York.) 

Still. Martinez kept 
sending his artist to 
gigs and radio stations 
in Mexico and Central 
America, where he 
would play live for pro- 
grammers with his 
guitar. So by the time 
the Latin Grammys 
voting process oc- 
curred, the artist, the 
album, and its produc- 
er — Gustavo Santaolal- 
la — were known to 
most cognoscenti. This 
was important because 
while all I.ARAS members vote for the 
top semi-finalists, a nominating com- 
mittee of experts determines the five 
finalists from that list. 

"They listened to [Fijate Bien], and 
they thought it was excellent," says 
Enrique Fernandez, senior VP/execu- 
tive director of LARAS. "And this is 
the judgment of very well-informed 
people, and that's how it went." 

And so. the day the nominees were 
announced, a man with relatively few 
sales garnered the most acclaim. "He 
was the 'smallest' one," Martinez 
says, "but he had the music." 

Since the Crammy nominations 
came out. sales of Fijate Bien have 
jumped — Trans World Entertainment 
reports sales having quadrupled — but 
not enough to make it to The Billboard 
Latin 50. Still, with Juanes scheduled 
to be on the Watcha tour and likely to 
perform at the Latin Grammys. rising 
sales seem inevitable. 

"We haven't mis-marketed Juanes 
and made frivolous mistakes," Meyer 
says. "We've done the right thing, 
and we think over time, we're all 
going to win." 
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The Crystal Method Keeps Busy 

Weiland, Rage's Morello, Others Guest On New Geffen/lnterscope Set 



BY JUUE TARASKA 

Who says you can't be all things 
to all people? Not the Crystal 
Method. The Los Angeles-based 
duo has heated its cauldron of 
rock, hip-hop, and electronica 
alongside Limp Bizkit on the Fam- 
ily Values tour, then backed up 
Orbital on the rave-centric Com- 
munity Service outing. The group 
continues to conflate genres — and 
defy expectations — on its sopho- 
more effort, Tweekend (Geffen/ 
Interscope, July 31). 

Compared with the act's 1997 
album, Vegas, which peaked at 
No. 92 on The Billboard 200. the 
new set offers harder beats, more 
muscular rhythms, and a rockier 
edge. Credit part of the evolution 
to the disc's numerous contribu- 
tors, among them Rage Against the 
Machine's Tom Morello (who plays 
guitar on two tracks and co-pro- 
duces three): Stone Temple Pilot 
Scott Weiland (who adds guitar and 
vocal parts to "Murder"); Beck 
accompanist DJ Swamp (whose 
scratches on the first single, "Name 
of the Came," No. 24 this week on 
Modern Rock Tracks); and Fiona 
Apple producer Jon Brion (who 
adds Wurlitzer and vocal parts to 
"Over the Line"). 

According to Method man Scott 
Kirkland. most of the pairings were 
serendipitous — tour buddies, old 
friends, and people that the duo 
heard were fans. "We really didn't 
go in with a plan," he says, men- 
tioning the act's previous collabo- 
ration with Filter, "(Can't You) Trip 
Like I Do." "We just start working 



In The Works 

• International pop siren 
Kylie Minogue will issue a new 
single. "Outta My I lead.'' in Sep- 
tember. The club-orienled track 
previews an as-yet-untitled al- 
bum due on Parlophone in 
November. The set follows her 
successful 2000 project, Light 
Years. Still no word on a State- 
side home for the artist. 

• Former Tears for Fears 
I'rontman Roland Orzabal has 
completed his first solo record- 
ing. Tomcats Screaming Out- 
side, due in September on Gold 
Circle Records. 

• Elektra singer/tunesmith 
Alana Davis follows her widely 
praised 1997 debut. Blame It 
on Me. with the Oct. 2 release 
of Fortune Cookies. Among the 
set's highlights is the Nep- 
tunes-produced jam "Bye Bye 
(aka My Life)." 



on ideas, and things happened." 

"You can tell why it took us so 
long |to make this second set]," 
jokes partner Ken Jordan. "We 
have no direction." 




But that's hardly the case. Like 
Moby, the band has survived the 
ebb and flow of electronica's popu- 
larity by ignoring trends and con- 
sciously seeking alternative outlets 
for its music, including PlayStation 
games {Nitrous Oxide), film sound- 
tracks (Spawn, South Park. Lost in 
Space), and TV commercials (the 
Gap). The strategy has paid off, 
winning the group a broad fan 
base. "We've never been strictly a 
dance act," Jordan explains. "Peo- 
ple who like |modern| rock gener- 
ally like our sound, too." 

Geffen is utilizing similarly 
unconventional means to market 
Tweekend. One tenet of the cam- 
paign is a breakdancing, BMX-rid- 
ing character called "Nosey." whose 
face consists of a huge pair of nos- 
trils. Nosey stars in the "Name of 
the Game" video, which debuted 
June 28 on MTV2, and will be used 
throughout the campaign. 

Nosey "is such a genius thing," 
says Geffen president/Flip Records 
founder Jordan Schur. "He 
showed up at the IRecords & 
Retaill convention, and he's going 
to be appearing at a lot of cool 



places, including TV events and 
radio stations. We've also made 
Nosey belt buckles, a Nosey 
mask. ..it's insane." 

Schur says the label will begin 
marketing Uveekend with release 
parties in 20-25 markets. The first 
200.000 copies of the album will 
have a special bar code allowing 
purchasers to access free down- 
loads from the redesigned Crystal 
Method Web site (thecrystal- 
method.com). 

"It's a cool promotion for an 
act that's always been ahead of 
the curve on all possible levels," 
notes Marlon Creaton. manager 
of San Francisco's independent 
Record Kitchen. 

On the multimedia front, Sony will 
use an as-yet-undecided track from 
the album for the opening theme of a 
new PlayStation game. Details are still 
being worked out, but Schur assures 
that "it definitely is happening." 

Fans will get to see the band live on 
its 7-Day Tweekend tour, a two- 
month-long jaunt that begins 
Aug. 4 in Seattle. Numerous radio sta- 
tion-sponsored concerts are on the 
itinerary, as well as a pair of dates at 
the U.K. festival Creamfields. All per- 
formances will be filmed for a weekly 
diary that will be posted at indie 
movie site ifdm.com. 

Despite the thoroughness of the 
label's marketing plans, there is 
one strategy that it will not use: 
capitalizing on the album's guest 
stars as selling points. "I want to be 
true to this band," Schur says. 
"They've got a lot of amazing peo- 
ple on this record, but it really is 
about them." 

Noting that Vegas has moved 
826,000 copies, he adds, "Their 
time has come. Scott and Ken are 
not super-serious about anything, 
except the music they do." 

The group is managed by Richard 
Bishop at New York-based 3 Artists 
Management, and is booked by Sam 
Kirby at Evolution in New York. 




Miami's Finest. Emilio Estefan Jr. recently directed the videoclip for "I'm the 
Only One." the first single by MSM, a next-generation version of Miami Sound 
Machine. The act has completed work on its first album, due on Crescent 
Moon/Epic in early 2002. "I'm the Only One" is slated to hit radio in late 
August. Pictured on the Miami set of the video, from left, are group members 
Lorena Pinot and Sohanny Cross. Estefan. and group member Carla Ramirez. 




Beat 



PEARL DROPS: The bad news is that 
the Pearl Jam hits collection Epic ten- 
tatively had slated for an October 
release has been taken off the sched- 
ule. The good news, according to the 
label, is that the band has instead 
decided to return to the studio in Feb- 
ruary to work on a new album. 

Lead singer Eddie Vedder will take 
part in the upcoming alternative 
music festival All Tomorrow's Parties, 
to be held Oct. 19-21 at the University 
of California Los Angeles. Curated by 
Sonic Youth, the event will also feature 
the Jon Spencer Blues Explosion, 
Stereolab, Stephen Malkmus, and 
Cecil Taylor. All Tomorrow's Parties 
originated three 
years ago in Lon- 
don: this marks 
the first State- 
side edition. 

COMING ROUND 
AGAIN: David Cas- 
sidy will release his 
first album on a 
major label in 11 
years this October 
when Universal 
Records U.K. puts 
out Then and Now. 
Cassidy, who is now signed to Univer- 
sal worldwide, says a U.S. release has 
not yet been secured, but he's hoping 
for a 2002 release. 

"We're going to meet with Univer- 
sal's |U.S. team], when I deliver the CD 
in about six weeks," says Cassidy from 
London, where he's completing the 
project. "But I'm sure what they're 
going to say is. Let's see how it does in 
the U.K. and the rest of the world.' 
Whether they'll be committed to it 
depends upon who's there at the 
moment they get it." 

Cassidy's last album, Old Dog New 
Trick, came out on his own label. 
Slamajama, in 1998. It featured the 
track "No Bridge I Wouldn't Cross," 
which reached No. 23 on the Adult 
Contemporary chart. Prior to that 
was 1990 s David Cassidy, released 
on Enigma Records. Hit single "Lyin' 
to Myself was No. 27 on The Bill- 
board Hot 100 when the Capitol-dis- 
tributed label folded. 

After that disappointment, Cassidy 
focused on the stage, including stints 
in Joseph and the Amazing Techni- 
color Dreamcoat and Blood Brothers 
on Broadway with his brother Shaun. 

In the mid-'90s, Cassidy replaced 
Michael Crawford in the Las Vegas 
show£FA'. His success there led to two 
other Vegas shows, At the Copa (with 
Sheena Easton), in which he per- 
formed as well as produced, and The 
Rat Pack is Back, which he produced. 

It was during At the Copa's run that 




Universal came calling. "They came to 
see the show eight or nine months 
ago," Cassidy says. "They said, 'No one 
has your material in the U.K.,' and I 
said, 'We can do something about 
that.' " The album will consist of new 
material that Cassidy has written (in 
some cases, with his wife, songwriter 
Sue Shifrin), his take on some classic 
tunes, such as Bill Withers' "Ain't No 
Sunshine," and remakes of some Par- 
tridge Family songs. 

Cassidy is on his first U.S. tour in 10 
years and will play more than 50 dates 
before the current leg ends in the fall. 
He plans to tour England in Novem- 
ber and possibly follow with his first 
tour of the Far East 
in 25 years. 

His U.S. dates 
included a July 21 
show at Los Ange- 
les' Greek Theatre 
that left him glow- 
ing: 'The audience 
wasn't jaded at all; 
they were overtly 
enthusiastic. I just 
wanted to go out 
and play and have 
a great time and 
celebrate the fact 
that I've been doing this for 30 years. 
I love that they were so open." 

ALL ACCESS: Dick Clark Productions 
(DCP) has launched a new record label. 
Access Records, with the signing of 
Russian pop group Na-Na! The Los 
Angeles-based label, which is still lin- 
ing up distribution, will be run by pres- 
ident Larry Klein, who also serves as 
producer of a number of DCP's prop- 
erties, including The American Music 
Awards. Partnered with DCP in the 
new label are Edward J. Fishman of 
Fishman-Freer Productions and Tris- 
tan Shaun Del, co-founder of USSU 
Arts Group, which focuses on expos- 
ing Russian artists to an international 
audience. Na-Na!'s album is slated for 
release next year. 

CHANGES: Columbia act Evan & 
Jaron have parted ways with Direct 
Management . . . Maverick Records 
laid off 10% of its 60-person. Bev- 
erly Hills. Calif.-based work force 
July 19. Among those let go are 
president Bill Bennett, head of sales 
Tegra Little, and publicity head 
Kymm Britton. Sales will now be 
handled by Warner Bros, (which 
owns 50% of Maverick), while pub- 
licity will be outsourced. Maverick 
partner and head of business affairs 
Ronnie Dashev says the label roster 
remains intact and that Maverick's 
10-person field staff was not affect- 
ed by the layoffs. 



14 



www. billboard. com 



BILLBOARD AUGUST 4, 2001 




Career Drama Builds For Moyo's Bilal 



BY RASHAUN HALL 

Before a packed house at New 
York's S.O.B.'s, Bilal recently col- 
lapsed while performing, only to 
disappear moments later. 

The singer's sudden collapse 
and exit concerned all in atten- 
dance, including his band. After a 
few minutes, though, he returned 
to the stage. With a sly smile, the 
20-year-old singer cracked a joke 
and resumed the show. It's just 
another moment in a long day of 
promotion for his debut, First 
Born Second (Moyo/Interscope, 
July 31). 

Like many R&B singers, Bilal 
started performing by singing 
gospel music in church. A gradu- 
ate of Philadelphia's School of Per- 
forming Arts, he soon longed for 
more. He packed his bags and 
headed for New York, where he 
enrolled in the Mannes Conserva- 
tory of Music. It was there that he 
met the Spin Doctors' Aaron 
Comes and began demoing songs. 

"1 got signed pretty much the 
same way I met Ahmir [aka ?uest- 
love of the Roots] and Q-Tip — 
word-of-mouth," Bilal says. "We 
only made two copies of my demo 
originally. People just began to 
make copies. Next thing you know. 



we've got labels calling us." 

The inspiration for many of the 
songs on First Born Second (which 
are published by Jazzmen/Moyo 
Music, ASCAP), were based purely 
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BILAL 



on emotion. "I was in the vibe 
completely when I did it," Bilal 
says of the 17-track set. "I record- 
ed a lot of songs for the album, but 
these songs are concentrated, spe- 
cial songs." 

As for the album's title, Bilal. a 
second child himself, explains, 
"When I speak of 'second child.' I 
was speaking of second-class citi- 
zens as a whole — those people who 
are often forgotten. [With the title 
track], I was definitely focusing on 
the black experience specifically." 



Managed and booked by Qwaliff 
Jackson for the New York-based 
Brooklyn Entertainment Group, 
Bilal toured with Erykah Badu and 
Common earlier this year. "That 
was like a trip with the family — we 
had fun every night," he says of the 
outing. 

Using his unique stage show to 
gain fans, Bilal recently wrapped a 
four-week promotional tour. He 
begins an international promo 
tour in August, which will include 
stops in the U.K., Amsterdam, 
France, and Japan. According to 
Interscope director of marketing 
Robert Caiaffa. interest from 
abroad has been encouraging. 
"The U.K. has dubbed him the 'sav- 
ior of soul.' He has had equal suc- 
cess in Amsterdam and Japan. 
Every market he touches, he leaves 
something behind." 

Some retailers also believe that 
Bilal has the potential to rise above 
the competitive pack of new 
artists. "This is a project that's 
smarter than most, and that in- 
stantly elevates him." says Jay 
Rodriguez, who runs the New York 
indie Dice Records. "It's a sub- 
stantial album — it has the poten- 
tial to be among this year's more 
important R&B records." 
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Daimonion is Protect Pitchfork's latesl release, 
which features the root-industrial hit single- Timekiller. 



The Ghost of Each Room i 
(of Skinny Puppy fame), which i 



the new solo album from cEvin Key 
eludes the track Frozen Sky sung by Ogre. 
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;er a quart 
Spectators 



r of a million copies in F.urope. 
is now finally available in the I'S, 



1 r \ r 



info: ww w.m etropolis-records.com 




al.ive.Iustforl.ovc, is the fully uninterrupted live acoustic Ml 
recorded at the El Rev Theatre during the Just For Love Tour 
featuring Peter DiStephunn on guitar. 
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Boxscore Top 10 
Concert Grosses 



ATfTtST(S) 


VENUE. 
DATE 


GROSS/ 
TICKET PRICElS: 


ATTENDANCE/ 

CAPACITY 


■■-:,',ii -l . ., 


DAVE MATTHEWS BAND, 
ANGEUOUE KIDJO, BUDDY GUY 


Soldier Field, Chicago 

July 6-7 


S-1 83,1 864 

tt&US 


103,675 

two sellouts 


Clear Channel Entertiin- 


N SYNC. DANTE THOMAS, MERED- 
ITH EDWARDS, EDEN'S CRUSH 


Texas Stadium, 
Irving, Texas 

Julyt) 


S2.374 325 

S6550,'S29 50 


U.564 

sellout 


Clear Channel Entertain- 
ment 


N SYNC, DANTE THOMAS, EDEN'S 
CRUSH, LIL' ROMEO 


Reliant Astrodome, Hous- 
ton 

July 6 


S2.32a.5B2 

S65 50 S10 


44.116 

65.144 


Clear Channel Entertain- 
ment 


N SYNC 


Arrowhead Stadium. 
Kansas City, Mo. 

July 10 


S2.I07.I3S 

S65 50/S29 5O 


40.863 

53.143 


Clear Channel Entertain- 
ment 


•N SYNC 


TransWorld Dome. 
St. Louis 

July 2 


Sl.708.437 

S65 50/S29.50 


31.790 

48.809 


Clear Channel Entertain- 
ment 


DAVE MATTHEWS BAND, WYCLEF 
JEAN, ANGELIQUE KIDJO 


Texas Stadium, Irving, 
Texas 

July 15 


S1.519.699 

S48 50 


32.343 

40.084 


Clear Channel Entertain- 
ment 


N SYNC, SAMANTHA MUMBA. 
DANTE THOMAS, EDEN'S CRUSH 


War Memorial Stadium. Lit 
tie Rock, Ark- 
July 4 


St .517^61 

S67.5a'S21 50 


31.062 

41.126 


Clear Channel Entertain- 
ment 


ROD STEWART 


PNC Bank Arts Center. 
Holmdel. N J 

July II 


SI. 220.080 

S127 25 S22 


18791 

sellout 


Clear Channel Entertain- 
ment 


AEROSMFTH, FUEL 


Tweeter Center. 
Tinley Park, III. 

July 5 


S1.118.793 

S75.S30 


24716 

23,589 


Clear Channel Entertain- 
ment 


ERIC CLAPTON, DOYLE BRAMHALL 
II & SMOKESTACK 


Xcel Energy Center. 
St. Paul. Minn. 

July 17 


Sl.071,371 

S73 5ftS4e'S38 


16,027 

sellout 


Jam Prods.. 
Crossroads at Antigua 


Capsnamw and ccmpilen 0y Amusement Business, a P- J * at MbOMf hhjsK Group OUUUJBS 
For milch mnjrmMrjn end prong, up Boo Allen. 6I5-32I-9171 


shoutt be summed to: Bob 


Men. Nashville ptryie: 615-3219.171 


Fa. 615-321-0878. 
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O R R I C K 

ORRICK, HERRINGTON & SUTCLIFFE LLP 

Is pleased to announce the expansion of its 
Intellectual Property Practice with the addition of 
WILLIAM SLOAN COATS 

as a partner in our Silicon Valley Office. 

One of Silicon Valley's preeminent intellectual property 
trial lawyers and a leading authority on copyrights, Bill will 
concentrate on litigating intellectual property disputes 
within the entertainment and software industries. 

Bill can be reached at 650-614-7390 or by e-mail at 
wcoats@orrick.com. 



Super Furry Animals Storm U.K. 

Epic Issues CD/DVD Titles Simultaneously 



BY TROY CARPENTER 

Super Furry Animals (SFA) are 
an imaginative bunch. 

After all, there aren't many pop 
bands that will release six albums 
in two different languages, tour the 
European festival circuit in a tech- 
no-blaring tank, and issue a com- 
plete "visual album" on DVD. 

The Welsh band adds the latter 
item to its resume with the release 
of its Epic debut. Rings Around 
the World, simultaneously on DVD 
and 5.1 surround-sound CD in the 
U.K., Europe, and Asia. 

Upon wrapping production on 
the project in January, the group 
commissioned several indie film- 
makers to create visual represen- 
tations of its 13 songs, filling out 
the rest of the 
DVD with bonus 
cuts, remixes, 
and assorted 
SFA extras. 

"We wanted to 
make something 
cinematic," lead 
singer/guitarist 
Gruff Rhys ex- 
plains. "We've 
been doing a lot 
of our shows in 
surround sound 
over the past 
three years, so we 
felt we should mix the next album 
like that. Then we made the DVD; a 
chance for us to indulge in all our 
listening fantasies." 

Nominated for the U.K.'s Mer- 
cury Music Prize, Rings Around the 
World has yet to find a label in the 
U.S., but it's high on Epic's priori- 
ty list abroad. 

"To work with bands like |SFA| 
these days, to be perfectly honest, 
is a rarity," Sony U.K. chairman/ 
CEO Rob Stringer says. "They've 
got more ideas than most bands. 
On this record, I think they've 
focused them better than they 
ever have." 

Rhys concedes that first single 
"Juxtapozed With U," a sexually 
charged electro-anthem, is one of 
the most uplifting songs he's ever 
written. The track is having early 
success on both BBC Radio 1 and 
Radio 2, covering both 16-24 and 
30-plus age demographics. 

The rest of the fare on Rings 
Around the World ranges from 
calm, meditative opener "Alternate 
Route to Vulcan Street" and the 
soaring orchestral pop of "Shoot 
Doris Day" to the inscrutable cen- 
terpiece "No Sympathy." a seven- 
minute adventure that begins as a 
gentle acoustic ballad and ends in 
a full-scale techno freakout. Fur- 
ther, there's the catchy but equal- 
ly convoluted "Receptacle for the 
Respectable" — which features Paul 
McCartney, who lends his rhythmic 
expertise by munching on carrots 
and celery in the background. 




SFA's career to date has been 
quite a trip. The quintet gained a 
following in the late '90s through 
three albums and a B-sides compi- 
lation on once-ubiquitous British 
indie Creation. But the group did- 
n't slow down upon the label's dis- 
solution in 1999. recording the 
pastoral, Welsh-language Mwng on 
a £6,000 ($8,534) budget and 
releasing it on its own Placid Casu- 
al label. 

After Mwng hit No. 11 in the 
U.K. on its way to being recognized 
in the British House of Commons 
as the biggest-selling Welsh-lan- 
guage album ever, Epic picked up 
SFA (who are published by Univer- 
sal Music Publishing Ltd.) and set 
them on the path to a big-budget 
album that is the 
act's most ambi- 
tious to date, 
combining the 
best of its past en- 
deavors into a 
remarkably cohe- 
sive whole. 

Among the 
band's arsenal of 
promotional tools 
is an album-spe- 
cific Web site 
(ringsaround- 
theworld.co.uk), 
which offers stream- 
ing samples of album tracks, B- 
sides, and DVD films, as well as 
contests and message boards. 

To give fans an up-close preview 
of Rings. SFA recently performed a 
series of U.K. promotional shows, 
where they played afternoon 
acoustic sets, attaching all their 
song titles to tiny balls and draw- 
ing them at random from a bingo 
machine to determine the playing 
order. The group also played Rings- 
focused surround-sound sets and 
held DVD screenings and DJ club 
nights during the weekend events. 

Rhys said the group plans to take 
that unique gig format to Japan 
and Europe soon and hopefully 
touch down in North America for 
some shows later this year. 

Although Epic is working 
Rings in most international ter- 
ritories, the U.S. remains un- 
claimed. Stringer notes the group 
has final say in this realm and is 
currently shopping the record to 
a number of labels. Wherever the 
band lands, the prospects for a 
Stateside breakthrough are con- 
sidered to be fairly strong. 

"|The new album | is getting re- 
quests here, which is surprising," 
notes James l.onten, manager of a 
Borders Books & Music in New 
York. " They're not a widely known 
act here, so the fact that there's any 
interest is a great sign." 

The group is managed by Alun 
Llwyd at Cardiff. Wales-based Ankst 
and is booked by Geoff Meall at the 
Agency Group in London. 
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Thing 

THREE'S THE CHARM: The third in- 
stallment of the blockbuster Jurassic 
Park series hit theaters July 18. Com- 
poser Don Davis says he wasn't con- 
cerned with the fact that the sequel 
was highly anticipated and is part of 
the Steven Spielberg franchise when 
he began to score the film. Instead, the 
pressure came from the specter of the 
now-classic work by the first film's 
original composer. John Williams. 

"It was John that recommended 
me for the film," Davis recalls. "The 
\orig,\na\\ Jurassic Park score remains 
one of the most memorable scores to 
come out of films in many years, so 
there was some pressure there." 

Davis says the biggest challenge was 
to keep precious 
the mood of the 
previous films. 

"I wasn't wor- 
ried about putting 
my own stamp on 
the score," he ex- 
plains. I wanted for 
there to be a seam- 
less continuity 
with the other two 
pictures. I didn't 
set out to do some- 
thing identifiably 
Don Davis, I wanted this score to be 
part of the legacy. My predicament was 
similar to the film's director, Joe 
Johnston. He was expected to bring 
something of a Speilberg-ian look to 
the project while maintaining his own 
integrity. He did that brilliantly." Davis 
has done the same, as the Decca 
soundtrack's 15 cuts on the score 
album expertly wrap the listener in 
the beauty and danger of roaming an 
island filled with prehistoric beasts. 

"This is action and terror at its 
utmost intensity. It required music 
that matched that intensity. It was a 
difficult score to record because every 
piece of music pushed the instrumen- 
talists to their limits. I subscribe to the 
thought that music that is intensely 
hard to play will translate that inten- 
sity to the listener. There is certainly a 
large element of panic that I tried to 
put in the music- 
Davis is not new to working on a 
project associated with Speilberg, hav- 
ing scored music for TV's seaQuest 
DSV. In fact, it was TV that actually 
launched Davis, with his first real posi- 
tion in the medium being orchestra- 
tor for The Incredible Hulk. 

After winning an Emmy for his 
work on the Beauty and the Beast 
series, he made the jump to the big 
screen. Since that transition he has 
composed scores for The Matrix, 
Bound, and House on Haunted Hill. 
He is currently working on the score 
for the sequel to The Matrix. 




by Charles Karel Bouley 



Jurassic Park III features an end- 
credit song, "Big Hat, No Cattle," writ- 
ten and performed by Randy Newman, 
as well as other bonus material from 
the film. The Newman track almost 
guarantees award nods for the sound- 
track but the score is the real gem. 
Davis achieved the goal of weaving 
new, exhilarating, melodic material 
with the Williams themes. 

As for the amount of work Davis is 
receiving in the sci-fi and action gen- 
res, it goes with the territory. 

"The film community does tend 
to pigeonhole composers, so when 
they need an action score they go to 
this one, a romantic score they go 
to that one. There are worse things 
that could happen 
to me than being 
labeled an adven- 
ture/action film 
composer. How- 
ever, I do look 
forward to scor- 
ing more melod- 
ic, romantic 
works very soon." 

FUTURE SCORE: 

It's 1:30 a.m. and 
two-time Oscar nom- 
inee Elliot Goldenthal is in the middle 
of his normal workday. "I work all night 
and usually hit the sack around 6 a.m. 
That way. the world doesn't interfere 
with what I'm doing," he says with a 
laugh. 

It was during those late hours that he 
scored a film destined to be the first of 
the next generation of filmmaking, Final 
Fantasy: The Spirits Within. "The film 
may not be the greatest story ever told," 
he says, "but it is really knocking on the 
door of something really wonderful, 
something that great artists in the 
future can use as a tool, like fire," 

One thing that can't be synthe- 
sized or created solely by a comput- 
er is the music for the film. It has to 
be original, it has to be big. and it has 
to be good. Goldenthal achieved that 
with this score. 

"All of the film is human work, 
artists working on every detail," he 
explains. "Every movie presents vari- 
ables and problems for the composer. 
In a film like this that wants a human 
reality to it, you haw to zero in on the 
emotional scenes first as a composer." 

Goldenthal captures that emotion 
and humanity on this Sony Classical 
soundtrack, nowhere more brilliant- 
ly than on "The Dream Within," one 
of two songs on the album written by 
Goldenthal and lyricist Richard 
Rudolph. It's performed by Lara Fabi- 
an. As Coldenthal puts it, "She's got 
the chops to deliver this song the way 
it needed to be sung." 



Fatherhood Influences Janovitz's Spin ART Set 



BY WES ORSHOSKI 

Early in his career. Bill Janovitz 
vowed never to become the sort of 
singer/songwriter who writes cutesy 
songs about something so sappy as the 
birth of a child. Well, he can't keep from 
chuckling as he admits that he's failed. 

On Up Here (due Aug. 21 on Spin- 
ART), his second solo effort, the Buffa- 
lo Tom frontman offers up the sweet 
"Light in December," a lowly tribute to 
his 2-year-old daughter: "You are my 
last reward/When the light leaves the 
day, I haw something to look toward/ 
Your mother's laugh, the photograph/ 
The flash pops on the better half." 

"It's almost like if I heard myself say- 
ing these words 10 years ago. 1 would 
have been like, 'Oh. no. Don't ever be- 
come that guy. You've got to stay edgy 
and cynical.' " the 35-year-old Janovitz 
says, laughing. "But that [vow] just 
went out the window two months after 
I had a kid. You're just sitting there 
with a guitar, and the words that come 
out are the words that you're living." 

Most of the 10 songs on Up Here 
aren't as lyrically direct. The balance 
of the album is built upon that often 
vague, sometimes brilliantly vivid lyri- 
cal imagery that helped Buffalo Tom 
carve a niche among the flurry of alt- 



rock acts that gained prominence in 
the early to mid-'90s. But unlike the 
six studio sets from the often rousing 
trio — which a few months ago decid- 
ed to go on indefinite hiatus ("We 




don't want to be a nostalgia act for 
early- '90s alternative rock.") — Up Here 
never rocks out. Rather, it's a quiet, 
acoustic venue for Janovitz's softer, 
prettier songs. 

More folky than his twangy solo de- 
but, 1997 s Lonesome Billy (Beggars 
Banquet), the midtempo, slow-burn- 
ing numbers on Up Here — a one-off 
for SpinART— feature very little bass 
and no percussion. Instead, they rely 
on the sometimes sweet, sometimes 



smoky vocals of Chris Toppin (of fel- 
low Boston-area act Fuzzy) and the 
exquisite piano work of Buffalo Tom 
collaborator Phil Aiken. 

"There are similar themes from a lot 
of my work — those individual, almost 
alienated feelings of not being in sync 
sometimes. But. again, there are prob- 
ably more moments of domestic bliss." 

Janovitz says SpinART's hip roster 
(Ron Sexsmith. Vic Chesnutt) and artist- 
friendly royalty deals — through which 
the company and artists split net profits 
equally — lured him to the label. 

"For Bill and a lot of these guys, 
it's a matter of, How can we con- 
tribute to their bottom line?' " Spin- 
ART GM/owner Jeff Price notes. 

A stay-at-home dad, Janovitz (book- 
ed by New York-based Steve Haul and 
managed by Cambridge, Mass.-based 
Gary Smith) will do a few shows to sup- 
port the album. SpinART will pursue 
triple-A radio, press, and in-store per- 
formance opportunities along the way. 

Buffalo Tom fans — and few oth- 
ers — will show interest in Up Here, 
says Bill Jeffrey, a buyer at Waterloo in 
Austin, Texas. "He's not going to move 
mountains. He just wants to write songs 
and put them out. He's going the re- 
spect route, and I respect him for thaL" 




Click&hear. 



The unique collection 
of original music from 
all of Federico Fellini's 23 films 



A 2-CD set including 

its original 64-pag« color booklet, plus 

NOW in Dolby Surround. 

NEW graphics, and 

ADDITIONAL recordings. 
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^Broadband Talent Net 




infoadbandtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREE! 

Broadband Talent Net celebrates a new web launch, and offers professional membership for 
FREE! Tailored to afford new artists and music companies with an "industry strength" online 
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to 
promote your music to labels and fans online, all day, every day, worldwide. Applying is easy; 
Visit the site and upload your music today! 

For more information, visit mm broadbandta lcntnet.com/membership 



Top 10 Favorite Artist Picks 



The Most Popular New Talent On Broadband Talent Net 



July 13.2001 



Artist 



Amber Rose 
Cafcbar 401 
Walk Through Walls 
Merge 
Lakelsha 
Mr. Vein 
Alexz Johnson 

8 Lenny Hamilton 

9 Page Three 

10 Lady Jane Grey 



Genre Weeks On 

Pop. R 'n B 1 
Progressive Rock, Pop 
College, Alternative 
Rock, Alternative 
Urban, Hip Hop 
Rock, Hard Rock 
Pop 

Urban, Pop 
Rock, Pop 
Acoustic, Pop 



•'«■*->, "■ . ' art ■ ., ' : on votei cist by " ■ ■ ladl - I ■ • . .1 - <■•'. online tvdicnct tor any artist on mc 5' 

Voln trr I'Wiitcd to onr vote or* IrtiW per met lop 10 pov tic* -1 drtetminrt By the trtttqt ot ail votn r 



KadlO Play Favorite Song Requests July 13.2001 



The Most Listened-to New Tracks On Broadband Talent Net 



1 


Composition. Artist 


Genre Weeks On 


1 


Please Forgive Me. Barely Heroes 


Rock, Alternative 


28 


2 


Silver Lining. Timmy Maia 


R 'n 6, Pop 


2 


3 


Broken. Merge 


Rock. Alternative 


6 


4 


Get It, Lakeisha 


Urban, Hip Hop 


3 


S 


Outtayamind, Autumn 


Pop. Oance 


10 


6 


Low, Four Daze 


Hard Rock, Rock 


6 


7 


Like a Hurricane, Aravia 


Pop, Dance 


2 


8 


Chameleon, Brickfoot 


Pop, Rock 


32 


9 


Mr. Vein, Fire 


Rock, Hard Rock 


28 


10 


The Woman God Can't Create. Cafcbar 401 


Pop 


2 



Wrtkif Radio Play ranii»vpar 



The Most Outstanding And Available Acts On Broadband Talent Net 



DEZERAY'S HAMMER 

Dezeray's Hammer is a melodic rock trio who loudly introduced themselves to the South 
Carolina scene back in 1999. The crowd felt the heat, and Dezeray's Hammer were soon 
selling-out every local club in their path. But making a living off the local scene and 
getting a record deal, they soon found, were two very different things. In 2000, they 
uptoaded their music to Broadband Talent Net. and so began the explosion! They quickly 
found themselves at the top of the Broadband Talent Net charts, and captured national 
fascination from both music fans and the industry. In early 2001, Dezeray's Hammer was 
signed to Neutron/edel Entertainment! Check out the newly updated Broadband Talent Net 
page to hear exclusive tracks from their forthcoming album 'IMMUNE'! 



ff | 
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For further artist details log on to broadbandtalentnet.com/dezerayshammer 
Genre: Pop, Rock From: Spartanburg, South Carolina 

Check the new Dezeray's Hammer album "IMMUNE" (Neutron/edel Entertainment] 

in stores August 21, 2001! 



For details about these and other up and coming artists visit our website at 



Advertisement 




Epic's 'Alive' 
Captures Vai's 
Live Experiments 

BY CLAY MARSHALL 

It's rare enough for an artist to per- 
form unreleased songs in concert. But 
with.4/«e in an Ultra World, guitarist 
Steve Vai takes that notion a step fur- 
ther by issuing a double live album 
composed entirely of new material. 

The Epic set's 15 songs were written 
and recorded during Vai's world tour in 
support of his 1999 studio album. 77k; 
Ultra Zone. "The concept was to record 
a live album in different parts of the 
world and write songs that have ele- 
ments of the cultural music of the 
country that I'm going to." Vai explaias. 



Making the album wasn't easy. To 
write each song, Vai would first 
immerse himself in the music of a 
particular country. Then, in the back 
of his tour bus. he would sketch out 
rough scores for his five-piece back- 
ing band to sight-read during sound- 
check, which served as a rehearsal 
for that evening's performance. A 
concept like this is extremely diffi- 
cult, because the wear and tear on 
the band is extraordinary," says Vai 
(who also runs the BMG-distributed 
Favored Nations label). 

Epic director of marketing Jock 
Elliott describes the release as 
both ambitious and indulgent 
although he believes it captures 
the guitarist's live power: "He's a 
modern-day composer that just 
happens to use a guitar rather 
than an orchestra." 

Since its June 19 release, the 
album has been drawing praise from 
hard-rock fans "It's one of the more 
popular albums of the season in this 
part of the world," says Howard Mel- 
gam, manager of Rock Connection, a 
retail outlet in Houston. "Kids really 
respect the guy." 

Elliott notes that the most logical 
line of marketing attack for Alive in 
an Ultra World— which, to date, has 
sold 68.000 units, according to 
SoundScan — has been to keep Vai 
on the road, where he thrives. The 
artist, published through Sy Vy 
Music (ASCAP) and managed by Los 
Angeles-based Ruta Sepetys for SEC, 
is spending this summer on the C3 
tour. The guitar-oriented bill, booked 
by Wayne Forte at Los Angeles-based 
Entourage, also features Joe Satriani 
and Dream Theater's John Petrucci. 




LOOKING AHEAD: In recent weeks, 
Keeping Score has taken a look at 
the upcoming release schedules 
from the major labels as well as 
some of the prominent independent 
distributors. But the classical mark- 
etplace comprises still other signif- 
icant players not covered in either 
of those categories. This third and 
final preview survey highlights other 
key offerings coming in late sum- 
mer and early fall. 

Naxos continues to boast perhaps 
the most impressive — some might 
say overwhelming — release sched- 
ule of any classical recording com- 
pany. That schedule brims with the 
traditional Baroque, Classical, and 
Romantic repertoire that is the 
label's meat and drink. There is also 
a handful of offbeat offerings com- 
ing: In August, Naxos releases an 
orchestral disc devoted to Edgard 
Varese, with Christopher Lyndon 
Gee leading the Polish National 
Radio Symphony, while the "21st 
Century Classics" series will have a 
second orchestral volume devoted 
to Leonardo Balada. 

In September, Naxos enters the 
DVD Audio market with a recording 
of Vivaldi's Four Seasons by the Lon- 
don Mozart Players. On convention- 
al CD, Andrew Penny continues the 
label's valuable cycle of Malcolm 
Arnold symphonies with the Sym- 
phonies No. 7 and No. 8, while pianist 
Jeno Jandii begins a series of the 
piano music of Bela Bartok. The 
Philadelphia Virtuosi Chamber 
Ensemble performs George Antheil's 
notorious Ballet Mechanique as part 
of the "American Classics" series. In 
October, the series offers a perform- 
ance of Ned Rorem's song cycle 14 
Songs on American Poetry per- 
formed by Carol Farley, with the 
composer at the piano. 

Telarc releases the first record- 
ing by the Cincinnati Symphony 
with its new music director desig- 
nate. Paavo Jarvi, in August. The 
disc pairs Berlioz's Symphonie 
Fantastique with the "Love 
Scene" from 
his Romeo 
and Juliet. 
The recording will be released 
simultaneously on SACD in multi- 
channel surround sound. Also com- 
ing in August is Mahler's Symphony 
No. 4, the continuation of Benjamin 
Zander's lauded cycle with the Lon- 
don Philharmonic (Keeping Score, 
Billboard. April 28). 

New World Records, distributed 
by Albany, began the summer with 
the world premiere recording of 
William Bolcom's opera A View 
From the Bridge (from a play by 



" ■■ Uilill.IrH 



TELARC 



ill H I 



Steve Smith 



Arthur Miller), performed by the 
Lyric Opera of Chicago under Den- 
nis Russell Davies. August brings.-! 
Season's Promise, New World's first- 
ever Christmas record, featuring the 
New York Concert Singers led by 
Judith Clurman in music by Bol- 
com, Stephen Paulus. Libby Larsen. 
Virgil Thomson, and others. And in 
September, New World will release 
two previously unrecorded musicals 
by George and Ira Gershwin — Tip 
Toes and Tell Me More, both helmed 
by music director Rob Fisher. 

Bridge Records, also distributed 
by Albany, will celebrate the 50th 
anniversary of the Marlboro Music 
Festival with 
a two-disc 
set of record- 
ings made 
there over 
the years by 
such heroes as Rudolf Serkin. 
Mieczyslaw Horszowski. Pina 
Carmirelli. Benita Valente. Harold 
Wright, and Sandor Vegh. New- 
music group Speculum Musicae 
presents the fourth volume in an 
ongoing series dedicated to the 
music of Elliott Carter, featuring 
premiere recordings of the recent 
works Luimen and Tempo e Tempi. 
Bridge continues to present excep- 
tional recordings from the arch- 
ives of the Library of Congress: 
volume 12 features the Budpest 
String Quartet and pianist Artur 
Balsam in chamber music by 
Brahms and Schumann. And 
pianist David Holzman marks the 
100th birthday of composer Stefan 
Wolpe with premiere recordings of 
his Sonata (1925). The CoodSpir- 
it of a Right Cause (1942), and 
Waltz for Merle (1952). 

Finally, 
the Bay Area- 
based New 
Albion Rec- 
ords has a 
pair of significant releases due. In 
July, the label presents Six Duos by 
the challenging Italian virtuoso 
bassist/composer Stefano Scodanib- 
bio. The composer per 

forms the works with members of 
the Arditti String Quartet. And Sep- 
tember brings Bright and Dusty 
Things, the first recording of works 
by guitarist/installation artist/sound- 
scaper Stephen Vltiello. He is best 
known for his collaborations with 
such diverse artists as Nam June 
Paik. Scanner. Pauline Oliveros, 
Joan Jeanrenaud. and Frances-Marie 
Uittl. Oliveros and New York down- 
town jazz guitarist Dave Tronzo are 
among the performers who join the 
composer on the album. 
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★ GRANT I IT PHIL! IPS 
Mobilize 

PRODUCERS: Grant-Lee Phillips and 
Carmen Rizzo 
Zoe/Rounder 01 143-1021 

Grant-Lee Phillips is a veritable one- 
man army, playing every' instrument 
on Mobilize, which he also co-pro- 
duced with Carmen Rizzo. Two years 
since dissolving the critically lauded 
Grant Lee Buffalo, Phillips launches 
his solo career with an engaging, 
deeply passionate album. The set 
opens with "See America," a gentle 
ballad reminiscent of David Bowie's 
"Space Oddity." here with Bowie's 
tragic spaceman voyaging in a yellow 
New York taxi cab. Phillips con- 
structs characters with humor and 
sensitivity, such as the exhausted 
journalist on "We All Get a Taste" 
and the criminal lovers of the majes- 
tic "Love's a Mystery." "Like a Lover" 
is a pained revelation of the vulnera- 
bility love brings, and the ache is 
soulfully crooned. Conversely. 
Phillips projects sheer joy on "Spring 
Release" and "Beautiful Dreamers." 
At the brink of a new stage in 
Phillips* career. Mobilize is a classic 
all his own. — SB 

JOYDROP 
VI berate 

PRODUCERS: GGGarth and Joydrop 
Tommy Boy 1416 

In need of a set of grunge licks col- 
ored by strained idealism? Well, look 
no further than Viberate, the sopho- 
more set from Toronto's Joydrop. 
Throughout (and with contributions 
from all four bandmatesh a sense of 
disillusionment prevails, particularly 
on such tracks as singer Tara Slone's 
"American Dreamgirl" and its darker 
sister, bassist Tom McKay's "This Is 
Not Real." Both songs attack the 
superficiality of celebrity and the 
media, an issue the band and its pho- 
togenic vocalist are certainly familiar 
with. "Hey mister music/My name's 
not honey/Don't call me dear/My 
eyes are up here," Slone sneers on 
"American Dreamgirl." On the 
whole, her voice rarely delves as deep 
as the words she sings, tending to 
remain tightly restrained. The band 
does hit some high notes, though, 
especially on "Sometimes Wanna 
Die." the album's first single and 
catchiest cut, as well as "Metasexual" 
and the tender "Swan Song." — SB 

DICKEY BETTS BAND 
Let's Get Together 

PRODUCERS: Dickey Betts and Bud Snyder 
Back Alley/FreeFalls Entertainment 7017 

After his unceremonious 2000 oust- 
ing from the band he helped propel 
to stardom, celebrated Allman Broth- 
ers Band guitarist Dickey Betts put 
his own group together, and the 
result is a fine collection of jam- 
heavy blues rock songs. Seven of the 
11 cuts are Betts compositions, 
including the brass-bolstered South- 
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BLU CANTRELL 
So Blu 

PRODUCERS: various 
RedZonc- Arista 7822-14703 

White industry' pundits lay odds 
against the staying power of 
Arista chief Antonio "LA" Reid. 
newcomer Blu Cantrell's odds of 
sticking around are far from a 
long shot judging by this debut. 
The daughter of a jazz singer 
already has a top five hit with "Hit 
'Em Up Style (Oops!)." the catchy, 
spend-all-his-money revenge ditty 
written and produced by Dallas 
Austin. While Cantrell's Cotton Club- 
meets-contemporary R&B/hip-hop 
style is an oasis in a formulaic desert, 
it's the 25-year-oId's powerful alto 
that's the real story. Under the direc- 
tion of such producers as Jimmy 
Jam. Terry Lewis, and Chris "Tricky" 
Stewart, the singer/songwriter is at 
home belting out emotion-filled blues 
a la Jennifer Holliday or jazzing 
things up a la Sarah Vaughan. — CM 



BILAL 

First Bom Second 

PRODUCERS: various 
Moyo/lnterscope 3009 

On his debut set, First Horn Sec- 
ond, newcomer Bilal — who has 
already collaborated with the heady 
likes of Common and Guru — offers 
what may very well be the year's 
most adventurous R&B album. The 
set's lead single, the Raphael 
Saadiq -produced "Soul Sista." 
which originally appeared on the 
Love & Basketball soundtrack, is 
steeped in sensual, bass-heavy 
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grooves, upon which Bilal's silky- 
smooth falsetto glides. The hip- 
hop-skewed "Reminisce" features 
Common and Mos Def. Other top- 
notch supporters, including the 
Roots and Dr. Dre. are also spot- 
lighted here. Such celebrity con- 
tributors may have overshadowed a 
lesser artist, but Bilal is clearly the 
captain of this fantastic, nearly 
flawless voyage.— RH 



NEIL DIAMOND 
Three Chord Opera 

PRODUCERS: Peter Asher and Alan 
Lindgren 

Columbia CK 85500 

Three Chord Opera marks the first 
time that Neil Diamond has written 
every song on an album since 1974's 
Serenade, and with this, the disc 
proves that the venerable pop artist 
still has a gift for crafting pleasant 
melodies and words that are roman- 
tic without ever getting gooey. The 
sad truth is that many listeners may 
need to be reminded that before such 
later recordings as "Forever in Blue 
Jeans," Diamond created a vast cata- 
log of such timeless gems as "Sweet 
Caroline." Such new numbers as the 
energetic pop/rocker "Baby, Let's 
Drive," the charming, piano-driven 
ballad "I Believe in Happy Endings," 
and the epic "I Haven't Played This 
Song in Years" are solid choices for 
AC radio, which should welcome Dia- 
mond back with open arms. — IF 



ern boogie instrumental "Rave On." 
the snarling "Sing While I'm 
Walkin'." and the hard-charging, 
jubilant title cut. Elsewhere, Betts' 
"Tombstone Eyes" is a powerful, 
poignant ballad with "Gregg Allman 
vocal" written all over it (although 
vocalist/pianist Matt Zeiner handles 
it quite well), and two extended set- 
pieces are mighty fine: the jazzy 
"One Stop Be-Bop" and the "Eliza- 
beth Reed"-styled "Dona Maria." 
Betts is ably assisted throughout, 
most notably by guitarist/vocalist 
Mark Mays, and Zeiner, both of 
whom contribute key songs, includ- 
ing "I Gotta Know" and "Call Me 
Anytime." respectively. Production- 



wise, the mix is strangely muffled in 
places, sometimes muting the obvi- 
ous exuberance of Betts and his 
band, but it's still a fine ride and 
quite a statement regarding Betts 
and his still-potent skills. Distrib- 
uted by Navarre. — RW 

R&B/HIP-HOP 

ftv JIMMY COZIER 
Cozier 

PRODUCERS: various 
J Records 80813 

Newcomer Jimmy Cozier already 
scored an R&B/pop crossover hit his 
first time at bat with the Mike City- 



written/produced "She's All I Got." 
Judging by this promising debut al- 
bum, listeners won't have any prob- 
lems cozying up further to the sing- 
er/songwriter's particular brand of 
R&B — reminiscent of the love-themed 
territory explored by such contempo- 
rary' predecessors as Carl Thomas. The 
smooth-tenored former backup singer 
scores home runs on such tracks as 
the radio-friendly opener "Ten Love 
Commandments" (although independ- 
ent women will flinch at the spoken- 
word intro, "Anybody can control a 
woman's body ... the key is to control 
her mind"), the retro-sounding "No 
More Playing Games," plaintive ballad 
"Heartfelt Letter," and rhythmic 



bouncer "TWo Steps." These are 
enough to forgive such missteps as 
the Latin-influenced, let's-sound-hip 
"What the Deal." — CM 

(> VARIOUS ARTISTS 
Violator the Album: 2.0 

PRODUCERS: various 
Violator/Loud/Columbia 85790 

With a roster that includes such rap 
heavyweights as Busta Rhymes, LL 
Cool J. and Missy "Misdemeanor" 
Elliott. Violator really needs no intro- 
duction. 1999's Violator: The Album 
produced such hits as Q-Tip's "Vivrant 
Thing." This time out. the imprint 
relies heavily on its rookie acts, 
including newcomer JoJo Pelligrino. 
whose "Fiend" lifts from Eric B. & 
Rakim's "Microphone Fiend." Fellow- 
rising stars Da Franchise shine with 
Butch Cassidy on "Livin' in Da City." 
Although the Violator novices repre- 
sent the next generation well, the vet- 
erans ably hold their own. Witness 
Busta Rhymes on the party anthem 
"What It Is," Noreaga on the Nep- 
tunes-produced "Grimey," and "Ex" 
by Elliot. Ja Rule, and Tweet.— RH 

DA BEATMINERZ 
Brace 4 Impak 

PRODUCERS: various 
Rawkus 26168 

Underground hip-hop production out- 
fit Da Beatminerz is known more for 
its deft keyboard work than turntable 
skills. Although primarily known for 
working with East Coast artists. Hrace 
A Impak finds the quintet venturing 
into other parts of the country in 
search of talent — which it finds in Mid- 
westerner Lord Tariq and West Coast 
acts Jayo Felony and Ras Kass. Stand- 
out cuts include a Beatminerz reunion 
with Black Moon on "Devestatin' . . . 
That's Us" and "Open," a duet with Pete 
Rock and former Soul II Soul member 
Caron Wheeler. While the album's 
hooks are mundane at times, Da Beat- 
minerz still manage to impress with 
heavy drum patterns that recall the 
early- 90s hip-hop era. — CF 



COUNTRY 



★ SHAWN CAMP 
Lucky Silver Dollar 

PRODUCERS: Allen Reynolds and Mark Miller 
Skeeterbllt Records 1001 

Shawn Camp has been a highly suc- 
cessful songsmith for others, less so 

(Continued on next page) 
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BEN WATT 

North Marine Drive/Summer Into 
Winter 

PRODUCERS: Ben Watt and Mike 
Gregovkh 

Cherry Red/Cooking Vinyi/spinART 900 



TRACEY THORN 
A Distant Shore 

PRODUCER: not listed 

Cherry Red/Cooking Vlnyl/splnART 901 




MARINE GIRLS 

Lazy Ways/Beach Party 

PRODUCER: Stuart Moxham 

Cherry Red/Cooking Vlnyl/splnART 902 

Prior to forming the hit-bound Every- 
thing but the Girl in the mid- - 8()s, Ben 
Watt and Tracey Thorn pursued 
under-the-radar solo careers. Thorn's 
solo endeavor, as well as her two al- 
bums with the Marine Girls, reveal an 
artist who was taking her songwriting 
seriously from day one. "Small Town 
Girl," the lead track on .4 Distant 



Shore, is signature Thorn melancho- 
lia; also, a cover of the Velvet Un- 
derground's "Femme Fatale" remains 
breathtaking after all these years. 
Similarly, the beautifully quiet North 
Marine Drive focuses squarely on 
Watt's folky guitar strummings and 
effortless vocals. His five-song collabo- 
ration with Robert Wyatt — Summer 
Into Winter — is perhaps too minimal- 
ly atmospheric for its own good. But 
the jazzy "Slipping Slowly" and celes- 
tial "A Girl in Winter" are gems. — MP 
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when he steps into the spotlight on 
his own, despite his obvious skills as 
a performer. Lucky Silver Dollar is 
loaded with cool stuff, some previ- 
ously recorded by others, including 
the Waylon-esque slow-roller 
"Baby's Gone Home to Mama" (John 
Anderson) and "How Long Gone" 
(Brooks & Dunn), with the latter 
delicate and forlorn in Camp's 
hands. "The Middle of Nowhere" is 
Buffett-styled country. "The Tune of 
a Twenty Dollar Bill" is a bluegrass 
romp, and "Lost at Sea" is a gor- 
geous ballad. Camp's ace-in-the-hole 
is a quirky humor that would make 
Roger Miller proud, evidenced here 
by the rollicking "I Feel More Like 1 
Do Right Now (Than I Have All 
Day)" and the exquisitely written 
"Off to Join the World," an oddly 
touching take on circus romance 
performed with style. A diverse, con- 
fident album from a guy who is in 
this for the long haul. Distributed by 
Select-O-Hits.— RW 

3 OF HEARTS 
3 of Hearts 

PRODUCER: Byron Gallimore 
RCA 67916 

This fresh-faced trio may hail from 
Fort Worth, but 3 of Hearts are most 
certainly not part of any edgy Texas 
music scene. Picture, if you dare, 
Shedaisy Lite. Byron Gallimore is 
unabashedly Nashville's top pop pro- 
ducer, and these girls — Blaire 
Stroud, Katie McNeill, and Deserea 
Wasdin — possess angelic voices. 
"Love Is Enough," "It Happened to 
Me." "The Hard Way," and "Sugar 
and Daisies" are peppy-squared, 
nearly interchangeable midtempos, 
and "6,8,12," "Wash Away This 
Kiss," and "Over the Edge" are note- 
bending, Boyz II Men-style ballads. 
Make no mistake, this sounds like 
radio; with the highly skilled Gal- 
limore at the controls and three 
young ladies with personality and 
vocal dexterity (not to mention 
looks) to burn, it goes without say- 
ing that this record is ear candy. It 
may come from Nashville, but even 
with the most loose, liberal transla- 
tion, no way is this anything close to 
country music. — RW 



JAZZ 



★ MARTIN TAYLOR 

Mtaflfc 

PRODUCERS: Steve Buckingham and Kirk 
Whalum 

Columbia 85909 

Scottish guitarist Martin Taylor is a 
self-taught virtuoso whose nimble 
fretwork moves easily from 
straight-ahead bop to Django Rein- 
hardt-inspired solo workouts. His 
melodic sensibilities have also 
made him a natural at contempo- 
rary jazz, and in co-produc- 
er/saxophonist Whalum, he has an 
equally melodic sparring partner. 
But the use of Euro-style, pro- 
grammed grooves often detracts 
from the gorgeous warmth of Tay- 
lor's instrument, and most of the 
album's high points come when 
Taylor's beautiful, reverb-laced 
tone is allowed to cut through the 
mix, either unaccompanied or 
when trading intricate lines with 
his band. Still, very few artists can 
comfortably interpret songs by 



both Earth Wind & Fire and Edith 
Piaf, whose "Hymne A L'Amour" is 
a tour-de-force of romantic charm 
in Taylor's hands. — SG 

WORLD MUSIC 

★ NICOLE 
Passion Spirit 

PRODUCER: Paul LaRoche 
SOAR NV131 

The increased interest in Native 
American music is no doubt being 
fueled by such talented newcomers 
as Nicole (real name: Nicole 
LaRoche), who makes her debut with 
this beautiful collection. Fans of 
Native American music are already 
familiar with Nicole's work as the 
flutist for the group Brule. This 
intriguing instrumental release 
showcases Nicole's skills on the flute 
in settings from the hauntingly 
beautiful "Beyond the Trail of Tears" 
to the fiery "Rez Road." All songs 
were composed and produced by 
acclaimed Native American artist 
Paul LaRoche (Nicole's father), and 
her cohorts in Brule lend their tal- 
ents to the project. Among the best 
cuts are "Ghost Drive," "Ancestor's 
Cry," and "One Spirit." This is an al- 
bum of broad appeal, with the poten- 
tial for drawing fans of both Native 
American and new age music, as well 
as anyone who enjoys the beauty of a 
flute married to a great song. Con- 
tact: 505-268-6110.-DFP 

VARIOUS ARTISTS 
Colombia 

PRODUCERS: various 
Putumayo World Music 190 

In his homage to Colombia — the 
country from which his label takes 
its name — Putumayo founder Dan 
Storper attempts to include repre- 
sentative music from the country's 
most important areas. A daunting 
task, indeed, but the results are 
admirable, considering the con- 
straints of only 12 tracks. Colombia 
boasts such gems as Lucho 
Bermudez's famous gaita "Fiesta de 
Negritos" and Gabriel Romero's 
cumbia "Las Lavanderas." The album 
marries tradition (Toto La Momposi- 
na singing "Oye Mamita") with the 
contemporary approach to older 
rhythms promulgated by such new 
acts as Grupo Bahia — playing curru- 
lao — and Tulio Zuloaga — doing vol- 
lenato. And. of course, there's the 
hardcore salsa of such bands as 
Fruko y Sus Tesos and La Sonora 
Dinamita. The end result can pull 
you off your chair and onto the 
dancefloor; at the same time, it 
forces you to ponder the rhythmic 
and instrumental versatility of virtu- 
ally every track. — LC 

CLASSICAL 

SIMON HARAM 
Frame 

PRODUCER: Chris Craker 
Black Box 1055 

A formidable virtuoso. London Sin- 
fonietta principal saxophonist 
Simon Haram has a natural feel for 
both jazzy bumptiousness and song- 
ful minimalism, with his first Black 
Box disc, On Fire, devoted to the 
former and his sophomore set, Alone 
. . ., surveying the latter. In revisit- 
ing minimalism in league with the 
plucky Duke Quartet, Frame makes 



for an admirable sequel to Alone . . . 
The lion's share of the disc comes 
from an irresistible new arrange- 
ment of themes from Michael 
Nyman's hit score to The Piano, plus 
a lesser trio of pieces by British 
composer Graham Fitkin (with the 
Francophone Glass the most 
compelling). Although rendered a 
tad too sweet here, the draw for 
some listeners will be Haram's take 
nn Ryuichi Sakamoto's "Forbidden 
Colours" (the touching theme song 
to the film Merry Christmas, Mr. 
Laurence). For this listener, though, 
it's the way the ascetic melody of 
Philip Glass' Facades blooms via 
Haram's cultivated cantilena. The 
British Black Box label is distributed 
in the U.S. by Harmonia Mundi and 
in the U.K. by Select.— SB 

CHRISTIAN 

* SUPERCHIQK] 
Karaoke Superstars 

PRODUCERS: Superchic[kl and Bill Deaton 
Inpop Records 1237 

This is a disc aimed at teens, for 
sure, but it's actually for anyone 
young at heart. Musically, the songs 
are bouncy and buoyant. And 
although the band — two gals and five 
guys — may initially hook listeners 
with perky beats and catchy hooks, 
the songs contain messages about 
integrity and empowerment. The 
infectious opening track, "Barlow 
Girls," is already a hit at Christian 
radio; its chorus is irresistible: "All 
the boys in the band want a Valen- 
tine from a Barlow girl/Boys think 
they're the bomb cause they remind 
them of their mom." The song "One 
Girl Revolution" is featured in the 
current Reese Witherspoon film 
Legally Blonde. This talented outfit 
could be one of the year's break- 
through Christian acts. Contact: 
615-377-7857. — DEP 



NEW ACE 



★ CLAUDE CHALHOUB 
Claude Chalhoub 
PRODUCER: Michael Brook 
Teldec 8573-83039 

Lebanese classical violinist Claude 
Chalhoub makes a music born of 
global fusion and sonic experimenta- 
tion. Collaborating with producer 
Michael Brook — who previously 
worked atmospheric wonders with 
Nusrat Faleh Ali Khan and Djivan 
Casparyan — Chalhoub fuses Middle 
Eastern melodies with Indian 
rhythms and often surreal ambi- 
ences on an album teaming with 
sensuality. "Red Desert" is a cine- 
matic expanse with Jason Lewis' 
drums pounding rivets into the tabla 
rhythms of Kuljit Bahmra. Chal- 
houb's violin sings in improvised 
lines, backed by a string octet. On 
"Baddour," Chalhoub intertwines his 
violin with Qawaali singer Forroukh 
Fateh Ali Khan (brother of Nusrat). 
processed so he sounds like he is 
emanating from a speaker atop a 
temple minaret. "Don't Wake Up" 
mixes tango and Bollywood strings. 
Chalhoub and Brook eschew the 
conventional ethno-techno formulas 
for something that confronts as 
much as it envelopes. — JD 
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H ED WIG AND THE ANGRY INCH 

Written and directed by John 
Cameron Mitchell 
Music by Stephen Trask 
Starring John Cameron Mitchell 
Fine Line Features 

A celebration of everything 
outrageous. Hedwig and the 
Angry Inch is the most delicious 
camp flick since Priscilta, Queen 
of the Desert, not to mention the 
best rock movie in years. Drawing 
on sources as diverse as Plato and 
David Bowie, this ambitious 
movie isn't afraid to go over the 
top — or to the depths of bad 
taste — to get a laugh. 

But scrape off the makeup 
and Hedwig is a tragedy. The 
film recounts the painful story 
of a child who sacrificed every- 
thing for love, only to wind up 
emotionally shattered and phys- 
ically scarred. 

The story of how Hedwig 
became an "in- 
ternationally 
ignored song 
stylist" is at once 
hilarious and 
harrowing. Hed- 
wig was born 
Hansel, raised 
by a single mom 
in East Cermany 
on the wrong 
side of the Ber- 
lin Wall. As a 
teenager, 

Hansel fell in love with an Amer- 
ican G.I. who offered romance, 
financial support, and a new life 
in America — if Hansel had a sex- 
change operation. Hansel agreed, 
taking the female moniker Hed- 
wig. But a botched operation left 
her with an "angry inch" and an 
identity that blurred lines of gen- 
der and sexual orientation. 

After the couple moved to 
America, Hedwig's military man 
abandoned her in a Midwestern 
trailer park. There she met a pre- 
cocious boy named Tommy who 
had dreams of becoming a rock 
star. With Hedwig as his muse — 
and songwriter — Tommy took the 
stage name Tommy Gnosis and 
soon became a star. But Tommy, 
too, left Hedwig behind. She was 
stuck performing in suburban 
family restaurants, while Tommy 
was selling out stadiums singing 
songs she had written. 

A sex scandal has given the 
down-but-not-out Hedwig one 
last chance to find musical suc- 
cess and emotional relief with 
Tommy. But in the end, Hedwig 
finds that her search for a per- 
fect soulmate and creative part- 
ner is illusory. 

Hedwig is adapted from a 
recent hit off-Broadway stage 
show, which John Cameron 




Mitchell and Stephen Trask cre- 
ated. Mitchell, who wrote the 
script, reprises his leading role on 
film and directs the adaptation as 
well. Trask, who wrote the music, 
plays guitar in the film and also 
provides the vocals for a few 
numbers performed by Tommy. 

The movie's pacing is some- 
times sluggish, and some hammy 
elements that were cute on stage 
seem self-indulgent here. But 
Trask's music makes a smooth 
transition to film. While he 
includes nods to country, grunge, 
and folk, the songwriter keeps his 
material centered in a punk vein. 
As is evident on the Hybrid 
Records soundtrack, Trask knows 
how to get a dramatic point 
across lyrically without sacrific- 
ing his rock credibility. 

What is lost in the translation 
to celluloid, though, is the ambi- 
guity that made the stage show a 
pleasure to see 
again and again. 
By the end of the 
theatrical produc- 
tion, it was clear 
that Hedwig was 
not the most reli- 
able narrator, so 
audience mem- 
bers could never 
be quite sure 
what they had 
just witnessed. 
Was Hedwig 
truly Tommy's inspiration or was 
she a jilted lover seeking reflect- 
ed fame and lucrative revenge? 
Perhaps the unseen Tommy 
didn't even exist — it was merely 
part of Hedwig's act created as an 
artistic foil. Or perhaps the per- 
son onstage was Tommy, and it 
was Hedwig who wasn't real — 
simply another one of Tommy's 
personae, the metaphorical 
woman inside the man. Was the 
cathartic ending a vision of Hed- 
wig destroying herself or of 
Tommy creating himself — two 
people finally separating, or final- 
ly coming together? Or were they 
one all along? 

Hedwig the movie removes 
this ambiguity. Despite a flair for 
drama, Hedwig seems a reliable 
narrator, and her story seems on 
the level: She is indeed the per- 
son who taught Tommy Gnosis 
everything he knows about 
music, and he is the scoundrel 
who "took the good stuff and 
ran." This doesn't take away 
from Trask's tunes or Mitchell's 
performance. But while audi- 
ences will still walk out of Hed- 
wig singing, they won't neces- 
sarily walk out debating what 
they've just seen or feel com- 
pelled to see it again. 

WAYNE HOFFMAN 



BOOKS: Sod rtv.i* copies of books/DVD Videos perulnlrq to artists of the mtsk Industry lo Brjdley Bjmturoer, Btltboird, 770 Broadwjy, New York, N.V. 10003 
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Edited by Chuck Taylor 

POP 



JONATHA BROOKE Steady Pull (3:39) 
PRODUCER: Jonatha Brooke and Bob 
Gearmountaln 
WRITER: Jonatha Brooke 
PUBLISHER: Naughty Puppy Music, ASCAP 
Bad Dog Records 61101 (CD promo) 
Los Angeles-based indie singer/song- 
writer Jonatha Brooke serves up some 
of her most intensely personal fare yet 
on the current Steady Pull — her 
fourth solo album. But on the title 
track, she's just content to jam a little 
with her team of instrumental com- 
rades, along with guest vocalist 
Michael Franti (of Spearhead), who 
adds his personal touch in the chorus. 
Lyrically. "Pull" talks about bright new 
love taking place in dark days: "Where 
there is ruin, there is hope for treas- 
ure/Out of the ashes come comfort and 
pleasure/This is the love that no one 
can measure." This midtempo track 
could be the one to at last hook adult 
top 40s and modern ACs. In the mean- 
time, Brooke fans should check out her 
upcoming double-sided DVD-Video, 
also titled Steady Pult. It gives a 
glimpse of the frivolity that ensued dur- 
ing the recording of the album. — CT 

EDEN'S CRUSH Love This Way (3:29) 
PRODUCERS: Matthew Gerrard and David Foster 
WRITERS: T Harmon, E Goide, and K. Livingston 
REMIXERS: AJbRlch and DJ Skribble 
PUBLISHERS: WB Music Corp./Platinum 
Plow Music, ASCAP; Wamer-Tamertane/ 
Franne Gee Music/Dad's Dreamer Music, BMI 
London/Stone Stanley/143/Warner 
Bros. 500046 (CD promo) 
Popsters girl group Eden's Crush 
struck a chord with viewers of its reali- 
ty series, who took first single "Get 
Over Yourself to No. 1 on Hot 100 
Singles Sales. Radio, though, was less 
gracious, given the song's generic 
blend of R&B rhythms and rank-and- 
file vocals. Follow-up "Love This Way" 
is even less distinguished, checking off 
all the cliched requirements of a 
midtempo pop ballad — except for any- 
thing to make it rise above the pack of 
so many other youth-pop records. 
That's probably why the CD promo 
contains two remixes that deconstruct 
the song, first into a fizzy dance track 
with help from AlbRich. and then into 
a clubby house track in the DJ Skribble 
mix. The group is in the midst of a radio 
tour: perhaps that will stir good will 
among programmers, but otherwise, 
we're about 14 minutes into this WB- 
bred concoction's allotted fame. — CT 

R&B 

h» NELLY Batter Up (4:12) 
PRODUCER: Jason "Jay E" Epperson 
WRITERS: Nelly, J. Epperson, and S. Wills 
PUBLISHER: not listed 
Universal 20379 (CD promo) 
The premise for "Batter Up" seems 
to be a little late in the rags to rich 
es story that is Nelly's. Announcing 
that they are about to make an 
impact on the rap game, Nelly and 
his St. Lunatics cohorts appear to be 
reiterating a fact that is already 
pretty apparent: that Nelly's sing- 



SPOTLIGHTS 




JENNIFER PAIGE These Days (3:27) 
PRODUCER: Oliver Leiber 
WRITERS: R Thornatley and Colin Campsie 
PUBLISHERS: BMG Music/DalmaUon Songs 
Hollywood Records 11377 (CD promo) 
In the three years since America 
developed its top 10 "Crush" on Jen- 
nifer Paige, the Atlanta native has 
been more or less lying low profes- 
sionally, but programmers should 
consider the ready-for-action, rock- 
edged single "These Days" a full- 
fledged second coming. Co-written 
by Phil Thornalley — who helped 
pen Natalie Imbruglia's "Torn" — the 
song is everything a modern-day 
pop hit should aspire to be: It has a 
melody that's more inviting with 
each listen, mature vocals that do 
more than frolic across a beat box, 
and a thought-provoking lyric about 
taking positive steps forward. The 
combination of Paige's generous 
harmonies. Oliver Lieber's creative, 
sandpaper-scrubbed production, 
and the mixing finesse of studio vet- 
eran Tom Lord-Alge earn this a 
grade-A stamp for team effort. 
"These Days" seems like the perfect 
middle ground between youth pop 
and the edgier territory that top 40 
is struggling to balance. It sounds 
like yesterday's crush could be 
today's true love. — CT 



LIVE FEATURING TRICKY Simple 

Creed (3:24) 

PRODUCERS: Live, Alain Johannes, and 
Michael Railo 
WRITER: E. Kowalczyk 
PUBLISHER: not listed 
MCA 25358 (CD promo) 
One of America's most sincere rock 
bands returns with a startingly sim- 
ple message with the first cut from 
its upcoming album, V. Live front- 
man Ed Kowalczyk sings, "We gotta 
love each otherAVe need each other." 
In the verses, he takes a less sympa- 
thetic stance, basically telling whin- 



simple creed' 




LTv 



ers to get over themselves: "I bet you 
took a gun to school, too/But now, 
nobody's takin' your candy." Along- 
side, the Pennsylvania band's instru- 
mental palette remains hard and 
lean, with Chad Taylor's trademark 
guitar slamming, drummer Chad 
Gracey's blur of snare and cymbals, 
and Patrick Dalheimer's rumbling 
bass. The wild card is guest Tricky, 
who provides contrast with a rapped 
mantra that comes off like an eclipse 
across the sun. The whole manages 
to work as both a butt-kicking rocker 
and contemplative call for compas- 
sion. Rock trends peel through the 
seasons, but here's a band that cooks 
on its own burner. — CT 



MAXWELL Lifetime (4:04) 
PRODUCER: Musze 
WRITERS: Musze and H. David 
PUBLISHERS: Sony/ATV Tunes/Musze- 
well/Gan Z mi rah /Fa mo us Musk, ASCAP 
Columbia 16814 (CD promo) 
If R&B radio is searching for a sum- 
mer event record, open the door, 
because Maxwell is knocking. His 
trademark dim-the-lights. slow- 
groove sensuality again leads the way 
in the deliberate, hip-swaying "Life- 
time," an old-school, late-night plea 
for his woman to accept the love he's 
offering: "I can just make you under- 
stand that love is not a fairy tale in a 
melody/If you want, you could haw it. 
girl." The ever-videogenic sex symbol 
conjures classic Prince here, with a 
soulful melody that he accents with 
gentle falsetto background vocals. As 
with his previous single, "Get to Know 
Ya," Maxwell hands this production 
reigns to Musze, who has obviously 
done his homework; the vibe of the 
effort is consistent with the singer's 
retro- inspired image. "Lifetime" has 
been sliced to a radio-friendly 4:04, 
but it would he nice if radio could find 
room, perhaps late at night, to spin 
the full 5:31 version — which would do 
nothing but steam up the summer 
nights a little more. — CT 



songy rhymes and charismatic pres- 
ence equate major-league success. 
"Batter Up" possesses the memo- 
rable hook and bouncy beat that 
made Nelly famous, as well as the St. 
Louis native's signature flow. Bank- 
ing on the fact that he and his St. 
Lunatics brigade are tremendously 
popular right now. Nelly should find 
that fourth single from the seven 
times-platinum Country Grammar 
maintaining his strong presence on 
R&B radio.— CF 



COUNTRY 



p» TIM McGRAW Angry All the Time (4:29) 
PRODUCERS: Gallimore, Stroud, and McGraw 
WRITER: B. Robison 

PUBLISHERS: Tiltawhirl/Bruce Robison, BMI 
Curb Records 1615 (CD promo) 

McGraw's wife. Faith Hill, discovered this 
haunting Bruce Robison song, but hubby 
beat her to the punch by recording it on 
his current Set This Circus Down. Mrs. 
McCiraw contributes harmonies to the 



inner-reaching song about a relationship 
unraveling — quite a departure from the 
sunny love ballads the duo has previously 
recorded ("It's Your Love," "Let's Make 
Love"). McGraw's voice oozes hurt and 
disillusionment as he turns in a Gram- 
my-worthy performance; Robisons well- 
crafted tune provides McGraw a wonder- 
ful canvas on which to unleash raw 
emotion. "Angry All the Time" is one of 
the best ballads released this year, a song 
that will fortify McGraw's reputation as a 
premiere act of the format.— DEP 



NEW & NOTEWORTHY 



ANGELA AMMONS Always Getting 
Over You (3:29) 

PRODUCERS: Sheppard and Kenny Gioia 
WRITERS: Sheppard and K. Glola 
PUBLISHERS: Martybags Muisc, ASCAP: 
Noisedog Productions, BMI 
Universal 20588 (CD promo) 
Angela Ammons was barely out of the 
gate with her debut single. "Big Girl," 
when this midtempo anthem from.-lmtr- 
ioan Pie 2 wrangled its way from the 
soundtrack to radio. If justice prevails, 
"Always" will break the 17-year-old Texan. 




with its cool, breezy beats, jangry guitar, 
and Ammons' solid, assured vocal. Song- 
writer/producers Sheppard and Kenny 
Gioia fill the track with hooky elements, 
from an addictive drum beat, layer upon 
layer of breathy harmonies, and a "do-do- 
do-do-do" line at the end of the chorus 
that will flick at the memory for days on 
end. Ammons is a compelling presence, 
with a maturity that walks all over most 
of the Kewpies on the teen scene. This is a 
promising peak into her upcoming full- 
length debut due Sept 25.- 



ROCK TRACKS 

b> CAKE Short Skirt/Long Jacket (3:24) 
PRODUCERS: Cake 
WRITER: J. McCrea 

PUBLISHERS: Stamen Music/EMI Black- 
wood Music, BMI 
Columbia 16547 (CD promo) 

Having departed Capricorn for Colum- 
bia, Cake releases the first single of the 
rest of its life, "Short Skirt/Long Jack- 
et." which leads off the group's fourth 
album. Comfort Eagle. Despite a three- 
year break since 1998s platinum Pro- 
longing the Magic, the guys show that 
they're still in shape on this track. 
John McCrea 's deadpan vocals express 
these thoughts on his dream girl: "I 
want a girl with a short skirt and a 
looooong jacket." who's cute and a lit- 
tle quirky but still down-to-earth. 
Musically, Cake pulls out some of its 
old tricks — such as the active, funky 
basslines, the minimal mix, a few false 
endings, and the distinctive sound of 
Vince DiFtore's trumpet — but the play- 
ful cut can stand on its own. — EA 



RAP 



★ AZ FEATURING JOE Everything's 
Everything (4:00) 

PRODUCERS: Eddie F and Darren Llghty 
WRITERS: A. Cruz, E. Ferrell, D. Lighty, C. 
Llghty, and B. Muhammad 
PUBLISHERS: Life's a Bitch Music/Eddie F 
Music/Sharay's Music/Warner Chapped/ 1 
Want My Daddy Records/ Jahqae Joints 
Motown 20556 (CD promo) 
Even after solidifying himself in the 
hip-hop game and gaining street credi- 
bility with his appearance on the early 
Nas track "Life's a Bitch," Az has yet to 
hit it hard at radio. "Everything's 
Everything," the second single off his 
current 9 Lives album, laces a futuris- 
tic-sounding funk beat with the 
smooth vocals of sex symbol/R&B 
crooner Joe. The track has great poten- 
tial, with a hedonistic lyrical tone that 
is sure to make it a staple not only at 
radio but at the clubs as well. With a 
well -constructed hook, the track man- 
ages to maximize the talent of chart 
stalwart Joe. It's unfortunate that Az s 
previous single. "Problems," was a self- 
fulfilling prophecy at radio, but this 
one has "everything" needed to cata- 
pult him to the next level of hip-hop 
commercial success. — CP 



METHOD MAN & TEDDY RILEY Party. . . 

(3:10) 

PRODUCER: Teddy Riley 
WRITERS: T. Riley and C. Forbes 
PUBLISHER: not listed 
Del Jam 15375 (CD promo) 

Staying true to the theme of all-star 
duos from the movie starring Chris 
Tucker and Jackie Chan, Rush Hour 2 
provides a soundtrack with the all-star 
likes of the Wu-Tang Clan's charismatic 
Method Man and R&B super-producer 
Teddy Riley. The two urban heavy- 
weights throw down a jittery jam here, 
thanks to Meth's distinctive flow and 
well-crafted rhymes, and Riley's of-the- 
day vibe. This isn't a track designed to 
make anyone think too hard: It stays 
true to the intent of its title. This one is 
a perfect fit for an afternoon drive — and 
roll down the windows while you're at it. 
Innocent enough stuff, this danceable, 
celebrity- tagged track is a sure bet for 
the summer sounds of radio. — CF 
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INDUSTRY BRIEFS: Taking a break 
from Lucy Peari and other production 
projects iBaby face. Macy Cray, Kenny 
Lattimore, Isley Brothers). Raphael 
Saadiq is in the studio recording his 
own debut solo album. He is writing 
and producing the as-yet-untitled set. 
which will be issued via Pookie 
Records/Universal in the fall. Special 
guests were still being confirmed at 
press time, but sources say D'Angelo 
and Aogie Stone are among those 
who have been approached. Saadiq 
also operates production company 
Whiskey Slew, whose roster includes 
producers Jake & the Phatman. who 
co-produced the Lucy Pearl song 
"Dance Tonight" . . . Gloria Gaynor ("1 
Will Survive") signs with Glen Clark- 
son of Ken Lindner & Associates for 
hosting and reality-programming rep- 
resentation. She'll continue being rep- 
resented by manager Linwood Simon 
of Cliffside Music. Slated to perform 
at Michael Jackson's 30th anniversary 
concert at Madison Square Garden in 
September. Gaynor plans to release a 
new CD via BMG/Logic in the fall. 

INDIE WATCH: Preparing for a show 
Saturday (28) at Los Angeles' El Rev 
Theater, Kim Hill describes herself as 
a "bulldog" when it comes to refusing 
to compromise her music. 

"I'm not trying to reinvent the 
wheel," she says of a musical style that 
mixes soul with R&B. hip-hop. rock, 
and folk. "I'm just trying to do right 
by the people who've inspired me, like 




Sade, Nina Simone, Bill Withers, and 
Steely Dan. I'm in incredible compa- 
ny right now with singers like Jill 
Scott and Sunshine Anderson. They 
have ridiculous voices, and I love their 
songs. But I refuse to compromise 
and put on a uniform." 

Which finds the Syracuse, N.Y., 
native cruising gently into a lyrical- 
ly retooled cover of the Eagles' 
"Hotel California." Or able to shift 
gears into hip-hop funk, as evidenced 
on the Black Eyed Peas' 1998 
album. Behind the Front, and 2000's 



Bridging the Cap In fact, it was Hill's 
affiliation with the group — dating 
back to late 1994— that led to her 
signing with Interscope in May 1998. 
But the label decided not to release 
her debut project, saying it wouldn't 
appeal to an urban market. 

"It was a blessing getting drop- 
ped," Hill says. "I've hit the ground 
running." No longer with the Peas, 
she has been "writing a lot of new 
music" and preparing to release a 
new album, Suga Hill, in the fall 
through her own label, Hilluci- 
nashus (via kimmykim.com). 

"Syracuse didn't have black radio 
until 1993." Hill says. "I grew up 
listening to classic rock and had to 
seek out my own black music. I want 
to give that to black kids in Iowa and 
Utah. If the right label deal comes 
along, I wouldn't say no. But to silence 
a crowd with real soul music, not 
boobs — especially since I don't have 
any — is what I want to do, and I can 
deal with label rejection." 

SCREEN SCENE: Fox's popular TV 
series Dark Angel, helmed by James 
Cameron, is said to be planning a 
soundtrack spinoff featuring music 
from its first and second seasons. 
Among potential contributors: first- 
season guest stars Master P and Mack 
10, Missy Elliott, Da Brat. MC Lyte, 
Q-Tip. and LiP Mo. Sources say no 
label is attached as yet . . . The con- 
troversial Death Row Records docu- 
mentary. Welcome to Death Row, 
arrives in video stores nationwide 
Sept. 25. Produced by Santa Monica, 
Calif.-based Xenon Pictures, the film 
features a musical score by Tommy 
Coster (Dr. Dre, Snoop Dogg) . . . 
Maze Featuring Frankie Beverly gets 
the DVD treatment with the Aug. 14 
release of Live in New Orleans. The 
10-track. 70-minute film includes live 
concert performances of seven songs, 
three bonus videoclips, an on-screen 
bio, and a photo gallery. The DVD 
comes courtesy of the Right 
Stuff/EMI . . . The second season of 
WE: Women's Entertainment/AMC 
cable series Cool Women bowed July 
25. This go-round, the Debbie Allen- 
hosted series will feature episode 
introductions by such artists as 
Luther Vandross, Vanessa Williams, 
Kathleen Battle, and Nnenna Freelon. 

IN MEMORIAM: A memorial sen-ice 
for Anthony "Poetic" Berkeley of 
the Gravediggaz will be held Aug. 4 
at Harlem, N.Y.'s Riverside Church 
7 p.m.- 1 0 p.m.. with a libation cere- 
mony by Camille Yarbrough. For 
details, call Meridian Entertainment 
at 201-521-9742. 



Rex's Jelleestone Eyes U.S. 

Canadian Rapper Expresses Yin And Yang Of Hip-Hop On Diverse Album 



BY MARCI KENON 

NEW YORK— A fortuitous intro- 
duction by DreamWorks artist Nelly 
Furtado set the wheels in motion for 
the U.S. debut of Canadian rapper 
Jelleestone. Brad Kaplan, director of 
A&R/staff producer at Warner Bros., 
became aware of Jelleestone thanks 
to a then-unsigned Furtado, who 
shares Jelleestone's manager — 
Toronto-based Chris Smith. 

"It's rare that I'm blown away by 
something on the first listen," Kaplan 
recalls about Jelleestone's demo. "I 
knew I had to sign this kid. We met 
and totally connected." 

The result is the rapper's musically 
diverse and melodic debut, Jelleestone 
13. The Rex Entertainment/Warner 
Bros, release bows Aug. 28. 

"The first music I knew was reggae," 
says the 26-year-old artist (aka David 
Carry) who hails from the Rexdale sec- 
tion of Toronto and is of Jamaican 
descent. "1 lived between my mother's 
house in Toronto and my father's 
home in the Bronx. Living in New York 
opened me up to hip-hop earlier than 
a lot of my peers in Canada." 

Many Canadians are quite familiar 
with Jelleestone. He contributed the 
track "When You're Hot You're Hot" 
to the 1997 Rudimerital compilation 
on I.L.L. Vibe Records. "It made some 
noise." recalls the artist. He derived his 
moniker from the name of the build- 
ing superintendent (Jelly) of his Bronx 
home. The name also expresses the 
yin and yang of his character. He pos- 
sesses a gentle side, displayed on such 
cuts as "New Messiah" and "Money 
(Pt. 1)," the lead single, released 
commercially July 17. He can also be 
rough and rugged, as on cuts like "I 
Don't Care," "Once Was Young," and 
"We Da Niggas." 

A HOOK AND A CHALLENGE 

"In hip-hop you can use any music 
and any sound to make a song." says 
the ASCAP writer, who co-produced 
the album with Jon "the Rabbi" Levine 
and Noel "Gadget" Campbell and is 
published by Lora's Bad Son Publish- 
ing and EMI April Music. "I put a pop 
beat behind the vocals. I did a slow 
song and a rock song. The album is 
very true to hip-hop. which is about 
breaking the rules." 

Warner Bros, product manager 
Kevin SakoUa admits "the diversity of 
the music is in some ways the hook 
and in some ways the challenge for us. 
We have this bona fide, card-carrying 
hip-hop artist who has made a solid 
hip-hop album with some original 
sounds to it. But he just happens to 
have made a song | "Money (Pt. 1)"] 
that has this strong pop feel to iL" 

Diana Laird, PD at top 40 station 
KHTS San Diego, has put the single 
into rotation. "Because it's different 
than the other stuff that's out, it stands 
out," Laird says. "It's a good song." 



"Money (Pt. 1)" was sent to R&B, 
rhythmic top 40. and top 40 radio June 
19. "We have never gone out of the box 
to all radio formats," says Demmette 




Guidry. Warner Bros.' senior VP of 
urban music. "Usually a rap or hip-hop 
artist has to start in the streets, then 
go to mainstream R&B radio. Then it's 
crossover radio and finally top 40." 



"Money (Pt. 1)" has its share of sup- 
porters on the retail side as well. "Cus- 
tomers are really feeling it." says David 
Easter, owner of Visjon Records in Los 
Angeles. "He's got something for older 
people and younger people." 

The street campaign for "Money (Pt. 
1 )" was launched in mid-June, utiliz- 
ing the Made Men, Warner Bros.' in- 
house team of 16 reps who distributed 
fake money, stickers, and postcards in 
12 major markets. More promotional 
items are being distributed by way of 
HBO's urban music bus tour that 
began in May and ends in late August. 

A second album track. "Makes the 
World Go Round." is being worked at 
R&B radio mix shows and college 
radio. Vinyl and CD singles were sent 
out in two waves (May 15 and June 5). 

Independent Internet marketing 
firm Iced Media has launched an on- 
line campaign to bolster awareness of 
Jelleestone and his music. The pinna- 
cle of the campaign will be Jellee- 
stone's homecoming on the eve of his 
album's release — the Caribana Festi- 
val being held Aug. 3-6 in Toronto. 



MCA 'Soul Sista' KeKe Wyatt 
Fulfills Childhood Dream 



BY RASHAUN HALL 

When parents ask their children 
what they want to be when they grow 
up, the answers vary. And usually the 
answers change many times before the 
kids reach adulthood. Not so for 21- 
year-old MCA artist KeKe Wyatt. whose 
debut set. Soul Stita, streets SepL 18. 

"I knew at 5 that I wanted to sing 
forever." says Wyatt (aka Ketara Wyatt), 
who began singing at 
the age of 2 in church, 
"and I've been record- 
ing since I was 12." 

Wyatt finally got 
her chance to shine 
when she teamed with 
MCA labelmate Avant 
on "My First Love," a 
song from his debut 
album. My Thoughts. 

Avant returned the 
favor on Soul Sista by- 
guesting on the mid- 
tempo cut "Nothing 
in the World" and 
writing two songs for 
the album. Avant also appears in the 
video for her first single. "Used to 
Love." The single rises 94-87 on this 
issue's Hot R&B/Hip-Hop Singles & 
Tracks chart. 

"I didn't think it would be my first 
single," says Wyatt, who's managed 
and booked by Cynthia McCoggle for 
Los Angeles-based Southpaw Enter- 
tainment. "We were going to use I 
Don't Wanna.' But we decided to go 
with something uptempo." 




Although MCA chose to lead off with 
more uptempo fare, Wyatt can cer- 
tainly handle ballads, a fact she proves 
with her rendition of Patti UBelle's "If 
Only You Knew." 

Produced by Steve Huff, Soul Sista 
showcases Wyatt's emotions. "It's all 
about relationships." says Wyatt of the 
1 0-track set. "A lot of what Steve wrote 
I've been through personally, so when 
I sing 1 really testify." 

MCA VP of market- 
ing Cassandra Ware 
points out that in addi- 
tion to traditional pro- 
motional strategies, 
Wyatt's previous expo- 
sure via "My First 
Love" has given the 
project an added boost. 

"People have shown 
us a bit more attention 
because they've seen 
her perform [the song| 
with Avant." Ware says. 
"It opened a lot of doors 
and gave the industry a 
bird's-eye view of both artists." 

Broadway Joe. PD for KIPR (Power 
92) Little Rock. Ark., says that it was 
Wyatt's work with Avant that interest- 
ed him in the first single. "("Used to 
Love"] is a fairly uptempo singing 
song, and it isn't rap." he says. "That is 
why I think it took off so early." He also 
says he has heard clips from Soul Sista 
and believes the strength of the album 
is in the ballads, one of which he hopes 
will become the second single. 
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LA. Symphony 'Calls' The Tune 
On Souint Entertainment 



BY MARCI KENON 

NEW YORK — Orchestrating a na- 
tional following from its burgeon- 
ing reputation in Los Angeles' 
underground scene is the current 
mission of hip-hop collective L.A. 
Symphony. A major step in that 
plan is the planned Sept. 25 
release of the group's Squint 
Entertainment album debut, Call 
It What You Want. 

True to its name, L.A. Sympho- 
ny utilizes contrasting movements 
to execute its hip-hop hybrid, cre- 
ated by a union of eight MC/pro- 
ducers and one DJ. The group was 
officially established in 1997. 

"When we were recording the 
album, some songs were straight- 
ahead hip-hop, some were a bit 
happy, and some were a lot dark- 
er," says Symphony member Pi- 
geon John, who collaborates with 
group mates Joey the Jerk, Shar- 
lok Poems, J-Beits, Flynn, bTwice. 
CookBook, UNO Mas, and DJ J 
Boogie. "We try to stay true to 
whatever is on our hearts and lay 



that down without hindering it. 
We do all types of music, so you 
get to call it what you want." 

The 15-track album features 
additional production by Prince 
Paul (De La Soul). Will 1 Am (the 
Black Eyed Peas), and Mario C 




(Beastie Boys). The title track fea- 
tures cameos by the Black Eyed 
Peas and Fatlip (formerly of fellow 
L.A.-based group the Pharcyde). 

"The beatmakers will bring 
tracks, and we vote on which 
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track we vibe to the most," adds 
Joey the Jerk, who, along with the 
group, is co-published through 
Squint Songs/Ten Dudes Publish- 
ing (ASCAP). "It's not like we 
fight for mike time. We let the 
guy who made the beat make the 
decision. After that, whoever is 
chosen to do the song comes up 
with a concept and figures out the 
structure. It's a collective and 
democratic process." 

Commercial lead single "Bro- 
ken Tape Decks" was released on 
vinyl through Fat Beats and sent 
to college and underground mix 
shows in February. The video, co- 
directed by Matt Sterling and 
Amy Krimsier, features live action 
and animation. 

"The track has a nice old-school 
beat and a very catchy keyboard 
melody." says mix show/club DJ 
Dennis Blaze, who works at San 
Diego's XHTZ. 

Coming the second week in 
August is sophomore single 
"Champion Birdwatchers," which 
is being targeted to urban and 
crossover radio. In the meantime. 
L.A. Symphony — managed by 
Noah Tutak for Los Angeles-based 
Mic Rocker Management — has 
wrapped its stint on the national 
NBA/Yahoo!-sponsored Rhythm 'n 
Rims tour, which ended July 15 in 
Orlando, Fla. The group is slated 
to return to New York to play the 
Mercury Lounge July 27. It is 
being featured in the music sec- 
tion of Abercrombie & Fitch's 
clothing site and will have several 
of its tracks included in the first 
games available on Microsoft's 
Xbox video system, which comes 
out in November. 

Squint CM Dave Palmer says the 
label — also home to the band Six- 
pence None the Richer — is negoti- 
ating with labels in the U.K. and 
Japan for the album's internation- 
al release and also is in discussions 
with major Stateside distributors. 

This comes in the wake of a 
recent announcement that Nash- 
ville-based Squint Entertainment 
was being folded into Word Rec- 
ords/ Caylord Entertainment [Bill- 
board Bulletin, July 24). Since 
then. Squint president Steve Taylor 
has announced plans to buy back 
the Squint rights from Gaylord by 
way of a private investment group. 

Violet Brown, director of urban 
music at Wherehouse Entertain- 
ment, has followed L.A. Symphony 
since its 1999 independent release. 
Composition No. I. 

"People in L.A. have been wait- 
ing for this album." Brown says. 
"It's a good album that can make 
some noise in regions outside of 
Los Angeles." 




DIVINE INTERVENTION: South London- 
bom Roots Manuva, much lauded for 
his 1 999 debut set Brand New Second 
Hand, is looking for divine interven- 
tion as he delivers his sophomore and 
final album for Big Dada/Ninja Tune. 
Run ComeSaveMe, Aug. 13. The title 
is a call to a higher force to guide the 
artist in making the right moves to 
secure a new record deal. 

"I was trying to make an album 
that hip-hop heads (would enjoy] but 
also something that appeals to every- 




body," Manuva says. Lead single "Wit- 
ness ( 1 Hope)" has already garnered 
rave reviews since its July 23 release. 

"My story is I was the vagabond." 
Manuva says as he talks about the 
single. "As a child, people often said 
I was lazy; an untidy no-hoper who 
didn't comb his hair. So this song is 
just a celebration of that." 

Born Rodney Smith, Manuva brings 
a proud black British lyrical flow and a 
diverse musical palette to the hip-hop 
table. "Roots' album proves that hip- 
hop from the U.K. actually benefits 
from its unique sounds, stories, and 
accents," says Fusion of the hip-hop 
consultancy firm Izm and e-magazine 
State of Independence. "When we cel- 
ebrate these differences, we're capa- 
ble of creating music for an interna- 
tional market — think Tricky, Soul II 
Soul, and Massive Attack. Listen 
closely to Roots' music, and you can 
hear drum'n'bass, reggae, and even a 
touch of indie |rock musicl mixing 
with the hip-hop." 

Manuva, published by Chrysalis 
Music, managed by London-based 
Rhythm & Business, and booked by 
Primary Talent, has a U.K. tour and 
several summer festival dates lined up. 

PRIZE-WINNING RAP: "If he wins, it 
will be news. If he doesn't, it will still 
be news." declares the press release 



announcing that East London rapper 
Malarchi's debut album. Forgotten 
World, has been submitted for the 
prestigious Technic Mercury Music 
prize. If the album (which covers 
both U.K. and global issues) makes it 
through the nomination stage, it will 
be the first full-on hip-hop album to 
make the short list for the early-Sep- 
tember awards show. 

Malarchi describes his style as 
"conscious, rugged, and don't give up 
no matter what anyone says." Those 
themes are reflected on such songs 
as the mellow, reflective "Natural 
Substance." The smooth, R&B-laced 
"U4Days," featuring labelmate 
Christynette. deals with different 
types of relationships. The Dark 
joint-produced album also rocks with 
tracks like "Politics" and "Da Shock," 
a lyrical battle featuring Canibus. 

The album's title track highlights 
a dark side of the world that's sel- 
dom highlighted by the media: 
where teenagers are being turned 
into war machines. "People over 
there in the Third World are suffer- 
ing, and people over here are suffer- 
ing," the artist says. "It's the global 
thing of talking but not doing, 
which I want people to pick up on." 

However, Malarchi's vision isn't fully 
shared by all. "When Malarchi was 
showcased on TV, he brought energy 
to the hip-hop scene in the U.K. But 
the album hasn't translated that fully," 
says Tee Max, formerly a presenter on 
the MTV Base program The Hip Hop 
Review. "It's a little too insular." 

The Gem Music-published artist 
counters that assessment, using the 
"No Question" track to highlight that 
he's not stuck in the narrow mind-set 
that many U.K. artists possess for pro- 
ducing only London underground- 
pleasing joints. "I'm not doing it to 
suit just one set of heads," Malarchi 
says. "I'm doing it because I love my 
music. I love hip-hop, period." 

RAP'S SHELF LIFE: Those interested in 
reading about the background of key 
issues affecting hip-hop. such as vio- 
lence, language, religion, race, and 
gender, should check out David L. 
Shabazz's book. Public Enemy Num- 
ber One (Awesome Records. Awe- 
someCommunications.com). It draws 
parallels from Public Enemy's work 
and includes a brief Q&A with some 
of rap's founding fathers. 

However, if you're more interested 
in something that covers today's key 
players, then Peter Shapiro's handy, 
pocket-sized The Rough Guide to 
Hip-Hop (Rough Guide/Penguin. 
roughguides.com) fits the bill. 
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Blaque's Back. Columbia trio Blaque is recording a new album. Blaque Out. 
The lollow-up to the group's self-titled first album is set lor release in October. 
Among the producers working on the project is Dallas Austin, who's shown 
here with, from left, Blaque members Shamari. Brandy, and Natina. 




Keying In on a Hit. J Records' Alicia Keys takes a photo break with Squeak 
Pictures music video director Chris Robinson while shooting the video for 
her hit single "Fallin'." 




Teaming Up Again. Producer/songwriter Shep Crawford and J Records artist 
Deborah Cox are currently in the studio working on Cox's forthcoming album. 
Crawford co-wrote and produced Cox's crossover hit "Nobody's Supposed to Be 
Here" with Montell Jordan. 
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CHAMPAGNE KISSES: Beat Box is 
happy to report that, after having been 
let go from its recording contract with 
U.K. label 4AD last year, Icelandic out- 




fit Gus Gus has inked a multi-album 
deal with Los Angeles-based Moon- 
shine Music; the agreement covers 
North America only. 

Along with a change in label comes 
a change in lineup — as well as a 
change in residence. What was once a 
Reykjavik-residing nine-piece collec- 
tive of artists, musicians, filmmakers, 
photographers, and actors is now a 
Barcelona-based trio, complete with 
newly fashioned names. 

So, programmer Biggi Thorarins- 
son is rechristened Biggi Veira. and 
DJs Herb Legowitz and Steph Steph- 
enson/Alfred More become Magnus 
Pop and Step Step, respectively. 
Although not a core member, singer 
Lola B. Nice is a full-time contribu- 
tor/collaborator. (By the way. Pop and 
Step — going under the Pop 'n' Step 
moniker — have a monthly DJ resi- 
dency at Barcelona's Nitsa club.) 

According to Pop, the band didn't 
split up so much as "drift apart." 
After the release of the act's second 
album (1999's This Is Normal), Pop 
says, one member was asked to leave, 
"and then other members began 
leaving on their own. Everybody 
began focusing on their respective 
areas of expertise. 

"But the upside to all this is that the 
three of us that remain are the ones 
who actually create and produce the 
music," Pop continues. "Biggi, Step, 
and I have always been the designers 
of the music. The only major differ- 
ence between then and now is that 
none of us sang before. Now, along 
with Lola, we all sing." 

Gus Gus began working on its still- 



bv Michael Paoletta 



in-progress new album last December, 
Pop explains. "It was the holiday sea- 
son, we were drinking lots of cham- 
pagne, and we decided it was time to 
begin work on another album." 

Planned for an early 2002 release, 
the new album (with the working title 
Celebrator) is "decidedly Gus Gus," 
Pop acknowledges. "It doesn't matter 
if we record in Iceland or Spain — we 
always have a unique sound." 

With four songs completed — 
"Attention," "Your Moves Are Mine," 
"David," and "Unnezary" — Pop says 
that the new album mixes elements of 
'80s Italo-disco and T-World, the pro- 
duction/remix outfit of Pop and Veira. 

"Their sound fits in with the direc- 
tion we've always had for our artists," 
Moonshine Music president/co- 
founder Steve Levy notes. "They cre- 
ate innovative electronic music that 
can appeal to a wide audience." 

Pop responds, laughing, "Well, you 
know, our purpose is to make every- 
body's day with our music." 

BITS 'N' PIECES: For those who may 
have missed King Britt Presents Sylk 
130's When the Funk Hits the Fan 
and its reconstructed follow-up, 
Men the Funk Hits the Fan— The 
Remixes the first time around, Ovum 
Recordings/Six Degrees Records reis- 
sues the discs Tuesday (31). 

On Aug. 14, the Right Stuff/Capi- 
tol-EMI is scheduled to release First 
Choke— the Ultimate Club Collec- 
tion. Like the first installment in the 
imprint's "Ultimate Club Collection" 
series (Loleatta Hoiloway's Queen of 
the Night), First Choice features con- 
temporary remixes, this time of 
songs recorded by the much-lauded 
and -sampled trio. 

Comprising Rochelle Fleming. 
Joyce Jones, and Annette Guest First 
Choice represented all that was great 
and wonderful about the disco era's 
Philly sound: hook-laden lyrics, full- 
on orchestration, buoyant melodies, 
spirited rhythms, and soulful vocals. 

Spotlighted remixers include Olav 
Basoski ( The Player"), Full Intention 
("Armed and Extremely Dangerous"), 
Danny Krivit ("Newsy Neighbors"), 
Stonebridge ("Smarty Pants"), and 
Gambafreaks ("Gotta Get Away"). 

London-Sire confirms that Mark 
Hill and Pete Devereux, collectively 
known as U.K. 2-step duo Artful 
Dodger, have amicably parted ways. 
Devereux will pursue his own DJ 
career, while Hill will continue to pro- 
duce and release music under the Art- 
ful Dodger moniker. The U.S. release 
of the act's debut album, It's All About 
the Stragglers, is set for Sept 18. 



Hard-Touring Uberzone Peers 
Into 'The Future' On Astral werks 



BY CRAIG ROSEBERRY 

"I've always been an avid fan of 
technology," Tim Wiles says. The 
studio of the California native DJ/ 
producer who records as Oberzone 
is racked with vintage analog syn- 
thesizers, drum machines, sam- 
plers, and keyboards. "Having all 
this stuff is great, but it's really 
about what you do with it, about 
experimenting and creating your 
own personal stamp." 

On Aug. 7, Oberzone makes its 
long-awaited and much-anticipat- 
ed full-length debut with Faith in 
the Future (Astralwerks Records). 
The set finds Wiles collaborating 
with an impressive and eclectic 
group of artists, including Afrika 
Bambaataa, Helmet frontman 
Paige Hamilton, alterna-pop siren 
Lida Husik, and dancehall veteran 
Beanie Man. 

"Collaborating with so many 
wonderfully talented artists — artists 
that I respect — has been refreshing 
and inspiring. I feel completely re- 
energized," says Wiles, whose songs 
are handled by Warner/Chappell 
Music. "Working with others, I see 
things from a different perspective 
than when I work alone. It's impor- 
tant to challenge yourself and break 
from repeating your ordinary rou- 
tine or cycle." 

Faith in the Future reflects the 
artist's myriad influences, encom- 
passing early B-boy-era hip-hop, 
electro, dub, and such electronic/ 
new-wave innovators as Kraftwerk, 
Depeche Mode, Yazoo, and Cabaret 
Voltaire. In addition to the classic 
single "Botz," the album's memo- 
rable moments include lead single 
"Bounce," "2 Kool 4 Skool," and 
the otherworldly "Dreamtime." 

Uberzone first appeared in 1994 
with "Sysex." But it was the semi- 



nal single "Botz," released the fol- 
lowing year, and much-heralded 
EPs The Brain Dust (which includ- 
ed "The Brain" and "Moondust") 
and The Freaks Believe in Beats 
that thrust Uberzone into the 
international spotlight 

Along with such acts as Crystal 
Method, DJ Micro, and DJ key, 
Wiles became a perennial figure 
in the burgeoning funky breaks 
underground scene. 

According to Astralwerks A&R 
director/product manager Justin 
Nichols, the label plans to institute 




'It's really about 
what you do with 
technology, about 
experimenting and 
creating your own 
personal stamp. ' 

-TIM WILES, OBCRZONE 



a long-term marketing plan for the 
artist. "Our main goal is to utilize 
Oberzone's existing core fan base, 
which is heavily rooted in the nu- 
school generation of breaks enthu- 
siasts, as opposed to the funky 
breaks audience. 



"He's already built a loyal follow- 
ing from his nonstop club touring, 
as well as from his remix work and 
releases on the City of Angels label," 
Nichols continues. "With his prop- 
er album debut, we have a great 
opportunity to extend his reach to 
a wider audience, especially consid- 
ering the musical diversity of artists 
(with whom] he collaborated." 

The set is already attracting inter- 
est with the release of "Bounce." 
Featuring remixes by Rennie Pil- 
grem (who produced the album 
track "Black Widow"), Max Graham, 
and newcomer Blim. "Bounce" has 
been serviced to college radio, spe- 
cialty shows, mix shows, and niche 
underground radio. 

Undoubtedly, Astralwerks' great- 
est asset will be the artist's relent- 
less touring. Uberzone — who is 
managed by Richard Bishop of Los 
Angeles-based 3AM Management 
and booked by Paul Morris of New 
York-based AM Only — is currently 
on the road playing clubs and raves 
with a live show that intertwines 
turntable action, vocalists, and a 
multimedia presentation. On July 
27, Oberzone, along with the 
Crystal Method, began an eight- 
week summer tour of North 
America. Some dates will coin- 
cide with the Mekka and Cream- 
fields festival tours. 

"It's been a long journey to get 
from where I started to where I 
am now," Wiles says. "I struggle 
constantly to evolve with what 
I'm doing. Electronic music is 
very important to me — it's my 
craft and passion. I enjoy the 
process of learning, exploring, 
and growing musically. I just 
want the music to have a flow 
while maintaining the three d's: 
depth, diversity, and dynamic." 



• Juan Atkins. Legends (Om 
Records albuml. The godfather of 
techno, producer/remixer/DJ Juan 
Atkins, celebrates his 20th anni- 
versary in the industry with this 
sublime beat-mixed set. A neces- 
sary complement to Atkins' 3-year- 
old DJ -driven set, Wax Trax! Mas- 
terMix — Volume I, the Chicago- 
house-meets-Detroit-techno vibe 
of Legends opens with the under- 
ground classic "1 Wanna Be There" 
by Model 500. one of the artist's 
many aliases. Other noteworthy 
tracks include Rui Da Silva's 
"Earth," Isolee's "Beau Mot Plage," 
DJ Sneak's "Dancin' Therapy," and 
Ciudad Feliz's "Bada." Out Aug. 7. 

• Karmadelic, Flip Your Mind 
(Jellybean Recordings album). 
After many tasty remixes and pro- 



'Hot Plate! 



ductions, Karmadelic — aka Konrad 
Carelli & Anton Bass — finally 
delivers a full-length album. Those 
expecting a set solely comprising 
circuit-ready beats a la the duo's 
"Check It Out" and "Nothingness" 
(both featuring Sandy B.), as well 
as "Flip Your Mind" — which are all 
included here — may be slightly 
surprised. Flip Your Mind also fea- 
tures the gorgeous Mandalay-hued 
"Things I See" and the groovy 
"Earth Star," which feature Jayella 
and Lydia Rhodes, respectively. 
Don't overlook the cover of Jour- 
ney's "Who's Crying Now" (featur- 



ing the Steve Perry-esque vocals 
of Pete Cintorino), as it really 
does shine. Out Aug. 7. 

• Joe Jackson, "Glamour and 
Pain" (Manticore/Sony Classical 
promotional single). Culled from 
Jackson's Night and Day II from 
last year, the melancholic "Glam- 
our and Pain" has been patiently 
awaiting its time in the remix 
spotlight — and we hope the time 
is now. Dezrok has refashioned 
the track into a peak-hour, Pet 
Shop Boys-inflected dancefloor 
jam, surrounding Jackson's 
vocals with filtered effects, 
trance-hued synth patterns, 
drumrolls, and a rugged bassline. 
'Tis a shame the label has no 
plans to make this commercially 
available. MICHAEL PAOtfTTA 
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TV NEWS: Grand Ole Opry Live, the 
televised segment of the WSM Grand 
Ole Opry, will move from its long- 
time home on TNN to sister network 
CMT, beginning Aug. 18. The pro- 
gram had been running on TNN 
since 1985. It is telecast live from 
Nashville's Grand Ole Opry house. 
With the move to CMT, the show will 
expand from 30 minutes to one hour 
and will mix behind-the-scenes seg- 
ments with 




the live per- 
formances. It 

cast three times per weekend. Both 
TNN and CMT are part of Viacom's 
MTV Networks. 

Meanwhile, WSM-AM Nashville 
morning host Bill Cody has been 
tapped to host a new classic-country 
video show on Great American Coun- 
try (GAC). The show, GAC Classic, 
will air weekdays 9 a.m.-l 1 a.m. and 
8 p.m.-9 p.m. (EST), beginning in 
early August GAC's Tamara Saviano 
will be executive producer. 

ARTIST NEWS: Texas country artist 
Cory Morrow filed suit July 16 
against retailer Larry Thompson of 

Ralph's Records, Tapes & CDs in U.S. 
District Court for the Northern Dis- 
trict of Texas. The suit alleges that 
Thompson produced and sold pirat- 
ed copies of Morrow's first release, 
The Cory Morrow Band — Texas 
Time Travl'n, which was released in 
1995 and is currently not available at 
retail. Morrow, who seeks $150,000 
in damages, says the early recording 
is not representative of the quality of 
his more recent work and wants it 
out of circulation. 

Tyler England has split with Capi- 
tol Records after one album. He pre- 
viously recorded for RCA. 

Eighteen female country music 
artists are participating in Kellogg's 
Driving Em Crazy campaign. The 
artists are being featured on boxes of 
several of the company's cereal 
brands promoting three compilation 
CDs with six artists featured on each 
disc. The CDs are being sold for $1.99 
and a cereal-box proof of purchase 
seal. The campaign is being support- 
ed with in-store displays, a national 
radio campaign, and a Sunday news- 
paper insert that will appear Aug. 12. 
Participating acts include Jo Dee 
Messina, Chely Wright, Shedaisy, 
Terri Clark, Reba McEntirc. Lee Ann 
Womack, and Jessica Andrews. 

George Jones makes a guest ap- 
pearance on Confederate Railroad's 
upcoming album, Unleashed, due 
Aug. 28. Jones performs on the track 



"She Treats Her Body Like a Tem- 
ple." Also. David Allan Coe makes a 
guest appearance on the song "Still 
One Outlaw Left." 

Randy Travis has teamed with 
Image Entertainment to release the 
first live concert recording of his 
career. Randy TYavis live: II Was Just 
a Matter of Time is due Aug. 28 on 
DVD Video, VHS, CD, and audiocas- 
sette. The set was recorded last 
December at a concert in Anaheim, 
Calif., and features 25 songs. The 
DVD includes a tribute to Travis from 
former President George Bush. 

Reba McEntire's new single, "I'm 
a Survivor," will be the theme song 
of her new WB sitcom, Reba, which 
premieres this fall. 

ON THE ROW: Industry veteran Anne 
Weaver joins the team at Nashville- 
based Emergent Music Marketing as 
VP of promotion. She will continue 
working her current project, Eidetic 
Records artist Michael Mason, 
through Emergent. Weaver most 
recently was national director of pro- 
motion at Dreamcatcher Records and 
previously was VP of promotion at 
Mercury. Emergent clients include 
VFR, Sugar Hill, Dualtone, WE 
Records, and Radio Records. 

After buying Tim Rushlow's self- 
titled album from the now-defunct 
Atlantic Records Nashville division, 
Nashville-based indie Scream Re- 
cordings has retained five country 
promotion veterans to work the sin- 
gle "Crazy Life" to radio. They are for- 
mer Giant staffers Fritz Kuhlman 
and Dick Watson and ex-Atlantic 
staffers Lee Adams, Jon Loba, and 
Jim Dorman. The album will be 
repackaged with the new title Crazy 
Life and will be rereleased in the fall 
through Scream's distribution agree- 
ment with Navarre. 

The Christian Country Music Assn. 
Awards are scheduled for Nov. 1 at 
the Ryman Auditorium in Nashville. 

SICNINGS: Hamstein Music Group has 
signed Jimmy Ritchey to a songwrit- 
ing deal. Ritchey is a multi-instru- 
mentalist who has toured with Bobby 
Bare, Del Reeves, Ferlin Husky, Tim 
Rushlow, and Mindy McCready. 

Curb artist Jeff Carson has joined 
the artist roster of Webster & Asso- 
ciates public relations for media 
representation. His Real Life album 
is due Sept. 4. 

Tammy Cochran signs with Buddy 
Lee Attractions for booking represen- 
tation . . . Relentless/Nashville artist 
Valerie DeLaCruz has signed with Ris- 
ing Star Promotions for booking. 



DreamWorks' Keith Links With Fans 
Via Chain' Of Awards, Hit Singles 



BY PHYLLIS STARK 

NASHVILLE — In the eight years since 
his recording career began, Toby 
Keith has emerged from the chorus of 
hat acts as an artist who makes un- 
usual — even brave — musical choices. 
While industry recognition has come 
slowly, Keith has been a success since 
his first single, "Should've Been a 
Cowboy," hit No. 1 in 1993. 

Until this year's Academy of Coun- 
try Music (ACM) Awards, however, 
Keith had not won any major industry 
awards. He made up for it that night 
by landing two top honors — album 
and male vocalist of the year. 

"I feel like now I've not only got my 
label |Dream\Vorks] on my side, but 
I've got the industry and the fans," 
Keith says. "I've always wanted to be 
a major player, and I've always felt I 
was overlooked — like no matter what 
I had or accomplished, nobody cared." 

After selling 1.5 million records 
without any industry awards, Keith 
says, he decided, 'The industry don't 
dig what I do, so I've just got to go and 
do my thing." His last album, 1999's 
platinum-selling//ou>Oo YouLikeMe 
Now?!, changed all of that. "Now peo- 
ple are like, 'He ain't going to go away. 
He does write his own stuff. He 
doesn't compromise and fill an album 
up with songs the label wants him to 
do.' I deserve to stand here today and 
say I carved my own niche." 

FOLLOWING HIS HEART 

Keith says sticking to his own path 
as an artist is finally paying off for him: 
"It's an old, trite thing to say, but 
you've got to do what you do best and 
stay with what you believe in in your 
heart. If it doesn't work, you're not 
going to be happy with your A&R 
department bringing you some lame, 
middle-of-the-road, radio-safe ballad. 
OK, you're a hit, but you're going to 
go out, and it's not going to be real on 
the road, and you're going to be done 
in a couple of years." 

By following his own heart, Keith 
has released six albums — including a 
1998 greatest-hits package that 
peaked at No. 5 on Top Country Al- 
bums — two of which have sold gold, 
the other four platinum. While he has 
yet to score a No. 1 album, despite five 
that went top 10, he has landed five 
No. 1 singles, as well as 12 more that 
cracked the top 10. His current single, 
"I'm Just Talkin' About Tonight," is 
bulleted at No. 5 on this issue's Hot 
Country Singles & Tracks. It is the 
debut track from Pull My Chain, his 
upcoming DreamWorks album. 

Pull My Cham, packed with poten- 
tial hits and the kind of macho swag- 
ger Keith has become known for, may 
well surpass all his past successes. The 
album, due Aug. 28, was co-produced 
by Keith and DreamWorks principal 



executive James Stroud. 

Keith wrote all but three of the 13 
songs on the album, most with long- 
time collaborator Chuck Cannon or 
new writing partner Scotty Emerick. 
A bonus track, "Gimme 8 Seconds." 
was co-written by Keith and Bernie 
Taupin and will be the theme for an 
upcoming CBS-TV special about pro- 
fessional bull riding. 

Keith says he had the benefit of 
the label's trust and creative control 
on this album. "I don't think there is 
anybody else in town that has as 
much creative freedom as I have at 
DreamWorks," he says. "The week 
before 1 went in and cut [the album], 
James had a great band put togeth- 
er, and he had not heard one single 
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song. This is a very important album 
to DreamWorks. It's a big effort on 
everybody's part, and the whole label 
just stood back and said, T, bring it 
in here.' They're that comfortable 
with me, and I'm that comfortable 
with making my music." 

The second single from Pull My 
Chain will be the hilarious Bobby 
Braddock-penned male attitude 
anthem, "I Wanna Talk About Me," 
that's more rapped than sung. "There 
ain't nobody in town [that's] got balls 
enough to do this song," Keith says. 
"I'm your huckleberry." 

Keith says he knows he's "going to 
get banged a little" for cutting it. 
"They're going to call it a rap, [al- 
though] there ain't nobody doing rap 
who would call it a rap." But he 
defends his choice: "I'm a country boy, 
and I sing American music. We're the 
only industry in the music business 
that has to stand on our roots to get 
any respect U2 is not out doing Chuck 
Berry songs. Limp Bizkit's not doing 
Buddy Holly songs. But they expect 
our music to sound like Hank 
Williams and Merle I laggard. We can't 
all sound like our past" 

While perhaps a risky choice for a 
single, "I Wanna Talk About Me" fol- 
lows in the footsteps of Keith's other 
risky yet rewarding ventures, includ- 
ing a remake of Sting's "I'm So Happy 
I Can't Stop Crying," a duet with Sting 
that earned a Grammy nomination. 



and the oddball "Getcha Some," 
which peaked at No. 18 but forced 
many in the industry to take notice of 
Keith, some for the first time. 

'Toby has made some great career 
decisions lately." says KNCI Sacra- 
mento, Calif., operations manager 
Mark Evans. "The last album was his 
best yet. He's moved up the ladder of 
success and is now one of our format's 
top artists. He's also stayed fresh and 
creative with his music and avoided 
the 'sounds like his last hit' syndrome, 
which is another tribute to his talent." 

RISKS YIELD REWARDS 

KMLE Phoenix PD Jeff Garrison 
says Keith "is getting dialed into his 
career. I was happy he received the 
recognition he deserves for his years of 
hard work at the ACMs. His record 
speaks for itself. Not only is Toby one 
of country's best singers, he continues 
to write huge hits. He has had pa- 
tience. Now he is seeing the rewards." 

According to DreamWorks head of 
marketing Johnny Rose, the four- 
month-long marketing plan for Pull 
My Chain encompasses a tie-in with 
Philadelphia-based POC Marketing, 
which is airing Keith's current video in 
stadiums and arenas, at sporting out- 
lets, and on TV sports wrap-up shows. 

Keith's album will be part of Uni- 
versal Music and Video Distribution's 
"strike force field merchandising pri- 
ority," a status Rose says will give it 
"high visibility at retail." New-release 
banners went up July 20 at retail, 
country dance clubs, and Western- 
wear stores. There is also an Internet 
campaign under way on "all the major 
music sites and portals." 

Keith is also getting much visibili- 
ty as part of the Brooks & Dunn Neon 
Circus and Wild West Show tour. Rose 
says, They've performed for close to 
half a million people, and Toby's told 
every one of these people when the 
album is coming out." 

DreamWorks head of promotion 
and artist development Scott Borchet- 
ta says the radio set up for the album 
includes a world-premiere special with 
American Country Countdown host 
Bob Kingsley the weekend before the 
album's release and another with syn- 
dicator Jones Radio Networks. 

On street date, the label will tie in 
with country station WUSN (US99) 
Chicago for a live broadcast with Keith 
from the Virgin Megastore on Michi- 
gan Avenue, then fly back to Nashville 
for his second appearance on CMT's 
Most Wanted Live. On Sept. 8, Keith 
will be the first artist featured on the 
new CMT series CMT Total Release. 

Keith is managed by T.K. Kimbrell 
of TKO Artist Management and 
booked by Monterey Peninsula 
Artists. His music publishing is with 
his own Tokeco Tunes. 
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WHILE YOU LOVED ME 
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MAN OF ME 
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UNBROKEN BY YOU 
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IN ANOTHER WORLD 
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SECOND WIND 
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THE MAN HE WAS 
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TEXAS IN 1880 


Radney Foster With Pat Green 


54 




























© 


27 


30 


16 


STILL HOLDING OUT FOR YOU 


SheOaisy 

LfK Srrm ALBUM CUT 


27 


© 




12 
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HOW COOL IS THAT 
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Mark McGoinn 






20 


39 


HOW DO YOU LIKE ME NOW7I !>,..•,».„ iitaB.i,,™™. 




Toby Keith 9 




9 


44 


THE WAY YOU LOVE ME «. ... s... .u-tvm, 




Faith Hill 






23 


12 


1 KNOW HOW THE RIVER FEELS nueina 




Mcalystet 




10 


♦1 


OKLAHOMA/WARM & FUZZY IxIWISto 




Billy Gitman 






25 


71 


ROCKY TOP 96 o K1 .n»>*MCa ».,«.■• 




The Osborne Brothers 




11 


5 


DIDN'T WE LOVE taenia 




Tamara Walker 




►7) 




68 


BREATHE •■•m.n,* lauym 




Faith Hill "? 




' 


i 


1 WANT YOU BAD 
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PATTY LOVELESS 
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by Leila Cobo 



Notas 



ADIOS, A2UL Citing differences with 
record label Sony Music, Bolivian 
band Azul Azul, best known for its hit 
"La Bomba," has dissolved, confirms 
the band's manager, Juan Carlos Zam- 
brana, who is also brother to lead 
singer/songwriter Fabio Zambrana 
Marchetti — whose version of "La 
Bomba" has been covered by multiple 
bands (such as King Africa and Jump) 
in addition to topping the Billboard 
Hot Latin Tracks chart 

An English-language version of the 
song, performed by yet another band, 
is at the root of Zambrana's dispute 
with Sony. Calls to Sony for comment 
were referred to Sony Chile, which 
signed the band. But managing direc- 
tor Eduardo Weise was on vacation 
and therefore unavailable. 

In a letter addressed to Sony Music 
Chile dated July 12, Marchetti re- 
quested a release from his contract. 
Previously, in a letter to Sony Music 
International dated June 8, Zam- 
brana had also requested a release. 
But in a June 20 reply, Sony denied 
that request. Meanwhile, Azul Azul 
still exists — at least long enough to 
fulfill promotional obligations 
through the month of July. 

A FRIENDLY GESTURE: Ironically, nei- 
ther Azul Azul nor "La Bomba," per- 
haps the most widely heard Latin song 
of the year worldwide, garnered any 
Latin Grammy nominations. Azul Azul 
could have easily merited a place in the 
best new artist category, but even with- 
out its inclusion, that slot has turned 
out to be one of the most interesting, 
and contested, in the Latin Grammys. 
Perhaps the biggest surprise in a cate- 
gory that includes Radios. Bebel 
Gilberto, and Juanes are Sindicato 
Argentino Del Hip Hop and ranchera 
singer Manuel Vargas. Vargas espe- 
cially is an anomaly in a genre domi- 
nated by pop. But his overpowering 
voice merits his entry. 

"My genre has always been ran- 
chera, and that's my style," says Var- 
gas, who sings with Mariachi Vargas 
and a symphony orchestra on his 
debut album, PorAmor (Seven Rivers 
Music). Vargas, who is a distant rela- 
tive of the original Mariachi Vargas 
founder, joined the group 10 years ago 
as a singer/violinist and last year decid- 
ed to branch out on his own. He paid 
for the production of the album and 
enlisted the help of his former group, 
as well as local symphony musicians. 

"They did it out of friendship, and 
that's why it sounds so good," says Var- 
gas, who got a discount from his bud- 
dies. With a full album in his hands, he 
shopped for a deal and landed with 



Seven Rivers. Next, he plans to tour 
with his own mariachi group, Los 
Caporales, based out of San Antonio. 

PRODUCER ALFANNO: Songwriter 
Omar Alfanno is taking his music a 
step further: "From now on. what I 
write, I want to produce,'' says 
Miami-based Alfanno, who created 
Dreams Factory 
Production for that 
™ T J purpose. Although 
f Alfanno plans to 
. ^ take things on a 

H^^'Jjt song-by-song basis 
Wf 'Af (current projects 
^^^_J^_ include tunes for 
^EZZSiHl Thalia. Giselle. 

Noelia, and Melina 
Leon), he recently produced an entire 
album for Eddie Santiago and is also 
writing for Mare Anthony's upcom- 
ing salsa disc. "For Marc. I'm writing 
like never before." he tells Billboard. 

OTHER NOTAS: Former record execs 
Fernando Romero and Miguel Diaz 

have joined to create independent 
radio promotion company Los Pro- 
motores FM. Los Angeles-based Los 
Promotores has been in business for 
the past month, promoting a roster 
that includes Ramon Ayala, Joey 
Farias, Serralde and La Costumbre 
(Hollywood Records); Tranzas (AD 
Records): and Los Amigos Invisibles. 

Diaz, who is now president of Los 
Promotores, was previously VP of pro- 
motions for the West for EMI Latin, 
while current VP Romero last worked 
as promotions manager for regional 
Mexican music for Sony. Current pro- 
motions manager Arturo Franco was 
previously with Luna Music and Sony. 

Liberman Broadcasting has contin- 
ued its current expansion trend with 
the launch of radio station KTJM/KJOJ 
La Raza 98.5 and 103.3 FM in Hous- 
ton. Both stations, which went on the 
air July 4, simulcast a contemporary 
regional Mexican format targeting His- 
panic adults 18-49 and young adults 
18-34. "We thought this would garner 
the highest audience," says Eddie 
Leon, programming VP for Liberman. 
"We're the only hardcore regional 
Mexican station here." 

The two new stations were pur- 
chased by Liberman from Clear Chan- 
nel. The company also purchased AM 
station 1230. Radio Ranchito — which 
airs traditional Mexican music — for a 
total of nine radio stations. 

Leila Cobo may be reached at 305-361- 
5279 or lcobo@billboard.com. Materi- 
al may be sent to 101 Crandon BhxL. 
Suite 466, Key Biscayne, Fla. 33149. 



BY ENRIQUE LOPETECUI 

For years, young Nydia Rojas had 
been the female voice of mariachi. 
Seemingly the most visible such 
singer, she could pack concerts eas- 
ily, even if that didn't translate into 
massive popularity. Nydia Rojas 
(Arista), her 1996 debut, was her 
brief — and only — visit to the 
charts, peaking at No. 50 on The 
Billboard Latin 50. 

Now 21, Rojas, who started her 
professional career at age 10, is 
growing up. After two solid but 
unspectacular mariachi albums — 
Florecer in '97 and the Latin 
Grammy-nominated Si Me Cono- 
cieras in '99, her first with Holly- 
wood Records — she has decided to 
record a completely pop album. It 
was a sensible move for a singer 
who has been ready to hit it big for 
a few years now. 

"I'm Mexican but also American," 
says the artist, who resides in 
Hacienda Heights, Calif. T love mari- 
achi. but 1 also listen to hip-hop." 

The concept for her pop debut, 
Nydia (due Aug. 7 on Hollywood), 
was hardly unique: It's a tribute to 
Mexican musical hero Juan Gabriel. 
What's original and effective about 
Nydia is its approach. It is more of 
a tribute to the songs and to Rojas' 
voice than to Juan Gabriel himself. 

"I didn't go for the big hits." 
Rojas says. "I recorded the ones I 
felt more comfortable with. We 
wanted something different." 

Juan Gabriel was directly involved 
in the project, and he recorded two 
songs with Rojas in the studio, 
including the single "No Vale La 
Pena," something he has seldom 
done for previous tributes. (Al- 
though in what can only be deemed 
unfortunate timing, he also record- 
ed two songs with Los Tri-0 for its 
recent BMG release, resulting in 
diminished luster for both Rojas and 
the Colombian vocal group). 

Four versions of the track were 
sent to radio stations across the 
country and Puerto Rico June 26, 
including a pop and a ranchera ver- 
sion (minus Juan Gabriel). 

"We won't leave any stone un- 
turned," says Joe Trevino, marketing 
VP of Latin for Hollywood Records. 
"She's fluent in both English and 
Spanish, and we'll market her in 
both worlds, including places she's 
never been to before, like Miami and 
Puerto Rico radio stations." 

SHE HAS WHAT IT TAKES' 

"We only represent a few artists," 
says Ralph Hauser, Rojas' manager 
and the head of Hauser Entertain- 
ment, which manages the careers 
of such heavyweights as Juan 
Gabriel, Vicente Fernandez, Ale- 
jandro Fernandez, Joan Sebastian, 
and Ana Gabriel. 

"We chose her as our first young 
talent, because we feel she has what 
it takes to become a success. We'll 
take care of her and provide her 
with the proper environment. She's 
the company's future." 



Hollywood's 
Rojas Pays 
Pop Tribute 
To Juan 
Gabriel 




'Whether mariachi 
or pop, it's the 
same voice. 



But I like it when 
people tell me 

about [the 
mariachi vibe J. 
Ranchera is a 
part of me, and 
I'll never let 
that go. ' 

— NYDIA ROJAS 



Nydia shows Rojas' most soulful 
side yet. While her mariachi albums 
document Rojas' skills as a legiti- 
mate heir to the long tradition of 
great female ranchera singers, the 
strengths of Nydia are Rojas' con- 
viction in going toe-to-toe with 
Juan Gabriel and above-average 
production value for a pop debut. 

Carlos Cabral Jr. (Ana Gabriel, 
Arjona) enhanced Rojas' sound 
with multilayered vocals that 
emphasize the singer's perfect 



pitch, creating a hypnotic ranchera 
string-like effect. 

"This girl's baaaad." says Cabral 
from his studio in Mexico City. 
"This is one of the best albums — if 
not the best — I've ever made." 

Rojas is opening for Juan Ga- 
briel and Christian Castro's up- 
coming joint tour. 

MARIACHI VS. POP 

Despite its pop leanings, the 
album has enough of a mariachi 
feel to please the purists who like 
the "old" Rojas. 

"Whether mariachi or pop. it's the 
same voice," Rojas says. "But I like 
it when people tell me about [the 
mariachi vibe). Ranchera is a part of 
me, and I'll never let that go." 

From a business perspective, the 
album seems a deliberate move to 
take Rojas to a greater audience and 
finally break her into the charts. 

"People's tastes have changed a 
lot," says Tony Campos, PD of 
WAMR-FM, the top-rated Spanish- 
language radio station in Miami. 
"Nobody cares where you're from 
anymore. And the single has great 
potential not only for her fans on 
the West Coast but all over the 
country and even overseas." 

Although Rojas' Juan Gabriel 
repertoire offers radio plenty to 
choose from, the backbone of the 
album is the singer's voice and per- 
sonality. "She has respect, dignity, 
and intelligence — not terms you 
usually associate with recording 
artists, unfortunately," says Holly- 
wood senior VP of A&R/Latin 
Cameron Randle, who signed Rojas 
to Arista when she was 15. "She 
approaches her art with unusual 
respect. She brings a very delicate 
balance between substance and 
style to this project." 

She also brings endurance. Last 
December, in the middle of the 
recording process, Rojas' father 
died. The unexpected passing, just 
before Christmas and just before 
her 21st birthday, was a heavy blow. 

"I saw him five hours before he 
died," Rojas says about their last 
encounter. "I was in the hospital, at 
his side, at around 4 a.m. on a Fri- 
day night. I put the headphones on 
him and played the single. He loved 
it. He told me that he loved me, and 
I told him that I loved him. Pretty 
much we said goodbye, and I felt I 
was going to die with him. But 
somehow, I felt the urge to keep 
recording immediately and dedicate 
the album to him." 

"She came back to the studio a 
stronger person," Randle says. "It 
is a statement of what she's made 
of. even though she's so young. 
She's paid her dues for so long. 
Now she's entitled to a rebate in 
the form of acceptance and acclaim 
for this record." 

Label sources confirmed plans 
for an all-English album, but that's 
not an immediate priority. Rojas 
says. "Right now, this album is the 
only thing in my head and heart." 
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Sony Tribute Affirms Rodrigo's Iconic Status 



BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES — On June 24, 1935, a 
fatal plane crash in Colombia made an 
instant legend out of tango singer Car- 
los Gardel, who is still mourned every 
year by an entire continent. 

Sixty-five years later to the day, 
tropical star Rodrigo Bueno, 27, died 



in a car crash and, in the process, 
became an iconic figure, achieving 
enormous sales even in the midst of 
Argentina's deep recession. 

On the anniversary of Rodrigo's 
death, a crowd of 50,000 walked in a 
procession-like manner to the sanctu- 
ary, singing his catchy, highly rhyth- 



AmericaLaf/fia... 



In Mexico: Former Menudo and Reencuentro member Johnny Loza- 
da will have to wait until the end of this year to release his long- 
planned new album. Lozada has signed a new contract with Televisa 
to shoot 180 additional episodes of the soap opera Amigas y Rivales, 
in which he has starred for the past eight months. 

Country group Caballo Dorado will embark on a last-minute tour 
of Spain — not to promote its new album, El Country Te Hard Bailor 
(Warner), but to establish that the band is the original creator of 
such hits as "No Rompas Mi Coraz6n," "Payaso de Rodeo," "Arriba y 
Abajo," and others covered by El Coyote on Vale Records. Reacting 
to El Coyote, Warner has released Caballo Dorado's Exitos Bailables 
and taken the band to Spain. Formed in 1986, Caballo Dorado has 
long been performing country music in Spanish — including trans- 
lated hits by Willie Nelson and Eddie Rabbit. 

After signing a new contract with Fonovisa for three more albums, 
Los Temerarios will release the first — a compilation — in August. Titled 
Joyas (Jewels), it includes remakes of such hits as "Dimelo," "Tu Me 
Vas Allorar," and "Al Otro Lado del Sol." A new studio album will be 
ready before the end of the year. It will include "Quisiera," a song writ- 
ten by Adolfo Angel for the upcoming Televisa soap opera, Salome. Los 
Temerarios recently finished a tour of South America. The band will 
continue to tour the U.S. and Mexico for the remainder of the sum- 
mer. It will also perform Oct. 19-21 at the Auditorio Nacional in Mex- 
ico City, becoming the only gruperos to play that venue, along with 
the enormous Foro Sol and Hard Rock Live. TERESA AGUILERA 

In Argentina: Legendary Argentine singer Sandro, a hugely popular rock 
and ballad star of the '60s, has ended a two-year hiatus of absolute 
media silence and no interviews. He is marking his comeback with a 
series of sellout concerts that began July 6 at the 3.200-seat Gran Rex 
Theater. The concerts are scheduled to continue every weekend until 
September — a run that will break his 40-show record of 1998-99. 

A delegation of organizers from Chile's popular Festival Interna- 
cional de la Cancion de Vina del Mar visited Buenos Aires to announce 
a new exchange program with SADAIC, Argentina's songwriters' asso- 
ciation. The agreement calls for more Argentine artists to perform live 
at the fest, as well as better promotion of the famous competitions 
showcased during the event. 

After 10 years of political activity that include being elected gover- 
nor for his hometown state of Tucuman, pop idol Palito Ortega has 
inked a contract with BMC for two albums and has once again entered 
recording studios in Miami. The first album will include new versions 
of his old hits, many performed as duets with the likes of Juan Gabriel 
("La Felicidad "), Jerry Rivera ("Despeinada"), Rocio Durcal ("Sabor a 
Nada"), Jose Feliciano ("Lo Mismo que Usted"), Daniela Romo 
("Corazdn Contento"), and Jose Luis Rodriguez ("El Nino Perdido"). A 
concert tour is scheduled to kick off Dec. 10 at a soccer stadium in the 
state of Cordoba. Ortega is pop singer Emanuel Ortega's father. 

MARCELO FERNANDEZ BITAR 

In Chile: The history of Los Tres, the most popular rock group in Chile 
of the '90s, will be the subject of the first music documentary on DVD 
Video to appear in Chile. Directed by Fernando Bandera, the multime- 
dia disc will include footage of the group's farewell concerts in the cities 
of Santiago and Concepci6n. The DVD will be available later this year. 

SERGIO FORTUNO 

In Puerto Rico: Argentine rock act Bersuit is in the midst of tour- 
ing Puerto Rico for the first time in its 14-year career. The band is 
playing 12 shows, including several as the opening act for Circo. 
The band will tour Mexico Aug. 5-20 and will later play 12 dates as 
part of the Watcha Tour. RANDY LUNA 



mic songs and pouring bottles of beer, 
his favorite drink, near his statue. 

To commemorate this first an- 
niversary, Sony Music has released 
Todos Juntos Con Rodrigo. The trib- 
ute album contains reworked duet 
versions of the tracks on Sabroso, 
Rodrigo's only Sony album (released 
in 1995). Recording from different 
cities throughout the world, such 
artists as Celia Cruz, Valeria Lynch, 
and Luciano Pereyra added their 
vocals to the Sabroso originals. 

The album, already gold in Ar- 
gentina for sales of 30,000. is just the 
latest example of the Rodrigo phe- 
nomenon. On April 12. the movie 
Rodrigo, la Pelfcula opened nation- 
wide at a record-breaking 136 theaters 



and drew 108,000 attendees on the 
first weekend. On TV, Rodrigo's con- 
certs are rebroadcast weekly on the 
Azul and America networks, and in 
June, the special Rodrigo, la Historia 
was seen by nearly 1 million viewers. 

At the time of his death, Rodrigo — 
whose band has since split into two 
groups. La Banda del Potro (Leader 
Music) and Autentica Banda de Rodri- 
go (Magenta) — had released 11 al- 
bums with total sales of 1 million, 
thanks to recent crossover success into 
pop radio and mainstream media. One 
month later, his sales had quintupled, 
according to Universal, Sony, and 
Magenta, the three record labels that 
owned his catalog; his final album of 
new material, Magenta's A 2000, has 



sold 1.6 million copies. 

Among the subsequent compila- 
tions are Universal Music's Estrella 
Multicolor, featuring songs from 
Rodrigo's early PolyGram days, and 
Magenta's Cuartetero y Cordobe's, 
Grandes Exitos, El Rodrigazo Mix, 
and a CD-ROM. This year, Magenta 
initiated its "Historia de Rodrigo." 
consisting of four live albums and an 
outtakes collection. 
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Atlantic 
Spotlights 
Harlem 
Salsa 



BY LEILA COBO 

A disc that sets out to explore the 
Cuban and Puerto Rican musical 
explosion in Spanish Harlem — touted 
as "New York's answer to Buena I hla 
Social Club" — is being prepared for 
release in early 2002. 

/ n Gran l)ia en el Harriti. pr< iduced 
by Rykol.atino co-founder Aaron 
Levinson, is set to come out on At- 
lantic Records with an accompanying 
concert component and a film. 



"The objective is to rescue the 
music from Cuba and Puerto Rico that 
was created in New York from that 
point on and question why Spanish 
Harlem has been overlooked for so 
long." Levinson says. "People now 
understand the beauty of Cuban 
music — now let's get them to under- 
stand the other side." 

Levinson created a joint venture 
with Atlantic called Kosherican ex- 
pressly for this project, and he put 
together the Spanish Harlem Or- 
chestra as the featured musical 
group. At the core of the band are 
singers Krankie Vasuuez. Hernan 
Olivera. and Ray de la Paz. 

REPERTOIRE SPANS DECADES 

The album, which has already been 
recorded live, includes repertoire dat- 
ing from 1947 (Pedro Flores' "Ob- 
sesion") and spans nearly four dec- 
ades. Other tracks include "Somos 
Iguales" and "Aprende a Querer." 

Levinson says the album will con- 
tain an in-depth booklet detailing the 
history of the music, and its release 
will be followed by performances in a 
series of venues. A major TV network 
has also expressed interest in pro- 
ducing a special. 

Levinson stayed away from such 
established Nuyorican stars as Tito 
Nieves and Marc Anthony because "I 
wanted to focus on the guys that were 
really the callejems of salsa music. 
These aren't crossover guys. They're 
keeping the music alive," he says. 
"There's a lack of records coming out 
with a story. This album has a story." 




PARA LOS LATIN GRAMMY AWARDS 




ARPA MUSICAL 
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Notes 



REACHING OUT: According to con- 
temporary jazz keyboard player 
Keiko Matsui. "An entertainer has 
an opportunity to reach a wide vari- 
ety of people, so it is good to use that 
position to get in touch with people 
and raise awareness for a cause." 

Matsui's Deep Blue, her first proj- 
ect for the Narada Jazz label, was 
released July 17. She has dedicated 
the tour that supports the recording 
to bringing attention to the Nation- 



■Mb* 



al Marrow Donor program, with a 
focus on reaching potential donors 
in the Asian, African-American, and 
Hispanic communities. While bone 
marrow and stem cell transplants 
are believed to be potential cures for 
such diseases as leukemia and aplas- 
tic anemia, it is acknowledged that 
there must be a near identical genet- 
ic match between donor and recipi- 
ent. For that reason, marrow must 
be obtained from as wide a range of 
donors as possible. 

"My fans come from many differ- 
ent ethnic groups," Matsui says, "so 
I know that through my music I can 
reach a lot of people and explain how 
important this cause is." 

Along with Deep Blue, Matsui is 
releasing the four-song EP Gift of 
Life (Narada Jazz, July 31), with 
100% of the EP's sales donated to 
the Marrow Donor program. The EP 
follows in the footsteps of the Japan- 
ese-born keyboard player's 1997 EP 
Gift of Hope, which raised money for 
the Y-ME Breast Cancer organiza- 
tion. Gifl of Life features two previ- 
ously unavailable solo Matsui piano 
tracks, along with Deep Blue's 
"Crescent Night Dream" and "Be- 
tween the Moons," which can be 
found on Matsui's 1999 release 
Whisper From the Mirror. Where- 
house Music is offering Gift of Life 
as a value-added bonus to pur- 
chasers of Deep Blue, while the 
national Good Neighbor Pharmacy 
chain has donated free shelf space to 
the EP, which will sell for a mini- 
mum donation of $5. 

Like much of Matsui's music. 
Deep Blue reflects the artist's child- 
hood training as a classical pianist, 
flowing with softly elegant runs and 



gentle improvisations. Many of the 
melodies reference her Japanese 
heritage; for the first time, however, 
she has added subtle references to 
Mediterranean and African rhythms 
on such tracks as "Rose in Morocco" 
and "To the Indian Sea." "I hope to 
create harmony through my music," 
she says. "The way to do that is to let 
the music speak in as many lan- 
guages as possible." 

Deep Blue also communicates to 
Matsui's fans through an enhanced 
portion that includes photos of 
Matsui at home in Japan and in the 
studio recording the music, as well 
as information on her upcoming 
concert tour. Proceeds from many 
of the dates will benefit the Nation- 
al Marrow Donation program. 

AND: The MaxJazz label launches its 
Piano Series with pianist Bruce 
Barth's East and West (July 31), 
with a set from New Orleans native 
Peter Martin scheduled for release 
later this year. The Piano Series fol- 
lows the label's Vocal Series, which 
includes seven releases to date. 

Koch Jazz has inked a deal with 
the Aradia Group to release seven 
rare albums by jazz pianist George 
Shearing, all recorded between 
1969 and 1973 and released on 
Shearing's own Sheba label. "These 
albums are extremely rare, because 
they were released in limited quan- 
tities and have been unavailable for 
the past three decades," says Koch 
director of jazz Donald Elfman, 
who notes that the deal includes a 
number of unreleased Shearing 
tracks. Four of those are from a 
never-completed eighth Sheba 
album, to have been titled These 
Are a Fugue of My Favorite Strings. 
According to Elfman, the most 
sought-after of the Sheba releases 
to be included in the Koch deal is a 
recording that features Shearing 
and the late vocalist Joe Williams. 
Release dates have not yet been set. 

Trumpeter Terrence Blanchard 
opens the Henry Mancini Institute's 
fifth season of free concerts July 28 
at the Wadsworth Theatre in Los 
Angeles. Blanchard will perform with 
the institute's 84-member orchestra, 
which consists of national and inter- 
national students who have been 
awarded full scholarships and entry 
into the institute's Professional Men- 
toring program. The Mancini Insti- 
tute was established in 1997 by its 
music director. Jack Elliott. It pro- 
vides students with tuition, room 
and board, and the opportunity to 
work with well-known musicians. 
Contact manciniinstitute.org for 
more information. 



Jazz Festival Benefits Arts Center 



BY CHRISTOPHER WALSH 

MONTAUK, N.Y.— Excitement is 
building in this hamlet on Long 
Island's East End for the first Mon- 
tauk Jazz Festival, to be held Aug. 
3-4. The festival, which aims to fur- 
ther the Montauk Artists' Assn.'s 
efforts to renovate and expand its 
Montauk Community Arts Center, 
will also serve as a tribute to leg- 
endary bassist Percy Heath. 

Heath, a longtime resident of this 
popular tourist destination — and, 
for more than 40 years, a member 
of the Modern Jazz Quartet — will 
perform with his brothers Jimmy 
and Albert Aug. 4 at the Montauk 
Downs State Park. Headliners will 
also include drummer Chico Hamil- 
ton and his quintet; saxophonist 
Bob Berg and his group; trumpeter 
Jerry Sokolov and his quintet; and 
drummer Eddie Locke and his quar- 
tet. Michael Kanan and his trio will 
perform between the featured 
groups' sets and during the cock- 
tail-hour break. In addition, the 10- 
piece Ken James Swing Band will 
perform at a dinner dance the 
evening of Aug. 3. 

The Montauk Community Arts 
Center, located in the old Long 



Island Railroad station house, cur- 
rently features the association's 
gallery on the first floor. Plans for 
the renovation and expansion of the 
second floor — calling for class- 
rooms, a darkroom, workshop, and 
lecture hall — are in place. All pro- 



m 
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ceeds from the festival will go 
toward that effort, which carries an 
estimated $200,000 price tag. 

"So far, we've only been able to get 
the gallery downstairs going," Heath 
explains. "It's taken time to get per- 
mission to alter the building inside. 



We've got most of the permits and 
permission from the railroad, but it's 
going to take a lot of money. We 
need to put another staircase in and 
do a lot of repairs upstairs." 

Although this small village, 
known internationally for its beau- 
tiful beaches and sport and com- 
mercial fishing, swells in popula- 
tion during the summer months, 
it is a decidedly quiet place after 
Labor Day. The Community Arts 
Center is a welcome addition to a 
year-round community hungry for 
cultural stimuli. 

"That was the intent of the organ- 
ization when we founded it eight 
years ago," Heath says, "and what 
this jazz festival is supposed to be 
all about." Fellow Montauk resident 
Paul Simon has made a generous 
donation. Heath notes. 

Tickets for the Montauk Jazz 
Festival can be ordered via tele- 
phone at 631-668-5336. Tickets for 
the Aug. 4 event, which will com- 
mence at 1 p.m. and continue until 
midnight, are priced at $150. The 
cost of the Aug. 3 dinner dance is 
$100; a donation of $200 to the 
Montauk Artists' Assn. provides 
admission to both events. 



JAZZ*: 



Comes to 



an. South 





September 22 - 23 

Special South African Artists to include 
Ernie Smith and Jimmy Dlu Dlu. 

H you want to experience great Jazz in Africa, where its roots and rhythms 
grew, then the Durban Jazz Festival is calling your name. Be there and you'll 
enjoy performances by electrifying talent and get a chance to explore one 
of die continent's most beautiful cities, set in the heart of its most spectacular 
countryside. Pristine beaches, awe-inspiring mountain ranges, game reserves 
and Jazz - it's all waiting if you've got a little adventure in your soul. 



To book your Durban Jazz Festival vacation, 
call South African Airways at 866-359-7225 
or Aiken Tours at 800-327-9974. 
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Sakurai Champions Japanese Rap 

DefJam Japan Spreads The Word With Dabo Album, Utada Soundtrack Cut 



BY STEVE McCLURE 

TOKYO — Six months after shaking up 
the industry hy appointing a woman 
to start up Def Jam Japan, the label 
itself is starting to make some noise. 

On June 13, the label, which oper- 
ates as part of Universal Music K.K. 
division Universal International, 
released its first original album by a 
local rap artist. Titled Platinum 
Tongue, it's the solo debut of Dabo, a 
member of hip-hop septet Nitro 
Microphone Underground. Accord- 
ing to the label, Platinum Tongue 
sold some 50,000 copies in its first 
two weeks of release. 

And Def Jam Japan gained wide- 
spread media attention in the first 
week of July, when it announced that 
Japanese superstar Mikaru Utada is 
making her worldwide English-lan- 
guage debut on the Rush Hour 2 
soundtrack album, due Tuesday (31) 
on Def Jam International. 

Since January. Def Jam Japan's 
operations have been overseen by sen- 
ior executive consultant Riko Sakurai. 
Universal's decision to appoint Saku- 
rai, who reports to Universal Interna- 
tional VP Kazu Koike, was unusual for 
a number of reasons. To begin with, 
there are very few female label heads 
in the Japanese music industry. At age 
31, Sakurai is young compared with 
most Japanese record company exec- 
utives. And prior to joining Def Jam 
Japan, she had no experience working 
at a record label. 

But Sakurai already had strong 
links to the local and international rap 
communities. After graduating with 
a degree in sociology from Tokyo's 
International Christian University, 
she worked as a music writer special- 
izing in rap and hip-hop and later 
worked as a VJ on an MTV Japan hip- 
hop show. She still hosts weekly hip- 
hop/R&B radio show Da Cypher on 
Tokyo's J-WAVE. 

Sakurai displays a missionary zeal 
for boosting rap's profile in Japan. "I 
want to reach a diversity of people." she 
says, noting that "a lot of Japanese hip- 
hop sounds too underground to me." 

Sakurai and her staff of nine also 
handle product licensed from Def Jam 
in the U.S., such as Sisqo's most 
recent album. Return of Dragon, 
which DefJam released June 9 (10 
days before the U.S. release date) with 
a bonus Japan-only track. 

Sakurai says the most interesting 
development on the Japanese rap scene 
right now is the way local DJs are cre- 
ating their own beats. She cites Plat- 
inum Tongue as a prime example of 
that trend, with DJ Hazime, DJ 
Watarai, D.O.I.. and others creating a 
rich palette of beats against which Dabo 




intones his Japanese street poetry. 

"You can get the real flavor of Japan 
listening to Japanese hip-hop artists." 
Sakurai says. "Japanese rappers' lyrics 
are about living their lifestyle." 

Nitro Microphone Underground 
was the first Japanese rap act signed by 
Def Jam Japan. Its eponymous debut 



album, which came out on Tokyo indie 
label Reality Records last Nov. 3, was 
rereleased by Def Jam Japan Dec. 27. 
The album has sold 100,000 units, 
according to Def Jam Japan, including 
about 20,000 units on Reality. 

Def Jam Japan was the second Def 
Jam imprint to be set up outside the 
U.S.. following the launch of Def 
Jam Germany last June {Billboard, 
June 17. 2000). 

Sakurai is understandably excited 
about the coup of Utada contribut- 
ing a song to the Rush Hour 2 
soundtrack. The English-language 
song, "Blow My Whistle," features 
guest vocals by Foxy Brown. Sakurai 
says Def Jam Japan plans to release 
about five albums by domestic acts 
annually. "We'll try to release all our 
domestic albums worldwide." 




Platinum Junkie. Aianis Morissette collected International Federation of the 
Phonographic Industry Platinum Awards for European sales of 1 million of 
MTV Unplugged and 2 million of Supposed Former Infatuation Junkie in Lon- 
don recently. Pictured, from left, are Warner Music (WM) U.K. chairman Nick 
Phillips, WM Europe VP of marketing Thomas Starckjohann, Warner Bros. 
Records senior VP of international Steve Margo. WM Europe senior director of 
marketing/promotions Jon Uren, Morissette, WM Europe marketing manager 
of U.S. labels Paul McGhie. artist manager Scott Welch. WM Europe president 
Paul-Rene" Albertini. and VVEA U.K. managing director John Reid. Kneeling in 
front is Warner Bros. Records VP of international Alexandre Levy. 



Virgin Spain Augments 
Yerbabuena Imprint 



BY HOWELL LLEWELLYN 

MADRID— Virgin Spain's world- 
music imprint Yerbabuena has taken 
over the promotion and distribution 
of U.S. labels Higher Octave and 
Narada. as well as the U.K.'s Real 
World, to become what Yerbabuena 
director Rafael Prieto says is Europe's 
biggest combined catalog world- 
music operator. 

Apart from its own 10-strong ros- 
ter of Cuban. Spanish 
Celtic, and flamenco 
artists, Yerbabuena dis- 
tributes product from 
David Byrne's Luaka 
Bop label in Spain. In 
other territories, the four U.S. and 
U.K. world-music labels, including 
Luaka Bop, are handled by the local 
division of Virgin International. 

"This is a unique situation with- 
in Virgin," Prieto says. "Our Virgin 
International division in Spain is 
pretty snowed under with big 
artists, such as Mariah Carey. David 
Bowie. Depeche Mode. Lenny Krav- 
itz, and Janet Jackson, as well as its 
many small labels, and as we are an 
established world-music label that 
knows all the world-music circuits 
here, it was logical for us to assume 
the handling of the three new 
world-music labels." 

Yerbabuena was set up three 
years ago by Virgin Spain manag- 
ing director Lydia Fernandez as a 
world-music label specializing in 
flamenco, Celtic music from the 
northwest region of Spain (Calicia 
and Asturias), and Cuban music. 
Both Fernandez and Yerbabuena 
marketing director Jose Ramon del 
Rio are Cuban. 

"There are no real Virgin stand- 
alone world-music imprints in other 
territories," Prieto says. "Many 




Yerbabuena artists, such as Cuban 
Eliades Ochoa, are handled by the 
local Virgin International divisions 
in other countries. I think it makes 
sense for a world-music label such as 
Yerbabuena to handle Higher Octave, 
Narada, and Real World." 

Yerbabuena also assumes the han- 
dling of labels Shakti and Back 
Porch, which in the rest of Europe 
are handled by Narada through Vir- 
gin International. In 
addition, Yerbabuena 
takes over the promo- 
tion and distribution of 
EMI Arabia's Orient 
collection of Middle 
East music albums, which — as in the 
rest of Europe — was. until now. han- 
dled by Virgin International. 

Prieto adds, "I'm delighted 
with the new situation. We now 
have an extremely broad range of 
world music, which makes us a 
leader in the field." 

Celia Carrillo. director of the 
local Virgin International division, 
says, "In Spain we have the advan- 
tage of an existing world-music 
label, which has all the necessary 
specialized means." 

Yerbabuena's roster includes 
flamenco singers Jose Merce" and 
Arcangel, Galician bagpipe play- 
er Budiho, and Cuban artists 
Ochoa, Vieja Trova Santiaguera. 
Pepesito Reyes, Hermanas Ferrin. 
and Los Cuanches. 

Real World artists include Peter 
Gabriel. Afrocelt Sound System, the 
Blind Boys of Alabama, and Nusret 
Fateh Ali Khan; Luaka Bop's roster 
includes Susana Baca and Waldemar 
Bastos: Higher Octave boasts Flaco 
Jimenez and Craig Chiquito; and 
among Narada's roster are Susheela 
Raman and Keiko Marsui. 



World War II Dispute Hits Japanese Music In Korea 



BY LOUIS HAU 

SEOUL, South Korea — The music 
industry is one of the latest casual- 
ties in the ongoing dispute between 
Japan and South Korea over Tokyo's 
much-publicized refusal to make 
changes to controversial new histo- 
ry textbooks that, the Korean gov- 
ernment claims, gloss over Japanese 
World War II atrocities. 

In April. South Korea recalled its 
ambassador to Japan in protest of 
Tokyo's approval of the textbooks. 
Now, in an escalation of the dis- 



pute, the South Korean govern- 
ment has indefinitely put off plans 
to further open its markets to 
Japanese cultural imports. 

Seoul began liberalizing its markets 
to Japanese cultural imports in 1998 
as part of President Kim Dae-jung's 
efforts to improve bilateral ties. 

Among items since allowed into the 
country have been Japanese maga- 
zines, comic books, non-age-restrict- 
ed movies, award-winning animation 
films, TV documentaries, computer 
games, and non-Japanese-language 



music recordings. In addition, restric- 
tions have been eased on live Japan- 
ese cultural performances. 

However, the South Korean Min- 
istry of Culture and Tourism has 
decided to shelve plans to lift 
remaining import restrictions on 
Japanese cultural goods. Among the 
items affected are Japanese-lan- 
guage music recordings, age- 
restricted movies, and computer 
game software/hardware. 

Although the ministry' had not 
specified a date by which it planned to 



completely liberalize the import 
restrictions, an official notes that 
many obse n>ers had expected them to 
be eliminated in time for the start of 
the 2002 World Cup soccer tourna- 
ment, which will be co-hosted by 
South Korea and Japan and which is 
scheduled to start May 3 1 of next year. 
The official, who declines to be named, 
adds that the ministry may resume 
opening the Korean market to Japan- 
ese cultural goods if Seoul and Tokyo 
can reach a mutually satisfactory res- 
olution to the textbook dispute. 
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Ontario's Leahy Returns To 'Lakefield' 

Virgin Music Canada Act Follows Tour With Radio-Friendly Sophomore Album 



BY LARRY LeBLANC 

TORONTO — Touring worldwide with 
fellow Canadian Shania Twain boost- 
ed the profile of Ontario roots act 
Leahy — but sidelined its sophomore 
album for three years. 

Impressed by its explosive per- 
formance at the 1998 Juno Awards, 
Twain tapped Leahy as the opening 
act for her 1998-1999 world tour. For 
176 dates, the band warmed up 
crowds for Twain and accompanied 
her onstage for "Don't Be Stupid (You 
Know I Love You)." Lead fiddler Don- 
nell Leahy says, "It was an opportu- 
nity we couldn't pass up." 

The band's new album, Lakefield, is 
due Aug. 7 in Canada on Virgin Music 
Canada and Aug. 28 in the U.S. on Vir- 
gin-affiliated Narada I'roductions. 

The other members of the nine- 
strong group are Leahy siblings Denise 
(vocals, guitar, piano), Siobheann 
(bass, fiddle, vocals). Maria (guitar, fid- 
dle, vocals). Frank (drums, fiddle), 
Agnes (piano, fiddle, vocals), Erin (key- 
boards, fiddle, vocals), Angus (fiddle, 
piano), and Doug (fiddle). 

The band is co-managed by Tom 
Berry of Alert Music in Toronto and 
DJ. Mcl-achlan of Mcl-achlan Scruggs 
International in New York. 

Leahy recorded its eponymous 
instrumental debut album in 1996 for 
$7,000 Canadian ($4,500) to promote 
itself to club owners. The album was 
released by Virgin worldwide in 1997. 
(In the U.S., it appeared on Narada.) 

"Our expectations |for the CD com- 
mercially! were zero," Donnell recalls. 
According to SoundScan. however, the 



album has sold 173,000 units in Cana- 
da to date. Leahy was awarded Cana- 
dian Junos in 1997 (for new group and 
instrumental group) and in 1998 (for 
top country' group). 

In the U.S., the Twain tour and PBS 
airplay of a half-hour TV special, Leahy 
m Concert, boosted exposure for the 
act. Leahy reached No. 4 on the Bill- 




board Top World Music Albums chart 
in 1998. According to SoundScan. the 
album has scanned 97,000 units to 
date in the U.S. 

"We had the album established 
before Shania came along," notes Wes- 
ley Van Linda, president/CEO of Mil- 
waukee-based Narada Productions. 
"Shania's tour was icing on the cake." 

Twain's husband/producer, Robert 
John "Mutt" Lange, encouraged the 
hand members to buy recording 
gear and to record themselves, and 
last year, they began work on a new 
self-produced album at Maria 
Leahy's house, near the group's 
hometown of Lakefield, Ontario. Of 
the new album's 13 tracks — six with 



vocals — 10 are original songs. 

Marketed as a Celtic group, Leahy 
plays music that also encompasses 
country, rock, and klezmer. "I haven't 
been able to come up with [a defini- 
tion fori the type of music we play." 
Donnell says. "Crowing up. we each 
had our own preferred musical style, 
and it was layered into how we func- 
tioned as a group when we played at 
home. All of those directions have 
continued to merge." 

To set up the album, Narada is serv- 
icing U.S. mainstream AC radio with 
"Down That Road" Aug. 6. "We will do 
everything possible to get the album 
into the market," Van Linda says. "We 
are going strong to independent retail 
and will aggressively push publicity." 

In May. Virgin Music Canada serv- 
iced a three-track instrumental sam- 
pler to Canadian college and CBC radio 
stations. On June 1 1. the label serviced 
Canadian mainstream AC and hot AC 
radio with "Down That Road." 

"We are extremely proud of what 
the band has delivered." says Paul 
Shaver, VP of Virgin Music Canada, 
adding that he expects the album to be 
issued early 2002 in Europe. 

Leahy is slated to play 45-50 
dates in Canada in the fall and will 
tour in the U.S. throughout 2002. 
"The first album sold because peo- 
ple saw them live," says Stewart 
Duncan, director of music for both 
the Chapters and the Indigo Books, 
Music & Cafe national chains. "This 
one will sell because it is more 
interesting, and there are tracks 
which will get radio play." 



NEWSLINE- 



EMI Croup is strong and will continue to deliver shareholder value, chairman 
Eric Nicoli told investors July 20 during a speech at the company's annual 
meeting in Ixindon: "Our performance in the first quarter of our fiscal year 
has been solid, with group sales 3% ahead and operating profit broadly in 
line with last year." Quizzed by shareholders on the 42.9 million pounds ($61 
million) spent on fees for last year's failed merger proposal with Warner Music. 
Nicoli said that he was not proud of the figure but that the regulators "were 
not in the mood to be flexible and constructive." He added that EMI would 
continue trying to increase its market share and to improve its operational 
efficiencies as a stand-alone company. CORDON MASSON 

New figures showing the impacl on the German record indusbyofthe down- 
loading and CD-R copying of music have been published by the German 
branch of the International Federation of the Phonographic Industry. Accord- 
ing to a survey based on purchases made by 10,000 Germans age 10 or older, 
316 million tracks were downloaded from the Internet in Germany between 
April 2000 and March 2001. Sales of blank CD-Rs jumped 129% from the 
previous 12 months to 133 million discs. The survey estimates that these 
activities cost the industry 3.3 billion marks ($1 .45 billion) during the peri- 
od; 14.6% of those questioned said they had bought fewer albums since it 
became possible to bum CDs. WOLFGANG SPAHR 

Universal Music U.K. has signed a three-year deal, a imiiicncing I fct 1 , with TV 
production company Granada (Billboard Bulletin. July 16). The pact gives Uni- 
versal the right to release soundtracks, compilations, and other related albums 
from Granada output. In turn, Granada will have access to Universal's mar- 
keting resources and recorded catalog to develop on- and offscreen contenL 
Universal Music U.K. chairman/CEO Lucian Grainge says he hopes it will 
"become inevitable" that the deal leads to Universal using major Granada series 
to roll out key releases by established and upcoming acts. Paul SEXTON 

Peter Korda. chairman of Australian promoter Worldwide Concerts, died of a 
heart attack July 17 in Sydney. Korda, 51, suffered from diabetes. Korda 
formed Worldwide in 1975. "He was ahead of his time, bringing out jazz- and 
world-music acts when they were unknown," says Michael Gudinski. man- 
aging director of rival promoter Frontier Touring. Korda took the risk of pro- 
moting a tour by the then-unknown Ricky Martin in 1997: the singer returned 
for a worldwide tour last year, selling 55,000 tickets in four days. 

CHRISTIE EUEZER 



U.K. Acts At Home With Pop 



BY TOM FERGUSON 

LONDON — Despite a declining share, 
pop repertoire continued to dominate 
the U.K. record market in 2000. 
according to new analysis from the 
British Phonographic Industry (BPI). 

During 2000, pop repertoire 
claimed 32.4% of sales in the U.K. — 
Europe's largest music market — 
boosted by strong performances from 
teen acts Westlife. Steps, 
Britney Spears, and S 
Club 7. That figure was 
down from 36.2% in 
1999. Rock-album sales 
rose from 22.4% to a 
four-year high of 25.9%, thanks in 
large part to the Beatles' all-conquer- 
ing 1 (Apple/EMI). 

Pop's share of the declining singles 
market fell in 2000, from 43.9% to 
39.7%. According to the BPI, that was 
"mainly attributable to falling share 
within the teen' markeL" 

Dance was the second-most-popu- 
lar singles genre, at 27%. That marked 
the genre's highest market share since 
1994. BPI research, based on data from 
the Chart Information Network, shows 
that Sonique (Serious/Universal) was 
the top-selling dance-singles artist. 
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Her "Feel So Good" shipped more than 
600,000 units during a year in which 
the genre delivered more than 32 sin- 
gles that sold 100,000-plus copies each. 

The figures were published in the 
BPI Statistical Handbook 2001, issued 
to BPI member companies July 25 at 
the labels body's annual general meet- 
ing in Croydon, south London. 
A new feature in this year's edition 
is repertoire origin 
analysis, which shows 
that acts originally 
signed in the U.K. 
accounted for 57.4% of 
the 216 million units 
shipped in the U.K.'s 1.05 billion- 
pound ($1.49 billion) album market 
in 2000. But when judged by the acts' 
country of origin — rather than where 
they were signed — that figure drops 
to 47.6%. U.S. artists also enjoyed 
their strongest showing in the U.K. 
albums market since 1994, with a 
36% share. 

Overall, Universal was the top 
albums and singles company in the 
U.K. during 2000, with 23.9% and 
20.5% market share respectively; 
Sony's Columbia imprint was the top 
label in both formats. 
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SINGLES 




1 JOHNNY THE SURFER 

KEESUKE KUWATA VICTOR 
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ETERNITY/THE ROAD TO MANDALAY 

RDB8IE WILLIAMS CHRYSALIS 
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ANGEL 

SHAGGY FEATURING RArVON MCAUNIYEHSAi 
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UP & DOWN • LEUR HYMNE 

US LOFTEURS M6WT.WEA 






AGEHACHOU 

POAHO GRAFFITTI SONY 
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PURPLE HILLS 

O U SEEADYTNTERSCOPEMEYDOR 
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FOLLOW ME 

UNCLE KRACKER LAVAf AST WIST 
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IT'S RAINING MEN 

GERI HALLIWELL EMI 
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LIFETIME RESPECT 

D02AWMIRI EOKUMA 






ELEVATION 

U! ISLAMOVNtVUSAL 
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LADY MARMALADE 

CIIRLSTMA AGUIIEFU. UL' KIM. MYA & PINK INTERSCQPEUNIVERSAL 
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HASTA LA VISTA 

MCSOLAAR EASTWEST 






WONDERFUL WORLD 

TE1SUCS - 1 ■- - N 
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PERFECT GENTLEMAN 

VVYCUEJEAN COLUMBIA 
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MISS CALIFORNIA 

DANTI THOMAS FEATURING PRAS ELfFCTRA EAST WIST 






MISS CALIFORNIA 

DANTE THOMAS FEAT PRAS E HATHA. EAST WEST 
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UNITE 1 

AVIJMI HAMASAXI AVtX TRAY 




5 


CASTLES IN THE SKY 

LAN VAN DAHL NEJLIEl' ARISTA 




6 


ADRIANO (LETZTE WARNUNG) 

BROTHERS KEEPERS WEA 




7 


TROP PEU DE TEMPS 

NUTTEA DEWBELVtRGIN 






STAY GOLD 

STEADY A CO WARNER MU5IC JAPAN 




DANCE FOR ME 

SISOO DEE SOULWRCURY 
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COUNTRY ROADS 

HERMES HOUSE BAND PDIYDDRAJNIYERSAL 
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PRES DE MOI 

LDRIE EGP.^ONY 




6 


LOOK BACK AGAIN 

HfltMMYADA T0SHIELA1MI 


6 


HEAVEN IS A HALFPIPE 

0PM ATLANTIC 
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PERFECT GENTLEMAN 

YVYCLf F JEAN COLUMBIA 
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MY ONLY LOVE 

DISCONNECTION M6bNTjS0KY 






TSUNOMANI 

DREAMS COME TRUE TOSIWAIMI 
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ANOTHER CHANCE 

ROGER SANCHEZ DETECTED 
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THERE YOU'LL BE 

FAITH HILL rtOLLYVYOOQWEA 
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A MA PLACE 

AKEl BAUER & JAZIE MERCURY UNIVERSAL 
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CHU! NATSU PARTY 

SANWN K1ATSUAI ZETIMA 
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LADY MARMALADE 

CHRISTINA JGUILERA UL KIM.KYASPIML NIlMUMiHimtl 






IN THE AIR TONITE 

III' KM FEATURING PHIL COLLINS WEA 




8 


LA VOIX DES SAGES 

YANNICK NOAH SAINT GEORGE.50NY 
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FEEL THE FATE 

W INDS PONY CANYON 






A LITTLE RESPECT 

YWEATU5 COLUMBIA 






LET'S GET BACK TO BED BOY 

SARAH CONNOR FEATURING 10 EPIC 




ANGEL 

SHAGGY FEATURING KAYVKIN MCAUNJVERSAL 










ITSUMO NANDODEMO 

YUMI KIMURA 10KUMA 






MEET HER AT THE LOVE PARADE 12001 ) 

DA ROOt MAMESTO 






DON'T STOP MOV1N" 

SCLUB. POLYDOR/UNrVtRSAL 
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LA LA LA 

JEAN MARIE BIGAKO EM) 




SUTEKIDANE (FINAL FANTASY X) 

RKKJ DIGIOJif 






LOVERBOY 

MARlAH CAREY VIRCJN 
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ETERNITY/THE ROAD TO MANDALAY 

R088bE WrUlAWS EMI 
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SO 1 BEGIN 

GALLEON IGP.'SONY 




ASHITA TENKINI SHITEOKURE 

FUMIVAFUJII SMEJ ASSOCIATED 






DEVIL'S NIGHTMARE 

DIODE ft NEUTRINO EASTWEST 






AINT IT FUNNY 

JENNIFER LOPEZ EPIC 




29 


LE COCHON DANS LE MAS 

If S FASCAGAT Ml INT, 'SONY 




KAZEMACHI 

GRAPEVINE PONY CANYON 






LOADED 

RICKY AAARTIN COLUMBIA 






PURPLE PILLS 

DM SHAD Y.1NTE R5C0 Pf/UN 1 VE RS A L 




25 


ON DIT DANS LA RUE 

D AV'.LASARGUE BAGLIfT MERCURY UNIVERSAL 




KAKURENBO 

WHITEBIRHY SONY 






BOSS OF ME 

IHH Mfl H l-IANIS BiSUESS PlAS 
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U REMIND ME 

USHER (At ACL'AMS I A ARIO LA 




ME GUSTAS TU 

MAW) CHAO VIRGIN 














ALBUMS 




ALBUMS 
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MR. CHILDREN 

MR CHILDREN TBI -T19S TOY'S FACTORY 
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DESTINY'S CHILD 

SURVEYOR COLUMBIA 




1 


SHAGGY 

HOTSHOT MCAWNBHL 
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MANU CHAO 

PROtlMA tSTACKIN ESM RAN/A VIRGIN 




MR. CHILDREN 

MR MMh 1»t- 2000 TOY S FACTORY 
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USHER 

8701 ARISTA 
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LINK IN PARK 

HYBRID THEORY WARNER BROSjWEA 
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YANNICK NOAH 

YANNICK NOAH SAINT GXOftGEjSONY 






YUZU 

KAJIKI fUT/IRINOBK, SHOW HIN SfSHAftCt) 
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D-12 

DEVIL'S NIGHT SNAOY.INTERSCOPE 
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BAP 

AFT UNO ZD Elf CTRDLAE Ml 
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SOUNDTRACK 

If FABUUUX DESTIN D AMEUE POUIAJN LABELS. VIRGIN 






KEN HIRAI 

GAININC THROUGH LOSING 0(1 STAR 
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TRAVIS 

THE INVISIBLE BAND INOtPENUILNIE 
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GORILLAZ 

GORILLAZ EMI 
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MC SOLAAR 

CINOUIEMLAS (AST WEST 
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MAI KURAKI 

PUtFECT CRIME GIZA STUDIO 
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DIDO 

NO ANGEL CHEEKY, ARISTA 
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D-12 

DEVIL'S NIGHT SHADY INTIRSCWLIINIVERSAL 
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DIDO 

NO ANGEL ARISTA'BMC 






TUBE 

souisimnKCREW sony 
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DAVID GRAY 

VVHETE LADDER IHTTASTWIST 
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DESTINY'S CHILD 

SURVIVOR COLUMBIA 
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PATRICK BRUEL 

RIEN NE S EFFACE IUVE; RCA'BMC 






CHARA 
maofogal tnc 
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SHAGGY 

HOTSHOT MCA 
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MANU CHAO 

PROJIIIWA f STACION ESPERAN/A VIRGIN 
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DAFT PUNK 

DISCOVERY LABELSi VIRGIN 
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AIKO 

NATSU (UKU PONY CAM YON 
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GORILLAZ 

GORILLAZ PARLDPHONE 
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FAITHLESS 

OUTROSPECTIYE AHIOLA 
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GORILLAZ 

GORIIUU EMI 




7 


THE GOSPELLERS 

LOW NOTES KI'OM 
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THE EAGLES 

THE VERY BEST Of THE EAGLES ELfNTRA 
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SAFRI DUO 

EPISODE II UNIVERSAL 
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HENRI SALVADOR 

CHAMBRt AVECVUE SOURCLY1RGIN 






ERIKO IMAI 

MY PLACE TOY'S FACTORY 
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STEREOPHONICS 

Jli'.- INO T l- EDUCATION TO PERTORM Y3 
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USHER 

1701 ft HI ST A.' ARIOLA 
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ELEVATION 

LO IMTIltSCOPE'UNIVERSAL 
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EL BAILE DEL GORILA 

MELODY EPKiSONV 
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ANGEL 

SHAGGY FEATURING KAYVON MCAUNtVERSAl 






BAILA (SEXY THING) 

ZUCCHERO FORNACIARI POLYDOR-iJN^EFS.lL 
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ELEVATION (IMPORT) 

UJ INTERSCOPEUNIVERSAL 
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ELEVATION 

U? IS LAMO UNIVERSAL 
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STRAWBERRY KISSES 

N1KKI WEBSTER GOTHAM 
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TRE PAROLE 

VALERIA ROSSI ARIOLA 
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POP 

'N SYNC JIVXBMG 
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PROHIBIDA 

RAW, MUJCXICHORUS 
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FOLLOW ME 

UNCLE KRACKER LAVA EAST WEST 
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ELEVATION 

U2 ISUNOiUWVERSAl 
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U REMIND ME 

USHER ARISTbVSMG 
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SAM B- ADAGIO 

SAfHiDUO POIVDOR/UNIVERSAL 
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HANGING BY A MOMENT 

UFE HOUSE DREAMWORKSi VNfVE RSAl 
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INFINITO 

RAF Z GO EAST WEST 






LOVERBOY 

MARIAN CAREY FEATURING CAMED VIRGIN.! Ml 
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LADY MARMALADE 

CMBSTINA AGUURA El KIM MYA LI PMK INTERS COPtLUNM RSA1 
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LETS GET MARRIED 

JAG (if 0 IKE COLUMBIA 




3 


IT'S RAINING MEN 

GERI HAUIWELl EU 






SURVIVOR (IMPORT) 

OE STINTS CHILD OltUMfilA$&NY 




10 


NINA PIENSA EN Tl 

IOSCAN0S PEP'S 
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FREE 

MYA INTERSCDPtUNIVIRSAl 
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LADY MARMALADE 

CHRISTINA AGUIIERA. Ul AIM. MVA & PINK INTmCOrtWYLRSAl 




7 


O CANADA 

DAW) FOSTER AND LARA FABIAN WARNER 
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PRETENDING 

HIM RCA. B MG 






LOVERBOY 

MARIAH CAREY VIRGIN 




10 


IT TAKES A FOOL TO REMAIN SANE 

THE ARK »■«■:'. in 
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ALL OR NOTHING 

OTOWN J BMC 






SUPERSEXY GIRL (SUPERVAMPED MIXES) 

FUNGACION TONY MANEHO DRACVIRCIN 
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IT'S RAINING MEN 

GfRI HALLFWEU EMI 






www.MiPiAcrru 

GAZOSA SUIJARiPOlYLWRvUNIVERSAL 
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DAYS LIKE THAT 

SUGAR JONES MCA UNIVERSAL 
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ME GUSTAS TU 

MANU CHAO VIRGIN 
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WITH ARMS WIDE OPEN 

CREED EPtC 
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ME GUSTAS TU 

MANU CHAO VIRGIN 
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LOVIN EACH DAY 

RONAK HATING PO LY 00 R. A& MUNI VE RS AL 
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PLAYED- A-UVE (THE BONGO SONG) 

Saihi I.'..; r ■>ii\ .i «::.>•. 






UPTOWN GIRL 

WESTLIFE RCABMG 
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CRYING AT THE DISCOTHEQUE 

.■.[ ,'- M - H 














HIT 'EM UP STYLE (OOPS!) 

EUUCANTRE IL RE R /ONEVARISTABMG 






QUE IRONIA 

JENIWtRLOPK EPIC 




16 


IN MY POCKET 

MANDY MOORE EPIC 






LOVERBOY 

MARIAH CAREY VIRGIN 




BOOTVLICIOUS 

DESTINY'S. CHIID CatllWSLA.SLM.t 






UNA Y OTRA VE2 

MAAEELAMORLIC R^BfAt 






BIG BROTHER THEME 

VARIOUSARIlSIS ARISlAyBMC 




19 


BOOTYUCIOUS 

DESIMEY S CHRP COtlrMBU 




IRRESISTIBLE 

JESSICA SIMPSON COtUMBIASONY 






ANOTHER CHANCE 

ROGER SANCHEZ COLUMBIA 




22 


PURPLE HILLS 

0 \2 SHADYiWTtRSCOPtiUNIVERSAl 






BOYBAND 

VELVET EMI 


24 


RAYGUN 

MATTHEW 5000 BANC DARK T OWN UN IVE Rf A I 
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AMERICAN DREAM 

JAKKATA BLANCO Y NEGRO 






DON'T STOP MOVIN' 

S CLUB J '" 






LOADED 

RKKY MARTIN C0IUML.4* 




WHERE THE PARTY AT 

JAGGED EDGE WITH NtUY SO SO DEF. 'COLUMBIAN NY 
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CUNT EASTWOOD 

G0RILLA7 IMI 




32 


FINO ALLA FINE 

PAUL A A CHIARA COLUMBIA 
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D12 

DEVILS NIGHT SHADY.INTERSCOPtlMiVERSAL 
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RAUL 

HACIEWOO TRAM PAS MUXXlC'HOflUS 






SOUNDTRACK 

MOULIN ROUGE FMfl 
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VASCO ROSSI 

STUP1D0 HOTEL EMI 






DESTINY'S CHILD 

SURY'VJR CWUMrBIA.'SLIMt 






SOUNDTRACK 

M-OCn JONlSSOIARi pLRnCURY l UNTV [ RSA: 






CREED 

HUMAN ClAt WMD UP.fPIt 
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883 

UNO IN PU.I i- ,1 .•'-:,. . 
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CRAIG DAVID 

BORN TO DO IT WHDSTAR AIULNIICWARNER 
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LOS CANOS 

LOSCANOS PEPS 
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SHAGGY 

HOTSHOT MCAUNIVERSAL 
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MANU CHAO 

PROKIMAE STACION ESPERAJWA VIRGIN 






VARIOUS AR1ISTS 

PLA\TTP0P1 EtWC 






MANOLO GARCIA 

NUN El mMFDESPtROC: AFnOLABMC 






DIDO 

NO ANGEL ARISTA BMC 
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RAF 

IPCRBOtE CGQifASTWEST 
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BLINK-182 

TAKE OFF YOUR PANTS AND JACKET MCAUNIVERSAL 
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MANU CHAO 

PRDKIMA (STACFON (SP(RAH7A VIRGIN 
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VONDA SHEPARD 

ALLY MC8EAL FOR ONCI IN MV Uf E (TIC 
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EDOARDO BENNATO 

AfFI RRARl UNA STEiLA WEA 






SHAGGY 

HOTSHOT MCAUNtVERSA^ 
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TAMARA 

SSMPflE MUXXIC 
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SOUNDTRACK 

COYOTE UGLY CURE FAST WEST 






BOB MARLEY & THE WAILERS 

ONE LOVt THE V1RY BEST OF BOC MAR.E* ISLANOiUNMfiSAl, 
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STAIN D 

BREAK THE CYCU NM U KT FiAVY ARNER 


8 


COYOTE DAX 

MCVAU VALE 




REGURGITATOR 

i:.'..AK-.: RMM HMftl I MM v.;;. 




5 


EROS RAMAZZOTTI 

ST11ELWER0 ARMHA 
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SOUNDTRACK 

THE FAST AND )Hl FURIOUS MURDER INC. Tjf F JAfclUIVrVERSAL 






LA OREJA DE VAN GOGH 

ELVlAJEOECOPPEflPOT EPtC 
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D-12 

DEVIL'S NIGHT SHADY ,1N TERSE OPE. UNWERSAI 






ADRIANO CELENTANO 

ECCO Dl RAOC E PAP' D ANCORA MENC CLAN 30 Wl 






AALIYAH 

AALIYAH 6LACKGR0 UNDifMI 




9 


CAFE QUIJANO 

LA TABERNA DEL BUDA WARNER MUSIC 






RONAN KEATING 

RONAN POtyDO ".UNIVERSAL 




RE 


PINO DANIELE 

MEDINA RCA 




9 


JANET 

ai: igf Vinr.ir. ; v 






BOB MARLEY & THE WAILERS 

OUl 1L3VT TH! Vim BiSl Dl hH'Bf/ARL^ ISLAM1 L'NI'.i'JiAl 
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SOMETHING FOR KATE 

LL'HOLALIC MUHMUh ItN'i 




9 


R.E.M. 

BfVF»l iVAHN! F HPil? 
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ANGEL 

SHAGGY FEAT RAYVON MCA 
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LADY MARMALADE 

:*<insiu;.iir»ALJi imvu&pim inssiL*; 
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RAINING MEN 

GERI HALUWEU. EM 
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MISS CALIFORNIA 

DANTE THOMAS f EAT PRAS HHCTRA 






ELEVATION 

W ISLAND 
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ETERNrTY/THE ROAD TO MANDALAY 

ROBBIE WILLIAMS CHRYSALIS 
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PURPLE HILLS 

D 1? SHAD VflNTE RSCOPf 
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PERFECT GENTLEMAN 

WYCtnJEAM COLUMBIA 
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THERE YOU'LL BE 

FAITH MU HOllYWOOBWARNfR BROS 
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UP & DOWN • LEUR HYMNE 

UStOFTTURS IMHT.WA 


HOT MOVER SINGLES 
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U REMIND ME 

USHER LAFACtVARKTA 






DANCE FOR ME 

StSOO Of F SOUUWROmv 
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BOOTYUCIOUS 

DESTINY'S CHILD COLUMBIA 




26 


DADDY DJ 

DADO YD J Mi INT .'SONY 




33 


TROP PEU DE TEMPS 

NUTTtA DtlAB EL VIRGIN 


ALBUMS 
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SHAGGY 

HOTSHOT MCA 






MANU CHAO 

PROXIMA ESTACWN E5PERANZA VIRGIN 
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DESTINY'S CHILD 

SURVtVQfl COLUMBIA 






GORILLAZ 

GORILLAZ PAflLOPHONE 
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D-12 

DEVIL'S NIGHT SHADY/INTlltSCOPE 
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DIDO 

NO AM GEL CHEEKY 'AR(STA 
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LINKIN PARK 

HYBRID THEORY MARKER BROS 




6 


TRAVIS 

THE INVISIBLE BAND INDEPENDENTS 
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USHER 

tm LAEACti' ARISTA 






BOB MARLEY & THE WAILERS 

ONE IfM THE YlRt BEST W BOt MAftX 1 ISLAND 
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ANGEL 

SHAGGY FEATURING RAYVON MCA. UNIVERSAL 
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LADY MARMALADE 

[IRHTU Kltiifi. J. iW M-iJiH* Vt=.i::Ff.'J*..fi;:i 
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ITS RAINING MEN 

GERI HAlUWEll EMI 
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U REMIND ME 

USHER LAFACt'AAISTA'BMG 




BOOTYUCIOUS 

DESTINY S CHILD COLUMBIA 


....... . ... .. 'i 
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TWARRES 

STREAM STRING HOLT 
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SOUNDTRACK 

HRIOr.1 T JONfS S DIARY MFRCMHY 1JWVERSAI 
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SHAGGY 

HOTSHOT MCAAMFVEMAL 
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DESTINY'S CHILD 

SURVIVOR COLUMBIA, SONY 
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K-OT1C 

BULLETF-RODf JIVtZOMBA 
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SINGLES 
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LADY MARMALADE 
■MMUKlI'MIMlil WEBCOftUvriCii 
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THERE YOU'LL BE 

FAITH HILL HOUYWDOO WARNER 






DADDY DJ 

OADOYDJ RKG.SONY 
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ANGEL 

SHAGGY FEATURING RAYVON MCA.UNIYERSAL 






PERFECT GENTLEMAN 

YVYClIF JEAN COLUMBlA/SONY 
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TOM AS LED IN 

ffiris kUBiuir r- SMWifi; in ?v wsimnum 






RICKY MARTIN 

UNSTDIIA SKATES! HITS JPAWSH CXUMKASORY 
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TED GARDESTAD 

DROPPER AV SOIREGN POLAR. UNIVERSAL 
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ASA JINDER 

(OLAMUSIK PA SVENSXA VIRGIN 
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BILLY JOEL 

THE UIT1MATE COllf CTtON COLUMBIA 1 SO NY 
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LADY MARMALADE 
omtmmmjmu utintiiii waammaBiL 
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ANGEL 

sw>;;;;> HAiiJHirv; hav/hin mi a '.iMUrHifti 
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MISS CALIFORNIA 

DANTt THOMAS FEAT PRAS EAST WEST .WARNER 

IT'S RAINING MEN 

GERI HALUWEU EMI 

THERE YOU'LL BE 

EAfTHHIU HQtlYWOODWARNER 
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MANU CHAO 

PROJOMA tSTADON ESREHAJUA VIRGIN 
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SHAGGY 

HOTSHOT MCA,UNIVEFtSAL 

EVA CASSIDY 

SONGBIRD HOT RECORD SERVICE 
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BON JOVI 

lYlD NCHT LfH MB — Ml MEKUMjMVEISAt 
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SAFRI DUO 

EPISODE 11 UNIVERSAL 
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A weekly scorecard of albums simultaneously attaining top 10 chart status in 
three or more leading world markets 
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Devil s Night 
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DESTINY'S CHILD 

Survivor 
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DIDO 

Ma Rnfii 
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GORILLAZ 

Barltf 
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SHAGGY 

Hotshot 
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USHER 

9701 
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ELEVATION 

m ISLAND 
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HEY BABY 

OJOT7I PflOSOUNO 
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PURPLE HILLS 

on stuov.umnscoFtuMvtnsAi 
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LADY MARMALADE 

cxirMiaiimiuiwvitt'H ntnrxaHvw&ii 




ETERNITY/THE ROAD TO MANDALAY 

■088IEWIU.IAMS CHRYSALIS 
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DESTINY'S CHILD 

SWVIYC* COLUMBIA 
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THE EAGLES 

THE VERY BEST DF THE EAGLES ELEKTRA 


,', 4 


CHRISTY MOORE 

THIS IS THE DAY COLUMBIA 
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D-12 

MVUSHinm SHA0V1NHASCOPE.IWDCR 
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DAVID GRAY 

V.HIH LADOEfl IHI 
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<Aj«i>,n VPVAufln. Tnp W073AOI 
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ANGEL 

SHAGGY EEATTMING RAYVON MLAUNIVERSAL 


1 2 


FOLLOW ME 

UNCI! KRACKER LAVA. WARNER 


1 3 


LADY MARMALADE 

tlW-MlEUUmEIWVUiRW INIEKtmiRMtW 




MISS CALIFORNIA 

QANTT TRCMAS f EATURNG PRAS EAST MST WARNER 
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CLINT EASTWOOD 

GORILLAZ EMI 
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RAIN HARD FENDRICH 

MAANERSACHE ARIDLA'BMC 
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SHAGGY 
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THE BOYS ARE BACK; The rapid-fire, 
guitar-driven jit music of Zimbab- 
we's Bhundu Boys enthralled the 
U.K.'s burgeoning world music scene 
in the mid-'80s, and the group took 
up semi-residence in London. Now 
they're back, and they are spending 
the summer touring western 
Europe. A new album is in the 
pipeline, but in the meantime comes 
a 29-track double-CD retrospective 




collection, The Shed Sessions 
(Sadza), which includes six tracks 
never before released outside Zim- 
babwe. The tracks date from 1982 to 
1986 and are compiled in chrono- 
logical order. All were recorded at the 
Shed Studios in Harare, the Zim- 
babwean capital. "We wanted to put 
this out to remind people how pop- 
ular they were," says the band's Scot- 
tish manager, Gordon Muir. "Then 
we can move on with the new album. 
The sound really hasn't dated at all." 
The current lineup includes the 
band's founder. Ftisa Kagona, 
although several other original 
members, including guitarist/ 
singer Biggie Tembo, have died in 
tragic circumstances. KWAKu 

STEPPING UP TO THE PLATE: British 
violin prodigy Chlo« Hanslip deliv- 
ered a bravura performance July 1 1 
at a showcase to preview her 
upcoming album debut for Warner 
Classics. Accompanied by Roderick 
Chadwick at London's Home House, 
she played compositions by, among 
others. Saint-Saens, Bloch, and 
Franz Waxman with such passion 
and command that the small, invi- 
tation-only audience demanded sev- 
eral encores. The album. Chloe, is 
due for release Sept. 24 in the U.K. 
and includes music by Tchaikovsky, 
Mussorgsky, Bruch, and Shosta- 
kovich. It was recorded in April of 
this year with the London Sym- 
phony Orchestra under Paul Mann, 
at London's Air Studios. Hanslip has 
"so much fun" at work, Warner 
Classics U.K. GM Matthew Cosgrove 
says. The fun extends to Hanslip's 
pop music tastes, too. Her favorite 
act is Steps. EVE BLACK 

A NEW FUSION: Spanish indie label 
Nuevos Medios is used to making 
history. Label founder and owner 
Mario Pacheco pioneered the new 
flamenco movement in the early 
1980s, signing the group Ketama, 



which released the groundbreaking 
global fusion albums Songhai and 
Songhai-2, with African kora play- 
er Toumani Diabate. Now Pacheco 
thinks he has created a similar 
landmark with Yerbagiiena (Spear- 
mint), an album of flamenco/Indian 
fusion featuring Spanish guitarist 
Pepe Habichuela and Indian group 
the Bollywood Strings. The album 
was recorded in Bangalore, India, 
and Madrid and at a concert in 
Barcelona's Teatre Grec. Pacheco 
says, "It's been a while since we've 
had the sense of having recorded 
an album that enters unexplored 
territory." HOWELL LLEWELLYN 

SENARDI HONORED: Stefano Senar- 

di. president and founder of Italy's 
NuN Entertainment, was awarded 
the title of record company manager 
of the year at Rock Targato Italia, an 
annual get-together of predominant- 
ly indie organizations. The award, 
presented July 8, was a tribute to the 
first year of activity of the label that 
Senardi set up after parting company 
with PolyGram. NuN. which is dis- 
tributed by Edel, may have a small 
roster, but it is decidedly eclectic. It 
features Otto Ohm, a popular Roman 
reggae band: Pinomarino, a singer/ 
songwriter whose daytime job is tun- 
ing pianos: and Nicola Arigliano. a 
veteran jazz crooner. NuN Enter- 
tainment also produces intriguing 
compilation albums, often in coop- 
eration with nonmusical organiza- 
tions. Its latest project is the CD 
Daedalus-Shambala. named after a 
fashionable Indian-style bar and 
restaurant in Milan called Shambala. 
The music is loosely ambient/tech- 
no/chill-out with an R&B base. Most 
of the 1 1 tracks were recorded by 
Carlo Patemo and Max lavicoli under 
the name Last Man Standing. There 
are also contributions from Walkner 
<£ MostL, Index ID, and Nor Elk. 

MARK WORDEN 

BLESSED EVENT: For the first time 
in the history of Serbian popular 
music, rock musicians have come 
together to make music with the 
blessing of the Orthodox church. 
Songs Above East and West ( Radio 
Svetigora/PGP RTS) finds Serbian 
rock bands using religious lyrics 
written by bishop Nikolaj Veli- 
mirovi (1880-1956). The idea came 
from former rock journalist Hiero- 
monk Jovan. Belgrade bands Part- 
ibrejkers, Darkwood Dub, Trip at 
Seven, and Qurve, as well as 
Anastasia from Macedonia and 
Revolt from Bosnia, have con- 
tributed to the album. "The only 
experience our generation has is 
ruination and breakdown," Jovan 
says of the philosophy behind the 
project. "Therefore, it has the 
deepest vocation for rebuilding 
and creating." PETAR JANJAT0VI 
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Rock, Reggae, And Hip-Hop Bolster Universal 'Currency' Account 



BY ADAM WHITE 

LONDON — Universal Music Group 
maintained its global domination 
during the first half of the year, tak- 
ing the lion's share (31%) of the 32 
albums that were "common curren- 
cy'" in the most important markets. 

Meanwhile, the single most 
impressive "opening" by a new 
album in the period was Sony 
Music's J.Lo by Jennifer Lopez. 




Snapshot: Dido 



January to June sales for 
Dido's AY; Angel in the Common 
Currency markets. 

• U.S.: 2.0(10,000 

• Japan: 83,000 

• U.K.: 1.460.000 

• Germany: 372.000 

• Prance: 586.000 

• Canada: 236.000 

• Spain: 81.000 

• Australia: 230.000 

• Italv: 246.000 

• Netherlands: 98,000 

Source: Arista Records 



which debuted inside the top six of 
nine key territories in the same 
week in January and entered at No. 
1 in four of those. 

The six-month survey is based on 
data compiled for Common Cur- 
rency, the new weekly Billboard 
scorecard of albums that simulta- 
neously achieve top 10 chart status 
in three or more of the top 10 ter- 
ritories worldwide (Billboard, July 
28). Among other key results: 

• The Beatles' / reached the 
chart summit in seven of the 10 
markets, followed by Destiny's 
Child's Survivor, which reached 
No. 1 in five. 

• Dido's No Angel spent a consecu- 
tive 24 weeks in the Common Cur- 
rency rankings for the first half of 
2001. far ahead of any other release. 

• Britain's Mute Records made 
the best showing among independ- 
ently owned labels. 

The 10 Common Currency coun- 
tries are the U.S.. Japan, the U.K.. 
Germany. France, Canada, Spain, 
Australia. Italy, and the Nether- 
lands. They are chosen according to 
market-size data published by the 
International Federation of the 
Phonographic Industry (IFPI). In 
calendar year 2000, these markets 
accounted for 82% of global prere- 
corded music sales. 

Of the 32 albums that met the 



scorecard criteria between January 
and June, 10 were affiliated with 
Universal, six with EMI, five apiece 
with Sony and Warner, two with 
BMG, and four with independently 
owned labels, namely Mute. Inde- 
pendiente. and Volcano/Zomba. 

Of the 31 Common Currency 
acts — the remaining hit album was 
the soundtrack to Moulin Rouge — 
16 came from the U.S.: seven from 
the U.K.; two apiece from France. 
Ireland, and Jamaica: one from Aus- 
tralia: and one from Germany. 

Universale first-half border 
breakers included Eminem's The 
Marshall Mathers LP, still strong at 
the tail end of its chart life. The title 
spent 10 weeks in the Common 
Currency rankings. Martin Kier- 
szenbaum. VP of international at 
lnterscope Geffen A&M. says its best 
ex-U.S. sales performance during 
the period was in Britain, where the 
label moved some 250.000 copies. 
In Germany, the Eminem album 
sold 175,000 units between January 
and June, the IGA executive adds, 
followed by Australia (125,000) and 
France (100.000). 

Another Universal Music suc- 
cess story was Shaggy's Hotshot, 
powered by two singles. "It Wasn't 
Me" and "Angel." "It Wasn't Me" 
sold 1.2 million copies in the U.K. 
in the first half, according to 
Eamon Sherlock, VP of interna- 
tional at MCA Records, and 
625,000 copies in France. "Angel" 
moved 525,000 pieces in the U.K. 
(compared with 225,000 in the 
U.S.), while Germany accounted 
for 175,000 in unit sales. The song 
has only just been commercially 
released in some international 
markets, Sherlock notes. 

At EMI, it was the current acts 
from the Virgin Records roster that 
made substantial Common Curren- 
cy deposits: Janet Jackson and Lennv 
Kravitz from the U.S. and Daft Punk 
and Manu Chao from France. 

British rockers Radiohead. signed 



Snapshot: Longevity 

Albums with the most weeks 
on Common Currency from Jan- 
uary' to June: 

• Dido: 24 

• Beatles. Eminem. Shaggy: 10 

• Destinv's Child: 9 

• LimpKizkit.U2:8 

• Anastacia. Bon Jovi: 7 

• Jennifer Lopez, Bob Marlev: 6 

• R.E.M.: 5 

• Manu Chao. Lenny Kravitz. 
Moulin Rouge. Tool: 4 

• Aerosmith. Blink-182. Eric 
Clapton. Depeche Mode. Enya. 
Janet Jackson. Madonna. Radio- 
head: 3 

• D12. Daft Punk. Faithless. 
Bruce Springsteen: 2 

• Nick Cave. Missy "Misde- 
meanor" Elliott. Rammstein. 
Travis: 1 



to EMI's Parlophone Records at 
home, made a strong, swift display 
in eight markets, while an earlier 
Parlophone asset, the Beatles, 
retained their tight Christmas grip 
on worldwide charts well into 
March. The only country that pre- 
vented 1 from having a 10-territory 
Common Currency sweep was 
France, where the album (like other 
compilations and hits packages) was 




Snapshot: Shaggy 

January to June sales for 
Shaggy's Hotshot in the Com- 
mon Currency markets. 

• U.S.: 4.000.000 
•Japan: 110,000 

• U.K.: 750.000 

• Germany: 200.000 

• France: 160.000 

• Canada: 500,000 

• Spain: 10,000 

• Australia: 125,000 

• Italv: 50,000 

• Netherlands: 50,000 

Source: MCA Records 



banished to a peripheral chart. 

At Sony Music, Anastacia's Not 
That Kind (Epic) was one of the 
winning entries, although its top 10 
chart presence in major markets 
has not always been concurrent — 
a mark of successful developing 
acts without a prior track record. 

By contrast. Survivor (Columbia) 
by Destiny's Child opened strongly 
in the same May week in six Com- 
mon Currency countries, and 
debuted at the chart summit of five 
of them. Sony Music declines to 
provide per-territory sales figures, 
but Billboard understands that so 
far. the album has sold 530.000 
copies in the U.K.. 300,000 in Japan 
(including Sony-handled imports), 
and 215,000 in Cermany. 

Warner Music titles with Com- 
mon Currency credentials were all 
by label veterans, barring one. 
Missy "Misdemeanor" Elliott. 
Reveal by R.E.M. (Warner Bros.) 
spent less time in the U.S. top 10 
than it did in European markets, 
where it has been certified by IFPI 
for 1 million sales regionwide. 

Mute, the independent with the 
best first-half result (and a help- 
ing hand from distributor Virgin), 
delivered Depeche Mode's Exciter 
into seven top 10 charts simulta- 
neously in May and Nick Cave & 
the Bad Seeds' A'o More Shall We 
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COMMON CURRENCY: Shown above are the 32 albums that achieved top 10 
chart status simultaneously in three or more of the 10 leading world markets dur- 
ing the first six months of 2001. Those markets are the U.S., lapan, the U.K.. Ger- 
many, France, Canada, Spain, Australia, Italy, and the Netherlands. The numbers 
alongside each title indicate peak chart position per territory. 
Repertoire-owner key: BMG (B), EMI (E), Independent (I), Sony (S), Universal 
(U),Wamer(W). 

Data compiled by Linda Nash. Contact: lnash@eu.billboard.com. 



Part into three countries for one 
week in April. 

The U.K. and Germany solidified 
their reputation as the markets 
most hospitable to international 
repertoire. Of the 32 six-month 
Common Currency titles, 26 chart- 
ed top 10 in both countries. 

Japan's huge preference for 
domestic repertoire was apparent 
between January and June. Only four 
of the Common Currency albums 
reached the top 1 0 in the world's sec- 
ond-largest market — and three were 
by heritage acts: Aerosmith, the Bea- 
tles, and Eric Clapton. 

Three Common Currency acts 
did not achieve top 10 status in the 



U.S. between January and June, 
having done that the previous year: 
Eminem. Madonna, and U2. And 
two U.S. acts that have charted 
strongly in Europe — Anastacia and 
Bon Jovi — did not see a commen- 
surate top 10 profile at home. 

For the record, Brazil and Mex- 
ico are ranked seventh and eighth 
in the top 10 markets by IFPI. but 
no album charts are published in 
either country' that are considered 
to be of world standard. Therefore, 
for the time being, these markets 
are omitted from Common Cur- 
rency. Italy and the Netherlands. 
11th and 12th respectively, take 
their place. 
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A 30th Anniversary Billboard Salute 






Currently on tour {from left): James Young, Lawrence Cowan, Chuck Panozzo, Tommy Shaw, Todd Sucherman, Glen Burtnik 



flpOGP 30 Yeans, SfiyH's succese is no 
illusion, Hs The Band Returns To Paradise 



Si 
i 



| lyx derived its name from ihe mythological river 
■in the afterworld of Hades — which seems pretty 
i ironic today, considering the popular rock band's 
I fabled career is far from myth and, judging by cur- 
" rent events, even farther from death. 
That is not to say, however, that the hand hasn't been on the 
verge of giving up the musical ghost over the past three 
decades. But, it is said, what doesn't kill you makes you 
stronger — and for proof of that, you need only check out the 
band's current pulse at any of the packed venues Styx will be 
performing in around the world this vear. 

Styx has endured several member changes over the yean — 
including the acrimonious departure of co-founding front- 
man Dennis De Young in 1999 — yet somehow the band has 
not only managed to survive, but thrive. Today's lineup is a 
dynamic live act that is winning over old and, perhaps even 
more importantly, new fans one concert ticket at a time. 

"StVX has always been a people's band more than a critics' 
favorite," says Tom Lipsky, president of Sanctuary Records 
Group, the parent company of CMC International, Styx's label 
lor the past five years. 'They have always succeeded because 
fans love the band." 

Lipsky, it turns out, was swayed when he caught the band's 
hometown Chicago performance during 1996's Return U> the 
Paradise Theater tour, an endeavor that reunited the band's 
classic hit-making lineup for the first time in 13 years. Styx, 
without a recording contract at the time, was taping and film- 
ing the show for an independently financed project. What 
Lipsky saw that night, besides an inspired performance, was 
an amazing mix of people of all ages grooving to the music. 
A year later, CMC released die live two-disc recording Return 



BU DOUG FOX 

to Paradise, which went on to become the label's first gold 
record — a feat mate bed by the* accompanying DVD. 

"There were a lot of skeptics in the industry as to what this 
band would be in the '90s after just getting back together, and 
the first thing they did is go gold," Lipsky says. "The tastes and 
opinions of the fans are most important. Sometimes the indus- 
try hits it; sometimes it misses it. It was obvious that first night 
I saw them that we had missed it. They're every bit as suc- 
cessful now as they ever have been." 

CHICAGO ROOTS 

Styx was spawned in the basement of a home on 101st Street, 
between State Street and Michigan Avenue, on the south side 
of Chicago. That's where a trio of teens — twins John (drums) 
and Chuck Panozzo (bass) and neighbor De Young, who played 
accordion at the time — hooked up to make music and money. 

"We wanted to have fun, but we were really dedicated," 
Chuck recalls. "We went out and got sheet music and the big 
black book of all the standard songs, and we just played and 
rehearsed them. We got a great response from the family and 
the neighborhood; when everyone likes you, it's easier to do. 
It wasn't a struggle at all. We really enjoyed it." 

After playing untold proms and weddings for several years, 
TW4, as the band was known then, added guitarists John 
Curulewski in I9(i9 and James 'J.Y." Young in 1970, altering 
its musical direction. The band signed with the Wooden Nick- 
el label in 1 97 1 . changed its name to Styx and released its first 
retol d in 1972. 



It was an exciting time for the band, yet one filled with the 
conflicting emotions of confidence and doubt. 

"I think anyone who has any success for a long period of 
time, if they're honest with themselves, will look back and say 
there was a combination of incredible insecurity, naivete and 
outrageous self-confidence," DeYoung says. "I think it's kind 
of a mixture and an amalgam of what young bands arc. I 
mean, all die ones that I've met are always sure that they know 
everything and that they know more than you do, and there 
ain't nothing that they can't do. I think you need that spirit. I 
think you need that sort of blind nai'veu* to forge ahead when 
you're probably not that good. That's important." 

THE BREAKTHROUGH 

Styx II, released in 1973, contained the breakout hit "Lady," 
although the song did not actually peak for another two 
years — and two albums — later. 

According to DeYoung. the band was perplexed when 
"Lady" did not immediately chart. "That was my first chance 
to make a statement as a songwriter, and it was a big bomb; 
the album and Lady' was a stiff. And I thought for sure that 
whatever it was that I did naturally as a writer and a singer, 
people hated," DeYoung says. "So for the next two albums, I 
tried to be somebody else. As a writer, I didn't know what the 
hell I was doing. But I was convinced 'Lady' was a smash and 
that Stat // was a wonderful record and it was just because the 
record company was totally inept that it didn't become a suc- 
cess. Who was I going to blame, myself?" 

The band's instincts ended up being right. Given renewed 
promotion as a single, "Lady" reached No. 6 on the L'.S. charts 

Continued on page S-16 
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Congratulations to 
L Stygians everywhere 
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To Tommy, JK, Chuck, Todd, Glen & Lawrence: 

2 yean, 309 shows, $36,000,000 in tickets bought 
by i.q million adoring fans around the world, 
more than 875,000 records sold, 
a certified gold DVD, another certified platinum record, 
a Super Bowl pre-game performance... 
and we are just getting started! 

1 STYXworld is a pretty cool place. 
[I Thanks for letting us be a part of it. 



Alliance Artists 

Atlanta, GA 

Charlie Brusco Phyllis McLay Sterling Bacon 
Mike Carden Simon Horrocks Tamra Carhart 



Styx and Alliance Artists are looking 
forward to our future as part 
of the TBA Entertainment family 
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The Classic-Rock Group Is On A Worldwide Mission 



"Vd say we're scent-marking the planet," says Styx guitarist 
James 'J.Y." Young. 

With the new live CD Styxworld Live 2000 on the shelves, 
featuring tracks recorded in Canada, Germany and japan, the 
current members of the hand have ambitious plans to re-stake 
their territory, not just in the United States but around the globe. 

It's been 25 years since guitarist/singer Tommy Shaw first 
joined the band to complete what is considered Styx's classic hit- 
making lineup, and it's been 20 years since Paradise Theater 
lifted the band to the pinnacle of its success, topping the album 
charts for three consecutive weeks. 

But it's been only two years since Styx radically altered its 
stage makeup by replacing co-founding singer keyboardist Den- 
nis DeYoung with Canadian dynamo l.aivrence Cowan. At the 
same time, original bassist Chuck Panozzo requested a reduced 
role, so the band re-enlisted the aid of Glen Burtnik. who had 
previously replaced Shaw in 1990, when the latter left to pursue 
a solo career and a high-profile venture with Damn Yankees. 
Add drummer Todd Sucherman, who had joined the band when 
original sticks-man John Panozzo passed away in 1 996. and sud- 
denly only Young and Shaw remained from the band's most 
prominent lineup. 

lb play off a well-known slogan, this is not your father's Styx. 
Billboard talked with the members of Styx's current incarna- 
tion about the band's past, present and the future. 

You guys have had to make some difficult personnel moves 
over the years, but when your hand has been forced, for what- 
ever reason, some great decisions have been made that have 
had a positive impact on the band's continued success, espe- 
cially in a live setting. And this all started with you, Tommy. 

Tommy Shaw: Well, the fad thai they put me in the band — 
1 was overqualified for the gig. John Curulewski was a great 
rhythm -guitar player, and he sang a little bit of lead, but most- 
ly he sang the high parts. So when 1 came in, I sang I hose high 
parts and I played rhythm, but I was also a frontman and lead 
guitarist, so the band expanded a little bit there. 

John Panozzo was just this great classic-rock drummer who 
had never been in another band other than Styx and had 
never played with another bass player other than Chuck. And 

CoiUmurrl on fytge S-6 
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STYX A 

Continued from page S-4 

so, enter Todd Sucherman, who hits been playing since he was 
2 years old and studied the great jazz drummers and is just 
an obsessed, experienced drummer who was able to take 
John's parts and elaborate on those. He's perhaps the great- 
est living rock drummer there is. So that made the band bet- 
ter. 

Now Glen Burtnik has come hack in to fill the bass-guitar 
role. Glen is overqualifted for that gig. He's a great songwriter 
who's written No. 1 songs for other artists. He's an incredible 
acousttc-guitar player, an incredible lead-guitar player. He 
learned how to play bass when he was in Bmtlemania on Broad- 
way as Paul McCartney. We keep finding people who are more 
than qualified to take these positions, and I think that explains 
why the band keeps getting better and better. 

And Lawrence Gowan, who is classically trained, has always 
been his own frontman. This is the first time he's been in a 
group since he was just starling to come up, so he's overqual- 
itied. So. now what you've got is four front men. 

One of the aspects that makes Styx's current shows so 
entertaining is that each member literally commands atten- 
tion. It seems like no matter where you look... 

Shaw: There's a show going on. 1 don't know how it works. 
We've been very lucky picking not only the people, but the 
personalities. 

Glen Burtnik: There is a kind of three-ring nutuness going 
on up there, which is wonderful. It's a collalwration of front- 
men. Each guy brings a lot to the table and knows how to work 
an audience. But there is little, if any, competition. This par- 
ticular combination of players is happy and secure enough to 
enjoy seeing a bandmate at the peak of his ability- 
James Young: When Chuck is <mt there, it's definitely a six- 
ring circus. And now we have a ramp to run around the back, 
so there's room for everybody up there, Todd is a spectacular 
drummer — delightfully visual, in terms of the chops he has. 
lbminy is where it all begins and ends on stage, because he has 
this incredible ability to immediately connect with an audience. 
That's a gift he's always had. And Glen and Lawrence have 
their own unique skills on stage, as do 1. And the combination 
of it all makes for one wonderful evening of rock 'n' roll. 

You almost don't want to focus in on any one person too 
long, because you might be missing something on the other 
side of the stage. 
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Lawrence Gowan: Honestly, I think that's why we have so 
many people come back to the shows. I've had similar com- 
ments from people. I see some fans actually buying their tick- 
ets where they will sit at one side of the stage and then the 
other, just to catch what they may have missed from the pre- 
vious time. And I don't just mean one or two times. There are 
some people who travel all over the country to see as many of 
the shows as they can. 

Todd Sucherman: Everybody is a whirling dervish, and it 
is rare to see that. Often, you get a band where the lead singer 
is the only focus or the guitarist is the guitar-hero guy and 
everyone watches him. But when I sit back and watch some 
of die videotapes of the shows, it's like, "Wow, that happens?" 
I've got my eyes closed half the time when I'm playing, so it is 
a pleasant surprise w hen I check out a video of the show. 

Chuck, in the past, youVe seemed mostly content to stay 
in the background on stage. Now you seem much more ani- 
mated. Are these guys beginning to rub off on you? 

Chuck Panozzo: There's this new regeneration of myself. 
You know, it is show business. In the early days, I thought I had 
to play every beat just right. Now, if I miss a beat it doesn't 



really matter — nobody out there cares. What they care about 
is the spirit thai is going on onstage. You know, I finally got the 
idea. It only t<x>k 30 years, but I got it eventually. 

Burtnik: The present attitude of the band is to enjoy our- 
selves, put on the best show we can and have a great time doing 
it. The audience sees a less hung-up band than they might 
have expected. Chuck has insuncuvely jumped right in and 
joined the parly. 

Of all the newer members of the group, Lawrence, you 
must have had the most pressure riding on you, having to 
replace such a key player as Dennis. Did the enormity of the 
task ever get to you? 

Gowan: About a hall-hour before the first show, which was 
in Branson, Mo., I suddenly realized that the hall was full of 
people that had high expectations, that had probably seen this 
band a dozen times. And I was putting myself in their shoes 
and was thinking. "What if] was seeing Queen and Freddie 
[Mercury] was not coming out?" So. just as I was getting ready, 
that's when it actually hit me and I thought. "Oh, I don't want 
to let them down." But I decided that I was going to sing [the 
songs] the way that 1 sing them, and they're either going to 
like it or they're going to hate it. We did "The Grand Illusion" 
second in the show, and, bv the end of that song, the reaction 
we got f rom the crowd made me realize that it's more of a 
group effort than just one guy, and, of course, this was going 
to work. They were screaming and yelling and cheering and 
high-fiving and throwing themselves at the stage. So I never 



Tomny shay, janes j.y. young, chuck panozzo, den 
aurtnik, Laurence oouan and Todd sucheman are the 
canniest blokes, ue are right chuffed and totally 
goesiaacked touring ulth 'em. They are all impres- 
sive talents uho tog thenselves out royally, ue 
had a little chortle at the knickers hanging fron 
their guitars! cor ellney, 20 years of hits. .. nock 
on ue sons! 

(flRerican translation: styx are the nicest guys, 
ue are thrilled to be touring ulth then. They are 
all impressive talents uho dress uell. ue had a 
good laugh seeing the underuear hanging fron their 
guitars uou, 20 years of hits... Keep It up!) 

— Paul Rodgers and Bad Company 



sty* has aluays been a band for the people. 
Throughout their history, their fans have spoken 
Loud and clear, flLLing venues to the Halt and 
taking their records and dvds to gold and plat- 
in um Having uorked ulth then for the past five 
years, 1 can proudly and honestly say this Is a 
band that has definitely earned It! 

— Tbm Lipsky, president, Sanctuary Records Group, 
North America 

had even an inkling of doubt that we didn't have everything 
that we needed to put on the stage. 

Shaw: Yeah, from die very first night in Branson, you know, 
we rehearsed and we rehearsed, and we had all the music down, 
but one thing we hadn't done was play in front of our fans. So we 
were all prepared for the, you know, "Where's Dennis?" boo. 



From the very first day, it's never happened, because there 
l-awrence is. It's hard to think about who's not there, when he is. 

Glen, having previously gone through the experience of 
trying to replace a key member of the band when you took 
over for Tommy on Edge of the Century, what kind of advice, 
if any, did you pass along to Lawrence before his first tour? 

Burtnik: I-awrence doesn't need much advice — not that he'd 
listen anyway! I believe my advice was something along the 
lines of "Good luck, sucker!" He's doing fine, probably better 
than 1 did. 

Young: Lawrence suffers from "Chronic Kntertainer Syn- 
drome," CES as we call it. 

Gowan: Yeah, he is right about that. 1 think he diagnoses it 
well because he suffers from it himself. This whole band is like 
that. I look at some of our videos, and 1 think that one of the 
catchphrases that describes us is "the most extroverted band 
in the world." It's amazing what happens when I look at the 
band onstage and see how much is coming from each individ- 
ual. You could watch Todd for the entire night and never even 
notice the other four guys. Then you go across the front of the 
stage, and you've got f our guys, none of whom is too timid. 

Glen, it's not often you replace someone in a band and then 
have them welcome the opportunity to work with you later 
on. That's got to be a unique experience for you and Tommy 
to share. 

Continued on page S-lfi 



the top ten titles 

Compiled by Keith Cau/fie/d 

Styx's top Billboard 200 album. Paradise Theater, spent 
three weeks atop the chart and 61 weeks on the tally. The 
Grand Illusion, No. 4 on this recap, is the band's longevi- 
ty champ. The title lingered on The Billboard 200 for a 
whopping 127 weeks. 

On The Billboard Hot 100, Styx has racked up eight 
top-10 hits, all of which are on this recap. "Babe" is the 
act's biggest chart hit; it spent two weeks at No. 1 and 19 
weeks on the chart. Three of this list's hits (The Best of 
Times," "Mr. Roboto" and "Show Me the Way") all 
topped out at No. 3 on the Hot 100. "Best of Times" 
stayed put at No. 3 for a month, longer than the other 
two, thus the higher ranking on this list. 

Titles on both charts are ordered by peak position. If 
more than one title peaked at the same position, ties 
were broken by the number of weeks spent at the peak. 

TOP QXLLQOBRO 200 ALBUMS 

1. paradise Theater (1981) 

2. cornerstone (1979) 

3. KiLroy was Here (1983] 

4. The orand illusion (1977] 

5. pieces of eight (1978) 

6. styx 11 U975I 

7. caught in the net (1984) 

8. CQulnoK (1975) 

9. edge of the century {1990) 

10. crystal Ball (1976] 

BILLBQBHn HOT IBB SIMBL6S 

1. ease (1979) 

2. rhe eest of Tines (1981) 

3. Mr. noBOto (1983} 

if. shoy He the Nay (1990) 

5. Lady (1974) 

6. oon't Let it end (1983) 

7. cone sail nuay (1977) 

8. too Much Tine on My Hands (19B1) 

9. Renegade (1979) 

10. elue collar Man [197B) 




Styx circa 1981 (from (eft): Dennis DeYoung, Tommy S/uiw, James Young, Chuck Panozzn, John Panozzo 
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Touring like Never Berore 

The Renewed Styx Is Attracting Loyal Fans And New Converts 



My relationship ulth Tonny Is the Host spiritual 
relationship that tuo men can have ulthout leaving 
a stain. Tommy Is a soul Brother. His real talent 
Is probably least understood, the least credited... 
and that's the soulful elements of his orchestra- 
tions. Tommy has a real Instinctual touch ulth the 
prlnal rhythms, lyrics and thrust of the music He 
exudes the fundamental prLnal scream of the great 
rhythm and blues artists that he and z both uere 
ueaned on. ue have a shared reverence for janes 
eroun, ullson Pickett, sam and Dave all of those 
that originated the great rock 'n' roLl. I have a 
great respect for the character and resonance of 
Tommy's musical statement and musical dreams hb 
Is a ulzard ulth the guitar, vocally and creative- 
ly speaking, playing ulth hln Is a classic experi- 
ence, out, more Important than that. . .ha Is a real 
gentleman ulth a great york ethic. 

— Ted Nugent 



ft concert producer's "dream band": styx! 

— Larry VaUon, senior VP of concerts, House of Blues 



| laying more dates annually than they did in die glory 
I of 1970s arena rock, Styx remains a hard- 
touring, enthusiastic and crowd-pleasing live act. 
"Styx has always been a formidable live band, with good 
players, and singers that could hit the note," says Styx guitarist 
Tommy Shaw. "When you have a talented band and they play 
a lot, they just get bettor and better." 

Shaw joined Styx in 1975, when the band was still an opening 
act, a supporting role that was soon to end. "We were 
an adrenalized band with adrenalized music, and 
we were dead serious about what we were 
dong." he recalls. "If [die headliner] wasn't, 
we kicked their butt, and we got booted off 
some tours because of that." 

Styx became a headliner with the 
Pieces of Eight tour in 1978. "Back then, 
we would generally do an album and 
a tour in a 12-to- 14-month period, and 
it seemed like we had an adequate 
amount of time," Shaw says. "The way 
the technology was then, it took a long 
time to do an album. 1 remember mixing 
'Come Sail Away,' and all that stuff in the 
middle of the song was done by hand. 
There would be six or seven of us stand- 
ing at the mixing station. There were 
human errors — in some ways we were 
defined by our Haws." 

Then and now, there are few com- 
plaints about the Styx concert experi- 
ence, which became known for high pro- 
duction values and adventurous playing. 
"We were a progressive rock band, so we 
had the license to take a left turn in the 
middle of a song," says Shaw. 

Considering Styx was one of the most 
popular rock bands of the late 1 970s, it's 
remarkable they never achieved chart- 
topping status until 1981. "The kind of 
songs we had [in the 70s] weren't No. 1-type songs; they were 
more like album cuts," says Shaw. 

"Dennis [De Young] wanted chart success, and we went in 
that direction with the ballad stuff," Shaw says. "I think we left 
a lot of people behind, and in some ways that became our 
undoing. The ballads would [become radio hits]* and then 
when people came to see us, we rocked." 

Chart success had its benefits, Shaw notes. "When you had 
chart positions, doors opened," he says. 

Even so, fans expecting ballads weren't disappointed when 
Styx kicked into high gear. "One thing we never played to was 
disappointed audiences," says Shaw. "People left smiling." 

But, within the band, division over musical direction soon 
became unmanageable. "After the Kilroy Was Here tour in Sep- 
tember of 1983, we decided this wasn't working anymore," 
says Shaw. 

ROCK REBIRTH 

When the Styx members went their separate ways, Shaw 
found success with Damn Yankees. Comprised of Shaw, Ted 
Nugent and Jack Blades of Night Ranger. Signed to Warner 
Bros., Damn Yankees gained commercial success and toured 
like bandits. "One time, we played 14 nights in a row," mar- 
vels Shaw. 

Following a Shaw/Blades project, Damn Yankees was even- 
tually dropped from Warner Bros, in 1995. Soon after, Shaw 



received a call from Styx guitarist James 'J.Y." Young solicit- 
ing Shaw's participation on a re-recording of "Lady" for a 
greatest-hits album. The experience was a positive one, posi- 
tive enough to spur talk of a reunion. 

Soon, Shaw's manager, Charlie Brusco, who had helped 
Lynyrd Skynyrd achieve renewed touring success in the late 
1980s, became involved with Styx. "Tommy asked me if any- 
body would come to see Styx if they toured," Brusco remem- 
bers, admitting his knowledge of the band was limited. 
"Although I had not been real familiar with Styx music. I 
knew their hits. 1 said, 'Let nie make a few phone calls'." 
The feedback was good enough that Brusco put 
together a Styx package with Kansas that ended np 
Ixing i lu- lietum to the Paradise Theater tour in 1 996. 

The following year, Styx played 
about 40 dates with Pat 
Senator far the Grand Illu- 
sion tour, and then De- 
Young pulled out and 
pursued other interests. 

Along the way, Styx 
had signed a record 
deal with CMC Rec- 
ords (releasing a live 
album from Return to 
Paradise), and by con- 
tract the label wanted 
more touring activity 
from the band. 

The decision was 
made to put together a 
tour of secondary mar- 
kets beginning in July 1999. Successful Canadian solo 
artist Lawrence Gowan was tapped as keyboardist/vocal- 
ist to (ill De Young's slot. Agent Rod Fssig of Creative 
Artists Agcncv was an earlv believer. 

"Rod told me. 'I can book as many dates as you want 
me (0 book,' and he threw out a number in the millions 
of dollars and said that's what the hand could do if they 
were willing to play fairs, casinos, etc.," says Brusco. "He beat 
that number by about $300,000." 

Gowan, who had achieved platinum success on Sony Cana- 
da, says his first rehearsals with Styx went smoothly. He played 
hi5 first show with the band in early 1999 in Branson, Mo. 
Gowan admits stepping into such an established and well-loved 
band was, if not daunting, at least different. "Quite frankly, 
being a multi-platinum artist in Canada, I really didn't feel 
inclined to sing another band's material," he says, adding that 
contributing his song "Criminal Mind" to the set list and on the 
new live record, Slyxuwrld IJxt 2000, helped ease the transition. 



ROAD RENEGADES 

By 2000, the Styx touring lineup of Shaw, Young, Gowan, 
drummer Todd Sucherman and bassist Glen Burtnick (Chuck 
Panozzo sits in on bass occasionally) had become a bankable 
touring entity. A co-headlining tour with RKO Speedwagon 
grossed nearly $12 million from 85 dates. 

Obviously, Shaw is high on the current lineup. "Every 
change we made, we got somebody who was overqualified. 
Lawrence was trained classically, and he can play everything 
Styx ever recorded left-handed, and he does," says Shaw. 
" Todd is this wonder-child of session drummers, playing since 
he was 2. And Glen is not just a bass player; he's a successful 
songwriter and frontman on his own." 

Gowan is equally enthused. "If people are expecting to see 




sty* continues to shou endurance as they perform 
at such a nanlc pace, i think nany of the neu 
groups could learn a lot by uatchlng thsse guys. 
They are consummate pros. 

— Danny Zelisko, president, Evening Star Productions 



i'vb knoun styx for a long tine, some 20 years, x 
uould consider j y and Tonny friends, essldss the 
fact that they ars very talented guys, they really 
care about their nuslc. Although they take uhat 
they do seriously, they don't take thenselves 
seriously and are very doun to earth. 1 just sau 
j.y. recently, and 1 think they're having a batter 
tine nou than they ever have. 



— Jim Ladd, air personality, KLOS 



a tired old band taking one more kick at touring, that's not 
what's happening," he says. "This is the best band I ever 
walked on stage with. I'm committed to doing this for as long 
as they want to keep rne in the band." 

Brusco's strong touring background has been a plus, Shaw 
says. "Charlie knows the business from the promoters' side, 
and he made it very clear to us that the promoter is our part- 
ner, not our enemy," he says. 

The feeling appears to be mutual. "This version of the band 
is sensational, and it's such an entertaining show," says Larry 
Vallon, VP of House of Blues Concerts, promoters of dozens 
of show s from the revitalized Styx. "The audience goes bat- 
slut ever)' night." 

Danny Zelisko, Phoenix-based VP for SFX, is working with 
Styx on 22 dates on the summer shed tour with Bad Compa- 
ny, Billy Squier and Joe Stark. "A lot of promoters didn't get 
it when Styx came back," he says. "They sound brilliant. The 
whole vibe is positive, and they encourage people to have fun. 
The newer members of the band have added a lot of energy." 

Zelisko says any heat the band takes over lineup changes is 
undeserved. "Sometimes thev take a bashing about Dennis 
De Young not being there, but now many bands out there have 
all their original members?" he asks. "People get divorced. Shit 
happens." 

The band is flexible, able to play a wide range of venues. 
"These guys are extremely versatile — one of those bands that 
absolutely comes out ready to perform ever)' night," says Essig. 
"I was a believer from the word 'go.' They are so happy to be 
out there working and playing, the people know it." 

Styx will follow up a summer shed run with major fair and 
festival dates throughout the U.S. Plans include Europe later 
in the year, and there's talk of tours with Journey, Boston or 
another act for 2001. A studio record with the current lineup 
is also on the table. 

Audience reaction is gratifying, Shaw says. "The crowds 
seem to be getting younger and younger — it's bizarre. It's like 
the kids of the fans we had before. Ours is some of the first 
music they ever heard, from the time of conception and 
beyond. And if we're still out 15 years from now, they'll be 
bringing their kids to the shows. 

" This is the best job in the world, and this music has stood 
the test of time." he says. "It's like going back to 1 978 and pick- 
ing up where we left off. We're kind of in uncharted territo- 
ry. There's no reason we ever have to stop." ■ 
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Here's to working for the 
best damn band on the 

planet. 
Congratulations on your 
30th anniversary. 




Your Bad Ass Mo Fo Crew: 



Keith Marks 
George Packer 

Gary Loizzo 
Jimmy Johnson 
Greg Mandelke 
Mike Spiropoulos 
Ross Nunan 
Chris "Cookie" Hoff 
John Rossi 
Casey Compton 
Tim Rozner 
Gail Gorby 
Jason Powell 

Now how about some time 
off... 
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STYXQ&A 

Continued from page S-6 

Burtnik: I think it's a cool little twist to the band's history 
that I should end up performing alongside the guy I once 
replaced. The irony hasn't been lost on me. Performing with 
Tommy is a pleasure and an honor, as it is with the others. We 
get along great. Now, I have no use for any prima-donna 
rock-star-ego silliness. It probably ruins more careers than most 
people know. I believe the moment an artist starts to believe 
their own hype, the priorities switch, the music becomes insin- 
cere, and the image becomes unattractive and uninteresting. 

There seems to be a great spirit of camaraderie among the 
entire band. 

Shaw: There's a great atmosphere in this band of construc- 
tive criticism and dedication to what we're doing, which means 
constantly taking a serious look at it. That doesn't mean some- 
one's always going to say they like how you look, what you just 
said, what you played — everything is up for discussion. When 
Dennis was in the band, there were so many things that we 
wished we could say, but there just wasn't this environment of 
being straightforward with each other. It was just kind of old- 
fashioned; there were certain things you didn't talk about. It 
was kind of that growing-up-in-the-*50s thing. I'm not saying 
that's a bad thing, and I'm not passingjudgment on it; we did 
great, but there was not this climate of communication. It was 
more of a business. So if there were some things you didn't 
like or you thought the other person could improve on, you 
kind of kept it to yourself. Everybody was sort of responsible 
for themselves. 

Go wan: We all enjoy the road experience, and I think that 
makes us very open to any kind of constructive criticism. All 



three decades of styx titles 

Album, Label (Release Dale) 

styx, uooden Nickel (1972) 
The serpent is Rising, uooden NickeL (1973] 
styx 11, uooden Nickel (1973) 
Nan of Niracles, uooden Nickel (1974) 
eouinox, ash Records (1975] 
crystal Ball, ash Records (1976) 
□est of styx, rcr (1977J 
The Grand illusion, ash Records (1977) 
pieces of eight, ash Records (1978) 

cornerstone, as-h Records (1979) 
paradise Theater, rsh Records (1981) 
KLlroy uas Here, ash Records (1983) 
caught en the net, r&h Records (1984) 
styx classics, Rex Records (1987) 
edge of the century, ash Records (1990) 
Greatest Hits, ash Records (199s) 
Greatest Hits 11, ash Records (1996) 
Return to paradise, cnc (1997) 
srave neu uorld, cnc (1999) 
nrch RlLies: Live at Riverport, chc (2000) 
styxuorld Live 2001, cmc (2001) 



criticism is constructive, even if it comes from a negative place, 
there's probably something of value that you can take from it, 
and your skin gets a lot thicker the longer you've done this 
and the more criticism you've taken. So we're all each others' 
reviewers, and we tighten up the show in that way. I find there 
are two types of musicians: the ones who are completely dev- 
astated by the road experience and of having to get up in front 
of an audience night after night after night and the ones who 
are energized and invigorated by the process and that way of 
life. And I happen to be onstage right now with four other 
guys who are of that mind-set. 

Continued on page S-/2 




WE VE ENJOYED WORKING WITH YOU OYER THE YEARS. 



BOULEVARD MANAGEMENT 

SusihEss Mutuant! ■ tobkw • tm > fmnchiCwsultiw 
tune Center Plua hi 
2 1 650 Oinuo Street. Suite 1 9Z5 
VtOBJUKLS &j?0iw JI35K8» 
1118) 592-2000 • 3<0t 273-B78S 
• »» 3LV0MGNT.CON 



CONGRATULATIONS! 

LESTER KNISPEL, KRISTI LLOYD, TODD BOZICK AND 

EVERYONE FROM 
BOULEVARD MANAGEMENT 
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"THE BEST OF TIMES" 




UNIVERSAL MUSIC ENTERPRISES WOULD LIKE TO 
CONGRATULATE STYX FOR25+ YEARS OF 
GREAT SONGS AND FANTASTIC CONCERTS 
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STYXQ&A 

Continued from page S-10 

You guys, now in your third summer of touring as a unit, 
have meshed remarkably well. In the early days of the band, 
once Tommy joined and the classic lineup was in place, how 
long did it take to achieve a level of cohesiveness with each 
other? 

Shaw: Well, we went out and played a tour before we did 
any songwriting or anything like thai. So we got lo know each 
other on the stage playing pre-existent music; that's how it 
meshed. It meshed firsi as a live band, so we got to know each 
other on the road. So when it came time to go in die studio and 
write songs, we all were writing our war stories, and we were 
all in the same trench. 

At that point. I was loudly excited. I was pure adrenaline. 
What 1 didn't know, I just kind ol bullied my way through w ith 
enthusiasm. 1 might have driven them a little nuts, but I was 
so excited I couldn't control myself. Thev had kind of been a 
band that stood there and played. I didn't know what they 
used to be like; all I knew was the good time I was having. So 
it kind of forced them to move around a little bit more, to jusi 
be a little more animated. 

Young: I think we had a strong team lo start witlt at thai 
stage, but Tommy definitely kicked it up a notch, lommv had 
an attitude; he was as driven as the rest of us to go forward 
w ith something like this, 'lbmmy and I spent a lot of time 
together over the first couple of weeks, with me showing him 
all the guitar parts. So we bonded as guitar players, and 
Onward and forward we went. 

I(\ interesting you mendon that bonding, because the abil- 
ity you two have to complement each other with your very 
unique styles of play has been one of the obvious strengths 
of the band for the past 25 years. 

Shaw: Yeah, hav ing J.Y. is like doubling w hat you can do. 
because we'll sit down to write and he will take the same basic 
idea of a song and he'll bead in kind of a parallel direction. 
You know, if there's a center line, I'm to the right of ii and he's 
to the left of it, and it becomes this very broad thing that's all 
going in the same dh ec tion. but it just got wider. 

Young: Hie great thing about w here lbmmy and 1 are today 
is that we had the chance to sort of influence each other back 
when we first got together, and then got to go out and he influ- 
enced by other people and interact with others and come back 
with a whole new appreciation. We recognize thai, together, 
we make, as Lawrence would say, one super rock guitarist. In 
the old days, I'd say there was competition, albeit a friendly 
one, between us, even though we would pretty evenly divide 
up the solos. We have a two-pronged guitar attack. And rather 
than viewing that as problematic, I think we're both able to 
elevate the team. Really, the spirit of the team is there, and we 
recognize that there's some unique chemistry that be and I 
have, and we share a unique history. It's a very special thing, 
both professionally and personally, that we have. 

How much collaboration between band members was there 
on the earlier Styx albums? 

Shaw: In the beginning, there was collaboration, especially 
with Grand Illusion. That was our most collaborative record 
ever. Pieces of Eight w as more of a rock record. That was my 
favorite Styx record of that phase of our career. But tor Grand 
Illusion, we w ere all kind of pulling in the same direction. We 
would come to rehearsal with a germ of a song idea, and it 
would spark ideas in the rest of us, and we all co-wrote on each 
others' songs. You'd be amazed at who wrote what parts on 
what songs. Even though one guy would gel credit for writing 
the whole thing, there would be contributions, arrangement- 
wise, that would come from the t est of the band. 

But its we got more successful, it became more that you came 
in and you kind of were responsible for recording and pro- 
ducing your own songs and putting them all together, and 
then everybody sings on them and plays solos. And that's just 
the way it went as we made more records. In retrospect, we 
should have tried to sit dow n in a room and make records like 
we had before. 

I think a lot of Styx fans are anxiously curious to see just 
what the current lineup will create together in a studio setting. 
How eager are you guys to write some new songs together? 

Continued on page S-I-t 
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Gowan: I absolutely love ihis tour* but finding out wbai kind 
of music we actually create together is probably the most excit- 
ing thing lor me. The thing is, I already know it will be strong 
because we've done separate bits that we've worked up — that 
guys have brought in over the course of" the two years — that 
we've worked lip in sound check. Kvcry single lime, it's like, 
"Oh, why don't we record this now? This is going somewhere." 
That's come up several times, and it's taken away any anxiety 
I had about that working out. 

Sucherman: With the powerful additions of Lawrence and 
Glen, the possibilities of what could be are very exciting to me. 
I think this band has incredible potential. 

Burtnik: We are all looking forward to creating new music 
in the studio. It will Ik- varied and spectacular. 

Young: The gifts of the writers within the framework of this 
band are enormous, and I think we have an aw ful lot of con- 
flict. And conflict, they say, leads to creative tension, and cre- 
ative tension leads to ideas Ibr songs. So, I'm sure we have a 
whole lot of stuff to write about. And, musically, across the 
board, this is an incredibly talented lineup and a motivated 
lineup. A great record will be made, but the exact timing of it 
is yet to be determined. 

So there is no definite timetable yet for a new studio album? 

Shaw: Well, right now, we're so involved with this federal law- 
suit [filed by f)c Young). The court date is set for May 2002. We 
don't want to make an album in die midst of all that. In die mean- 
time, we've pu( out a couple of great live compilations. We've 
continued to go door-to-cioor, as J.Y. says, "scent-marking the 
planet," with this new band. We've kind of taken lemons and 
made lemonade — and some pretty bitchin' lemonade at that 

What is the general basts of the lawsuit? 

Young: The lawsuit is trademark related. 1 believe that we 
will prevail. It's based on the fact thai (he only document that 
directly addressed that issue expired and then we have other 
things to go on as a result of that. But the reality is it's always 
been majority rules in this band, and the majority chooses to 
utilize the trademark in this way. 

Panozzo: I'm really sorry to see this happen. I've known 
Dennis for 40 years, and 1 love him as a brother. I'm sorry that 
he is hurt, but he has to do what he has to do, and we'll have 
to do what we have to do. 

Burtnik: It's unfortunate, but almost expected. What's hap- 
pened to Styx is a divorce. It's too bad but perhaps inevitable, 
given the long-term relationships and personalities. 

What does Styx have to oEfer in 2001? 

Sucherman: Right now, the band is better musically than it 
ev er has been. I think a lot of people are surprised, because 
it is really hard to believe the energy this ensemble puts out. 
I think there are a lot of bands that have been around 20 or 
'M) years that ate gliosis of their former selves or are doing 
the best they can or going through the motions. We've played 
260-odd shows [with this lineup], and that's something the 
band of '96 never did. You go out and do that many shows, 
and you are either dead or you are absolutely flaming. In this 
case, it's the latter. I'm surprised it keeps getting better and 
better, and one thing that does amaze me about this ensem- 
ble is thai there is never a bad night 1 don't think I have ever 
been in a band where it has been like that, where every show 
is just killing. 

Shaw: I defy someone in their 20s to come keep the pace 
that we keep out here. 

Young: There's no greater joy to me as a performer than to 
go into a city that we haven't played in 10 or even 20 years, as 
is the case with a lot of the places we've played in the last two 
years. To go to Boise, Idaho, and find an audience there that 
is just — it reminded me of Montreal, which is maybe the best 
audience for this band that we've ever had. Boise equaled 
them, and we hadn't been there in 20 years. That blew my 
mind. We hadn't gone lo Japan since 1982; we hadn't gone 
back to Germany since 1981. We've never been to Australia. 
We've never been to the Eastern bloc. We've nev er lieen to any 
place on the African continent. We've never been anywhere- 
near the Indian subcontinent. There's all these places. It's a 
global economy, and it's a global place for rock music to be 
heard and appreciated. ■ 
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RETURN TO PARADISE 

Continued from page S-2 

in 1975, propelling Styx II to as high as No. 20 and hinting 
strongly at further success. 

" The mixture of everything that was going on onstage was 
kind of like, all of a sudden the picture was a lot more com- 
plete," Young says. "The hand was cutting-edge, but there was 
still sort of a mainstream vibe al>oul it. I describe it as being 
where rock 'n* roll meets mainstream entertainment." 

The picture came completely into locus in lale 1975. That's 
when Curulewski quit after recording Equinox and the band 
made the f irst of many great personnel saves, hiring guitarist 
Tommy Shaw. Shaw had been playing on the Chicago bar cir- 
cuit for a couple years with his band MS Funk, but had 
returned to his native .Alabama, where he was performing in 
a bowling-alley lounge. Thai's where Styx's road manager at 
the lime, Jim V'ose, tracked him down and invited him to 
return to Chicago to audition. 

Shaw's "audition" consisted mainly of singing high notes in 
"Lady." 

"1 got on the plane and went up there ihe next day, and 
they didn't ask me to play the guitar at all. The guitar never 
came out of the case," Shaw says. "We sat around the piano, 
and they gave me this ridiculously high D and E thing in 
'I.ady,' which I just sucked up and lx*lted out with them. Then 
they listened to a couple demo tapes of songs I'd written, and 
that was it." 

Of course, it didn't hurt that one of the songs on the demo 
tape was "Crystal Ball." which became the title track on Styx's 
first album with Shaw and remains a concert favorite with fans 

today. 

With all the pieces in place, Styx began a steady assault on 
the national charts lor the next eight years. On the strength 
of (be hit single "Come Sail Away." which peaked at No. 8, the 
band's next album, The Grand Uhision, followed it into the top 
10, eventually reaching No. 6. The Grand Illusion, also featur- 
ing the hits "Miss Amenta" and "Fooling Yourself (The Angry 
Young Man)," became Styx's first platinum record. 

Other highly successful albums and singles were to follow, 
including Pieces of Eight, which reached No. 6 and delivered 
concert staples "Blue Collar Man (Long Nights)" and "Rene- 
gade"; Cornerstone, (which reached No. 2 and featured "Babe," 
the band's top-selling single and first No. 1 hit; and I961*t/bp- 
adise Theater, which topped the L'.S. charts for three weeks on 
the strength of two top-10 singles. " The Best of Times" and 
"Too Much lime on My I lands." The band managed to churn 
out four consecutive triple-platinum albums. 

VARIED INFLUENCES 

One key to the hand's success was the ability to cross over 
several musical genres, exploring full-on rockers, sensitive bal- 
lads and art rock with equal adeplness. 

"I believed in two things: great songs and gcxul singers," 
De Young says. "That was it. And that's how 1 always 
approached what Styx did. Try to get the very f>e.si songs, 
whatever they are. and make them into the best records you 
can. 

"1 firmly believe that the reason for our success was if there 
was ever a song dial came along that didn't 100% necessarily 
fit into a rigid categorization, if the song was great, it should 
go on the album, l>ecause great songs are bard to come by. 
And I based the w hole philosophy simply on the Beades. To 
me, it was what the Beatles were, besides the phenomenon. 
I he essence is. these weren't the greatest musicians in the 
world, right? They were competent and capable, but they were 
exquisite and incredible songwriters. And very good vocalists. 
We weren't the Beatles, certainly, but I thought that was most 
important for longevity." 

The band's next release, the conceptual Kilrtry Was Here in 
1983, advanced to No. 3 on the charts, as did the single "Mr. 
Roboto." Creative tensions soon sidetracked the band and, 
with Shaw leaving to pursue solo projects and eventually form- 
ing the group Damn Yankees with led Nugent and Night 
Ranger's Jack Blades, Styx would not release another studio 
album for seven years. 

Glen Burtnik. an accomplished songwriter in his own right, 
replaced Shaw, and the band released Edge of the Century in 
1990. The single "Show Me the Way," tapping into patriotic 
sentiment during the Gulf War, climbed to No. 3 in 1991, 

Continued on page S-IH 
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May your musical adventure 
continue for years to come...* 

From Your friends at 
House of Blues Concerts 





"me first time I saw 
STYX I knew I wasn't 
fooling myself. 
Thanks guys, for 
the toga parties & 
30 years of 
SOLD- OUT shows!" 
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allowing Slyx to join an elite group of acts to chart top- 10 hits 
under each of the la.sl lour U.S. presidents and lop- 10 hits in 
three riillerent decades. 

Following Edge of the Century, Styx disbanded until 1996. 
when Shaw rejoined the group, which was reunited with the 
exception of John I'anozzo, who was gravely ill and died on 
July 16 that same year. Todd Sucherman, a talented drum- 
mer already on tour with the hand, filled the spot perma- 
nently. 

"It is very difficult sometimes for me, because I wish that 
[John] was here to share in the very cool experiences that are 
going on with (he group now," Chuck Pano/zo says. "But his 
legacy lives on when I play. I feel he is with me. When I hear 
the music live, then 1 know it's like John is alive, because his 
music is (here. 

"I think he would be very impressed, because Todd is an 
excellent drummer. I'm really glad the dm OH tick was passed 
(o him. 1 always say John played with thunder and Todd plays 
with lightning. When I first met him, I think he ihoughi 1 was 
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going to jump over the ell um set and strangle him. I said. You 
know, lodd, there is nothing to worry about. You are tilling a 
position that needs to he lilied. The only time we will have a 
confrontation is ifl speed, you tell me, or if you speed, I'll tell 
you.' We've never had that conversation again after thai, 
because he is pcrlcctly timed." 

This lineup also mounted a successful follow-up tour in 
1997. 
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i have a number of platinum records on My uaLL 
that i an very proud of because they uere a band 
that uas a challenge to break, in 1974, styx's 
first record ulth flfrn uas big everyuhere except 
Boston, uhere they uere the antithesis of the 
eoston sound, and san Francisco, it took tuo 
unusual circumstances to break those Markets, in 
eoston, john sebastlan started a station and 
played all of the musIc that ubcn uould not play. 
That worked for styx. But, In san Francisco, It 
aLL cane doun to eob Hcclay, a oj at ksrn. Hcclay 
uould play the sane songs In the same order every 
day for Months, until he uould discover a bunch of 
neu records and switch then, uhen 1 couldn't get 
anyone to take Me seriously at ksrn, i uent to 
HccLay and said, "1 need a favor; uhat Is It going 
to be?" He wanted dinner and a very expensive ulne 
In a very expensive restaurant. 1 said, "okay, but 
1 need you to play styx." And, sure enough, for 
the next Month at 3:30 every day, he'd play styx. 
He uas a Man of his word 

— Heaiy I.enny, Hemy Lenny Promotions 



A NEW CHAPTER 

Thai version of the bund released Slyx's lirsl studio album 
in nine years, 1 999's brave Sew World. Thai's also when Stvx 
nude ils latest and most dramatic lineup switc h. When the 
hand hit the road in support of that record, DeYoung, who 
declined to tour because of a rare illness, was replaced by 
Lawrence Gowan, a successf ul solo artist in Canada who had 
opened a lew shows for the band there in 1997. An energetic 
stage present*', (lowan has won lints ovei with his strong 
voice, a quirky revolving keyboard setup and his over-the- 
lop performances. Chuck Pano/zo decided to take a break 
from full-lime touring duties, although he still makes 
unscheduled part-time appearances with the hand, and so 
Styx rehired Burtnik, himself an extroverted performer, this 
time on bass. 

Styx has weathered its personnel storm amazingly well. Tans 
find the band now oilers a lineup in which even member lit- 
erallv demands visual attention without detracting from what 
the others ate doing. It's a rare dynamic, and Styx is a better 
live band because of it. 

"I think that's part of the whole magic," says Charlie Brus- 
co, the band's manager. "It's a mile a minute. You've got to 
keep your eyes on everything that's going on, because it's going 
past you faster than you can see. What looks like madness and 
craziness and everything else that you see going on on-stage 
is actual!) just them expressing everything they want to get 
across to people. You can't miss that they're enjoying what 
they're doing. I've been involved with over 300 shows with 
this lineup, and I've yet to see one where I thought. 'They're 
just walking through this.'" 

"For whatever reason, the things that have happened to 
us have been karmuallv delightful," Young says. "We've got 
so many fun people out on the road right now. We have 
learned to put the Inn back in dysfunction/' 

As for DeYoung, he has filed suit against his former band- 
males, claiming trademark infringement. 

"All I can say is it's a very sad thing that it had to come to 
thai." DeYoung savs. " That band uas special because of the 
people that were involved in it. That's what makes all bands 
special. And that's the way they should be, in my opinion. I 
certainly didn't want this to be the way it turned out. I didn't 
waul them to go out and say anybody can be in Styx, because 
I think that dilutes it." 

Whatever the lineup. Slyx has proven to Ik- one of the few 
bands able to span generational gaps in music, which has trans- 
lated into long-term success. 

"I think it translates because. No. 1, ihe music is timeless," 
says Bruce Kesnikoff, president of Universal Music Enter- 
prises, the company that oversees Slyx's back catalog. "The 
type of melodies and harmonies ihey wrote have a certain 
appeal to the younger ear, as well as to what I'll call 'the aging 
ear' The music continues to appeal to baby -boomers, but it 
is also very attractive to Generation X. 

"I think, musically, they were important in helping transi- 
tion pop music from the '70s into the '80s, and I think the) 
did that because they were able to create music that had a 
harder edge than traditional pop songs. And they were able 
to be somewhat llexible and adjust their styles to the musi- 
cal changes that were going on between the mid-'70s and 
mid-'80s." 

Those talents and abilities bode well lor the band's contin- 
ued success in the new millennium. "It's funny that we're cel- 
ebrating ;10 years," BniSCO says. "I think that these guys could 
have 30 years left in them, at the rale they're going." ■ 




These Are the Best df Times 

Congratulations to Styx on twenty years 
of success! Our memories of yesterday 
will last a lifetime... yet the future holds 
so much more! 
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We congratulate STYX on a tremendous tour 
and offer our best wishes for continued success. 

We are a leading international law firm with a diversified 
business practice numbering more than 900 lawyers worldwide. 
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5/10 Cleveland, OH 
5/11 Columbus, OH 
5/12 St. Louis, MO 
5/13 Kansas City, KS 

5/15 Omaha, WE 
5/17 Oklahoma City, OK 
5/18 Dallas, TK 
5/19 Houston, TX 
5/20 San Antonio, TX 
5/22 Albuquerque, NM 

5/24 Denver, CO 
5/25 Salt Lake City, OT 
5/26 Boise, ID 
5/27 George, IAIA 
5/31 Los Angeles, CA 
6/1 Los Angeles, CA 
6/2 Las Vegas, NV 
6/3 Phoenix, AZ 
6/5 San Diego, CA 
6/6 Iruine, CA 
6/8 Reno, NV 
6/9 Concord, CA 
6/21 Atlanta, GA 
6/22 Charlotte, NC 
6/23 Raleigh, NC 
6/24 Virginia Beach, VA 
6/26 Bristow, VA 
6/28 Boston, MA 
6/29 Scranton, PA 
6/30 Holmdel, NJ 
7/1 Wantagh, NY 
7/3 Muskegon, Ml 
7/5 Toronto, ONT 
7/6 Detroit, Ml 
7/7 Pittsburgh, PA 

7/8 Buffalo, NY 
7/10 Cincinnati, OH 
7/11 Traverse City, Ml 
7/13 Indianapolis, IN 

7/14 Chicago, IL 
7/15 Milwaukee, VUI 



Since May 10th, Styx and 
Bad Company have played 

in 41 cities for oven 
a quarter million people... 

and donated over SIOO.ODO 
to the Rock Si Roll Hall of Fame 
and Museum's Education Fund. 

From the bottom of our 
rock & roll hearts, we 
congratulate and thank you. 
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SONY/ATV WEB SITE'S MIND-SET: In 

devising its new business-to-business 
Web site, sonyatv.com. Sony/ATV 
Music Publishing tried hard to "get 
into the head of the music picker." 

So says the company's executive 
VP. Jody Graham Dunitz: "We know 
that the people who pick the music 
for visual product aren't necessarily 
computer-savvy, but they are very 
high-energy, quick-thinking, walking 
encyclopedias of music. So if we 
wanted to build the site of first resort, 
it had to be simple and productive." 
More than two years of intensive 
research went into 
analyzing the user, 
exploring the 
options, and creat- 
ing the appropri- 
ately easy-to-use 
software, which 
was developed and 
designed in con- 
junction with l.os 
Angeles-based Counterpoint Systems. 

"It's not about the song, but the 
user," Dunitz continues, noting 
that everything from the names of 
the online music-search buttons to 
the search-field labels have been 
selected according to common 
sense. "It's a self-selecting profes- 
sion — people who love music grav- 
itate to it. They already know all the 
best songs of the '60s in their 
heads, and they only come to a tool 
when they're stuck. So we want our 
tool to be the first one they come 
to — and for it to be useful enough 
to make them come back." 

To that end. Dunitz says, Sony/ATV 
director of creative services and cata- 
log development Steve Stone spent 
I'/l' years categorizing songs by 
meaning and content, "not just liter- 
al words. So if you want a song about 



romance, you plug in the word 
'romance' and get, say, 300 songs — 
but maybe 200 won't have the word 
romance' in them. On 95% of the 
other sites, you have to have the lit- 
eral word in the title or lyric. Go to 
one prominent publisher's site and 
type in the word 'marriage,' and you'll 
get two retrievals from a 1 million- 
song catalog. |Type in] 'marriage' in 
our house and you get dozens, 
because there are lots of songs about 
marriage and relationships that do 
not include the actual word." 

Stone. Dunitz notes, listened to 
the 3,000-plus songs that are on the 
site now and characterized them by 
approximately 90 search topics — in 
addition to genres and styles/moods. 
"Music supervisors look at a scene 
and see it's about falling in love, and 
all of their needs grow out of the 
concept of the visual to dictate the 
song," she says. "So they can use our 
search engine to latch on to con- 
cepts and not just literal words." 

Dunitz also credits Stone for "cap- 
turing the essence of the song" in 
choosing the site's audio samples. 
"Other sites use a robotic software- 
editing tool that takes 30 seconds of 
a song from its start, but Steve lis- 
tened to every recording and picked 
out the most important part for our 
targeted audience. That's the stuff 
we believe will achieve our goal of 
being the site of first resort." 

The next step in reaching out to 
Sony/ATV's target audience is the 
development of a CD-ROM with 
search-engine software, to be supplied 
to "the most important music users," 
Dunitz says. "We'll install the software 
onto their hard drives so they don't 
have to be online to use it, and it will 
be automatically updated with added 
songs when they do log on." 




Del and the Boys. McCoury Music (BMI) writer Del McCoury recently per- 
formed with his band at New York's B.B. King Blues Club & Grill in support of 
his new Ceili Music album, {inland the Boys. Pictured, from left, are the 
McCoury' Band's Jason Carter and Rob McCoury'. Billboard music publishing 
editor Jim Bessman. the band's Ronnie McCoury, Billboard editor in chief Tim- 
othy White, McCoury', Monterey Peninsula Artists booking agent Bobby Cudd, 
and the band's Mike Bub. 



NSAI Holds Summer Camp 
For Songwriting Hopefuls 



BY JIM BESSMAN 

NEW YORK— The Nashville Song- 
writers Assn. International (NSAI) is 
repeating its Song Camp 102 course, 
which it introduced last year. 

The NSAI sponsors four Song 
Camp programs each year for aspir- 
ing songwriters, as well as an addi- 
tional Song Camp at Sea cruise. 
Unlike the more structured Song 
Camps 101, 201. and 301, Song 
Camp 102— to be held Aug. 12-14— 
is a stand-alone program with a rotat- 
ing faculty of top Nashville songwrit- 
ers, says Claudia Young, the NSAI's 
director of song camps and cruises. 

Faculty for this year's Song Camp 
102 — which, like the other Song 
Camps, takes place some 45 miles 
west of Nashville at Montgomery 
Bell Slate Park — includes Jason 
Blume. Robert Byrne, Craig Caroth- 
ers, Don Henry. Chuck Jones. Rory 
Lee, Tim Norton. Thorn Schuyler, 
and Alan Shamblin. 

"It's the creme de la creme of 
Nashville," Young says. "We've got 
people like Thorn Schuyler to lec- 
ture and give critiques; Alan Sham- 
blin, who's a songwriting god in 
this town: and Robert Byrne, a 




great producer/songwriter. It's an 
incredible program." 

The idea for the program. Young 
says, "grew from popular demand." 
She adds that it offers something 
extra for those students who've gone 
through the Song Camp 101. 201, 
and 301 sequence. 

HEAVY ON CRITIQUES 

"Song Camp 102 has a more open 
enrollment — up to 85 people," 
Young says. Song Camp 101 caters 
to 66 enrollees, while 201 pares 
attendance down to 36 and 301 to 
30. The three-day retreat is further 
distinguished by heavy concentra- 
tion on critiques — with at least two 
personal song critiques of each stu- 
dent's submissions by the faculty — 
in addition to large-group lectures 
and small-group sessions that fea- 
ture group co-writing exercises. 




1 1 Ain't nobody doing 
this for the money — 
that's for sure. It's 
the effect Song Camp 
has on people. ' 

-CLAUDIA YOUNG. NSAI 



"Each camp has its own flavor," 
Young continues. The faculty for 
the other three programs — which 
have been operating for nine years 
— consists of Hugh Prestwood, 
Rick Beresford, Craig Wiseman, 
Angela Kaset, James Dean Hicks, 
and Ralph Murphy. 

"Song Camp 101 specializes in 
'songwriter breakdowns.' " Young 
says. "Hugh Prestwood. for instance, 
sits in a room with a small group and 
plays a song like [his 1993 Trisha 
Yearwood hit] 'The Song Remembers 
When' and talks about it for 45 min- 
utes. So there's a large-group lecture 
about songwriting in the morning, 
and in the afternoon people go from 
session to session doing breakdowns. 
It's magical to hear songwriters 
telling the story behind songs — as 
well as [talking about| the business 
end of the business and [providing] 
information on the craft." 

The format of Song Camp 201 is 
similar, but it increases the empha- 
sis on the faculty's personal cri- 
tiques of student submissions — 
"which is what everybody really 
wants," Young says. "1 could offer 
God himself, and all anybody wants 
is a song critique, because that's 
what it's all about: their work and 
their soul — and if it's good." 

Song Camp 301 further reduces 
the size of the group. "It's a more 
intimate setting and is focused heav- 
ily on co-writing, because Nashville's 
a co-writing town and that's what 
people do here," Young says. "It's 
really interesting, because folks get 
thrown together [as if they werel on 
a blind date and come up with fasci- 
nating stuff." The Song Camp at Sea 



program is less intensive than the 
"boot camp" nature of the Mont- 
gomery Bell programs, Young notes. 
It combines learning with leisure 
time and socializing. 

"Ain't nobody doing this for the 
money — that's for sure." Young says 
of those who work on the Song 
Camp program. "It's the effect it has 
on people. Grown people come to 
me in tears, bringing flowers and 
candy and gifts, saying it's the great- 
est thing they've ever done in their 
lives. It's almost embarrassing, 
because I'm just the administrator." 

TEACHERS LEARN, TOO 

And students aren't the only par- 
ticipants who express such pleasure. 
"I come away very inspired and 
excited," says Prestwood, who is also 
a longtime songwriting teacher at 
New School University in New York. 
"The students eat up everything you 
say. and it's really fun and very sat- 
isfying and rewarding. The great 
thing is that it gives them a chance 
to play songs for great professional 
songwriters and get feedback, and if 
we hear something we really like, we 
turn them on to someone else. So 




it's a great way to get heard as well 
as learn more about songwriting." 

Testifying to this. Mercury Nash- 
ville artist Neal Coty credits his 
attendance at Song Camp in 1994 
with opening the door for him in 
Nashville. "I was pretty damn green 
when I came here from Baltimore 
with no money and went to camp 
with writers like Hugh Prestwood 
and Rick Beresford." Coty says. "I 
really learned a lot. and one of my 
songs that got critiqued ended up 
getting me a publishing deal. But I 
learned a lot by watching those guys 
work, and I gained confidence 
because they encouraged me and 
said. You can be a writer. Here's 
what you need to do.' " 

The cost of enrollment for Song 
Camp 102 is $325. including lodging 
and meals. Further information is 
available at nashvillesongwriters.com. 
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New Record Plant Studio 
Will Bolster Miami Market 



BY CHRISTOPHER WALSH 

The celebrated history of Record 
Plant Studios is taking another turn. 
Founded in 1968 in New York by 
Chris Stone and the late Gary Kell- 
gren, Record Plant opened a Los 
Angeles location soon after, followed 
by yet another facility in Sausalito, 
Calif. Ultimately, the New York stu- 
dio closed and the Sausalito facility 
was sold (now operating as the Plant 
Recording Studios, owned by Arnie 
Prager), as Stone and Kellgren con- 
centrated on the burgeoning Los 
Angeles recording market. 

Now, Record Plant plans to open a 
boutique studio in Miami's South 
Beach in 2002, reports president 
Rose Mann Cherney. 

The exploding Latin music mar- 
ket has brought a corresponding 
boom in recording activity in 
Miami, exemplified by the acquisi- 
tion and renovation of Criteria 
Recording by the Hit Factory Stu- 
dios of New York. That renovation 
is now complete, confirms Troy 
Germano of the Hit Factory, who 
adds that clients are loving the 
multi-room facility. 



With the addition of a Record 
Plant facility, Cherney says, Miami 
will secure a place alongside New 
York, Los Angeles, and Nashville 
as the meccas of the U.S. re- 
cording industry. 

"It will really show that Miami is 
the place to record, if you've got two 
major |studios] there," says Cher- 
ney, whose Hollywood facility has 
been solidly booked all year, mirror- 
ing the busy L.A. market. "We have 
a really big Latin clientele right 
now. And we're just offering them 
another location. We're not trying 
to take away business |from exist- 
ing Miami studios]. It will proba- 
bly be three rooms, and it's got to 
be in South Beach." 

As with the four-room Holly- 
wood facility, Cherney maintains, 
client service will be of para- 
mount importance. "I mean, 
everybody's got the same equip- 
ment," she says. "It's my staff and 
the service clients get that clinch- 
es it. If somebody wants to buy a 
present for their wife, there's 
somebody to do it. If somebody 
wants their Christmas shopping 



done, it's done. Dry cleaning, car 
cleaned, secretary, assistant — 
anything you want." 



AND THE WINNER IS: The 17th Ann- 
ual Technical Excellence and Cre- 
ativity (TEC) Awards will be held 
Sept. 22 at the Marriott Marquis in 
New York, during the 1 1 1th Audio 
Engineering Society Convention. 
Presented by the Mix Foundation 
for "excellence in audio." the TEC 
Awards honor technical and cre- 
ative excellence in recording and 
sound production. 

Steely Dan will receive the Les 
Paul Award, which recognizes musi- 
cal artists whose body of work has 
epitomized the creative application 
of audio technology. Roy Halee, who 
produced albums by Paul Simon, 
Bob Dylan. Uura Nyro. Boz Scaggs, 
and others, will be inducted into the 
TEC Awards Hall of Fame, which 
recognizes individuals whose 
careers have exemplified the spirit 
of technical and creative excellence 
in professional audio. 
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BROOKLYN'S BOOMING: The real 
estate boom in Manhattan, only now 
showing signs of a slight cooling, has 
pushed gentrification in all directions, 
turning previously undesirable neigh- 
borhoods into hotbeds of development 
The Williamsburg neighborhood of 
Brooklyn, currently a very popular 
destination for cost-conscious Man- 
hattanites, has been exploding with 
galleries and nightlife for some time. 
Unsurprisingly, Bohemian Williams- 
burg — adjacent to the East River, a 
short subway ride from New York's 
East Village — also offers an abundant 
supply of recording facilities at rates a 
fraction of those of comparable rooms 
in Manhattan. They range from Coy- 
ote Studios, one of the pioneering 
businesses in the neighborhood, to 
Excello Recording, Mission Sound, 
and Studio G. all located within a few 
blocks of one another, less than one 
mile to the west. 

One facility, located in a turn-of- 
the-century bank building one block 
from the river, is the newly renamed 
and reopened Metro Grande Studios, 
at 33 Grand St. Formerly 33 1/3 
Recording, Metro Grande Studios is a 
huge. 2,000-square-foot open space 
with 20-foot-high ceilings and 
impressive acoustics (the back cover 
of Chris Whitley's Perfect Day, 
recorded here in March 2000, pro- 
vides a snapshot of the room). 

Several partners will contribute to 
the management and session activi- 
ty at Metro Grande: engineer/pro- 
ducer Mike Klein: brothers Jason and 
Joel Jordan of The Earth Program 
and Kung Fu Ixiunge (see earthpro- 
gram.com and kungfulounge.com 
for explanation: Jason is also director 
of A<SR at Hollywood Records); pro- 
ducer Angel Moras; and his manager, 
Stephanie Reid. Also managed by 
Reid, director Graham Elliott will 
bring a film and video emphasis to 
the business, taking advantage of iLs 
striking visual element. 

"This place really fell in my lap," 
reports Klein, a Buffalo native who 
studied audio engineering at the Fre- 
donia campus of the State University 
of New York before relocating to New 
York (where he worked at Record 
Plant and Greene Street) and Philadel- 
phia, where he helped to found 
Tongue and Groove with Shelly Yakus 
and Michael Block. "I was never of the 
mind to own a recording studio." 

Metro Grande does not have a con- 
trol room, like its predecessor, 33 1/3, 
and the occasional rumble of trucks 
outside can he heard. But this facili- 
ty is unique, marked by unusual an- 
gles — there are no parallel walls, of 



course — and the sounds captured 
inside are stellar, represented on a 
myriad of recordings made here over 
the last three years. 

"1 like this room open." Klein 
asserts. "Some people want to put up 
a wall, but there are plenty of studios 
like that. Even though it's open, with 
good mike technique you can really 
get a lot of isolation. And bleeding has 
never been an issue with me, as long as 
it's good bleed. Ultimate isolation is not 
really something I strive for. I mike the 
drums as a kit, as opposed to individ- 
ual pieces. And you schedule your day 
around what goes on around here: 
don't do tabla overdubs at noon, do 




Brooklyn, New York's Metro Grande 
Studios is housed in a turn-of-the cen- 
tury bank building. 

loud electric guitars. And at night, 
this place is really quiet." 

As the action at Metro Grande Stu- 
dios heats up. the partners are com- 
pleting the equipment list. Current- 
ly, most recording is done to a 24-bit 
Pro Tools system with Apogee con- 
verters and Mark of the Unicorn's Dig- 
ital Performer, the latter of which is 
receiving especially high compli- 
menLs. But. Klein notes, a 2-inch ana- 
log tape machine will be added. In the 
meantime, he rents gear as needed 
from New York rental company 
Dreamhire, such as the recent track- 
ing sessions by artist Nick DeMatteo. 
which called for additional outboard 
preamplifiers and microphones. 
Further plans include surround 
monitoring and a projector and 
screen for film mixing. "There are a 
lot of indie film people in the area 
now," Klein notes. "I want to have a 
regular surround monitoring system 
in the control room area, but you 
can also build one out in the full 
size of the room, and get a feel of 
what it would be like in a real the- 
ater. If it works out, it might be a 
nice alternative to sitting in a reg- 
ular 10x10 control room with six 
speakers, guessing how the the- 
ater is going to sound. 

"The room is incomparable with 
anything else," Klein summarizes. 
"It's perfect for sound." 
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SYDNEY — The Australian music industry, always with a 
keen eye on its global prospects, needs ammunition and 
aggression to boost business at home during the second 
half of this year. 

The 21 million albums sold through May were equal in 
volume to last year's corresponding period, But the hang- 
over from the second half of 2000 — the post-Olympics 
retail gloom, consumer confusion over a new 1 09f goods- 
and-services tax. and the weak Australian dollar — contin- 
ued into the first half of 2001. The prospect of a drawn-out 
election campaign does little to increase business confi- 
dence, although signs indicate the economy will fire up in 
the second half. 

Any growth was primarily driven by discounting — which 
both suppliers and music retailers see .is an unhealthy state 
of affairs. "This trend for discounts means Uiere is, of course, 
less money to market to the end consumer, which [ultimate- 
ly] isn't healthy for a strong marketing-driven business," says 
Denis Handlin, chairman and CEO of Sony Music Australia. 
"Although retailers may enjoy their increased margins, with 
less marketing to drive consumers into stores, it will affect the 
development of the business in the medium to long term." 

Shaun James, chairman of Warner Music Australia, con- 
curs. "The market's been working mid- 
line and budget catalogs harder, fand] 
the top end hasn't been operating this 
year," lie says.'\Some strong international 
and domestic releases are coming up this 
year, but the strategy is to develop new 
acts." 

CHEAP SINGLES 

l\d St. John, managing director a( 
BMCi, points out that the Australian sin- 
gles market has become like Britain's. 
"Everyone is discounting to $5 AUS 
[$2.50 U.S.]; the era of the $H AUS [$4 
L'.S.J single is gone," he says. "We put a 
huge amount of money into breaking 
acts and albums via singles, but not a 
cent is being made from them." 

Much of the discounting is from 
department chains that ch aw consumers 
into stores with marked-down music. Price-point disparity 
between independent outlets and major discount chains 
has grown to as much as 50%, according lo the Australian 
Music Retailers Association. AMRA is nervous that long- 
term sales will be affected if bargain-hunting consumers 
are not exposed to deeper catalog and new music. 

AMRA chairman Gavin Ward says DVD now constitutes 
10% of business lor music retailers. "Micro-marketing to 
specialist needs of individuals is definitely the strength of 
the future, particularly against the price marketers," he 
says. The low exchange rale opened opportunities for 



The Promise Down Under: 




XL 
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Taxes and retail discounting cloud the horizon, but local talent and label 
restructuring support an optimistic outlook. BY CHRISTIE ELIEZER 

dip in foreign revenue will not be re- 
peated. We'll see exceptional growth in 
foreign revenue." 

STRENGTH OF LOCALISM 

In the face of a flat market, labels 
restructured operations and intensified 
their competitive streak. Australia was 
the biggest territory per capita for many 
international releases — despite the tact 
that (he low Australian dollar cut down 
the volume of concert and promotional 
tours. The major positive was the 
Strength ol a new breed ol local acts. 

"We ll see mote signings of R&B and 
traditional rock acts." predicts Universal 
chairman Peter Bond, 

Adds Liberation Records' MD Warren 
CosteDo, "The rock/dance h\ brid is 
going to create something fantastic — and with global 
appeal." 

In the wake of the auction of the nation's first commercial- 
radio KM licenses in 20 years, the DMG network entered 
the radio market with its annual ad revenue of $700 mil- 
lion AUS ($350 million U.S.) In snapping up licenses in 
three cities for $292 million AUS ($14(3 million U.S.). Its 
emergence loosened play lists of Austereo and the 
Australian Radio Network. 

Pay TV expanded its reach. Aspirant club stations like 




export-oriented retailers and distributors. "The empirical 
evidence suggests that this could be as much as to YA 
of the market," Ward continues. " This pulls the industry- 
reported w holesale figure of a ,'i.9% decrease at the end of 
2000 even lower and indicates the difficult situation that 
many in Australian music retail are facing today." 

But the Australasian Performing Rights Association 
anticipates good numbers when it announces its 2000-01 
figures next month. "We expect strong growth for the 
financial year; indeed, much stronger than we predicted at 
the mid-year point," says CEO Brett Cottle. "Last year's 
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Australia 



Key Australian 
Record Companies 



BMG MUSIC AUSTRALIA 

Top Executive: Ed St. John, manag- 
ing director 

Artists Includes John Karnham, You 
Am I, The Mark Of Cain, Nikki 
Webster, Augie March, Wendy 
Matthews, Bachelor Girl and Oblivia. 
Priorities: "Build up our market 
share and see what our new team can 
do creatively* because it*a a very good 

one, and I am excited by its potential." 
Website: www.bnig.eom.au 

EMI MUSIC AUSTRALIA 

Top Executive: Tony Harlow, manag- 
ing director 

Artists Include: Living End, Madison 
Avenue, silverchair (through die I 1 
label), Kasey Chambers, GTT, 12th Man, 
Dan Brodie, Paul Mac . David Bridie, 
Bodyjar and Paul Rrllv. 
Priorities: "Break exciting new acts 
like Speedstar, Dan Brodie, Danielle 
Spencer and Eskimo Joe [and continue 
international buildupl lor Alex Lloyd, 
Kasey Chambers and the Living End, 
and exploit strategic marketing oppor- 
tunities." 

Websites: www.ernimusic.com.au, 
ivww.virginmusic.com.au 

FESTIVAL MUSHROOM 
RECORDS 

Top Executive: Roger Grierson, 
chairman 

Artists Include: Kylie Minogue, 28 
Days, Motorrace, Christine Ami, Vbthu 

Yindi, Getting, (iuunv Little and 
NoKTURnL. 

Priorities: "Continuing to focus on 
our own repertoire and key licenses, 
maintain our exploding strike rate, 
provide I he best launch pad we c an 

lor the internationalization of our 
repertoire, and to Ebcus on our 50th- 
birthday celebrations," 
Website: www.fmrecords.com.au 

SHOCK RECORDS 

Top Executive: David Willi, ims, 
chairman 

Artists Include: Superheist, 
Monarchs, TISM, Diana Ah Naid 
(through the Origin label) and 
Titanic s. 

Priorities: To break Superheist glob- 
ally and expand the operations of our 
CD-fulfillment company and our new 
film and DVD division." 
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Websites: www.shock.com.au, 
www.shockexports.com 

SONY MUSIC 

ENTERTAINMENT 

AUSTRALIA 

Top Executive: Denis Maudlin, 
cliaii man/CK( ) 

Artists Include: Tina Arena. Human 
Nature, Eten/al Rhomb, Leah 
Haywood, Something For Kale, Sunk 
Lotto, Lo-Tel and Jcbcdiah. 
Priorities: "Ensure the company is 
focused on a single priority system and 
continue a 'one company 1 mindset in 
order that we become bigger, better 
and smarter than our competitors." 
Website: www. sum music .cotn.au 

UNIVERSAL MUSIC 
AUSTRALIA 

Top Executive: Peter Bond, president 
Artists Include: Pdwdei linger, 
Skunkhour, H Block 101, Cruel Sea, 
Crinspoon, ilanda and Joanne. 
Priorities: "Breaking of new acts 
aCfOSS a broader range ol genres, 
bec ause- we've been lagged as a roc k 
label. Also, expanding our strategic 
marketing division." 
Website: www.universal-ausiralia 
.com.au 

WARNER MUSIC 
AUSTRALIA 

Top Executive: Shaun James, 
chairman 

Artists Include: Taxiride, the 
VVhitlams (ihrough Yak), Pnau, Shihad. 
Primary, Palladium, Kaylan, Bardot, 
Mishelle Bradford -Jones. 
Priorities: "Continue to work on 
developing our quality roster, expand 
our successful strategic marketing divi- 
sion and make better use of our new 
centralized telesales desk." 
Website: www.warnermusic.com.au 

ZOMRA RECORDS 
AUSTRALIA 

Top Executive: Paul Paoliello, general 
manager 

Artists Include: Area 7, Friendly, 
Waylayd, Hayley, Gaslight Radio, 
Honeysmack. 

Priorities: "Consolidate our interna- 
tional roster, take Area 7 abroad and 
increase the profile of out other local 

acts." 

Website: wuw.zra.com.au 




BETTER TIME AHEAD 

(.onliinird fitim fitter' f7 

Hitz FM and Kicks EM — small outlets seeking permanent 
broadc ast licenses — showed they could break R&B acts. 

MAINSTREAM FOOTWORK 

Dante culture moved further into the mainstream. 
Independent labels created a culture of (heir own again. 
The majors expanded their strategic marketing and 
I nter net divisions, while I wo majors — Universal and 
BMC — head into the second half of the year with new 
executives at the helm. 

Piracy and CD-burning are cited as challenges for the 
future, with Sony's Handlin pointing out that one of its 
new ac ts, Sunk Lotto, had "enormous Web impact with its 
core demographic hut suffered heavily in the target market 
ihrough CD-burning at 
crit ical promol ional 
stages." 

Sony Music, the mar- 
ket leader, slimmed its 
label division, replaced 
stale-based sales teams 
with a national call center, 
expanded roles for 
national account man- 
agers and positioned itsell 
to launch into the DVD 
market, li was among the 
biggest per-capka territo- 
ries worldwide tor inter- 
national Sony acts such as 
E /-sjHKII Anaslacia, Destiny's Child, 
x^^^^ H ^-^Rfe Whc.it us and Bomfunk 

Lssk ^■■L r ^H M( v 
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. . a local-artisi victory with 
.JHfe. Clockwise, from s hj f Kale's 

r % "IKock^ which de- 

Caldas OC Sonys '"A'" 1 " N "' * "" ! lu- 
Handlin, ARIA charts at No. 2 last 
Festival's month, newcomers such 
Grierson ils i- can * lay wood, 
Warner's Lo-lel. Sunk Lola and 
j\ James, BMG s fun) Lee Scot I also made 

La^Bx_jL_»ssnxl ' St. John their presence felt. In 
addition, (he company 
signed Chart ton, Selwyn, Delia Goodrem and Anna-Marie La 
Spina. Says Sony's Handlin. "We take seriously that we are 
the leaders and need to maintain the policies of leadership." 

Hut Lniversal Music Australia is eyeing thai role. "We 
want to be clear market leaders and build our share from 
to 2596," says c hairman Bond. This will be done by 
increasing the local roster from lU'/i of its business to 15%. 
Managing director Ceorge Ash, who joined last month, 
has to w iden Universal"* image from just a rock and alter- 
native label. New signings covered dance (Lyndelle). 
pop/rock (.Anita Spring, Brooklyn Star) and pop ambience 
(Candice). Universal acquired distribution from KM I of 
the couniry-and-blues rosier of ABC Contemporary. 

POST-CHRISTMAS BREAKAGE 

KM I Music clitnlxrd to a clear ihird in market share. Says 
MD limy I larlow, "We've retained focus after a good 
( Ihristinas and continued to break new artists and sell records. 
I've Ix-cn happy thai Viigin have pushed above a MY7t radio 
share. The loss of ABC Music should simplify our business." 

Aside from working earlier releases by such acts as 
Madison Avenue. Kasey Chaml>ers and Alex Lloyd to double- 
platinum levels, KMl's newer acts, the Avalanches and 
Bodyjar, went gold. KM I redeployed its promotion and 
sales force on a national rather than regional basis and 
increased ils focus on key-accouni management, new 
media and direct business-io-business relationships. It also 
empowered its satellite lal>els to help with A&R. 

Warner Music Australia hit double-platinum with 
Taxiride, Bardot and the Whillams (ihrough Yak), while 
the Superjesus' sophomore set, fet Age, heads to platinum. 
The company is gearing up for a strong second half, with 
albums from Taxiride, Bardot, Pnau and Primary. 
Palladium and Mishelle Bradford Jones, most of which 
have international releases set. 

The loss of A&R head Mark Pope last month after eight 
years will not change Warner's strategy, says chairman 
James. "We'll continue our policy of not putting all our eggs 
in one genre. We've become better focused on selling records 
over a longer period, we learned a lot about developing 
careers and continued to build a Quality roster," James says 
of die label's performance during the past year. " The strate- 
gic marketing division we set up a year ago is clicking in, and 
more joint ventures on compilations have been good busi- 
ness." The next step in these ventures will move into areas of 
premiums, synchronization, soundtracks and jingles. 

(.tmtimttvi on page 50 
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Liberating the BEST new Australian music... 




Liberation 



music 



An integral part of MICHAEL GUUINSKI'S MUSHROOM GROUP 



SPOTLIGHT 

WAIKIKI 

New Technology 

PRODUCER: Ric Ocaseic 

MIXER: Stephen George 

UBSP3tO0? 

"Mew Technology" b the hol-bloodcd 
second mhvIi from Sydney based WaikiLi 

i . <>n boa the Mm ep 1 Presents', 

this tunc dnps wiih M>] aiiitudc ttnndtiij: 
out j melodic yet dark groove thai honks 
immediately Vocalist anil bass player 
Kill sun snares your attention with hei 
presence Pnivocalise pop 
AOR. ALT and College. 




HIGHLIGHT 



or 



ONinc. 

Silver Girl Shuffle/Am What I Am 

PRODUCERS: On Inc./ 

Nick MainjbrkJgc 

MIXERS: Bob Scott/Nick Momsbodge 
LIBSP3018 1 

A . i .1. 1 i ■■ double A -tide. "Silver Crirl" is a 
flurry i>l (link thai der* you in Ihe flour 
whilst "Am Wttf I Am" showcases Hahs 
inscntivc Australian ran on big city life 
ON Inc. crash down your .(■■■« with their 
debut album Tin- Rhythm lljvuur w Inch 
alio includes Ihe prcv Ion Nftjhl "Paranoia" 
and "Sue DOM Mallei" Thumps at CUR. 
KXH/ll.p l(i<p. ALT and College 



BRIGHTLIGHT 

JACKIE BRISTOW 
Silly Girl 

PRODUCER: Dovid Leonard 
MIXER. David Leonard 
HBSP30T72 

"Silly (Jirl" .il i'l this new siar. 
Singer/song wntct Jackie Hnstow makes 
real music in a junk pop world. A great 
iihliutum nf what I lo come on her 
fiwthcomrrig debut album Thirsty '. uhich 
include* tracks produced and or co-w rittcn 
h> I >.i. id I ■ ■ -Mi..'. Larry Klein anil The 
M in ■ ■ Engaging excellence at AC. Adult 
tup -«). M(Ht and Country. 




GROOVELIGHT 




CHAKRADIVA 
Strong 

PRODUCERS: Nicl Moinsbndge 

& David Hammings 
MIXER: David Hemming* 
LIBSPW28 2 

Oi.iltadiv j x "Strong " is ihr new single 
from one of the most significant albums of 
the year Its ncxy. groove-pop ihal invokes 
the need to leave the house and cartwheel 
your way through life. A lour with Kylic 
Mimiguc lias already exposed "The New 
Hconnmy ' set (which includes like singles 
IMm/ 1 ami "t>ivinc"i to .100.000 ear*. 
Smart A MM ai Tup 41). AC and Dance 



ROCKLIGHT 

ANOTHERRACE 
Jumpin' 

PRODUCER: Reggie floevmon 
MIXER: Mart Wallace 
tlBSPMH? 

"Jumpin ' goes straight I. it the i _■ ■ as ■ 
clullcngcs loth lyrically and musically. Its 
intensity confirms, thai live. Anmltcrracv ts a 
femcmus act as lup Imp mcl.il heals meld 
with a rare* sharp votcc met crunchy 
PMI Volaiile. and as ihe dehui album 
hiU. it'll have you juniptn at Mainstrcain 
and Modern Rock. 



POPLIGHT 





TALI 

Whatever 

PRODUCERS: Paul Wiltshire 
& Shane Monopoli 
MIXER: Rich Travail 
U8SP3MS5 

"Whatever" dummies up lo Ihe pmductn*i 
plate as iUss.il dance pop delivered with 
MM} RAH allilude Al 1 7. Tali has a vast 
vocal range that enables her in dip and MM 
across hull) Ihe air waves and the dance 
floor. This track's already a bona fide Top XI 
hit and comes from the forthcoming dehui 
album of Hie same name Street sassy fot 
Tup 4(1. RAB. Hip-Hop and Dance. 



for further information and a copy of our new music sampler contact info@liberation.com.au 



Australia 

Oz Online 

Hope — not hype — characterizes music companies' latest 
attempts to shape a realistic future for the market. 

BY CHRISTIE ELIEZER 



SYDNEY — The Australian online sector is facing up to its 
problems. 

The well-publicized local "dotbomb" crashes of youth 
Websites inducting Scape. K-Grind, Rush TV and Big- 
fatradio.com, have seen advertisers and investors turn skep- 
tical and consumers question the Internet's exciting future. 

Increased e-commerce activity by local companies comes 
at a time when the number of sites dedicated to music has 
decreased due to these collapses. The online music busi- 
ness has to challenge the perception created by global file- 
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swapping services — including Napster, which had had 
100,000 subscribers in Australia — that music is a dispos- 
able, rather than collectible, product. 

But music companies are moving further into cyber- 
space, now with more hope than hype, and with the secu- 
rity provided by long-awaited digital-copyright laws com- 
ing into effect March 4. 

LONG-DELAYED TRIALS 

Phil Tripp, ML) of IMMEDIA!, a conference-promotion 
company and online publisher, suggests 
attitudes are a lot healthier, even if bank 
balances are not. The pipe dreams are 
gone, and companies are concentrating 
on conducting e-businesses in more tradi- 
tional business setups. 

"There is a realization [that] the 
Internet is just one tool in marketing, 
equally as important as TV, music maga- 
zines and billboards," says Tripp. "Too 
many people got fixated with it being the 
Continued gj page H 



BETTER TIME AHEAD 

Continued fmm base tS 

STRAWBERRIES AND CLOTHING 

BMG'B St. John took over that company's MD chair in 
July. "We have a new team, the strongest we've had." he 
says, "and our challenge is to make it function effectively 
and creatively." BMG lost market share but was among the 
biggest per-capita markets worldwide for Dido, Pink, Foo 
Fighters and OutKast. Among its local artists, Nikki 
Webster lapped the under-10 market with a No. 2 single. 
"Strawberry Kisses," and aroused European and Asian 
interest; the power trio The Mark Of Cain crossed over to 
the mainstream, and You Am I's "Dress Me Slowly" 
debuted at No. 3. 

The turnaround of Festival Mushroom Records (FMR), 
which began three years ago, has kicked in, says chairman 
Roger Grierson. He notes that, during the first months of 
this year, the company could boast "six No. 1 singles and 
five No. 1 albums. No one else came close. We are the only 
company to have broken two brand-new acts in the same 
year, and we did it without (major label] recording and 
marketing budgets." 

A tour by Kylte Minogue, Festival Mushroom's most viable 
local act, had 22 shows and grossed $13 million AUS ($6.5 
million U.S.), according to Frontier Touring. Of FMR 1 s new 
acts, 28 Days debuted at No. 1 and is headed for double- 
platinum, pop act Scandal' us had a chart-topping single and 
album, and Motorace had a top -5 debut. The new roster has 
generally paid for itself, Grierson says. 

BLUES AND METAL 

Shock Records 1 continued mainstream presence was 
aided by the gold debut of the album by its priority act. 
Superheist, and 280,000 sales of the Graig David album. 
Under new A&R head Stuart MacQueen, Shock rebuilt its 
local roster. Explains chairman Charles ("aldas, "We want 
to build to three or four big-selling acts, something that 
will take another 12 months at least." Shock claims 1 09f. of 
the local dance market, has a healthy country, blues and 
metal catalog and is expanding its business by setting up 
CD-fulfillment and DVD/film divisions. 

Zomba Records, a relative newcomer in the market, 
under general manager Paul Paoliello, also had reason to 
be upbeat. The company scored a gold album with local 
signing Area 7, an act now slated for an international push. 

Continued on jxi-^r 52 



Australia's Largest Entertainment Company 



Artists appearing in alphabetical order.. 
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BEAUTYKfBEAST 

The Broadway Musical 



BARBRA STREISAND 
TIMELESS 




ONE NIGHT ONLY 



Pearl SHANIA 
Jam TWAIN 





Tie legend af Tie Wild One 



Bruce 

Springsteen 
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JACOBSEN ENTERTAINMENT 
THEATRE • SPECIAL EVENTS • CONCERTS • VENUE MANAGEMENT 

SYDNEY, AUSTRALIA 

Telephone: 612 9211 6899 Facsimile: 612 9211 6966 Email: jacobsen@jacobsen.com.au www.jacobsen.com. i 



50 



BILLBOARD SPOTLIGHT 



BILLBOARD AUGUST 4, 2001 



GREAT MUSIC TRAVELLING IN STYLE 

UNIVERSAL MUSIC AUSTRALIA BRINGING YOU WORLD CLASS MUSIC AND WORLD CLASS SALES 



POWDERFINGER 

ODYSSEY 
NUMBER FIVE 

6 x Platinum 



LIMP BIZKIT 
t x Platinum 



CAFE DEL MAR 

SERIES 
Multiplatinum 



RONAN KEATING 
3 x Platinum 




PLUS GREAT 
NEW MUSIC FROM 
Lyndelle, 
Spiderbait, 
loanne, 
The Cruel Sea, 
Sean Ikin. 
Grinspoon 




PLATINUM / MULTI-PLATINUM • SHANIA TWAIN • ELTON JOHN • SMASHMOUTH • TRISHA YEARWOOD 

• LIVE • NELLY FURTADO • S CLUB 7 • BEE GEES • METALLICA • BON JOVI • BRYAN ADAMS 

• BLINK 182 • ANDRE BOCELLI • STING 
GOLD • SISQO • NELLY • REBA McENTIRE • MYA • PJ HARVEY • DI2 • RAMMSTEIN • PAPA ROACH 

• 3 DOORS DOWN • BOND • DR DRE • BRIDGET JONES DIARY AND MANY MORE TO COME! 



Australia 

Aria Awards: 
How Australia's 
Best Are Picked 



BY CHRISTIE ELIEZER 



SYDNEY — | List who will cause a surprise at this year's 
ARIA Awards? 

In the best-hand category, will Powclerfmger, You Am I 
and the Living End make way for hungrier young lurks 
Killing I leidi, l 2H Days and the John Butler Trio? Will Kascy 
( banners retain the title Best Female or will Kylie Minogue's 
surge of popularity this year cause a change? Will Vanessa 
Amorosi, who had no wins last year despite six nomina- 
tions, make her presence felt? 

Will remarkable debut albums like Since I h'ft You by 
the Avalanches and Sunset Studies by Augie March 
find recognition? How about new' chart entrants 
Superheisl, H-Block 101, Nikki Webster, Even, 
Lash and Sick Puppies? Wend) Matthews' 
Beautiful I Sftp was a well-ei altexl record 
that did not receive the chart success it 
deserved Will that lx- tinned around 
at the ARlAs when the event is 
staged Oct. 3 in Sydney? * * 

That will depend on those 630 
people who have cast their ARIA 
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5th ANNUAL ARIA MUSIC AWARDS 



votes in categories (not including the hall of lame, out- 
standing-achievement or special-achievement awards). The 
voters come from the ranks of record labels, publishers, 
bands, talent-management companies, radio stations, music 
magazines, booking agencies and retailers. 

ARIA executive officer Emmanuel Caixli points out thai 
Australian albums eligible are those issued between July 
2000 and June 2001. Artists need to be Australian nation- 
als or residents. The releases are nominated by ARIA 
member labels. 

"In the genre-lfctsed categories," says Candi, "the 
record company picks die category. 'ITiev then can't 
2 0/)* nominate dial release for another category ." 

" / Once the nominations were in, the ARIA 

Awards Committee scrutinized them lor 
eligibility. Hie committee, chaired by 
David Williams (chairman, Shock) 
and Phil Mortlock (Mil. Origin 
* Music), includes Paul Dick- 
son, director, Festival Mushroom 

i.onltihit il M fni£r j j 



BETTER TIME AHEAD 

( ontinueil finni Mm 5f7 

Also noticeable is the continued chart success of such indie 
labels as Michael Gudinstu'S Liberation, Ralph Cart's 
Standard, Chris Chard's Roadshow, Ross Eraser's Gotham, 
Chris Kritzinger's Transistor and Paul Kosky's Wah Wah. Hot 
had a No. I U.K. hit with Eva Cassidy, a first fora local indie. 

"As majors rationalize rosters, indies are getting smarter 
and aggressive," says Liberation's Uostello. "We Tail down 
in the size of our marketing dollars, but we come up with 
inventive strategies. Indies definitely have a culture of 
their own; the smaller staff has to be multi-skilled and get 
involved in A&R and marketing." 



In the face of a flat market, labels 
restructured operations and inten- 
sified their competitive streak. 
Australia was the biggest territory 
per capita for many international 
releases — despite the fact that the 
low Australian dollar cut down the 
volume of concert and promotional 
tours. The major positive was the 
strength of a new breed of local 
acts. 



DOUBLING STAFF 

Liberation doubled its stall and roster as R&R singer Tali's 
high chart debut led a list of impressive acts — including 
( hakradivi, ONtnr I ill | itku Bnslnw, Waikiki and 
Anotherrace. Liberation taps Guditiski's lilm and louring 
divisions to find global markets for its acts. 

SifflUaHy, Standard's Can believes in working to radio 

formats, "it's hard to break new acts, so you have to give 
yourself every chance," he says. Carr, who managed Sony's 
internationally successful Tina Arena, realizes the impor- 
tance of working contacts in the U.S. "You go for U.S. co- 
management only if it understands radio," he advises. "It's 
label support that is important." Pop-duo act S'JS, signed 




Need some 
entertaining 
financial advice 



Roseby, Rosner and Young have become the 

confidant and advisor to many renowned and 
top-rated international artists and technicians 
in both the entertainment and film industries 
during the past 26 years. 

We are now able to provide superior Royalty 
Audit/Accounting services - do not hesitate to 
call us for further details. 

Protect your interests while in Australia, New 
Zealand, and major countries throughout South 
East Asia - contact us, we shall be pleased to 
assist you. 



WA 



■ ROSEBY 
ROSNER 
YOUNG 



199 Tooiak Road, (PO Box 131) 
South Yatra 3141. Melbourne. Australia 
Telephone: (03) 9827 3366, 61 3 9827 3366 
Facsimile: (03) 9827 7888. 61 3 9627 7888 
Email: rry©ro$f oy.com.au 
Website: www.fosroy.com.au 
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Sydney 



Centre 



35 Harbour Street, Darling Harbour NSW Australia 2000 
612 9320 4200 1 612 9281 2682 events@sydentcent.com.au 




NUMBER ONE AND NUMBER ONE! 

Festival Mushroom Records takes on the heavyweights and wins: 
with MORE NUMBER ONE SINGLES AND MORE NUMBER ONE ALBUMS 
than any other Record Company in Australia in the last 12 months. 

AND WATCH OUT FOR TITLE BOUTS BY THESE NEW YOUNG CONTENDERS: 

Motor Ace - gerling - Lash - george - Amiel 

STILL FIGHTING ABOVE OUR WEIGHT 

1 mi S © m & 1 H -0 & w I 





AREA7 
hoyley 

f^t^ T RiENDlY 

Gaslight Radio 
waylayd 




this is how it's done 




Zomba Records Australia 

Melbourne Office 

Ph: +61 3 9429 4599 
Fax: +61 3 9429 2957 

Sydney Office 

Ph: +61 2 8383 0300 
Fax: +61 2 8383 0333 

Auckland 

Ph: +64 9 302 8444 
Fax: +64 9 302 8440 

www.zra.com.au 

email: info@zra.com.au 
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ultimate tool. Some of us made a fortune out of the 
Internet as information, through being data-drug dealers. 
The big question is, when do we make the transition to the 
Net as an entertainment 'must' as well?" 

In May, EMI Music Australia, BMG Australia and 
Festival Mushroom Records began e-commerce tests. 
Other labels are moving into position. One reason for 
delay is that negotiations between the Australian Record 
Industry Association (ARIA) and the Australasian 
Mechanical Copyright Owners Society (AMCOS) over the 
rate for digital downloads drag on, destined to end up in 
the Copyright Tribunal. 

This month sees a celebration of online music culture. 
IMMEDIAI's Australian Music Week Online (July 29- 
Aug. 5) brings retailers, clubs and labels together to pro- 
mote Australian music 
through Webcasts and 
site promotions. The 
5th National Enter- 
tainment Industry 
Conference (NEIC) 
Aug. 2-4 will conclude 
with the presentation 
of the Australian On- 
line Awards (Onyas!), 
where an estimated 
50,000 voters decide 
the winners of industry- 
and fan-based Web- 
sites in 15 categories. 

In the artist Web 
sites category, the 
Onya! nominees in- 
clude Human Nature, 
Killing Heidi, Kylie 
Minogue, Powder- 
finger, Savage Garden, 
Something For Kate, 
30 Odd Foot Of Grunt, 
28 Days and the 
Whitlams. 

MORE ACTIVITY 
EXPECTED 

The NEIC will focus 
on the practical future 
of online business, with 
many dot-com sur- 
vivors invited to share 
their experiences. 
Topics include the 
impediments to many 
digital -distribution 
options; combining 
offline and online 
"guerrilla marketing"; 
the next-generation 
audio and video for- 
mats; and the realistic 
future for online 
retailers, Internet 
radio and music on 
mobile devices. 
"From where we sit, we see the music industry moving 
forward," reports Domenic Carosa, CEO of music-service 
provider MP3.com.au and Wired Records, a joint venture 
with music retailer Sanity to set up companies digitally and 
sell their products to online retailers. Wired helped EMI, 
BMG and FMR launch their commercial downloads. 

"We expect a lot more major-label activity this year," he 
says. "People see Napster as the bane of the music industry. 
But it's exposed millions of people to digital music. Those 
people are still hungry for it, and we're offering a legal, 
secure method of delivering it through a variety of ways." 

Andrew Hoppe, MD of the Aussie operations of 
Singapore-based Soundbu/z — which provides the inter- 
face for digital downloads — also expects greater activity 
from music companies. "Everybody is interested in getting 
into e-commerce, because projections from various studies 
[sa\ that] b\ 2003, 259J of music sold will be online, partly 
as CD sales and partly digital downloads," he says. 

Mindful of the alarming cash-burn rates of past Internet 
companies — Scape, for one, reportedly spent S40 million 
in 18 months— companies work in strict financial con- 

Ctmtinued on page 55 
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Do you wan! to be 



Successful 

in Ihe musk: industry 7 You need a 

Lawyer 

to take care of all the legal matters (or you. When your music 

Rocks 

e will maximise your return. Our taw} 

Music 

act on behalf of individuals and com| 

Industry 

so you can make Ihe music Leave the rest to your lawyers at Kelly & Co. 



professional advice will maximise your return. Our lawyers have years ol 



experience. We act on behalf of individuals and companies within the 



Kelly&Co. 



Call John Kelly on +618 8205 0839 or email 
jkelly@kellyco.com.au to have a chat about copyright, 
contracts and other legal issues faced by the music industry. 

Give us a call for a free consultation. 



does anyone do it for love anymore? 




www.std.com.au 



standard records 

e-mail: hits<n 1st d. com.au 



lennox house 

229 lenno* street, ncrvnond 
post 

tx» 2319 neftmond 
vc 3121. Australia 
contact numbers 

pnone (61 3) 9428 4862 
ta»l61-3( 9429 9137 



standard music publishing 

c-marf: musc@std.com.au 

writers 

pam res wick 
sieve »mtV 
robefl purdc 
vincc logh 

IdiriL-i iL'lg,' 

loe muscat 
chnstine muscat 
shamn muscat 
fooert sedky 
i.i-..: francio&a 

catalogues 

mike chapman (austrtiha) 
boK muse faustraua) 
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sl rain is. Hoppe predicts more Australian companies will 
follow Sound buzz's model of stretching [he financial risk 
over seven couniries and set up alliances with .Asian-based 
companies, as has happened in Europe. "Asian tastes are a 
little different from Australian tastes, but it makes geo- 
graphical sense." he says. 

REAL GROWTH FOR RADIO 

The move to more practical business models is most 
obvious in the three largest online retailers. Chaos Music, 
the earliest arrival, has trimmed its costs heavily and diver- 
sified. Sanity.com tins month co-brands with the mass-site 
wish net to aim lot a market wider than the music-buying 
Community The business generated by HMV Australia's 
site is equal to that of one of its small-to-middle-sized 
shops, according to its commercial director, Martin Can. 

Online radio stations in Australia showed a more adven- 
turous spirit than their global rivals. Rut they entered the 
market too early, and plans to gain fresh investment coin- 
cided with the dot-com collapse. Hamish Cameron, CEO 
of Internet radio outlet Basement Studio, reports a 71 f # 
audience growth between January 2000 and January 
2001. much of it from other axed online stations. But 
advertising has been slower, because "some people no 
longer see online radio as the exciting thing it is," he says. 

The advent of broadband would change things, 
Cameron says, while warning that the Internet broadcast- 
ing sector needs to market itself and start to release ratings 
to gain more business confidence. 

ARIA and AI'RA continue to expand online activities to 
streamline service for members. The Phonographic 
Performance Company of Australia, which licenses the broad- 
cast and public performance of recordings and music video, 
is also pursuing increasing fees with unified record-company 
collection. Richard Mallett, APRA's director of broadcast and 
online licensing, pinpoints new sources of income for APRA 
and the Australasian Mechanical Copyright Owners Society 
(AM(X)S) from commercial and online radio broadcasters, 
online magazines, sites that Webcast concerts and mobile 
phones (hat use music on their ring tones. 

It was inevitable, given its geographical isolation, that 
Australia embraced the Internet's potential as an enter- 
tainment and business model early on — way back in 1995. 
The companies quickest to respond were independent 
retailers and labels such as Shock, Central Station Records 
and Roadrunner Australia (whose MD, Jon Satlerley, 
reveals that the company's Website provides '*>% of its busi- 
ness). Slower to respond were music publishers, studios 
and CI) manufacturers. 

Artists embraced it wholeheartedly. MP3.com.au, for 
instance, has 15,000 tracks from indie labels and acts. Says 
IMMKDIA!'s Tripp, "Artists traditionally had to break 
through the 'Kangaroo Curtain,' because of the long dis- 
tance between Australia and the overseas markets. With 
the economy in a slump and the Australian dollar down, 
they have more chance to generate international busi- 
ness." ■ 



ARIA AWARDS 

Records; Ed St. John, MD, BMC Australia; John Sackson, 
MI) of Columbia and Epic, Sony Music; Melil.a I lodge, label 
manager. EMI; Alan Robertson, head of international rela- 
tions for domestic acts, Warner Music; Nadya Balzarolo, 
director of promotions and publicity, 
Universal Music; Ross Fraser, MI), 
Gotham Records; and artist representative 
Tim Ereedman of the band the Whitlams. 
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BROADCAST UPGRADE 

The voting look place between July 13 
and 29, both through die mail and online. 
Last year's introduction of online voting saw 
Emmanuel a 209J leap in responses. The final live nom- 
Candi [nations in eacli category are announced in 

SeptcmlxT at a ceremony in Sydney. 
Generally, the nominations also see the awarding of the pro- 
ducer, engineer and artwork categories. This year, die event 
w ill be larger, w ith more oil-air awards announced earlier. Only 
15 awards are telecast. 

The Nine Network takes over from the Ten Network, 
which ran the awards for the last live years. Nine has a bet- 

Conlimtfd on fxt^r 56 



ISONYl 



EarCare 

CONTAINS 
Andrew De Silva 
Anna-Maria La Spina 

Charlton 
Comfortable Addiction 

Delta 
Endorphin 
Human Nature 

Jebediah 
Leah Haywood 

Lo-tel 
Midnight Oil 

Selwyn 
Simon Tedeschi 
Something For Kate 

Sunk Loto 
Tim Draxl 
Tina Arena 
Tony Lee Scott 
X3 
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Australia 



ARIA AWARDS 

< .oilltilltfii t"'i'l ft'lj'' ^5 

lei track record for glamorous, live-telecast events. ARIA 
previously produced and funded the $1 million TV show 
and passed the package to Ten. But Nine has licensed the 
awards for three years — for a six-figure sum, according to 
TV sources, taking over from ARIA the responsibility of 
funding and advertising. ARIA slill bears the costs of the 
nominations and judging. 

l*he venue has changed to the smaller Capitol Theatre, 
open to the public and music industry. Nine has appointed a 
new executive producer, Hilary limes, who helmed the tele- 
vision industry's glittering Logies. Innes promises a faster- 
llowing show r but emphasises that musicians, not celebrities, 
are the focus. There is also a tie-in with a mass-circulation 



women's magazine for the first time. 

FAST FOOD AND PHONE CARDS 

"They are the jewel of the music-industry calendar," says 
Candi of the ARIA Awards. "They are large and credible, 
they grow in stature, and they're something artists are proud 
lo get. The ARIA awards are about 
authenticity and creating stars." 

The prime-time telecast draws up to 
1 .8 million viewers, topping the ratings 
in the I3-to-l7 and 16-u>-24 demo- 
graphics. For that reason, advertisers 
of clothing, soft drinks, fast food and 
phone cards would specifically launch 
their youth products and summer 
campaigns at the ARIAs. 
The awards gain much media exposure before and alter. 
Invariably, there are die inevitable dramas. If it's not a three- 
hour pow er blackout through Sydney on the afternoon of the 
awards, then it's Ricky Martin and Falboy Slim refusing to be 
presenters Ixxause lliey were not allowed to perform. "What 
are die ARIAs," Candi says, "without a bit of drama?" ■ 





BETTER TIME AHEAD 

( linlnnit'ti /rom fr/gc 52 

to Columbia/Sony, had top-20 chart success in Europe and 
is also working Asian territories. KM rock band InVerligo, 
Standard's joint venture with Atlantic Records, has 
released its Australian hit single, "Desensitized," in the 
U.S., with the act louring the States September to 
November. Female rock guitarist Nal Allison, whose debut 
album was helmed by veteran L'.S./L'.K. producer Mike 
Chapman, is to announce a U.S. deal this month. 

Transistor's leen singer Vanessa Amorosi, in the wake of 
top- 10 success through Europe, is working .Asia, Japan and 
the U.S. (where she is signed to Universal). The label 
reports U.K. and Canadian interest for power trio Sick 
Puppies. "The U.S. market is complicated because there 
arc so many options," says Transistor founder Chris 
Kritzinger. "But Canada is culturally like Australia, and it's 
proving to be a good route to the U.S." 

Gotham's Bachelor Girl, previously signed to BMG, is 
finding belated Canadian success with its Australian hit sin- 
gle, "Buses and Planes," after failing to break the U.S. on 
Arista Records, during the latter label's 2000 shake-up. 

The importance of developing acts locally was the topic 
of a May 1 inaugural seminar of the Australian Music 
Development Committee, set up by record labels and com- 
mercial radii) to discuss common issues. AM DC chairman 
T im Present! stated that labels needed more radio support 
"We aren't breaking enough acts domestically, and we're 
certainly not breaking enough inter nationally to justify the 
huge investments to make world-class music," he says. 

Labels spend $50 million AUS (U.S. S25 million) a year 
on marketing local rosters. But acts need domestic success 
to get any global attention, especially in the U.S., which 
label executives complain is too insular and unreceptive to 
international repertoire. "America is such a huge place, 
they're not interested in even listening to you unless 
you've had a couple of hits in Australia," says Bernard 
Fanning, singer of Powderfinger. Warner chairman Sbaun 
James observes: "If you want a shot at the world market, 
you need a world-class record and domestic success, and 
that costs. We have a U.K. commitment for Bardol, and 
the next Taxiride album will get a worldwide release, we 
made inroads in japan with Regurgitatoi. Shihad is to get 
a European release and Pnau will be a pan-Luropean pri- 
ority. It's a mallei' of sticking to vour program and work- 
ing it. But," he adds, "to get into the game is tough." ■ 
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WMG's Improved U.S. Sales Can't Boost 2Q Results 



BY MATTHEW BENZ 

Warner Music Group's (WMG) 
U.S. market share is up through 
the first half of the year, but 
improved sales domestically aren't 
translating into improved results 
yet on the major label's bottom 
line. The company posted second- 
quarter declines in revenue and 
earnings before interest, taxes, 
depreciation, and amortization 
(ebitda) when compared with the 
same time period a year ago. 

AOL Time Warner, which does 
not break out net income or loss 
for its six business units, reported 
that for the quarter that ended 
June 30, WMG ebitda slipped to 
$87 million from $129 million in 
the same period a year ago, as it 
spent more to market newer acts. 
Revenue, the majority of which 
comes from abroad, fell to $895 
million from slightly more than 




$1 billion because of slower world- 
wide music sales and what the 
company described as "unfavor- 
able currency exchange rates." 

"The international market can 
best be described as soft," says 
AOL Time Warner co-COO Dick 
Parsons, noting that music sales 
are softening in such markets as 
Germany, Brazil, and Mexico. He 
says this was exacerbated by a 
"weak" slate of first-quarter U.S. 
releases that, when taken abroad, 
dragged down second-quarter 
international sales. 

"Weak" was also the word Mer- 
rill Lynch analysts Henry Blodget 
and Jessica Reif Cohen used to 
describe the company's sales per- 
formance, but in a report to 
investors they noted that "the 
business is in the midst of a turn- 
around, so this was not a shock." 

One good sign for the company 
is that market share is up "for the 
first time in a while," says AOL 
Time Warner CEO Jerry Levin. 
WMG noted that its U.S. market 
share rose to 17.1% from 16.6% in 
the second quarter of 2000, on the 
strength of releases from Staind. 



Missy "Misdemeanor" Elliott, 
Linkin Park, and Sugar Ray. 

What's more. Parsons says that 
for the long term, taking market 
share back domestically "will, in 
fact, translate over to interna- 
tional sales." 

Parsons, who oversees music 
and the company's other content 
businesses, says WMG expects a 
"very strong rebound" in the sec- 
ond half, when releases from Kid 
Rock and Alanis Morissette and a 



best-of album from Madonna are 
expected, along with soundtracks 
to the forthcoming movies Harry 



o 
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Potter and the Sorceror 's Stone 
and The Lord of the Rings: The 
Fellowship of the Rings. On a year- 



over-year basis, he says, WMG may 
even end up "slightly positive." 

As for other AOL Time Warner 
businesses, filmed entertainment 
EBITDA rose to $250 million from 
$213 million in the year-earlier 
period, as it continued to benefit 
from the explosive growth of the 
DVD format. Warner Home Video's 
second-quarter DVD sales rose 65% 
to 26 million units, helping to push 
total film revenue up to $1.89 bil- 
lion from $1.8 billion a year ago. 



Overall, AOL Time Warner post- 
ed a second-quarter net loss of 
$734 million, or 17 cents per 
share, vs. a net loss in the same 
period last year of $927 million, or 
22 cents per share, on a pro forma 
basis (which assumes AOL and 
Time Warner had already become 
a single business entity). 

Revenue rose to $9.2 billion 
from $8.9 billion, which is below 
the consensus estimate among 
analysts of $9.74 billion. 



Free Concert Series Promotes & Entertains 



BY LIANA JONAS 

With an eclectic musical lineup 
reminiscent of '60s free-form radio, 
Sam Goody's Home Before Mid- 
night free concert series — a show- 
case for a range of developing, local, 
and established artists — is enjoying 
its third run at New York's bustling 
South Street Seaport this summer. 

Since 1998, the Home Before Mid- 
night concerts — named for the 
shows' early 6 p.m. start time — have 
attracted Seaport and Wall Street 
locals, international tourists, and 
fans to Pier 1 7, with its outdoor stage 
situated along New York's East River. 
The series has proved to be an early 
indicator of consumer interest in 
emerging acts, as well as an effective 
promotional vehicle for participating 
artists and event co-sponsors. 

"Everyone wins," says Chris Nad- 
ler, marketing manager at Sam 
Goody parent the Musicland Group, 
of Home Before Midnight's benefits. 
"Sam Goody, certainly, because 
we're branding a major event in the 
capitol of the world." 

R&B up-and-comer Blu Cantrell, 
whose debut CD So Blue (Arista) 




R&B singer Blu Cantrell kicked 
off the 2001 Home Before Midnight 
series June 8 with a performance 
that drew an estimated 1,500-2,000 
spectators. 



was released July 31, opened the 
season June 8 and drew an estimat- 
ed 1,500-2.000 spectators. Cantrell 
also did a signing, and Sam Goody 
pre-sold 70 copies of her CD at the 
event and offered a deeper discount. 

"The concert was a great experi- 
ence," says Cantrell, whose single, 
"Hit 'Em Up Style (Oops!)." shot to 
No. 2 on The Billboard Hot 100 last 
issue. The people in the crowd were 
true fans, and, as a new artist, hav- 
ing the opportunity to sing before a 
crowd who already knows the words 
to your song is always thrilling." 

In past years, strong turnouts 
have resembled coming-out parties 
for acts about to break big. Last 
summer Shaggy drew some 7,500 
fans. "This was before his album 
came out," Nadler says. "We knew 
(after that] he'd be a phenomenon." 

In terms of gaining record-label 
support, Nadler explains that "the 
program is set up so that our spon- 
sors purchase 75-100 CDs by the 
performing artists. Therefore, the 
artist is guaranteed a minimum 
number of SoundScans." 

If a participating performer has a 
current release, Sam Goody's pack- 
age for the artist includes putting the 
CD on sale at all 59 New York-area 
stores, as well as special positioning, 
which varies by location. Many out- 
lets do a pull-together a poster at the 
front of the store with the artist's 
product displayed nearby. "By taking 
an artist out of the bin into a featured 
area, you're going to see results," 
Nadler says. "Almost without excep- 
tion, we'll see a spike in sales." 

Nadler says the series is enjoying 
increasing popularity. Home Before 
Midnight, which once attracted 
about 250 attendees in its early days, 
now draws average crowds of 450- 
500 people. This summer's event is 
presented by three-year partner Time 
Warner Cable and co-sponsored by 
Memorex. citysearch.com, and the 



New Line Cinema film Rush Hour 2. 

"Time Warner Cable has grown to 
use the concert-series partnership 
as a grass-roots tactic to help drive 
awareness for new products." says 
Holly Winnick, VP of market strat- 
egy and planning at Time Warner 
Cable. "We have a great partnership 
with Sam Goody on the retail side, 
and this is an extension of that part- 
nership. We have a venue for distri- 
bution of materials promoting our 



t 



Sam Goody marketing manager 
Chris Nadler says artists featured in 
the series "almost without excep- 
tion" see a spike in sales in New 
York-area stores, thanks to related 
in-store promotions. 

new products and a way to extend 
our brand identity." 

Amy Terpeluk, senior manager of 
East Coast field publicity for New 
Line Cinema, a Home Before Mid- 
night newcomer, sees great poten- 
tial in the collaboration. At the July 
4 show featuring heritage rocker 
Gary U.S. Bonds, New Line Cinema 
promoted Rush Hour 2 by offering 
product giveaways from the film. 
"Between the on-site signage, adver- 
tising that comes with sponsorship, 
and the onstage mentions the spon- 
sors receive, there's no denying that 
it creates awareness," Terpeluk says. 

Sam Goody uses several methods 
to promote the series. The Village 
Voice is the retailer's print vehicle; 



weekly ads run up until the week of 
the last show. Time Warner Cable 
runs spots, which reach more than 
1 million New York customers, the 
week of each show. Radio is used 
when the performing artist justifies 
it. For example, the Cantrell and 
Vengaboys shows in New York were 
promoted on top 40/rhythmic 
WKTU, while the Freedy Johnston 
event is being announced on Ford- 
ham University's WFUV. 

Citysearch.com promotes Home 
Before Midnight on its Web site. 
Then there are the in-house and 
on-site efforts effected by Sam 
Goody. "Between myself and our in- 
house publicist, we send out our 
concert schedule to our extensive 
e-mail mailing list," Nadler says. 
"Flyers are handed out at our New 
York City stores as well." 

Beyond the watery backdrop of 
the East River, the effects of the col- 
laboration between Sam Goody and 
the South Street Seaport can be felt 
at other urban retail projects run by 
Rouse Company, the South Street 
Seaport's developer and manager. 
Since the success of Sam Goody's 
efforts at the Seaport, a sister Rouse 
property in Jacksonville Landing in 
Jacksonville, Fla„ has begun part- 
nering with the retailer for shows, 
says Ed Hilla, manager of sales and 
marketing at the South Street Sea- 
port. So far, a couple of shows are 
on the boards, and "it could become 
more consistent," he adds. 

While the summer series con- 
cludes Aug. 25. Hilla says a future 
indoor winter series at the South 
Street Seaport is not out of the ques- 
tion. Remaining dates for this year's 
Home Before Midnight include 
Freedy Johnston and David Mead, 
Aug. 9; Mystic, Aug. 16; Michael 
Amante, Aug. 23; Trickside, Aug. 24; 
and the VP Records Reggae Celebra- 
tion featuring Tanto Metro & 
Devonte and Anthony B.. Aug. 25. 
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by Chris Morris 



Of Independents 



KOCH CONVENES: Port Washington, 
N.Y.-based Koch International 
brought the troops together for its 
annual sales confab, held July 12-15 
at the Harrison Conference Center 
in Glen Cove, N.Y. While Declara- 
tions of Independents couldn't 
make the scene, Koch president 
Michael Rosenberg thoughtfully 
supplied us with some details. 

In remarks to his salespeople, 
Rosenberg — who introduced new 
sales and marketing VP Rob Scar- 
cello and CFO/COO Larry Offsey to 
the staff during this year's meet — 
noted that Koch's sales and mar- 
keting team now numbers 61 (out 
of a total of more than 170 employ- 
ees). He anticipated that Koch 
would have its biggest sales year 
ever in 2001 and pointed out that in 
just the first six months of this year, 
the company already has logged 
more titles on The Billboard 200 
than in all of 2000, with 21 titles on 
the Top Independent Albums chart 
vs. just 22 during all of last year. 




"Our diversity is our strength," 
said Rosenberg, who noted that 
Koch derives its sales from a variety 
of genres and not just rap and pop. 

The company's label roster has 
remained fairly stable in terms of 
numbers: Rosenberg noted that in 
the past year, Koch picked up 11 
labels and dropped 14. 

Koch's labels sport a full slate of 
major titles for the fall. Among its 
in-house imprints, Koch Records 
will release Project Heat by the 
Brand Nubians' Grand Puba (Sept. 
1 1 1 and a live set cut at Nashville's 
Bluebird Cafe featuring Steve 
Earle, Guy Clark, and the late 
Townes Van Zandt, while Audium 
will issue a new Tony Joe White 
album (both Oct. 9). 

Distributed labels' top upcoming 
releases include Acoustic Disc's 
Grateful Dawg, a soundtrack to the 
forthcoming documentary about 
the musical partnership of David 
Grisman and Jerry Garcia (Sept. 
11); Instinct's Hitting the Ground, 
a debut solo disc by former Violent 
Femmes frontman Gordon Gano 



(Sept. 25); Landspeed's Black 
Head Slick & the Click, by Gang 
Starr and Jazzmatazz maestro 
Guru (Sept. 25); Moonshine's Spin 
Cycle, a breakbeat/hip-hop opus 
by Beastie Boys turntablist Mix- 
master Mike (Sept. 11); Red 
House's Last Man on Earth, the 
label debut of singer/songwriter 
Loudon Wainwright III (Sept. 25); 
and Smithsonian Fokways' There 
Is No Eye, a companion to the 
forthcoming book by musician/ 
photographer John Cohen of the 
New Lost City Ramblers (No- 
vember). Jonatha Brooke's Bad 
Dog Records will issue her DVD 
Steady Pull Sept. 25. 

FLAG WAVING: The title of the new 
Cavalcade/Yep Roc album Sing 
Along With Los Straitjackets is 
accurate to the last detail: While the 
members of the lucha //Are-mask- 
wearing instro combo do not sing 
on the set, they invited a host of 
guests to open their pipes. 

"Not that we can't sing," guitarist 
Eddie Angel says, "but we want to 
keep a unified appearance up." So no 
crooning for rock's masked marvels. 

"We have so many like-minded 
friends in the business, |a vocal 
album] seemed like a natural idea," 
Angel adds. "We're always trying to 
think of different things to do. We 
don't want to be a one-trick pony." 

The instrumental quartet backs 
up a host of diverse frontpersons on 
the collection, including Raul Malo, 
Alison Moorer & Lonesome Bob, 
the Reverend Horton Heat, Dave 
Akin, Exene Cervenka, Mike Camp- 
bell, and, in non-vocal collabora- 
tions, Nick Lowe and the Trashmen. 

Some of the more entertaining 
tracks on the album are Spanish- 
language takes on "Tallahassee 
Lassie" and "Mother in Law" by Big 
Sandy and "King Creole" by El Vez. 
"We actually got (the Spanish ver- 
sions] from Mexican rock'n'roll 
bands like Los Teen Tops." Angel 
explains. "Sandy and (guitarist] 
Danny |Amis] were hip to all the 
Mexican rock'n'roll bands." 

One of the biggest thrills for the 
band was cutting Roy Head's "Treat 
Her Right" with ex-Paul Revere & 
the Raiders vocalist Mark Lindsay. 
"He was real upbeat, like a teenag- 
er," Angel says of Lindsay. "He was 
really into it. We cut an instrumen- 
tal with him on sax that will turn up 
somewhere. We're trying to do 
more stuff with him." 

Los Straitjackets — which also 
include bassist Pete Cuny and drum- 
mer Jimmy Lester — will begin a 
joint tour of the West Coast and Mid- 
west with Big Sandy in October. 



Rhino Favorite MFLP Re-Ups Deal 



BY MOIRA McCORMICK 

CHICAGO— Independent children's 
music label Music for Little People 
(MFLP), riding the success of Toddler 
Favorites, its first-ever gold record, 
has renewed its national distribution 
contract with Rhino Entertainment 
and Rhino family division Kid Rhino. 

The deal marks the second time the 
Redway, Calif.-based label has re- 
upped with Rhino since their part- 
nership began in 1996. But MFLP 
president/COO Sheron Sherman says 
that this time the two-year deal in- 
cludes three one-year automatic op- 
tions. "Before, the two-year contracts 
would include one one-year option, 
mutually renewable. But because 
we've been doing so well, |the terms 
have changed]. We want to be in a 
long-term relationship with Rhino." 

MFLP, whose Toddler Favorites has 
been perched in the upper reaches of 
the Billboard Top Kid Audio chart 
since November 2000 (it finished the 
year in the No. 1 position and was No. 
6 on the overall year-end chart), ini- 
tially hitched with Warner Elektra 
Atlantic-distributed Rhino after its 
five-year joint venture with Warner 
Bros, proper ended. 

The joint venture had begun in 
1991, but Sherman notes that with 
the switch to Rhino, "we never lost 
WEA distribution continuity." She 
adds that MFLP founder and CEO 
Leib Ostrow "had a relationship with 
IRhino Entertainment president] 
Richard Foos, so we naturally mi- 
grated to Rhino." 

Divisions of the MFLP umbrella 
are overseen by different Rhino enti- 
ties. The MFLP children's imprint 
itself is administered by Kid Rhino, 
while adult world-music imprint 
EarthBeat! is handled by Rhino 
Records. The Rhino entities distrib- 
ute MFLP product into the domestic 
record retail market; MFLP whole- 
sales its own product to school and 
libraries, via mail order (more than 1 
million catalogs a year are sent out), 
and through the Internet. Sherman 
adds, "We also sell directly to (whole- 
saler] Rounder Kids and to nontradi- 
tional retail outlets." 

TIERED PRICING SPURS SALES 

Record-store sales, represented by 
Rhino, account for 55% of Music for 
Little People's sales, according to 
Sherman. "From 1996 to 2000, 
Rhino's [sales] increased 26% a year. 
That 26% is attributable to us— pri- 
marily because of our budget line, 
'Favorites' " — of which Toddler 
Favorites is one title. The compila- 
tion series lists at $6.98 for CD and 
$3.98 for cassette. Other titles 
include Silly Favorites, Storytime 
Favorites, Children 's Favorites, and 
the most recent release. Preschool 
Favorites, which came out July 3. 

Sherman attributes MFLP's good 
fortunes not only to the popular "Fa- 
vorites" line, but also to the fact that 
the label adopted tiered pricing. She 
says, "Our front-line product was 



$9.98 to $15.98, and now there's a 
wide range of pricing." 

Additionally, the label has been 
aided by the hiring of national sales 
manager Kate Dockins, who serves 
as the liaison among MFLP, Rhino/ 
WEA, and retail. According to 
Sherman, Dockins works directly 



with retailers and with Rhino. 

Upcoming MFLP releases include 
the latest in its longstanding series "A 
Child's Celebration" — now just called 
"Celebration."/! Celebration of Coun- 
try, due Aug. 8, includes cuts from 
Faith Hill, Charlie Daniels, Randy 
Travis, Little Texas, and others. 



NEWSLINE... 

DataPlay, the manufacturer of a coin-sized disc that can store up to 
five hours of CD-quality digital music, is to have Reciprocal pro- 
vide clearinghouse e-commerce services. The Reciprocal deal will 
allow for the activation of additional content on prerecorded Data- 
Play discs; for example, discs could be encoded with bonus materi- 
al that carries a fee to be "unlocked" via the Web site of a retailer 
or promotional partner. DataPlay plans to roll out blank and pre- 
recorded discs in the fourth quarter. The Boulder, Colo.-based com- 
pany has content deals with Universal Music Group, EMI Recorded 
Music, and BMC Entertainment; it is in talks with Warner Music 
Group, Sony Music, and some independents. DataPlay-enabled hard- 
ware — including portable players, digital cameras, and personal dig- 
ital assistants — is being developed by Toshiba, Samsung Electron- 
ics, Olympus, Creative Labs, and SonicBlue and is also expected 
during the fourth quarter. CAROLYN HORWITZ 

Fender Musical Instruments has struck a deal with Rhino Records and 
multimedia company Morling Manor Music to form a label, Fender 
Records. The guitar-focused label will be based in Los Angeles and 
headed by Morling Manor co-founder Spencer Proffer. Fender will 
use its instrument stores to promote and sell the label's releases. 
They will also be distributed through other avenues by Rhino, which 
will also market the product on TV. The first Fender release will be 
a series of guitar-driven compilation albums titled "Riff Rocks," due 
in the fourth quarter. A compilation series highlighting young and 
developing guitar-oriented artists will follow. TROY CARPENTER 

Navarre posted a net loss for its fiscal first quarter — which ended 
June 30 — of $938,000, or 4 cents per share, compared with a net loss 
of $2.12 million, or 9 cents per share, in the same period last year. 
Revenue fell to $54.5 million from $55.2 million. The distributor 
says that better control of expenses helped narrow its loss. Howev- 
er, sales of proprietary music slowed, as some of the independent 
labels Navarre distributes shifted key releases to later in the year. 
"We anticipate continued improvement throughout the rest of this 
fiscal year," chairman/CEO Eric Paulson says. MATT BENZ 

LockStream. a software company that develops artist-specific music 
players, is developing a player for new Artemis Records artist Jacob 
Young. The player will be accessible at artemisrecords.com and sev- 
enteen. com, as part of a promotional deal with Seventeen magazine. 
Young, a TV actor from General Hospital and The Bold and the Beau- 
tiful, will issue his debut pop/rock album Aug. 21. CAROLYN HORWITZ 

Tkketmaster saw earnings before interest, taxes, depreciation, and 
amortization (ebitda) nearly double in the second quarter to $27.3 
million, compared with $13.7 million in the same period last year. 
Revenue rose 12.6% to $187 million. For the six months to June 30, 
ebitda was $46.1 million, compared with $22.1 million in the same 
period last year. Revenue was $358.1 million. CAROLYN HORWITZ 

Rolli nqStone.com is teaming with Wendy's restaurants for a contest to 
discover the best new song about late-night hamburger cravings. The 
winner of Wendy's Sizzlin' Sounds of Late Night promotion will 
receive a demo recording session with producer Eddie Kramer, who 
has worked with the Beatles, Led Zeppelin, Jimi Hendrix, and Kiss. 
The contest is being promoted at Wendys.com and RollingStone.com, 
as well as the Web sites of a number of local radio stations across the 
country. Contestants can visit sizzlinsounds.com, a site built and 
maintained by RollingStone.com, for official contest rules and infor- 
mation on how to upload their music entries or submit them by mail. 
The promotion runs through Aug. 31. BRIAN GARRITY 



58 



www. billboard. com 



BILLBOARD AUGUST 4, 2001 




Track 

THE MONSTER IS BACK: The 49- 

cent single, a key factor in the 
decline of the configuration, has 
reared its ugly head after an 
absence of more than two years. As 
Retail Track writes this, the Mari- 
an Carey single "Loverboy" and the 
Destiny's Child single "Booty- 
licious" are on sale for 49 cents at 
the Trans World Entertainment 
chain and Musicland stores. 

Both the Virgin/EMI Music Dis- 
tribution camp and the Colum- 
bia/Sony Music Distribution camp 
decline to comment on the situa- 
tion, but it appears that Virgin 
was the first to succumb to the 
temptation of reintroducing loss- 
leader singles to the lexicon of the 
music industry. The move was 
part of Virgin's pull-out-all-the- 
stops attempt to secure "Lover- 
boy" the coveted No. 1 spot on 
The Billboard Hot 100. But 
Columbia/Sony jumped in at the 
price point, after changing the 
street date of the Destiny's Child 
single twice, from July 3 to July 
10 and, finally, to July 17— the 
same in-store debut date as that 
of "Loverboy." 

The end result: Destiny's Child is 
No. 1 and Carey is No. 2 on the Hot 
100 (See Singles Minded, page 69|. 

Although no one will comment 
on the record, the Virgin camp is 
suspicious that the low price point 
and street date changes for 
"Bootylicious" amount to a delib- 
erate strategy to prevent Carey, 
the former wife of Sony Music 
Entertainment chairman/CEO 
Thomas D. Mottola, from having 
the No. 1 single. 

Executives in the Sony camp 
say they have heard rumors about 
Virgin's allegations but decry 
them as hogwash. One Sony exec- 
utive says the street date was 
moved to maximize the impact of 
airplay. Another Sony executive 
says in its defense, "We didn't ship 
a million copies of the single like 
Virgin did." Sony is said to have 
shipped about 200,000 copies of 
"Bootylicious." 

Meanwhile, other label execu- 
tives worry that the industry will 
get drawn back into the 49-cent 
singles racket, which has been 
known to cost anywhere from 
$100,000 to half a million dollars 
in losses per title. In fact, it has 
proved so costly in the past that 
some labels have stopped releas- 
ing singles from big artists to 
avoid playing the chart game. 

Trans World director of event 
marketing Vinnie Birblglia, who 
also heads up singles buying at the 
chain, declines to comment on the 
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apparent competition between 
Carey and Destiny's Child, except 
to say, "We believe in singles and 
are still pushing the medium." 

BRAND-NEW BAC: The National 
Assn. of Recording Merchandisers 
(NARM) has announced that it is 
rebranding the trade association 
to include the slogan "The voice of 
music retailing," which will soon 
appear on all NARM material, 
along with a redesigned logo. 

In a statement, NARM president 
Pam Horovitz explains, "The 
board concluded that while our 
acronym is a well-known brand, 
and our current name still makes 
sense, adding this tag line would 
better reflect our role in the 
industry and a tighter focus on 
music retailing." 

NARM also has retained the 
Washington, -D.C. -based Dutko 
Group, which, it says, has been 
dubbed a top 10 lobbying firm by 
Fortune magazine. Horovitz says 
that Dutko knows "how to build 
strong and effective relationships 
that can outlast the occasionally 
divisive environment of a Wash- 
ington policy debate." 

In addition, NARM will revive 
its Political Action Committee. 
The press release also states that 
NARM's longtime public-relations 
adviser, New York-based Ken Sun- 
shine Consultants, will have a 
higher profile as part of these new 
branding and advocacy initiatives. 

PACKING IT UP: Ralph Johnson, who 

bought Pacific Coast last December, 
was unable to save the one-stop 
from liquidation. The company has 
filed a 363 sale — a bulk sale of 
assets — with the U.S. Bankruptcy 
Court, scheduled for Aug. 28. John- 
son says, "It appears my efforts to 
reorganize have failed." 

Johnson says that there are a 
number of investors interested in 




buying the assets of the one-stop 
and that at least one of them has 
expressed a desire to continue 
operating the company, with its 
present management intact. 

But Johnson acknowledges that 
such a scenario would need the 
blessing of the majors, which 
walked away from the company two 
months ago. So far, from Retail's 
Track vantage point, the majors 
don't appear to be looking back. 



NRM Posts Fourth-Quarter Loss 

Figures Released Amid Company's Struggles With Liquidation Issue 



BY ED CHRISTMAN 

Carnegie, Pa. -based National 
Record Mart (NRM) has until July 
26 to respond to an involuntary 
petition to liquidate the company. 
It posted a net loss of $7.4 million 
on sales of $28.6 million for the 
company's fiscal fourth quarter, 
which ended March 31, bringing 
the company's total loss for the year 
to $16 million, or $3.16 per diluted 
share, on sales of $125.9 million. 

The loss for the year is almost 
twice as large as the $8.1 million 
posted in the company's prior fis- 
cal year, when sales were $142.6 
million. Sales dropped 11.7% from 
the previous fiscal year, during 
which the company closed 29 
stores to finish with 151 outlets. 
An additional 22 closed in the first 
quarter of the company's current 
fiscal year. 

Comparable-store sales dropped 
14.9% for fiscal 2001. During the 
year, the company shuttered its 
online stores. 

As for its July 26 date with the 
U.S. Bankruptcy Court, the com- 
pany says that it is in negotiations 
with its lender to acquire debtor- 



in-possession financing should it 
choose to try to convert the liqui- 
dation to a reorganization under 
Chapter 11 of the code. 

The five majors filed an invol- 
untary liquidation petition against 
the chain June 19. According to its 
Securities Exchange Commission 
filing, NRM says that it owes the 
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majors $18.7 million, with total 
accounts payable weighing in at 
$25.6 million as of March 31. Dur- 
ing the calender year, three of the 
majors were shipping product to 
the company c.o.d. 

In addition, NRM owes $15 mil- 
lion in notes with payments due in 
October, after the chain received a 
six-month extension in April. Also, 
the filing discloses that the com- 
pany's revolver was drawn down 
by $25.7 million, with only anoth- 
er $1.1 million available under the 
borrowing agreement, at the end 



of the fiscal year. 

The company's balance sheet 
measures inventory at $41.1 mil- 
lion and puts shareholder equity 
at a negative $8.1 million. 

In looking at the $16 million 
loss, the company's expenses ex- 
ceeded its gross profits by $4 mil- 
lion, with gross profit dropping to 
36.4% in fiscal 2001, down from 
36.9%, and selling, general, and 
administrative expenses growing 
to 35.9%, up from 33.7%. 

Also, NRM's interest expense for 
the past fiscal year was $5.3 mil- 
lion, up from $4.6 million in the 
previous year. The company took 
a $1.2 million charge for writing 
down assets and had a loss of 
$313,000 on disposal of an asset. 

The company headquarters in- 
clude a 60,000-square-foot distri- 
bution center and 10,000 square 
feet of office space. As of March 31, 
it employed 1,238 employees, of 
which 111 were in the company's 
headquarters. 



New-release listings can be found 
at billboard.com. 
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Up the Alley. The Midwest music industry pulled together to stage the second annual Rock 'n' Bowl event, which 
raised $25,000 for the T.J. Martell Foundation. Pictured, from left, are WEA Detroit sales manager Ron Hewlett, 
Sony Music Distribution Handleman sales rep Steve Kotecki, BMG Distribution Detroit branch manager Bob 
Bean, CIMX-FM Detroit senior account executive Milli Felch, T.J. Martell director of national events Bridget 
Baughn, Harmony House VP of advertising Sandy Bean, Universal Music and Video Distribution Detroit regional 
director Bill Schulte, Handleman segment director Brad Shanahan, EMI Music Distribution Handleman sales rep 
Darren Stupak, Handleman senior VP Sam Milicia, Borders VP of merchandising for multimedia Len Cosimano, 
and former Harmony House president Jerry Adams. 
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BookExpo 

America 



RMX joins forces with Book Expo America to become 

RETAIL MULTI-MEDIA EXPO 

MAY 3-5, 2002 JACOB JAVITS CENTER, NYC 

RMX and BEA will be the Largest and Only Expo 
encompassing Music, Video DVD and Books in one place! 

• Over 22,500 Attendees, 
• Over 2,100 Exhibitors • Over 320,000 sq. ft. 

for more information 



www.retailmusicexpo.com 
www.bookexpoamerica.com 



e-mail Mlynch@reedexpo.com 
or call 203-840-5605 (203-840-9605 fax) 

RMX 383 Main Avenue Norwalk, CT 06851 



Executive 
Turntable 




NEW MEDIA: Steve Gottlieb is named to 
the board of directors for MusicMatch in 
San Diego. He is also president/CEO of 
TVT Records. 

Catherine Kerr is promoted to VP of 
operations for the VH1 Croup in New 
York. She was director of operations. 

Erik Flannigan is named VP of music 
services and programming for RealNet- 
works in Seattle. He was senior VP of 
entertainment verticals for Walt Disney 
Internet Group. 

MUSIC VIDEO: MTV Networks names 
Wesley Mallette VP of corporate com- 
munications and Alison Olin director of 
corporate communications in New York. 
They were, respectively, senior manager 
for Intimate Brands and director of com- 
munications for e24/7. 
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PLUC.IN POSTMORTEM: The debate 
over music-publishing licenses for 
new digital-subscription offerings 
emerged as the cause celebre at this 
year's Plug.In conference, held July 
23-24 in New York (see story, page 1 ). 
And rightly so. 

Still, perhaps not enough of the 
confab's attention was given to the 
debate's current status: While more 
than a half-dozen Internet compa- 
nies — FullAudio, Liquid Audio, Cen- 
terSpan, RioPort, ArtistDirect, Uplis- 
ter, and others — are talking about 
download subscription services, there 
is a glaring lack of content deals 
between the majors and third-party 
service providers operating outside of 
MusicNet and Pressplay. 

To date, there is but one such deal — 
between FullAudio and EMI Recorded 
Music. In fact, that's one less deal than 
the number of agreements between 
third-party services and publishing 
arms of the majors. That number is 
two, with both pacts also owned by 
FullAudio: it has publishing deals with 
EMI and BMG. 

To EMI's credit look for the label to 
do more sound-recording deals out- 
side of MusicNet. (A deal with Liquid 
Audio appears close to completion.) 

Ted Cohen, new-media VP for EMI's 
digital media group, dismisses con- 
cerns about content licenses being 
reserved for the label-backed services. 
"We think all these models are going 
to compete for what the consumer 
finds is the 'sweet spot.' The only way 
we are going to really find out what 
music fans like is by participating in 
some different offerings, and the mar- 
ket will decide." 

But the jury is still out on whether 
any of the other majors are about to 
start handing over their content to 
anyone else. Cohen acknowledges that 



the issue of what to charge consumers 
for subscription services that offer 
tracks on a "rental" basis has taken 
some getting used to — something that 
may be slowing down others. 

"The business model is a little bit 
different in this kind of service." 
Cohen says. "You're accessing more 
music for less money. But it allows 
consumers to listen to the music mul- 
tiple times and then hopefully make 
that emotional-value decision: Do I 
want to buy this, the CD or the 
track — or do I want to let it go?' " 

FullAudio president of music serv- 
ices James Clicker — who says his 
company is in advanced talks with a 
member of the Pressplay camp with 
which it hopes to have a deal in place 
before the planned rollout of its serv- 
ice in the fourth quarter — says he 
expects the other majors ultimately to 
ink third-party content deals. 

"It's probably a good idea for the 
majors to license to an independent 
player as well as their own services," 
Clicker says. "Licensing just to Music- 
Net and Pressplay isn't going to cut it 
from an antitrust point of view." 

A DAPPER NAPSTER: It's a new day 
over at Napster. In addition to a new 
CEO, Bertelsmann veteran Konrad 
Hilbers, the company is teasing 
screen shots of the new look that its 
pay service will display when it 
launches, presumably this fall, to 
users who signed up for the pending 
beta test (see graphic, below). 

No longer a spartan list of songs 
(which essentially was MusicNet's 
demo at Plug.In) the next-generation 
version of Napster appears to have a 
design along the lines of a current-day 
jukebox application and comes com- 
plete with meta data, music news, 
playlists, and chat functions. 




Fans Find Indie Music 
Through Uplister Playlists 



BY ERIC AIESE 

Uplister. an Oakland. Calif.-based 
music-playlist-sharing service, is 
developing a download subscription 
offering and has entered into content- 
distribution deals with indie labels 
Beggars Croup. Matador, and TVT. 

The Web-based service — which will 
offer unlimited music downloads on a 
rental basis for $10 per month, as well 




as tracks on a buy-to-own basis — will 
feature material from such acts as 
Badly Drawn Boy, Cat Power, Cocteau 
Twins, Gravity Kills, Guided by Voic- 
es, Kristin Hersh, Modern English, 
Mogwai, Naughty by Nature. Nash- 
ville Pussy. Sevendust, Snoop Dogg 
Presents Tha Eastsidaz. the Cult, the 
Prodigy, and Yo La Tengo. 

The move marks the next step for 
the company's service, which for 
nine months has allowed users, 
known as playmakers, to share song 
playlists. It could also help serve as 
a breakout application for the con- 
cept of playlist-sharing. 

TVT president Steve Gottlieb says 
the service offers something new to 
music lovers, noting that current 
activity on the site suggests that 
consumers enjoy playlist sharing 
even without downloads available. 

"We're really excited because it rep- 
resents a new functionality, a new 
opportunity to share passion for 
music," he says. "Swapping playlists 
is an important part of the music 
experience, something that doesn't 
really exist in the real world. In that 
sense, we think it's going to be a great 
new addition to the new business. It's 
a pretty compelling proposition." 

While other companies help lis- 
teners explore new music by using 
computer algorithms to cater to 
their tastes, Uplister has taken a dif- 
ferent, human approach to sift 
through the overwhelming catalog 
of available music. 

"People have a hard time discov- 
ering new music, and it's just going 
to get worse online, because you 
have even more choices," says co- 
founder/CEO Toni Schneider, in- 



stead of throwing technology at the 
problem, we looked at the way that 
people usually get introduced to 
new music today. You typically 
trust the introduction if it comes 
from another person." 

The site currently hosts a data- 
base of more than 10,000 playlists. 
which grows by more than 100 daily. 

Playlists are indexed and cross- 
referenced so that visitors can find 
a number of lists by searching for 
any particular artist. For example, 
a search for Radiohead retrieves 
more than 100 playlists, with titles 
ranging from "Love Songs That 
Break My Heart" to "15 Albums 
You Should Own." 

The latter, composed by a 27-year- 
old playmaker named Muck, in- 
cludes tracks not only from Radio- 
head but from Cram Parsons, Belle 
& Sebastian, the Replacements, the 
Beatles, and 10 other acts. 

Each playmaker is given a page 
that links to a complete collection 
of one's lists and can also include 
such personal data as a motto and 
picture, as well as favorite playlists 
from other playmakers. 

The song entries link to 30-sec- 
ond previews, provided by Muze. and 
discs can be purchased via click- 
throughs to Amazon.com. 

Uplister has also recruited more 
than 60 celebrity playmakers, in- 
cluding rockers Green Day and 
Joey Ramone, rap group Jurassic 
5, DJ Paul Oakenfold, MTV veter- 
an Martha Quinn, and novelist 
Nick Hornby, whose characters in 
High Fidelity were precursors to 
Uplister playmakers. 

For the new subscription service, 
Uplister has secured performance 
licensing agreements with BMI and 
is in the process of securing pub- 
lishing rights for the service. 

Playback and security will be pow- 
ered by Windows Media. Uplister is in 
the process of eliminating its exist- 
ing proprietary playback technology. 
Rented content, which will be dis- 
tributed in Microsoft's WMA format, 
will not be transferable to portable 
devices or blank CDs: users will also 
have the opportunity, however, to buy 
tracks for an estimated 99 cents, 
allowing for transfer ability. 

The playlist service is completely 
Web-based in order to function 
across all platforms, while the sub- 
scription service will be released for 
PC first, with plans to expand it to 
Macintosh and other platforms. 

The decision to partner with 
independent labels was a natural 
choice, as Uplister users consume 
a disproportionately large amount 
of their product. 

While independent label sales 



account for about 20% of global CD 
sales, independents represent more 
than 30% of the tracks on Uplister's 
playlists. according to Uplister. 

"Uplister seems to understand the 
plight of the independent commu- 
nity as well as their user base. They 
have smart ideas," says Christina 
Zafiris, director of marketing and 
new media for Matador. 

Beyond Uplister's own service, 
the company plans to offer its data- 
bases to third parties. It also has 
produced a plug-in for the AOL dig- 
ital music player Winamp that dis- 
plays related playlists. 

"We're not trying to be purely a 
destination site. A distributed pres- 
ence of sites powered by Uplister is 
very much part of our business 
plan," executive VP Jeremy Silver 
says. "All of the functionality at the 
site will be available for third parties, 
and it will lead back to a central 
database and grow exponentially." 



TRA FFIC T ICKER 

Top Music Info Sites 



Traffic In June 



TOTAL VISITORS (in OOOs) 



1 . mtv.com 3 . 493 

2. mp3.com 2,647 

3. roll ingstone.com 2,249 

4. artistdirectcom 1,717 

5. getmusic.com 1,630 

6. Iaunch.com 1.536 

7. sonicnet.com 1,131 

8. vh1.com 1,086 

9. click2music.com . 1,080 

10. sfx.com 674 



AVERAGE PAGE VIEWS 
PER VISITOR PER MONTH 



1. allmusic.com 24.6 

2. country.com 14.3 

3. mp3.com 9.8 

4. Iaunch.com 9.3 

5. mtv.com 9.1 

6. pollstar.com 8.1 

7. hob.com 6.6 

8. farmclub.com 6.4 

9. rollingstone.com 6.4 

10. vh1.com 6.3 



AVERAGE MINUTES 
PER VISITOR PER MONTH 



1. allmusic.com 21.3 

2. sonlcnet.com • • • 1 1 -2 

3. Iaunch.com 10.2 

4. mtv.com 10.1 

5. pollstar.com 8.7 

6. country-corn 8.6 

7. mp3.com 8.1 

8. hob.com C.4 

9. farmclub.com b.3 

10. blllboard.com 6.1 
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ON THE MOVE, AGAIN: If you've 
already booked your trip to the Video 
Software Dealers Assn. (VSDA) Con- 
vention next January in Las Vegas, 
you might want to make sure the 
tickets are refundable. The trade 
organization tells Picture This that 
it's likely the 2002 annual confab will 
move to July, which has been the 
event's traditional meeting time. 




'The summertime is better for the 
studios because they have more prod- 
uct to promote," VSDA VP of market- 
ing and public relations Carrie 
Dieterich says. "Retailers also said that 
it was difficult to leave their business- 
es during January." Apparently all 
those new DVD-player purchasers are 
out looking for product, making retail 
busier than anticipated. 

This year's show was held Jan. 7-9 
in Las Vegas — just sue months after the 
1 999 show — to coincide with the Con- 
sumer Electronics Show (CES). held 
Jan 6-9. The theory was that CES con- 
ventioneers might want to stop by the 
video show. VSDA charged $30 for day 
passes, but few CES attendees took 
advantage of the offer. Many, however, 
bought $15 day passes to get into the 
AVN Adult Expo held adjacent to 
VSDA's space in the Sands Expo. The 
AVN show will again be held in Janu- 
ary, regardless of VSDA's action. 

The CES connection obviously 
didn't click, but the real problem is 
decreasing attendance and studio 
participation. While the VSDA re- 
ported this year's attendance at 
1 1,000, many observers put the num- 
ber at around 3,000. In 1999. at- 
tendance was reported at 12,000. 

At the 2000 show, exhibitors were 
primarily food vendors, second-tier 
suppliers, and in-store merchandising 
companies, as most of the majors 
opted for meeting rooms off the show 
floor. Only four studios paid for space 
in the convention hall. 

For the past few years. VSDA has fid- 
dled with various dates for the con- 
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vention, as if picking a better time to 
be in Las Vegas would motivate retail- 
ers. But the timing isn't the problem. 

What VSDA needs to do is revamp 
the overall concept of the convention 
to make it a worthwhile event. It 
should spotlight new product, tech- 
nology, and industry issues. But a 
word of advice: Leave out the retail- 
ing 101 seminars and keynote speech- 
es by non-industry headliners. Every 
industry needs to have an annual 
event, but in its present form, the 
industry doesn't need this one. 

LET THE GOOD TIMES ROLL: Koch 
International has inked a deal with New 
York-based GoodTimes Entertainment 
for distribution in Canada. The multi- 
year deal takes effect immediately. 

Upcoming GoodTimes product in- 
cludes the live performance programs 
Jekyll and Hyde: The Musical, Smokey 
Joe's Cafe — The Songs of Lieber & 
Stoller, and Putting It Together. 

On the other end of spectrum, Sony 
Wonder has signed a deal to distribute 
World Wrestling Federation (WWF) 
videos in the U.S. WWF, which plans 
to release 40 VHS and DVD titles with- 
in the next year, will continue to han- 
dle marketing of the product. The first 
titles to be distributed by Sony Won- 
der under the new deal are DVD Video- 
only titles WWF Hardcore and Judg- 
ment Day, as well as VHS-only titles 
King of the Ring and The Best of Raw 
War: Volume :i. 

ANOTHER CLASSIC DVD: 20th Century 
Fox Home Entertainment has put The 
French Connection on its fourth-quar- 
ter DVD release schedule. A two-disc 
30th anniversary edition of the five- 
time Academy Award winner will be 
available Sept. 25, priced at $26.98. A 
single-unit VHS version is also avail- 
able for $9.98. 

Fox is loading the disc with more 
than four hours of extras, including 
commentary from director William 
Friedkin. Gene Hackman, and Roy 
Scheider: two documentaries: and 
seven deleted scenes. Making the 
Connection: Untold Stories of The 
French Connection, will air on the 
Fox Movie Channel in September. 

Fox will also release The French 
Connection 2 for the first time on DVD 
Video. But the title will only be avail- 
able in 77k; French Connection D\T> 
Collection, which also includes the 
30th anniversary edition. The three- 
disc set will be priced at $39.98. A two- 
tape VHS version will sell for $17.98. 
Marketing elements include a free 
DVD mail offer when consumers pur- 
chase any four Fox titles. 



BY EILEEN FITZPATR1CK 

LOS ANGELES — Sports program- 
ming has become a tough sell for 
the home video market, but home 
shopping network QVC believes it 
can hit a home run with its Major 
League Baseball (MLB) video fran- 
chise. QVC acquired distribution 
rights to the property in late June. 

The titles will be sold through 
QVC's new Q Video division {Bill- 
board, July 28). In addition to dis- 
tributing the titles at retail, the 
cable network, which is currently 
available in 80 million U.S. house- 
holds, will also promote titles on 
air through direct response and 
via its Web site. 

While this is QVC's first move 
into video, the channel has suc- 
cessfully sold sports memorabilia 
in the past. The first release under 
the new deal was Hitters on Hit- 
ting: Finding the Sweet Spot, 
which MLB put out through Q 
Video June 26 on DVD/VHS. The 
DVD features an hour of bonus 
footage not included on the VHS 




version. MLB director of video 
Chris Brande says a follow-up 
DVD/VHS program on pitchers, 
tentatively titled Unhittable, will 
be released Oct. 9 to take ad- 
vantage of post-season champi- 
onship series excitement. Those 
titles will be followed by the 2001 
World Series highlights program, 
which will be released simultane- 
ously on VHS and DVD by mid- 
November. Price points haven't 
been determined. 

NEW LOOK FOR THE HITS 

Five of the franchise's top-sell- 
ing titles will also be rereleased to 
retail on VHS with new packaging 
later this year. Titles include Race 
for the Record, which chronicles 
the Sammy Sosa/Mark McGwire 
home-run battle. All Century 
Team, (also available on DVD), 
and The Subway Series and The 
1996 World Series, both high- 
lighting New York Yankee victo- 
ries. Price points haven't been 
finalized. Each title has sold 
between 150.000-300.000 units. 

Stocking of the product at retail 



QVC 
Pitches 
Sports 
To Elusive 
Spectators 

will be handled by WEA Distribu- 
tion. WEA label Atlantic Records 
distributes Q Records' releases. 

"When MLB weighed what else 
we were bringing to them, it was 
something that traditional video 
companies couldn't offer," says 
Don Spielvogel, director of sales 
and marketing at Q Records and 
Video. "All these additional distri- 
bution outlets made QVC very 
appealing to MLB." 

Overall, Brande says the sports 
video genre is in a downward sales 
trend, but he believes the slide can 
be reversed. "Baseball attendance 
is at an all-time high, so we know 
the fans are still out there," 
Brande says. "The question is how 
to get our videos into their hands. 
Our product needs special care 
with direct sales, and who does 
that better than QVC?" 

Retailers also point out that 
WEA's experience in the market 
will give the product a boost. Jere- 
miah Wehler, a sell-through video 
buyer at Hastings Books, Music & 
Video, says one of the WEA's sales 
reps handling the line is also an 
avid baseball fan. "The product line 
is in good hands," he says. 

Despite that, Wehler says the 
baseball category hasn't per- 
formed well at the chain, and 
overall, the only sports videos sell- 
ing are World Wrestling Federa- 
tion programs. "And those are 
only doing marginally well." 

WINNING STRATEGY 

While Q Video is still developing 
its sales strategy for MLB's 110- 
title library, Spielvogel says only 
four new titles will be released each 
year. Previously, six new titles were 
released annually through USA 
Home Entertainment. MLB's for- 



FOR THE RECORD 

Sony Wonder will distribute 
the new titles from Golden Books 
Family Entertainment reported 
in the July 21 Picture This. While 
DIC has entered a bid to acquire 
the children's book publisher, it 
has not yet signed a definitive 
agreement with the company. 



mer distribution partner. That 
agreement expired last fall. 

When new titles are released, Q 
Video will conduct targeted direct 
response campaigns via sister 
company Q Direct, including 
mailings to customers in appro- 
priate teams' markets. 

To increase catalog sales, Spiel- 
vogel says the product will prima- 
rily be available on the company's 
Web site, iQVC.com. Regularly 
scheduled live Webcasts with 
celebrity players will also push 
sales of new and old product. 

"MLB has every World Series 
highlight tape from 1943-2000. but 
that's too many titles to make 
available at retail." Spielvogel says. 
"MLB realized that less is more, 
and now anyone who wants to buy 
the 1953 World Series video can 
get it at the Web site." 

Brande agrees with the strategy. 
"In a selfish way, we'd like more 
new titles released [to retail | each 
year, hut you have to take a look at 
the market, and they're saying they 
want fewer titles." 

'Baseball 
attendance is 
at an all-time high, 
so we know 
the fans are still 

out there. 
The question is 
how to get 
our videos 
into their hands. ' 

—CHRIS BRANDE. MLB 



Webcasts will also be supple- 
mented by remote broadcasts airing 
live on the channel from such events 
as the World Series and All-Star 
game to immediately begin pitching 
video programs. The remotes will 
become part of special programming 
offered on the channel. 

While Q Video forms its sales 
and marketing initiatives, Spiel- 
vogel says that it is also looking at 
how the MLB catalog can be ex- 
ploited on DVD. 

To date, World Series highlight 
programs haven't been released on 
DVD because of time constraints. 
Brande says. Highlight tapes are 
available for sale within six weeks 
of completion of the series. But 
this year, he says that faster 
authoring times and improve- 
ments in digital technology will 
get the DVD to stores with the 
VHS. Bonus footage will also be 
part of the DVD release. 

Spielvogel says the company and 
MLB are exploring the concept of 
compilation DVDs focusing on dif- 
ferent elements of the game. 
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GONE IN 60 SECONDS Nicolas Cage 

teMwiMMMftMWHHitawMnil Angelina Jolia 


2000 


PG-13 


19.99 






12 


•BATTERIES NOT INCLUDED Hume Cronyn 

urwur stiaia imm waasmi Jessica Tandy 


1987 


PG 


7.50 








THE QUEENS OF COMEDY Miss Uura Hayes 

Adele Givens 


2000 


R 


14.95 




11 


3 


HIGH PLAINS DRIFTER Clint Eastwood 


1973 


R 


7.50 




16 


3 


DEATH BECOMES HER ♦ Meryl Slriep 

mm iii Tim n«itw*diim Goldie Hawn 


1992 


PG-13 


7.S0 




17 


4 


HOUSESITTER Sieve Martin 

uw*n«s»teiM)>MV<>Maia» Goldie Hawn 


1992 


PG 


7.50 




34 


6 


SHAFT Samuel L Jackson 

iMMIlMWHlni 


2000 


R 


14.95 






6 


THE CELL Jennifer Lope; 


2000 


R 


14.95 




13 


3 
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Connect with the music 
industry's most 
important decision 

makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a listing 
on billboard com 



over 17 million page views a month 

www.billboard.com 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



DUPLICATION/ 
REPLICATION 



PUBLICITY 
PHOTOS 



Photo Realistic Printing! 

foe- your Quick Kirn thort run CD-R profetlt 



100 CD-R s • 4 Color Photo Realistic $ 299 
kMcM 
ftinrinj 

Ouplkation 



with over 60 YEARS of experience ft IN-HOUSE facilities, we'll produce 

YOUR CD, VINYL ft CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



:alistic$J 299 



• CD-R Duplication 24Hr Tun Rw4IaJ>Ic 

Thermal Printing 

100 CD-R'S - I Color Black/Red/Blue $144 
brinies CD-I • Printing • Duplicaton • Jewd Com 



1000 BULK CD'S $499 



Includes Glass mastering ; 4 Colon on Disc 

1 000 Retail Ready CD'S $1199.00 
No Hidden Charges!! 




discsdirect 



1 -800-557-1000 




COMPLETE 
CD/DVD/CD-ROM 

Manufacturing: 

REPLICATION / AUTHORING 
PRINTING / DESIGN 

AAA 

Call For Low Rates 
www.atozmusic.com 

212.260.0237 



500 CDs r $ 999 
1000 CDs = $1229 

RETAIL READY CO PACKAGES 

FROM YOUR ELECTRONIC FUSS 



300 FULL COLOR 11x17 POSTERS 

==:-.. ONLY $99 3= 

with Your CD/DVD P*ck*0« 

■ Hiri-i.i.iiiiimiiiiirinnnmiw 

jj""< » 



WOULD CLASS OUAU 



3 ftCPl tCATlON 



(800) WAVE CD-I 

WWWTHIROWAVEMEDIA.COM 



3 

CD PACKAGE: $975 

INCLUDES; ORIGINATION • 1 COLOR I MCI BOOKLET 

AND TUY CARD" • 1 -COLOR CD LASH' 
- JEWa BOX & SHRINK WRAP • QUICK TURNAROUND 
" from pur (ntt-nntf fin (b ImNw'i ipeal 



CD PACKAGE: 

$1249 



INCLUDES: 0IIGIWII0N • FUll (0101 4 PAGE B00MIT 
\ (INSIDE 81W) ond 4 COIOR IR*Y aCO' • 
7 COIOH LABEL IMniHIINC • 
JEWEL 101 > SHIIKK WW • 0JICK TULHUROLIND 
' Lrnn rnar priel 'M^Mm (oi tartl.) ipns) 
SSK LOB QUE r»lt IROCHURL! 



Rainbe Records and Cassettes 2E 

1731 Berkeley Sc. • Sent. Monica.CA 90404 * (310) 829-3476 • { mm* 
Fax:(3IO) 938-0765 ■www.rainboretordscom * inrotjjralnboretords.coni 



www.digitalforce.com 

TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212 252-9300 in NYC 



1-877- DISC -USA TOl ff, [E tin POWER oi Excellence 



M REPLICATION - 
Complete Packages! 




4/4 Color Printing included, BOTH SIDES Booklet & 
Tray Card, from your electronic art - no film needed! 

Order quantities begin at 300 places! 
Bett Price, Beet Sendee - and everythiiia ie tetei in our Fa t lor y! 
Free Catalog or Oiteti: (800) 455-8555 

EUROP ADISK. LLC sVtvw.europadisk.com 



COMPACT DISCS - 60C LEACH 


ITS A BETTER DEAL! 
ADD IT UP" 

1.000 CDs 600.00 
1.000 Jewel/Wrap 250.00 
1.000 2-Pe Book/Tray 240.00 


NATIONAL TAPEtOlSC 

CORPORATION 

1 1 10 48th Ave. Honrs - Nuhville. TN 37209 f.C. 

1-800-874-4174 

Digital Mastering Sen-ires - Digital Audio \yAS^i^~^M 
Dvpkatioti • Compute Gtaphks it**V\^Z&jttzM 


$ 1.090.00 

from your CD Ready Master 
<5 Print-Rmady Film 




www ntrlf fom ^'tlJ&ti'^^t* 




•Fast Turnaround 
•Custom Printing & 
Packaging 
•CD copier equipment & 
blank CDR media. 

Princeton 800 .426.0247 
www.prlp»cetond lsc.com 



46 PRODUCTIONS 

2S CDtU - $45.00 / 90 CDBe - M8.0O 
100 CDRs . $150.00 1 200 CDRi ■ $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 
w/text printing on CD label 
Add $35 for other digital master, 
$55 for analog master 
O0ers/nus!£>epf8pa«J ShppnoiWindutecl 

42 W 557 Hawk Circle, St Charlee, II. $0175 
Tel 1900) 850-5423 Email: info), t6p.com 
Visis our Web Page at htljn'i > www.46p.coni 



CDs ' CDttOM • CO-R • SHAPED CDs • AUOO CASSETTES 

NEED CDs? 

the choice is 

ce for over 30 years. 

880-0073 

www.crystalctearcds.com 

DOTAL MASTEMG • APT DESIGN • FfllNTWG • PAOCAGNG 



FOR SALE 



Established Artists 
MUSIC CATALOG FOR SALE 

Song Masters with publishing rights for 
Soundtracks/Compilations. Film/TV, Inter- 
netvDigitai. For more information Call: 
310-388-5350 



SUPPLIERS OF BUDGET 
ENTERTAINMENT TO THE TRADE 



DVD'S From S2.00 
VIDEOS from S1.50 
CD'S from S1.25 
Call: 800-666-2800 - ext. 233 

Fax: 732-225-8268 
Email: Frontrowsales@aol.com 



FRONT ROW ENTERTAINMENT, INC. 



135 Fieldcrest Ave. 
Edison. N.J.. 08837 



STORE 
SUPPLIES 



plastic: 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

ah MARM attorr cards accepted 



PROFESSIONAL 
SERVICES 



MUSICMASTER.COM 

HOW MUCH ARE 
YOUR RECORDS 
REALLY WORTH? 



m 


BLICITY 
HINTS 


- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER 


Q 

BtfE 
Catalog A SvWm 


B&W 

8x10 s 
500 - '80 
1000 - '108 

B&W 
POSTCARDS 
500 - '65.00 


ntTlKKS 


1067 E. Florida St. Suite BB 
Sp+tngtteld. MO 65803 
Toll Fn* 1 -688-526-5336 
www. aDcpurtures com 



COMPUTER/ 
SOFTWARE 



RecordTrak 



Inventory Management 
Fot Record Stores 

800-942-3008 




The Computer and POS Solution \ 

for the Music & Video industry 5 

u young | 

(888)658-7100 

.Chains .Independents .One-Stops \ 



MUSIC ROYALTY SOFTWARE 

TO FULLY AUTOMATE 
YOUR ROYALTY ACCOUNTING 

www.iroyalties.com 

PROGRESSIVE SYSTEMS 
1-919 550-0150 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

White other peopke are reusing their prices, wo 
lira slashirg ours. Major labal CD's, cassettes 
md LP's as low as 50C, Your choice from the 
most extensive listings available 

For fn» catalog call (609) 890-6000. 
Fax (609) 990-0247 or wrtla 



P.O.BOX A TreniOfi, N.J. 06691-0020 



I'iL'L'JULPs * 12" « 45s 



LTD. ED. 7" BOX SETS • Picture Discs • Color Vinyl 
Tons ol current and hard -lo-ll no" titles at the 
best prices ever! FREE CATALOGS! 

Wholesale only. A 



GOTHAM DISTRIBUTION CORP. 

1 -800 -4 - GO T H AM • FAX: (610) 649-0315 
2324 Haverlord Read • Anlmore, PA 19003 
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TALENT 



VINYL PRESSING 



Looking for a 
record deal ?? 

Getting signed is very h.ird to do But we will 
get the record deal you .ire looking tor* Guar 
anteed Sewce Call now to receive your 
FREE information 



Talent 2000 

800-499-6338 



vinyl Records 

Dfim" MtmrMinr to drnut. LOUDEST 

COMPUTE PACKAGES - SOT. 81.250; 1,000. 1 1,840 
M m m m. PtHnj. Ljoats. Ion, 

WWTI LABH RUSH (no una) 

Book NY's HoHc*t MASTERING STUDIO 

BB charted DANCE hits - every week! 




EUROPADISK.LLCl 



(800) 455-8555 null: Man 



YOURONE-STOP 
GUIDE TO THE LATIN 

MUSIC MARKET 



WANTED TO BUY 



T-SHIRTS 



TOP $ PAID 

FOR: CD'S, LP'S, CASSETTES, 
VIDEO'S, & DVD'S 
Call {201} 567-4614 
Fax {201} 567-4288 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info discmakers.com 



^ DISC MAKERS 



MICKSTflCe 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.baekstage-fsshion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520443-0100) 



Billboard Advertising 
212-536-5174 



PUBLICATIONS 



The Essential Tool for 
Today's Working Musician 



THE 16TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 



MUSICIANS 

"GUIDE 



A BILLBOARD PUBLICATION 

ilSiiiiiiiiii ?T 



TO 
tOURlNG 

AND 
PROMOTION 



Includes: 

• City by city club directory 

• Tapeldisc services 
pr/ • A&R directory 
y • Music services directory 

• Music Industry websites 
^^^^ • And much more 

Only $13.95 - ($15.95 in Canada, $16.95 overseas). 
Order by phone 800-407-6874 or on our website 

www.musiciansguide.com 

Mention code TGBB when ordering 1 



IIAVF. A Pf»SITIONTOFH.l.? WANT TO RF.AtTI HICHI.Y UHAI.IHKO PF.OPI.F FAST? 
TOOK NO FVRTHFR! HtlJJtOARItCI^\SSIFIF.I> IS THE HIRF. AUTHORITY! 
& NOW THE 0-I.ASS1FIF.DSF.CTION IS ON-I.INF.! WWW.HILI.BOARU.COM 

CALL: J«iTSm«illii 

<=':»O0-22Jl-7S24 for more Info. 



HELP WANTED 



SALES EXECUTIVE 

Europadisk, a growing East Coast 
replicator of CD's, cassettes, vinyl 
records and printing, has an oppor- 
tunity for a highly experienced sales 
person, with established industry 
contacts. Position pays a base plus 
commissions, expenses and benefits. 
On site or off site possibilities: 
no territory limitations. 

FAX resume to; 
718 407 7330 



•Looking For Talent* 

RA Records, a hot and new Inde- 
pendent label is looking for new 
pop, rock, and country artists. 
Please send bio, picture and demo. 

P.O. Box 331848 
Nashvile, TN 37203 
No Calls Please 
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Jazz World Mourns An Innovator 

Commodore Records Founder Miff Gabkr Dies At 90 



BY CHRIS MORRIS 

LOS ANGELES — Michael Cuscuna— 
whose Mosaic Records issued the com- 
plete recordings of Milt Gaoler's Com- 
modore Records in the late '80s and 
early '90s on three boxed sets totalling 
66 LPs — views Gabler as one of the 
innovative figures of the American 
recording industry. 

"1 le started Commodore as a reis- 
sue label at a point when the major 
labels weren't reissuing stuff." Cuscun- 
a says. "In the time frame it was active. 
Commodore was probably the first and 
foremost label that was documenting 
small-group jazz. If there was not a 
Commodore, an MRS. or a Blue Note, 
most of that music would have gone 
completely unrecorded." 

Gabler — who also distinguished 
himself as a producer of early 
R&B, rock'n'roll, and pop — died of 
natural causes Julv 20 in New 
York at age 90. 

Born May 20. 1911. Gabler began 
his career in the music business start- 
ed in 1926 behind the counter of the 
Commodore Music Shop, his father's 
retail store at 144 E. 42nd St. in Man- 
hattan. (The shop later moved to 46 
W. 52nd St.) The Commodore, Cus- 
cuna notes, was "where all the major- 
label CEOs of the next 20 years were 
hanging out." Such young jazz fans as 
Ahmet and Nesuhi Ertegun, Jerry 
Wexler, George Avakian. John Ham- 
mond, and Bob Thiele were habitues. 

Gabler originated his first inde- 




pendent label. United Hot Clubs of 
America, to reissue out-of-print early 
jazz recordings. In 1938. the Com- 
modore imprint began cutting con- 
temporary jazz talent with a session by 
guitarist Eddie Condon (who also co- 
produced a weekly jam session with 
Gabler at Jimmy Ryan's club on 52nd 
Street). Countless classic small-group 
swing dates followed. 

The label's most famous release 
may have been Billie Holiday's 1939 
recording of the anti-lynching ballad. 
"Strange Fruit." In a 1988 CD reissue 
of Holiday's Commodore masters, 
Gabler recalled, "She had this great 
number that was so important to her, 
and [her label. Columbia] wouldn't 
let her record it. I told her that if she 
could get a one-session release from 
her contract. I'd like to have her do 
it for Commodore." 

The imprint also issued impor- 
tant sides by Lester Young's Kansas 
City Five and Kansas City Six. Chu 
Berry & Roy Eldridge, Pee Wee Rus- 



sell, Coleman Hawkins, and Hot 
Lips Page, among many others. In 
1941, Gabler joined the A&R staff of 
Decca Records. As Cuscuna notes. 
"He was doing Decca all day and 
Commodore all night." (Among the 
partners in Commodore during this 
period was Gabler's brother-in-law 
Jack Crystal, father of actor/come- 
dian Billy Crystal, who would later 
frequently refer to his "Uncle Milt" 
in his monologues.) 

During a career at Decca that 
spanned four decades, Gabler helm- 
ed such early hits by Louis Jordan as 
"Choo Choo Ch'Boogie" and "Caldo- 
nia" and adapted the formula he per- 
fected with the R&B star for hit sin- 
gles by Bill Haley & His Comets, the 
label's first major rock'n'roll star. He 
recorded talents as diverse as Holi- 
day. Louis Armstrong, Bert Kaemp- 
fert, the Weavers, and Brenda Lee, 
and in 1972 he had a key role in 
promoting the original cast album of 
Jesus Christ Superstar. 

After retiring from Decca in the 
late 70s. Gabler participated in the 
reissue of Commodore's best-known 
recordings on LP and CD. In 1996. 
the label's catalog was purchased by 
GRP Records. 

Funeral services for Gabler 
were held July 23 in New York. He 
is survived by his wife, Estelle; 
son Lee; daughters Eileen and 
Melina; five grandchildren; and 
two great-grandchildren. 



Folk Artist Mimi Farina Remembered 



BY CHRIS MORRIS 

Maynard Solomon — who operated 
Vanguard Records with his brother 
Seymour from 1950 until its sale to 
Welk Music Group in 1986 — knew 
Mimi Farina first as the teenage sister 
of his label's star. Joan Baez, and then 
as a folk luminary in her own right 

"She was a very rare person — a 
rare flower." Solomon recalls. "She 
was so fragile and so sturdy at the 
same time. You might say that about 
her as an artist." 

Noted for her work during the '60s 
with her late husband. Richard Farina, 
and for her activities as head of the 
nonprofit, live-music group Bread & 
Roses, Farina died July 1 8 at her home 
in Mill Valley. Calif., after a long battle 
with cancer. She was 56. 

Born Margarita Mimi Baez in Palo 
Alto. Calif., she learned to play the 
guitar alongside her sister Joan, who 
was four years her senior and blessed 
with a voice of unique purity. As a 
teen in Massachusetts, she witnessed 




FOR THE RECORD 

Contrary to information in a 
photo caption headed "Stroke of 
Genius" in the July 28 issue. Bay 
View Studios is located in Rich- 
mond. Calif. Rock act Stroke 9 has 
been recording its sophomore 
album for Cherry/Universal at Bay 
View with producer Jerry Harrison. 



Joan's ascent to the pinnacle of folk- 
music success. 

At 16, as a student in France, Mimi 
met Richard Farina, a charismatic 
writer/musician whose marriage to 
folk singer Carolyn Hester (a promi- 
nent rival of Joan's) was nearing an 
end. Farina and Mimi married secret- 
ly in Paris before her 17th birthday. 

With the encouragement of Baez — 
who by then was romantically involved 
with Bob Dylan, a friend of Farina's — 
the Farinas were signed to Vanguard. 
The couple released two albums for the 
label. Celebrations for a Grey Day and 
Reflections in a Crystal Wind, in 1965. 

David Hajdu. author of Positively 
4th Street: The Lives and Times of 
Joan Baez, Bob Dylan, Mimi Baez 
Farina & Richard Farina (Farrar, 
Straus & Ciroux, 2001), says, "The 
music of Richard and Mimi Farina 
was prescient music that foreshad- 
owed world music and the coupling 
of folk. rock, jazz elements, and 
components even from the Middle 



East and Latin cultures." 

The Farinas' partnership came to an 
abrupt, tragic end April 30, 1966 — 
Mimi's 21st birthday — when Richard 
was killed in a motorcycle accident fol- 
lowing the publication party for his 
only novel. Been Down So Long It 
Ijooks Like up to Me. 

She recorded both as a soloist 
and in partnership with Tom Jans 
after her husband's death, but Mimi 
Farina's most prominent work in 
later years was with Bread & Roses, 
which mounted hundreds of shows 
annually at penal and mental- 
health institutions, senior citizens' 
centers, and homes for abused and 
neglected children. 

Farina is survived by her parents 
Joan and Albert Baez, her sisters Joan 
and Pauline, and her partner Paul 
Liberatore. A memorial service is 
scheduled for Friday (3) at Grace 
Cathedral in San Francisco. 
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Calendar 



JULY 

July 27-29. World of Music, Arts, and 
Dance USA Festival, King County's Mary- 
moor Park. Redmond. Wash. 206-628-0888. 

AUGUST 

Aug. 2. Grammy Urban Musk Sympo- 
sium and Showcase, presented by the 
Atlanta Chapter of the National Academy 
of Recording Arts and Sciences. Earth- 
link Live. Atlanta. 404-249-8881. 

Aug. 2-4. Fifth National Entertain- 
ment Industry Conference, Superdomc 
Grand Ballroom. Sydney. 61-2-9557- 
7766. 

Aug. 4. Third Annual Australian 



Online Music Awards, Basement Night- 
club. Sydney. 61-2-9557-7766. 

Aug. 7. View From the Top: Record Dis- 
tribution in the New Millennium, present- 
ed by the National Assn. of Record Industry 
Professionals. Four Seasons Hotel. Los 
Angeles. 818-769-7007. 

Aug 22-26, Ninth Annual Cutting-Edge 
Music Business Conference and Roots 
Music Gathering, presented by the Musk- 
Business Institute. W Hotel. New Orleans. 
504-945-1800. 

Aug. 28-30. BWboard/RET R&B/Hip- 
Hop Conference and Awards. New York 
Hilton, New York. 646-654-4660. 

Submit items for Lifelines. Good Works, 
and Calendar lo Jill Pesselnick, Bill- 
board 5055 Wilshire Blvd.. las Angeles. 
Calif. 90036. or e-mail jpesselnick(« 
billboard.com. 



Good 
Works 



CASSIDY DAY: The David Cassidy 
Day at the Races benefiting Kids- 
Charities.org will take place Aug. 4 
at the Saratoga Race Course in 
Saratoga Springs. N.Y. Cassidy will 
host the event, which includes a 
luncheon, thoroughbred races, fam- 
ily games, and a raffle. Funds will be 
distributed to the Belmont Child 
Care Assn.. the Northeast Parent & 
Child Society, and the Catie Hoch 
Foundation for Neuroblastoma 



Research via KidsCharities. Contact: 
Debbie Avellino at 518-581-7610. 

MARROW CAMPAIGN: Japanese 
composer/keyboardist Keiko Matsui 
has spearheaded a campaign to ben- 
efit the National Marrow Donor Pro- 
gram, beginning at her July 28 con- 
cert at the Carpenter Performing 
Arts Center in Long Beach. Calif. A 
portion of the ticket proceeds from 
her worldwide tour stops will go to 
the organization. Narada Jazz is also 
releasing a four-song enhanced EP 
of Matsui's material titled Gift of Life. 
All the money raised from the sale of 
the CD will also be donated to the 
program, which raises awareness for 
the need for marrow donors. Con- 
tact: Athena Pope at 310-391-9684. 



Lifelines 



BIRTHS 

Girl, Lola Colette, to Lisa and Tyler 
Bates, July 10 in Los Angeles. Moth- 
er is co-founder/partner at I loopLA 
Media and Public Relations. Father is 
a film composer. 

DEATHS 

Judy Clay, 63. of kidney failure and 
complications from a car accident, 
July 19 in Fayetteville. N.C. Clay was 
a member of the gospel group the 
Drinkard Singers in the 1950s and 
recorded for such labels as Ember, La 
Vette, and Scepter Records in the 
early 1960s. She formed an interra- 
cial duo with Billy Vera and recorded 
the R&B/pop hit "Storybook Chil- 
dren" with him for Atlantic Records. 
Clay later recorded "Private Number" 
with William Bell, a U.K. R&B hit. 
She also served as a background 
singer for such artists as Aretha 
Franklin. Van Morrison. Donny Hath- 
away, and Wilson Pickett. Clay is sur- 
vived by a sister, a brother, two chil- 
dren, and four grandchildren. 

Anthony Berkeley, 35. of colon can- 
cer. July 15 in Los Angeles. Known by 



the moniker Too Poetic. Berkeley 
formed the rap group Gravediggaz in 
1993 with Wu-Tang Clan's RZA, pro- 
ducer Prince Paul, and ex-Stetasonic 
member Frukwan. The group record- 
ed the albums Six h'eet Deep and The 
Pick, the Sickle, and the Shove! and 
was readying a new album. Night- 
mare in A-Minor, for an Aug. 28 
release on Titanium/Sunstar Records. 
Berkeley is survived by his wife. The 
family requests that donations in 
Berkeley's name go toward payment 
of his medical bills. Contact Meridian 
Entertainment. 1 Orchard St.. Jersey 
City. NJ. 07306. 

Ronald Kawakami, 52. of complica- 
tions related to diabetes. July 12 in 
Oakland. Calif. Kawakami was COO 
of the N.Y.-based Hacate En- 
tertainment Group for the past three 
years. 1 le is survived by his parents 
and a sister. 

Michael J. Geary. 40. of heart failure. 
July 4 in Emerson. N.J. Geary was 
the director of licensing at Edison. 
N.J.'s Westwood Music Group. He 
represented Glen Burtnik. Ever- 
lounge. and Stuart Getz. Prior to 
joining Westwood. he was CM at 
West WestSide Music in Tenafly. NJ. 
Geary is survived by his parents, two 
sisters, and a brother. 
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Programming Yet Heads West 

WXKS Boston PD John Ivey Makes The Move To KIIS Los Angeles 



BY SEAN ROSS 

Airplay Monitor 

John Ivey has helmed the program- 
ming post at top 40 powerhouse 
WXKS-FM (Kiss 108) Boston for the 
past seven years. In a few weeks, he 
crosses coasts to helm the post at 
top 40 KIIS Los Angeles. As Ivey 
wrapped up in Boston, Top 40 Air- 
play Monitor editor Sean Ross spoke 
to him about his tenure at the leg- 
endary radio station. 

With so many other Clear Channel 
PDs having graduated into various 
group programming jobs, it seems as 
though that might have been the next 
logical step instead of another day- 
to-day PD post. 

When I walked into Kiss seven 
years ago, I told my wife that the 
only two stations in the country that 
1 would leave this one for, if I was 
successful here, were WHTZ (Z100) 
New York and KIIS in L.A. When 
you're in this business, that's obvi- 
ously the peak of the mountain. 

When I was approached about 
the job, I had by no means thought 
of leaving here. I thought I'd be 
here for another 10 years. I said, 
"I'm going to have to think about 
it and talk to my family." My wife 
and daughter both said yes imme- 
diately. As for the brand manager 
stuff, I am doing it — and have been 
at WIOQ (Q102I Philadelphia and 
WKQI (Q95.5) Detroit— and will 
continue to do those, as well as 
adding Kiss 108. 

WXKS and KIIS have similarities. 

It starts at the top, with her- 
itage morning shows [WXKS' 
Matty Siegel and KIIS' Rick Dees] 
that have both been at the stations 
for 20 years. Both stations have 



heritage jocks that have been 
there for a while. 

Both are known for bigger-than- 
life promotions, including the con- 
certs. And there's high billing expec- 
tations on both stations. The stations 
are similar in the way they're struc- 
tured: Both have to perform 25-54. 




as well as 18-34. They're broad- 
appeal stations with huge cumes. 

How has Kiss 108 evolved since 
your arrival? 

When I walked in, the station was 
kind of in flux. [Former PD-turned- 
AMFM group programmer] Steve 
Rivers told me there was something 
going on, and they were trying to 
pinpoint it at the time. The Gloria 
Gaynors and Donna Summers were 
still in there, but there were also 
Pearl Jam records on the station. 
And obviously this was before mod- 
ern AC was a format. 

During my first year, in 1995, 
there was a research project that 
pointed to what became modern 
AC and got very brave and did it. 
This station pulled off all the her- 
itage dance product that had been 
on forever. By doing so, the sta- 
tion went from being seventh in 
25-54 to top three 25-54 for nine 
books in a row. 




Don't Lose That Number. Steely Dan's Walter Becker recently stopped by the 
studios of KKCR Kauai. Hawaii, and became a l)J for a day, playing three hours 
ol jazz and blues on the community-based station. Pictured, from left, are 
Becker. Tom Hetty tour manager and KKCR board member Richard Fernandez, 
KKCR station manager Mary Cunning, and jazz and blues host Voc the Barber. 



Kiss 108 has always been con- 
servative on rhythmic records, but 
at times It seems to open up. Where 
are you now? 

We let other people start out the 
rhythm stuff. [Sister station] 
WJMN can show us the way on a lot 
of that stuff. We didn't play a lot of 
the Destiny's Child records until 
they were top three. And stuff that's 
younger and goes a little bit more 
in that direction, we have been very 
slow on or missed altogether. We 
never delved into "Ride Wit Me" or 
records like that just out of the 
need to perform 25-54 and the old 
theory that you can't get hurt by 
what you don't play. 

[At the other end of the spec- 
trum], we get widely credited for 
busting all those country/rock 
crossovers, like LeAnn Rimes. 
Shania Twain, Faith Hill, and now 
Lee Ann Womack. Those are the 
records that we stick our hands 
up for first. And we haven't been 
that slow on the Britneys, 'N 
Syncs, or Christinas. 

Does WJMN — having moved fur- 
ther into the hip-hop and RSB world 
lately — give you any more room to 
maneuver on those records? 

Not really. It doesn't change our 
focus, which is [to be| as mainstream 
as possible. We try not to be too 
aggressive on either side. I wasn't all 
that early on the first Creed record, 
and I was late on Incubus and didn't 
do Staind out of the box. But these 
are all records that have become big 
hits for us. It's those mainstream 
things down the middle that seem to 
be the easier titles for us — the 
Matchbox Twentys of the world and 
Trains and Madonnas. 

Kiss 108 has also been consistent In 
Its support of heritage artists. 

That's what Kiss is known for. It 
has always really been one of our 
strong points in keeping our adults 
and being a 25-54 station. We 
haven't just thrown away the her- 
itage artists, whether it's helping 
break Bon Jovi or playing Don Hen- 
ley, Melissa F.theridge, Aerosmith, 
Cher, Gloria Estefan, Elton John, or 
Rod Stewart. But a lot of the other 
top 40 stations are leaning 12-24, so 
I understand why they aren't play- 
ing Bon Jovi or Cher unless they're 
really big. But that's the same rea- 
son that I'm not leading the way on 
Nelly and they can. 

After a period where Kiss and rival 
WBMX were battling to own the mod- 
ern AC franchise, WBMX has now 



NEWSLINE... 



Viacom presldent/COO Mel Karmazln's power of persuasion for eliminating 
the 35% national ownership cap in TV and the ban on newspaper-broadcast 
cross-ownership fell short for Sen. Emest Hollings. D-S.C. who has not hid- 
den his disdain for accelerating media concentration. Recently, after chair- 
ing the Senate Commerce Committee hearings on the issue, Hollings intro- 
duced a bill that would strengthen the current cross-ownership ban by 
requiring the Federal Communications Commission (FCC) to review exist- 
ing cross-owned media outlets that have been granted permanent or tem- 
porary waivers. Media companies that acquire newspapers in the same mar- 
ket where they have stations would have to divest one or the other. In addition, 
if the FCC changes any of its media-ownership regulations, such as the cur- 
rent 35% TV cap, the new rule can't go into effect for 1 8 months. FCC Chair- 
man Michael Powell, who has expressed doubt about the ownership limits, 
is expected to go through with a review of the cross-ownership ban in the 
next two months. The 35% cap is likely to be taken up after September, once 
the U.S. Appeals Court renders its decision. KATY BACHMAN 

The three bioqest radio svndlcators — ABC Radio Networks. Infinity-managed 
Westwood One, and Clear Channel's Premiere Radio Networks — continue 
to work toward garnering greater distribution. ABC decided to fly with the 
birds, cutting what it called a "carriage agreement" last week with satellite 
radio companies XM and Sirius for two of its flagship brands. Radio Disney 
and ESPN Radio. Since Bill Mack, host of ABC's Midnight Cowboy Truck- 
ing Show for 32 years, jumped to XM in April. ABC cut an additional deal with 
Sirius. The two will team to produce a trucking channel branded as the Mid- 
night Cowboy Radio Network, hosted by Eric Harley. Facing Premiere's chal- 
lenge to establish its own traffic system, Westwood One announced two new 
RADAR-rated networks based on the news, sports, traffic, and weather 
updates it provides in its Metro Networks/Shadow Broadcast Services. The 
two new networks. Blaise (named after former Westwood executive Blaise 
Leonardo and Navigator, capitalize on the growing love affair advertisers 
have with 10-second live reads by local personalities. This past January, Pre- 
miere debuted its two 10-second live read networks, but it was Westwood that 
began the practice a few years ago. katy bachman 



branched out, playing "Lady Mar- 
malade. ""All for You," and the like. 

Personally. I think those songs 
sound odd on their radio station. 
But part of that is that the format 
in itself is a little thin. There's not 
the glut of Sarah Mc- 
Lachlan and Melissa 
Etheridge and Matchbox 
Twenty, [so they're] 
stuck with two options: 
Play crappier records or 
play different styles of music. So 
they've opted for playing different 
styles that are not exactly in their 
core, and that's their risk. 

You're going from the steward- 
ship of one of the country's highest- 
profile station concerts to the same 
position at another. Tell us about the 
Kiss concert. 

In the very first year I was here, 
there was actually talk that it may 
have played out. It was difficult to 
get acts, and it didn't sell out until 
the week before the show. After a lot 
of discussion, we decided to contin- 
ue on. The first year, |former owner| 
Richie Balsbaugh was still here, and 
he booked a majority of the acts. By 
the second year, Richie was not 
here, and 1 booked most of the acts. 



We put out feelers for a lot of really 
big acts at the time, and it was one 
of those instances where all of them 
came in [including Cher. Etheridge, 
Lenny Kravitz, and Bryan Adams]. 
That year the show sold out 
quicker, and then it just 
kind of progressed from 
there. This year sold out 
in 90 minutes. That's 
amazing, but that's what 
they expect from the 
show, and the pressure comes back 
to [music directorl David [Corey] 
and myself to book the acts. 

Doing so has become a yearlong 
adventure, because we also added the 
Jingle Ball in the winter. So you start 
targeting artists, and if they can't do 
one. then you try to get them for the 
other. Labels will tell the new artist 
that it should be their goal to be up 
there. Every year we have people who 
approach us before I approach them. 

Final thoughts? 

This staff has made me look so 
good. They've enabled me to get a 
great job at another great station. 
I'm looking forward to the chal- 
lenge and hope that we have this 
conversation again in seven years 
about my long tenure in LA 
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MTV NOMINATIONS: With so many 
music videos having become an exer- 
cise in artist egomania, it's refreshing 
that Fatbuy Slim's "Weapon of Choice" 
leads the nominee list for the 2001 
MTV Video Music Awards (VMAs). 
"Weapon of Choice" received nine 
nominations, including one for best 
video of the year. 

Fatboy Slim (aka British DJ/remix- 
er Norman Cook) isn't even in the 
video. Instead, the clip, directed by 
Spike Jonze, consists entirely of actor 
Christopher Walken dancing to the 
song in what has to be one of the most 
bizarre but inventive appearances of a 
known actor in a music video in years. 

What's also un- 
usual about the 
video receiving so 
many nominations 
is that the VMAs 
tend to reward vid- 
eos from multi- 
platinum albums. 
And "Weapon of 
Choice" is from 
Fatboy Slim's cur- 
rent Astralwerks 
album, Halfway Between the Cutter 
and the Stars, which hasn't exactly 
been burning up the sales charts. (The 
album peaked at No. 51 last year on 
The Billboard 200.) 

MTV should be commended for tak- 
ing a chance by putting the video into 
heavy rotation almost immediately 
when it was released in March, even 
though the single was ignored at the 
time by most of commercial radio. 

MTV and MTV2 will televise the 
Sept. 6 awards show live from New 
York's Metropolitan Opera House. U2 
and Alicia Keys will be among the 
awards show performers. 

Other multiple nominees, with 
six nods each, include Missy "Mis- 
demeanor" Elliott's "Get Ur Freak 
On," 'N Sync's "Pop," and "Lady 
Marmalade" by Christina Aguilera, 
Ul' Kim. Mya & Pink. "Stan" by 
Eminem Featuring Dido and Des- 
tiny's Child's "Survivor" received 
five nominations each. 

As part of its ongoing MTV 360 
initiative. MTV has added a new cat- 
egory to its awards show — the 
MTV2 Award. The award will honor 
artists whose videos premiered on 
MTV2 and then received significant 
exposure on MTV2. 

Here is a partial list of nominees in 
the major categories: 

Best video of the yean Christina 
Aguilera. Lfl' Kim, Mya & Pink, "Lady 
Marmalade" (Interscope); Missy "Mis- 
demeanor" Elliott, "Get Ur Freak On" 
(Gold Mind/Elektra); Eminem Fea- 




by Carla Hay 



turing Dido. "Stan" (Web/Aftermath/ 
Interscopel; Fatboy Slim, "Weapon of 
Choice" (Astrahverksl: Janet Jackson, 
"All for You" (Virgin); and U2. "Beau- 
tiful Day" (Interscope). 

Best male video: Eminem Featur- 
ing Dido, "Stan": Lenny Kravitz, 
"Again" (Virgin); Moby Featuring 
Gwen Stefani, "South Side" (V2); 
Nelly Featuring City Spud, "Ride Wit 
Me" (Fo' Reel/Universal): and Robbie 
Williams, "Rock DJ" (Capitol). 

Best female video: Dido, "Thank 
You" (Arista); Missy "Misdemeanor" 
Elliott, "Get Ur Freak On"; Eve Fea- 
turing Gwen Stefani. "Let Me Blow 
Ya Mind" (Ruff Ryders/Interscope): 
Janet Jackson, "All 
for You" (Virgin); 
Jennifer Lopez, 
"Love Don't Cost a 
Thing" (Epic); and 
Madonna, "Don't 
Tell Me" (Maverick/ 
Warner Bros.). 

Best group vid- 
eo: Destiny's Child. 
"Survivor" (Co- 
lumbia): Incubus, 
"Drive" (Immortal/Epic); Dave 
Matthews Band. "I Did It" (RCA); 'N 
Sync, "Pop" (Jive); and U2, "Eleva- 
tion" (Elektra/Interscope). 

Best new artist: Coldplay, "Yellow" 
(Capitol): Nikka Costa, "Like a 
Feather" (Virgin); David Gray, "Baby- 
lon" (RCA); Alicia Keys, "Fallin"' (J); 
and Sum 41, "Fat Lip" (Island). 

Viewer's Choice: Backstreet Boys, 
"The Call" (Jive); Destiny's Child, 
"Independent Women Part I" (Co- 
lumbia); Eve Featuring Gwen Ste- 
fani, "Let Me Blow Ya Mind"; Limp 
Bizldt, "My Way" (Flip/Interscope); 
'N Sync, "Pop"; and Nelly Featuring 
City Spud, "Ride Wit Me." 

MTV2 Award: India.Arit. "Video" 
(Motown); Craig David, "Fill Me In" 
(Wildstar/Atlantic); Gorillaz, "Clint 
Eastwood" (Virgin); Jurassic 5, 
"Quality Control" (Interscope); Ali- 
cia Keys. "Fallin' "; and Mudvayne, 
"Dig" (No Name/Epic). 

A complete list of nominees can be 
found at mtv.com. 

In other MTV news, the network's 
20th anniversary party, MTV2Q: Live 
and Almost Uyal. will feature appear- 
ances by Marian Carey, Mary J. Blige, 
Busta Rhymes, Sean "P. Diddy" 
Combs, Fred Durst, Rob Halford, 
Billy Idol, Jane's Addiction, Ja Rule, 
Kid Rock, Tommy Lee, Method Man, 
Naughty by Nature, Run-D.M.C, SaK- 
N-Pepa, Sum 41, and TLC. MTV and 
MTV2 will simulcast the three-hour 
special, set to take place Wednesday ( 1 ) 
at New York's Hammerstein Ballroom. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




Counter 



'CELEBRITY' STATUS: Amid conjecture that 
the teen pop trend that lit up album sales for 
the past couple of years has waned, one of 
the hot-button questions to emerge of late 
is how far 'N Sync might get pulled down in 
a receding tide. Based on first-day sales of its 
new Celebrity album (Jive) — and the traffic 
I fought on my drive home from work when 
I passed the Rose Bowl the night of the 
group's Los Angeles-area concert — it's safe 
to say the boy band still sails on high seas. 

A canvass of major accounts has Jive esti- 
mating the new album sold at least 800.000 
copies, and possibly as many as 1 million, 
on the day of its July 24 release. Those num- 
bers put Celebrity on course to do 1.8 mil- 
lion-2 million units in its first week — which 
would be shy of the historic 2.4 million 
opening frame the quintet set last year with 
A'o Strings Attached but would still be the 
second-largest week of the SoundScan era. 

That's not shabby by any measure, and 
music stores, trailing last year's album sales 
by more than 10 million units (see Market 
Watch, page 8), could use the relief. 




Although year-to-date CD sales for 2001 are 
up 1.7% over last year, for the 10th straight 
week, industry-wide album sales — includ- 
ing cassettes and catalog titles — are down 
from the comparable 2000 frame. 

'N Sync's splash will no doubt break that 
streak next week, but the next question 
becomes: How many stores will actually 
make money selling Celebrity? The album 
has an $11.97 wholesale cost and was 
offered on a 3% deal that brings the net cost 
down to $11.61. Yet, in a quest for market 
share, a number of chains — including Tar- 
get Stores, Wal-Mart, Best Buy, and Kmart 
— had the high-traffic item on sale for less 
than $12, with some as low as $11.88. Pay 
the rent, the power bill, and your store 
clerk's salary, and the low-balling retailer 
yields little to no profit. 



'MINOR' REPERCUSSIONS: While we await VN 
Sync, rookie Alicia Keys continues to author 
her own impressive story, easily retaining the 
top slot on The Billboard 200 while fending 
off a career-high week by another young R&B 
queen, Aaliyah. Keys and her challenger are 
also Nos. 1 and 2, respectively, on Top 
R&B/Hip-Hop Albums. 

Keys' Songs in A Minor shows remarkable 
consistency, holding relatively even with last 
week's sum of 222,000, down just a handful of 
units. The album has sold more than 200,000 
units in three of iLs four chart weeks, impres- 
sive staying power in the R&B genre, especial- 
ly for a first-time artist. 

INCOMING: Aaliyah's self-titled set, the third 
album of her career, more than doubles her 
biggest prior SoundScan week, bowing with 
187,000 units. Her last album, 1996 s One in a 
Million achieved her previous sales peak, mov- 
ing 71,000 units during that year's Christmas 
week; it sold 40.500 copies in its first stanza. 

Since then, she has raised her profile with 
popular radio entries from the soundtracks to 
1998's Dr. Dolittle ( "Are You That Somebody?") 
and two from last year: Next Friday ("I Don't 
Wanna") and Romeo Must Die ("Try Again"). 
"Try Again" became the first airplay track to 
reach No. 1 on The Billboard Hot 100 without 
the benefit of a retail single. 

Aaliyah is one of four new albums to infil- 
trate the chart's top 1 1 positions, followed by 
rappers Foxy Brown (No. 5, 131 ,000 units) and 
Kunipt (No. 10, 84,000 units) and much ballv- 
hooed U.K. invader Craig David (No. 1 1 . 79,000 
units). It's the biggest SoundScan week in 
Kurupt's career, but the last Foxy album fetched 
a bigger figure. 173.000 units, when it bowed 
at No. 1 in 1999. 

•COMMOTION' IN MOTION: I test drove several 
cars recently and concluded that Mitsubishi 
might be the Miller Lite of the auto world — a 
company that makes commercials far superior 
to the products they tout. One particularly 
flashy spot, for the manufacturer's Eclipse, 
accelerates a Billboard 200 bow for an album 
approaching its second birthday. The benefici- 
ary of this campaign is London-based act the 
Wiseguys, whose "Start the Commotion" serves 
as the commercial's soundtrack (Dance Trax, 
Billboard, July 14). Fueled by that exposure. 
Mammoth and distributing label Hollywood 
have relaunched the album The Antidote. Radio 
has become a willing partner: "Commotion" 
bullets 36-29 on Top 40 Tracks, is The Billboard 
Hot 100's Hot Shot Debut at No. 63, and has 
become a big item on Premiere Radio Network's 
syndicated Carson Daly — Most Requested. On 
a 48% gain, the album races 24-8 on Heatseek- 
ers and enters the big chart at No. 182. 




Minded 



CHILD'S PLAY: We predicted in the last Sin- 
gles Minded that this issue's race for No. 1 
on both The Billboard Hot 100 and Hot 
R&B/Hip-Hop Singles & Tracks would be 
close, and we were proved right by the 
resulting split decision. Destiny's Child's 
"Bootylicious" (Columbia) takes the crown 
on the Hot 100, while "Loverboy" by Mari- 
an Carey (Virgin) jumps to No. 1 on Hot 




R&B/Hip-Hop Singles & Tracks. 

Both Virgin and Columbia Records 
pulled out all the stops to increase sales of 
their respective singles. Regular-length 
versions of "Loverboy" hit stores with a 49- 
cent sticker price, a price point that 
Columbia quickly matched on "Bootyli- 
cious." Virgin also advertised "Loverboy" 
in print, as well as TV and radio spots, tools 
that are not typically employed to market 
singles. While it would be nice to think 
that both labels slashed the sticker price 
for the benefit of consumers, it was clear- 
ly done in the quest for chart position (See 
lu-ljil Tr.ick p.'iUr Thf competition 
was stiffened by Columbia's decision to 
push back the original street date for 
"Bootylicious," a move that many in the 
industry (and ardent Carey fans) believe 
was calculated to block their former artist, 
Carey, from her best shot at the top. 

While "Loverboy" won the retail battle, 
outscanning "Bootylicious" 180,000 units 
to 130,500 to finish at No. 1 on Hot 100 Sin- 
gles Sales, "Bootylicious" won the war. It 
tops the Hot 100, thanks to an enormous 
lead in radio airplay (78.5 million listeners 
to 20.5 million). Audience totals on the 
R&B charts were much closer (19.4 million 
to 10.4 million, also in favor of "Bootyli- 
cious"), with that smaller margin allowing 
"Loverboy" to take No. 1 on Hot R&B/Hip- 
Hop Singles and Tracks. "Loverboy" 
scanned 38,500 units at core stores, while 
"Bootylicious" moved 27,000 pieces. 



THE NEW KIDS: Jamie O'Neal's "When I Think 
About Angels" (Mercury) gains 260 detections 
and hops 3-1 on Hot Country Singles & 
Tracks, making the Australian newcomer the 
first female artist in more than four years to 
achieve back-to-back No. l's from a debut 
album on that chart. Not since Deana Carter's 
consecutive No. 1 singles, "Strawberry Wine" 
and "We Danced Anyway" (which hit the top 
in November 1996 and March 1997, respec- 
tively) has a new female artist accomplished 
that feat on the country list. On the Hot 100. 
"Angels" climbs 42-38. 

Congratulations to Capitol's Nashville oper- 
ation on being the first label in the Broadcast 
Data Systems era to achieve simultaneous top 
10 singles on Hot Country Singles & Tracks 
with songs from three separate debut albums. 
Keith Urban's "Where the Blacktop Ends" 
gains 271 spins and climbs 7-6, while Chris 
Cagle's "Laredo" improves nine plays to rise 9- 
8. Cyndi Thomson's "What I Really Meant to 
Say" takes the biggest leap in the top 30 (15- 
10), fueled by an increase of 212 plays. 

IT HAS BEEN A WHILE: Staind's It s Been 
Awhile" (Flip/Elektra/EEC) becomes the first 
song to spend 15 weeks at No. 1 on both Main- 
stream Rock Tracks and Modern Rock Tracks 
and is quickly closing in on the record for each 
chart. There has only been one other song to 
spend at least 10 weeks at No. 1 on both charts: 
Red Hot Chili Peppers' "Scar Tissue" (Warn- 
er Bros.) set a Modern Rock Tracks record with 
16 weeks at No. 1 from June to September 
1999, as well as 10 weeks atop Mainstream 
Rock Tracks during that same period. The No. 
1 record-holder at mainstream is 3 Doors 
Down's "Loser," which ended a 21-week run 
at the top in January. 

DOUBLE DEBUT: Jadakiss of the Lox simulta- 
neously debuts two tracks on Hot R&B/Hip- 
Hop Singles & Tracks: "Knock Yourself Out" 
at No. 82 and "We Gonna Make It" (Ruff 
Ryders/lnterscope) at No. 83. 

R. Kelly (Jive) was the last artist to accom- 
plish this feat, when he bowed at No. 68 with 
"Feelin" on Yo Booty" and at No. 78 with "Fies- 
ta" in the Jan. 27 issue. "Fiesta." featuring Jay- 
Z, went on to spend five weeks at No. 1 . "Booty," 
an airplay-only track, was moved to recurrent 
status after 20 weeks on Singles & Tracks; it re- 
enters this issue at No. 41. higher than the No. 
44 peak of its initial chart run. Recurrent songs 
are eligible to re-enter both Hot R&B/Hip-Hop 
Singles and Tracks and the Hot 100 when they 
earn enough points to rank within the top 50. 

Assistance in preparing this column was 
provided by Anthony Colombo and Steve 
Graybow. 
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• j :: ■ i . -. .'.■■:! : n t-e'tei: sj ,.m ■ :! .'.■-.. •>-;>■_ .'.In j. 'iii.n.l') A.'.mi ■::! Ail- H .". A I .-I 'i,.^ .,i '. it! s,liiu:!:?il[ j' b'fj jjj nlt:.iH' 
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aic BOUI 

£ 1001, 
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Top Jazz Albums 





; 


o 








a 


i 


ARTIST lmpfint& Number/Distributing Label TITLE 








!Bt NUMBER 1 !Sr> IKMilitatal ■ 






9 


JANE MONHEIT 


Come Dream With Me 


o 




! 


VARIOUS ARTISTS 


BET On Jan Presents: Jau Now 


o 










RE E 


TRT 


MICHAEL rclNa T EIN WITH THE MAYNARP rcKOUaON Big BAND tiro. Uqnl|MK 


o 




21 


VARIOUS ARTISTS 


Pure Jazz 






10 


TERENCE BLANCHARD 


Let's Get Lost 






30 


SOUNDTRACK 


Finding Forreslur 


o 


7 


10 


MILES DAVIS 


The Essential Miles Davis 


8 


5 


37 


VARIOUS ARTISTS 


The Best Of Ken Burns Jazz 


9 


B 


6 


THE PHILADELPHIA EXPERIMENT The Philadelphia Experiment 


10 


10 


5 


MICHAEL BRECKER 


Nearness Of You - The Ballad Book 


11 


9 


SI 


JANE MONHEIT 


Never Never Land 


12 


1 1 


8 


KARRIN ALLYSON 


Ballads: Remembering John Coltrane 


13 


!. ! 


37 


LOUIS ARMSTRONG 


Ken Burns Ja/7 - The Definitive Louis Armstrong 


14 


IS 


76 


STEVE TYRELL 


A New Standard 


15 


13 


5 


PAT MART1NO 


Live At Yoshi's 


-5) 




59 


DIANA KRALL 


Stepping Out 


17 


14 


37 


BILLIE HOLIDAY 

Vm UWlvn 


Ken Burns Jazz • The Definitive Billie Holiday 


18 


17 


It 


VARIOUS ARTISTS A 


Ken Burns Jazz • The Story of America's Music 


s 


20 


35 


TONY BENNETT 

MtmtftXnUZW 


Ultimate Tony Bennett 


20 


19 


37 


JOHN COLTRANE 


Ken Bums Jazz - The Definitive John Coltrane 


5) 


2? 


74 


JOHN COLTRANE 


The Very Besl Of John Coltrane 


22 




11 


CHARLIE HADEN 


Nocturne 


i2 


n 


28 


JIMMY SMITH 


Dot Com Blues 


24 


21 


29 


DAVE BRUBECK 


Ken Burns Jazz - The Definitive Dave Brubeck 




L 


_ 


GONZALO RUBALCABA 


Supernova 



Billboard 



Top Contemporary 
Jazz Albums 




o 

O 12 



<5> 



16 


u 


15 


17 


17 


20 


IS 


15 


2-1 


2 


14 


5 


20 


17 



VARIOUS ARTISTS 
KEIKO MATSUI 
WAYMAN TISDALE 
MARCUS MILLER 
ST. GERMAIN 
SPYRO GYRA 
MARC ANTOINE 

THE RIPPINGTONS FEATURING RUSS FREEMAN 
DAVE KOZ 
RICK BRAUN 

Htanwi kv 4IW 

GERALD ALBRIGHT 

VARIOUS ARTISTS 

MM 

KARL DENSON 
KIRK WHALUM 

TOWER OF POWER Tile Very Besl ol 
BONEY JAMES/RICK BRAUN 
HERB ALPERT 



JEFF LORBER 
KIM WATERS 
ERIC MARIENTHAL 
JIMMY SOMMERS 
PIECES OF A DREAM 
ACTION FIGURE PARTY 
SPECIAL EFX 



A Twist Of Marley - A Tribute 
Oeep Blue 
Face To Face 
M Squared 
Tourist 
In Modern Times 
Cnrisin' 
Ule In The Tropics 
The Oance 
Kisses In The Rain 
The Very Best Of Gerald Albright 
To Grover With Love 
Dance Lesson *2 
Unconditional 
rer Of Power - The Warner Years 
Shake It Up 
Definitive Hits 
Kickin" It 
From The Heart 
Turn Up The Heat 
360 Urban Groove 
Acquainted With Tho Night 
Action Figure Party 
Butterfly 





board 



Top Classical Albums 



ARTIST Imprint. & Number/D.stnbuting Label 



e NUMBER 1 a 



ANDREA BOCELLI* 



TITLE 
Verdi 



ANDREA BOCELLI a 

SUMI JO 

■■MUM 

YO YO MA/EDGAR MEYER/MARK O'CONNOR 
VARIOUS ARTISTS 
SERGIO & ODAIR ASSAD 
MARIA CALLAS 
VARIOUS ARTISTS 

CHICAGO SYMPHONY ORCHESTRA (LEVINE) 

Wat I ' -, ".< » CMllHi UIMip 

HAN NA CHANG 
RENEE FLEMING 
VARIOUS ARTISTS 
MURRAY PERAHIA 
LUCIANO PAVAROTTI 
VLADIMIR HOROWITZ 



Sacred Arias 
Prayers 
Appalachian Journey 
Ultimate Relaxation Album 
Play Piazzolla 
Legend 
The#1 Tenor Album 
Fantasia 2000 
The Swan 
Renee Fleming 
Music Of Hope 
Bach: Goldberg Variations 
Live 40th Anniversary Recital 
A Reminiscence 



r 

AU 

: 


SUST 

CO' 




3illboard E 


p Classical Crossover.. 




| LAST WEEK | 


z 

s 


ARTIST Imprint & Number /Di 


tributing Labol TITLE 








. NUMBER 1 4«>stsliM«l I 


o 


1 


18 


BOND 

:i r-.-i i 


Bom 






14 


RUSSELL WATSON 


The Voice 


o 


4 


5 


JOSHUA BELL 


Bernstein: West Side Story Suite 






23 


SOUNDTRACK 


Crouching Tiger, Hidden Dragon 


o 


6 


3 


VARIOUS ARTISTS 


Heartland: An Appalachian Anthology 


6 


5 


47 


SARAH BRIGHTMAN • 


La Luna 




8 


M 


CHARLOTTE CHURCH A 


Charlotte Church 






15 


ANNE SOFIE VON OTTER/ELVIS COSTELLO For The Slars 


° 




86 


JOHN WILLIAMS 

SmOuackSISl 


Greatest Hits: 1969-1999 




! 


5 


ANDRE RIEU 


Fiesta 






24 


SOUNDTRACK 


Hannibal 




12 


84 


SARAH BRIGHTMAN 


The Songs That Got Away 




13 


9 


MANUEL BARRUECO 

:, ijtl 


Nylon & Sleet 






JULIAN LLOYD WEBBER 


Plays Andrew Lloyd Webber 




--1 




JUBILANT SYKES 


Wail For Me 



>p New Age Albums 





s 
3 


z 
O 

i 


ARTIST Imprint & Number/Distributing Libel 


TITLE 








m mi J, 1 1 tit ,mmm±-i if 


o 


1 


35 


ENYAA 

two"** <'i.*wnt, P e<« 




A Day Without Rain 


n 






ESTEBAN 




Esteban By Request 


o 






ESTEBAN 




At Home With Esteban 




3 


24 


VARIOUS ARTISTS 




Pure Moods III 




5 


42 


YANNI • 




H 1 Could Tell You 


o 






TIM JAMS 




Water's Edge 




a 


9 


SECRET GARDEN 




Dreamcatcher 




6 


64 


YANNI 

nr.* Sn.ijifi^L,, ■-.««« 




Snowfall 




9 


34 


DELERIUM 




Poem 




10 


41 


YANNI 




Very Best Of Yanni 


4 


10 


OTTMAR LIE BERT ♦ LUNA NEGRA 

■MM 


Little Wing 




7 


7 


VARIOUS ARTISTS 


Windows 25 Years Of Piano On Windham Hill 






BRIAN SCOTT BENNETT 




AM/PM Yoga Melodies 




1 1 


7 


VARIOUS ARTISTS 


Touch n Years 01 Windham Hill 




15 


48 


JIM BRICKMAN 


My Romance: An Evening With Jim Brickman 






RELAXING CLASSICS 

St CM. 


vaswusaitiBii, 






2 


•LANO CLASSICS 


•ARXIlrs AHirStS 


3 


20 CLASSICAL FAVORITES 

mm 


VAWWSAIIIISTI 


4 


iUITAR CLASSICS 


VAHWUS AIII1SU 


5 


TRANQU'L CLASSICS MM 1 M N 

Si Clin 


6 


BABY'S FIRST CLASSICS 

HOHf 


VAfMUS AUtlSTS 


7 


GERSHWIN AN AMERICAN IN PARIS 


HMI 


8 


ROMANTIC CLASSICS 
1) cu» 


VAKNJS ah mis 


9 


^OWI CLASSICS AR*HJS BTJ 


10 


GENTLE CLASSICS 

tew 


hi i tM n 


11 


MOZART SYMPHONY NO 40 

but* Ouxci .St Cln ■■ 


MH ■ | MM 




BEST OF BEETHOVEN: VOL. 1 VAMMM ACISTt 
tt Clair 




MDNK3HT CLASSICS vtmous musts 




MZART SYMPHONY NOS « t 41 


i -..-i . !■. 




CLASSICAL MASTERPIECE5 


VAWHJS AOT1STS 




■j. ESSENTIAL MOZART 

E'S GUIDE TO WEDDING MUSIC 

■PACHELBEL CANON 
■KAVIcmt iMCA 

Ithere IS LOVE 

TlUfL 

Rmwozaat for your mind 



mi iMn 



ByiOLIN ADAGIOS 

-t UmiuI Dm axe) Cilia* 

ROMANTIC ADAGIOS 
BDtco Ij^vti*! OajUKi Grow 

■MASS 



MMtMM 



VMurwsMtrsts 



8 98 anil I? 96 CD* wtlh wMiuk ptic« luwor than 8 98 appear 




VARIOUS ARTISTS 



VARIOUS ARTISTS 

■ . TOOOUER TUNES 

hnnMN 

VARIOUS ARTISTS 
WaH0i>H.i MOOS 

VARIOUS ART'S IS 
(ICES' MO 

4M*M p< UCkSani W» 
VARIOUS ARTISTS 

I READ-ALONG 

VARIOUS AHTISIS 



rotHKiniavMrtt 

wdio antai jams vol i 

P'SNfY'J 6Rf ATT7F IfOL I 

S CLASSIC SOMSmTDtRUtti 



0«MfsrAi»rtir not < 
bilmioc cm 
mm r s wwtcro antrcnoN 
AiLAwns i mi imrii 

M|| Mj I Ml 
iicunMsi 

MAR IN TM BIG BLUt HDUI1 
U5WYS LUiABV A 
MDI0 WSNf I JAMS VOL 2 

Tw Btsi t» pooh* ma 

VKCtr Mfl 



VARIOUS ARTISTS 

VARIOUS ARTISTS 

VEGGIE TUNES 
Mnj l4t«Yli»« HSI.lmrt IMm 
DRAGON TALES DWUHl TUMI 

,UI«>n»7tTirWM 

■ VARIOUS ARTISTS OISMIT CHI LOOM S FAyWrrtS «OJA< 
|BW<> Dow. MU 

VEGGIE TUNES OUFIN A KMC AND A tVRV Kill 

Big IdfrtVlnttf npul,< ■ > its 

WONDER KIDS KID S SUT SONGS SWG 4 LONG! 

- VtordH MirtiAu* UTllAiM. ( 

CEDARMONT KIOS CLASSICS 
Imhbiii 

various artists 



I Ml I • M I 



THOMAS IfRIENDS 



M Albums with iho MMM mIo» gmni tliis wick • Rue 01 din 9 ludujiry A»n 01 America (RIAAI ceriilicaiion lor net thipmertt at SOO. 000 album umts 1G1MI) A RIAA certification lor n« sltyrneni ol 1 million units (Plaiinuml. ♦ RIAA cemticaiioit for net shipment ol 
10 irttikan units IDianiondl Numeiai loAowmg Platinum ot □tainunil symbol indicaies alburn's muli> pi annum level For boied sets, and double albums with a running time at 100 minutes 01 more the RIAA multiplies snipments by the numbe' ol discs arvdi'oi tapes RlAA 
Laiin awards. Certification lo» net snipmeni ot 100.000 uruislOtol Q Cenificalion ol 2Ott000 unils (Platirwt & Cenhcation ol 400.000 units IMulb-Piabnol. 'Asieftsk indicates LP is available Heatseeke? impact snows albums removed Irom Heatseekers tins week, t 
indicaies past ur present Heatseekei litle E'2O0l, BifRioarrjVBPI ConimuniCflliDns. and SoundScan Inc. 



Top iellii| albums compiled 1mm 
■ MM! ample tf retail litre bus mm- 
dm. and internet sales reporij colltclen. 
cgmpiml «d prnidml try SwndScai 



lllllll 
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Heatseekers 



O 5 14 



ARTIST 

IMPRINT S NUMBER/DI5TRIBUTING LABEL 



ISt NUMBER 1/HOT SHOT DEBUT SB. 



TALES FROM THE LOTUS POD 



18 


12 64 


13 




10 


14 


13 


s 


14 




34 


12 


8 


4 


4 


1 


7 


37 




2 


19 


15 


3D 




1 


30 


31 


15 



PETE YORN 

NICKEL CREEK 
GRUPO BRYNDIS 
CHRIS CAGLE 

CHollhiitaMlJIW ISaaVIrl 

STEREOMUD 

iMACMnMIMCN HJ»ll 

JAMIE O'NEAL 

M»Hwl»Mwrfwiwia ill 

THE WISEGUYS 



MUSIC FOR THE MORNING AFTER 
NICKEL CREEK 
HISTORIA MUSICAL ROMANTICA 
PLAY IT LOUD 
PERFECT SELF 
SHIVER 



S GREATEST GAINER s 



THE ANTIDOTE 



RASCAL FLATTS 

t|«*Sl»«!l«Bl"l«0«l»oM III Willi 

NIKKA COSTA 

CKMMSniMtlWia'.Vw lUSHHai 

BOND 

HMMIMIOkci UNCCi 

NEW FOUND GLORY 
LIL' O 

THE BETA BAND 
KEITH URBAN • 
SYLEENA JOHNSON 
AFRO CELT SOUND SYSTEM 

Re»*H>la\*'!n>1l]>UMrg* IISfaCDI 

GOOD CHARLOTTE 
BASEMENT JAXX 

U HWD'/AWMiHAi I1C9C0I 

PAULOAKENFOLD 

Winer Ju««t«WIJ1UMJl'*lir>S r . ItlBlCOl 

FIVE FOR FIGHTING 
PAULINA RUBIO • 

OLGA TANON 

WeU leant MleS its te le eii 

SONICFLOOD 



RASCAL FLATTS 

EVERYBODY GOT THEIR SOMETHING 
BORN 

NEW FOUND GLORY 
DA FAT RAT WIT DA CHEEZE 
HOT SHOTS II 
KEITH URBAN 
CHAPTER 1: LOVE, PAIN & FORGIVENESS 
VOLUME 3: FURTHER IN TIME 
GOOD CHARLOTTE 
ROOTY 

SWORDFISH: THE ALBUM (SOUNDTRACK) 
AMERICA TOWN 
PAULINA 
YO POR Tl 
SONICPRAISE 



1 — 

r 


1 


e| 
e< 




ARTIST 


TITLE 


— 


I 


-: 


I 


IMPRINT & NUMBER/DISTRIBUTING LABEL 






25 


:a 


11 


DARUDE 

im^mm iwwji pjtepm iiubcdi 


BEFORE THE STORM 




42 


— 


2 


MOOCHIE MACK 


BROKE PIMPIN' 




32 


45 


19 


NONPOINT 

MCA 112JM IHUil 


STATEMENT 






_ 


8 


OURS 


DISTORTED LULLABIES 




22 


: 1 


8 


MARCO ANTONIO SOUS • 


MAS DE Ml ALMA 




. : 


16 


9 


JANE MONHEIT 


COME DREAM WITH ME 




33 


35 


35 


VICENTE FERNANDEZ 

twtDMcMMm issue, ism 


HISTORIA DE UN IDOLO VOL. 1 




35 


33 


10 


TRUE VIBE 


TRUE VIBE 




it 


20 


4 


RES 


HOW I DO 




*« 


19 


6 


THE LOVE DOCTOR 


DOCTOR OF LOVE 




29 


26 


4 


SCREWBIALL 


LOYALTY 








2 


THE CALLING 


CAMINO PALMERO 




l 




2 


JAGUARES 

HCAIftMlBMflUwi nawMm 


CUANDO LA SANGRE GALOPA 






■ 


JOSHUA BELL 


BERNSTEIN: WEST SIDE STORY SUITE 




n 


33 


23 


LUPILLO RIVERA 


DESPRECIADO 




39 


27 


7 


RUFUS WAINWRIGHT 


POSES 
















11 




2 


FAITHLESS 

C*-e>, !Hir,fciila II1MCOI 


OUTROSPECTIVE 


© 




27 


BLUE MAN GROUP 


AUDIO 








BtalUiaGnupMltllWil* IDMCOi 






49 J 49 


45 


STACIE ORRICO 


GENUINE 








6 


TAMMY COCHRAN 


TAMMY COCHRAN 


CD 






36 


PHIL VASSAR 


PHIL VASSAR 








»bWH l«B< H1G IIBM'WW 












ESHAM :m - lm . 


Tr~\ M/~ lief 

1 _■ N _■ J b _ 




* 












M 


29 


9 


ROY D. MERCER 

ii i , usil itaWHNt 


ROY D. MERCER VS. YANKEES 




1 1 




7 


CRISTIAN 

hnlt letn HQ It IS Ml 


AZUL 




14 


21 


11 


D.P.G. 

are imi ii n > « 


DILUNGER & YOUNG GOTTI 




- 


24 


7 


CESARIA EVORA 


SAO VINCENTE 


— 
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1 2 


I 


19 


4- 


11 7 


14 


10 


9 


4 


10 


9 




12 


15 


15 


21 


14 


20 


21 




16 



AfiTIST 

IMPRINTS NUMBER/DISTRIBUTING LABEL 



B NUMBER 1/HOT SHOT DEBUT .*Bf 



SPACE BOOGIE: SMOKE ODDESSEY 



DREAM STREET 

LIL JON & THE EAST SIDE BOYZ 

ESTEBAN 

Qtrttf est! mwuiu 

VARIOUS ARTISTS 
DARK LOTUS 

PlVCflOM!''-: ltO IIIMCDIf 

PENNYWISE 

NICKEL CREEK 

suaei ttnjue iuncEi4 

BOOTLEG 

0>vc«tZU»TVl : *nn 

ESTEBAN 

THE BETA BAND 



DREAM STREET 
PUT YO HOOD UP 
ESTEBAN BY REQUEST 
PUNK O RAMA 2001 VOL. 6 
TALES FROM THE LOTUS POD 
LAND OF THE FREE? 
NICKEL CREEK 
HATED BY MANY LOVED BY FEW 
AT HOME WITH ESTEBAN 
HOT SHOTS II 



S GREATEST GAINER $ 



WARPED: 2001 TOUR COMPILATION 



DARUDE 
MOOCHIE MACK 
MARCO ANTONIO SOLIS • 
BAHA MEN eV 
EVA CASSIDY 
JANE MONHEIT 

VCnMtilkWwiKa "W'Jrt 
1 HE LOVE DOCTOR 

SCREWBALL 

*m*U>r,Un*tn* 'IIMCOit 

VARIOUS ARTISTS 
LOUIE DEVITO 
STABBING WESTWARD 



ROOTY 
BEFORE THE STORM 
BROKE PIMPIN' 
MAS DE Ml ALMA 
WHO LET THE DOGS OUT 
TIME AFTER TIME 
COME DREAM WITH ME 
DOCTOR OF LOVE 
LOYALTY 
REGGAE GOLD 2001 
N Y C. UNDERGROUND PARTY VOLUME 3 
STABBING WESTWARD 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



TITLE 



VARIOUS ARTISTS 

th» MoUuigwd KMttjixo 3CIS1 IllSBCDI 

ESHAM 
D.P.G. 

org i on ni*tim« 
SOUNDTRACK 

IVT&umimBWTVT IIUBCDI 
FEAR FACTORY 

G'FELLAS 

PEPE AGUILAR 

M.ni nNMi 4WIIMD 

VARIOUS ARTISTS 
SOUNDTRACK 
THE CHRISTIAN AIRES 
LIL' FLIP 

' V*. :-..<. 

DJ SKRIBBLE 

B.« bmi naaurto* see iib*coi i 

AIR 

bvn KSD-i&tlKlMilt H4HCDI 

MARK MCGUINN 
RICHARD "HUMPTY" VISSION 



SHARIN' IN THE GROOVE: CELEBRATING THE MUSIC OF PHISH 

TONGUES 
DILLINGER & YOUNG GOTTI 
MISS CONGENIALITY 
DIGIMORTAL 
GANGSTER 4 LIFE 
LO MEJOR DE NOSOTROS 
BET ON JAZZ PRESENTS: JAZZ NOW 
SNATCH 
THANK YOU 
THE LEPRECHANN 
ESSENTIAL SPRING BREAK — SUMMER 2001 
10.000HZ LEGEND 
MARK MCGUINN 
DAMN THAT DJ MADE MY DAY 



JIM JOHNSTON • 

SiMtt Coon' «BH«cH III WHIM 

DEZ 

Detent FMB IKMli M 
JIMMY BUFFETT • 

JEFFREY GAINES 

ANI DIFRANCO 

BROTHA LYNCH HUNG 

VARIOUS ARTISTS 

lnn. r Pi Mj Fita«MlMS"Kocli HlBaCOl 

SOUNDTRACK 
DELBERT MCCLINTON 
BY THE TREE 

rennets!! IlIMCOi 
J.A.G. 



WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 5 

SING FOR ME 

BUFFETT LIVE: TUESDAYS, THURSDAYS, SATURDAYS 
ALWAYS BE 
REVELLING/RECKONING 
THE BEST OF BROTHA LYNCH HUNG 
FAT BEATS COMPILATION VOLUME 1 
SONGCATCHER 
NOTHING PERSONAL 
INVADE MY SOUL 
STRAIGHT TO THE POINT 



Tha noslieaket cHart lists me besl telling titles Da neat and developing artists, denned ai tfrose tvho haw nevet appeared in lha lop tOOolThe fiiiiboaid 200 chin When an alb 
are current infes dm aie uU .a n oejiendnir drf.ribjinin mcuJi iy Hum artinf ire retried ,ii rra,or tyfidi distnhutori • Albunt imOi die greatest sulei. jmiis tins week GieetesiGai 
lor net trtrnmem el I maionuniislPUUiiuinl e> HIAA certrfcabor- toi net sniprTent at ID miiion unns 'Diamond! Numeral (downa Piainum er Diamond simbci indicaies glum- = m jr -ps: 
Labnawards CarDbcalion loi net atiipment ol lOOOOOoiidstOfo) 6 Cen^lcabonnl OT.OOOunaiiPtaonnl /.' Certtncatlon ceWOOOO units IMuti Plannol 'Astensk ndicates winwl IP is » 
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Top Internet Album Sales 









19 




16 
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ARTIST MMM1 <v NHMMI C"ST»iBt/riNG lab* i 



'N SYNC JutVlilZona, 



Celebntv 



EVACASSIDY m.sti M ii»n 
TRAIN A ..;vt- . 

ALICIA KEYS A jjaw 
MELISSA ETHERIDGE .mumiw 
BUFFALO SPRINGFIELD Mtf^.n 
SOUNDTRACK A Mn^tewn^ 
LAURA NYRO h 0 ^«ii.mjug 
STAIN D A p.i.*i«Tu*a»Hr, 
ENYA A HtanMdtavwBn, 
EVACASSIDY b.^.-.m^ 
LUCINDA WILLIAMS HtMimnMHi 
SOUNDTRACK A m* m *.«mg 
TRAVIS ndw*««i5m(iK 

LIFEHOUSE A U.H-nWwtsWKJMnnrKop** 

PATTY LOVELESS tt>c M«tfn<Nti ttni(S< 
DAVID GRAY A «ow»i.fei* 
CRAIG DAVID mi ■■ milWirtl 

WEEZER* :i«lten«)W«rti<lirU(ip* 

EVACASSIDY e»s..«r»«m 

AFRO CELT SOUND SYSTEM f , , , , 

SOUNDTRACK &« OT * 0 ,w»sraa.'w 0 ,«,n t 

GORILLAZ i 

BLINK- 182 union 

DAVE MATTHEWS BAND A ivAtm 



Songbird 
Drops 01 Jupiter 
Songs In A Minor 
Skin 
Box Set 

0 Brother. Whom Art Thou? 

Angel In The Dark 
Break The Cycle 
A Day Without Rain 
Live At Blues Alley 
Essence 
Moulin Rougo 
The Invisible Band 
No Name Face 
Mountain Soul 
Wnito Ladder 
Bom To Do It 
Weeier 
Trme After Time 
Volume 3: Further In Time 
Shrek 

Mh 

Take OH Yaur Pants And Jacket 
Everyday 



[g^^W^ Top Soundtracks 




i 
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TITLE M 


MINI A NUMBER DISTRIBUTING (ABEL 








;flr: NUMBER 1 (firs l<u>ah>i ■ 




1 


a 


THE FAST AND THE FURIOUS • 


Murder li* M Jam M«»' I0JMG 




2 


6 


O BROTHER, WHERE ART THOU? A 


Mstcikv "OSS 




3 


6 


MOULIN ROUGE A 


triterscnoe 133035 


o 


4 


6 


COYOTE UGLY A 


Cutb 78KQ 


o 


8 


6 


SHREK 


DreamWorks 150jWlritemopa 




6 


6 


SAVE THE LAST DANCE A 


wnn-iwooo 167m 




7 


4 


PEARL HARBOR* 


Hollywood Ml luVWatmei Bros 




5 


5 


BABY BOY 


unreel sal 01*176 




9 


6 


LARA CROFT: TOMB RAIDER 


EI«BniO«teVH6 


10 


10 


5 


DR. DOLITTLE 2 


j : Ml 


11 


12 


6 


REMEMBER THE TITANS • 


WaRDtmevaOOan 




11 


6 


WHAT'S THE WORST THAT COULD HAPPEN? 


NVLA«UU9'/1ntertcooe 




13 


6 


WHAT WOMEN WANT* 


MaaaJMl FUR CM 




14 


S 


MORE MUSIC FROM SAVE THE LAST DANCE 


Hollywood I627U 


«D 




LEGALLY BLONDE 


A&MrPofydor *S307MMe<»eopo 




16 


6 


DUETS 


Hollywood 162141 




17 


6 


ALMOST FAMOUS* 


DreamWorks 450279/lrilarKopa 




20 


6 


A KNIGHT'S TALE 


...=-1 




15 


6 


SWORDFISH: THE ALBUM (PAUL OAKENFOLO) mtimSnnnvmnsillHoMoa Sire 


Gl> 


23 


6 


ALLY MCBEAL: FOR ONCE IN MY LIFE FEATURING VONDA SHEPARD EpiceSTSIS 


21 


21 


6 


CHARLIE'S ANGELS A 


Boll iktinMWM 




19 


3 


FINAL FANTASY: THE SPIRITS WITHIN 


Baflaj I mil a Win 




24 


3 


BRING IT ON 


Play-Tone 61a]1/Epic 




22 


4 


POOTIE TANG 


Hollywnod 163379 






JOSIE & THE PUSSYCATS* 


Play Tuna aSfSTlftpte 



Top Internal Album Sales reflects physical albums ordered though Internet me re hams, based on data collected try SounOScan, Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack chant* Albums with the greatest sales gain this week. • Recording Industry Assn. Of Amen- 
ca IRIAA) certiheatjon tor net shipment of 500.000 a!b»m units IGoldl A RIAA certification for n«at shipment of 1 million units (PI atmum) + RIM certification tor net shipment of 10 million units (Diamond,. Numeral fallowing Platinum or Diamond symbol indicates album's rnufb plaWium level, for boxed sets, and double 
alburns with a running Une of 100 minutes or mora, the RIAA multiplies shipments by the number of discs und/ix tapes RIAA Latin awards ( > Certification for net shipment of 1D0 r30O units lOro ) A. Cerlitication nf 200,000 units IPiatinol. . Certification of 400.000 units (Mutti-Plannol. 'Asterisk indicates vinyl available, a 
indicates past or present Heatseeker title £> 2001 . Billhoardi'BPI Communications and SoundScan, Inc. 
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ARTIST 

IMPRINT ft NUMBER/DISTRIBUTING LABEL 




Top Pop Catalog 



-3 NUMBER 1 S 



t> GREATEST GAINER s 



VAULT - GREATEST HITS 1980-1995 



JOURNEY ♦ 

SHANIA TWAIN ♦ 

Mtrcinmniwaogam injanuai 

DIXIE CHICKS ♦ 
JAMES TAYLOR ♦ 

BOB MARLEY AND THE WAILERS ♦ 
BOB 5EGER & THE SILVER BULLET BAND A 
JIMMY BUFFETT A 



PAINT THE SKY WITH STARS - THE BEST OF ENYA 

PLAY 
METALLICA 
JOURNEY'S GREATEST HITS 
COME ON OVER 
WIDE OPEN SPACES 
GREATEST HITS 
LEGEND 
GREATEST HITS 
SONGS YOU KNOW BY HEART 
MY OWN PRISON 
DEVIL WITHOUT A CAUSE 
GODSMACK 
AEROSMITH'S GREATEST HITS 
SIGNIFICANT OTHER 
WEEZER 
BACK IN BLACK 
ENEMA OF THE STATE 
THE GREATEST HITS VOLUME 1: 20 GOOD VIBRATIONS 
DARK SIDE OF THE MOON 
WHAT CHILD IS THIS? 
SUPERNATURAL 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



TITLE 



DAVE MATTHEWS BAND A 
U2 A 

SNC 

;>.,•!■ i 

STAIND A 

F*Bfl»!!j«ISlttG illMIIM* 

SUBLIME A 

GsuaraAjltyitutaMCA lllWIBWl 

BON JOVI A 



iSfffclTM) 
UWIIMt 



MADONNA A 
MILES DAVIS A 
RED HOT CHILI PEPPERS A 
TOM PETTY AND THE HEARTBREAKERS A 
EVA CASSIDY 



QUEEN A 

CREEDENCE CLEARWATER REVIVAL A 
TRAIN A 

*M»'Cai,neii saoszefts <tt oaecklf sw ■ 
GREEN DAY * 

Ra|r>natUr.W*>wton ITWIIHit 
AC/DC A 

TOOL A 

TMDaaKWalVauiniaiaar&nAa ITllAlTHI 

PHIL COLLINS A 

tacr veu*. sears* tjinM iioatiTst. 

N SYNC ♦ 

KAeiil] instil yji 

FLEETWOOD MAC A 



CRASH 

THE BEST OF 1980-1990 
DOGGY STYLE 
DYSFUNCTION 
SUBLIME 
CROSS ROAD 
THE IMMACULATE COLLECTION 
KIND OF BLUE 
CALIFORNICATION 
GREATEST HITS 
LIVE AT BLUES ALLEY 
THE GREATEST HITS COLLECTION 
GREATEST HITS 
ALL EYEZ ON ME 
GREATEST HITS 1986 -1996 
THE BEST OF SADE 
LONELY GRILL 
GREATEST HITS 
CHRONICLE THE Z0 GREATEST HITS 
TRAIN 
DOOKIE 
UVE 
AENIMA 
...HITS 
N SYNC 
GREATEST HITS 



• Albums wnh Hie greatest sales gatis this week. Catalog albums ate Z-yea'-ald Odes Dial have lalten below No 100 on The Billboard lull or reissues a' older albums. Total Weeks column tettecls combined weeks title has appealed on The Blttioard 200 and loo Pop Catalog Albums. • Recording Industry Asm 01 Amenta iRtAAl certe icetiontof neesrvtp- 
mentol 500 000 album unns IGokJI A RIAA ccrahcabci Iw net shipment of 1 millkin taids IPIarnumi * RIAA certneabef ter rot shipnurt ol ID rmllnn unds lOianuu-dl Numeral lulluwrnu Platinum m Dia-iuiu sviuli morraies ,ihrt'i s multi-pia-umim lesel Fee boxed sets, and double albums ever, a tunnrig unse el 100 minuTes or more, the RIAA muRiplies 
shipments by the number id discs under tapes RIAALabn awards i Cerbff ebon lor nel shipment el 100.000 units lOrol .'. Corbncarion of 70OJJOO units Inahriul '/ Ceftrficatetn cdajj ixs] uriis iMulti-Plabisal "Aslensk indicates vinyl LP s avafable Mosttaoe calces, and CD pnees lor BMG and UVEA labels, ate suggested lists lape prices [narked Efl. 
and ell nihnr CD prices, are oquwaJent calces wtiKb are projected trcm 'whoiesale pnees Grealest Gainer Shows Chan's largest una etcrease ■ Inokcaies pest Heaiseekei Idle 33 2001. BiboaiuVBPI Cdrnntunicabons. and SoundScan. Inc 
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Artist Index 



I Chart Codes: ALBUMS- Billboard 200 (8200); Blues IBL1; Classical (CD; Classical Crossover (CX); Contemporary Christian (CO: Country 
i (CA); Electronic (CA); Gospel (GA); Heatseekers (HS): Independent (IND): Internet (INT): lazz (IZ); Contemporary lazz (CI): Kid Audio 
: (KA); Latin Albums (LA): Latin: Latin Pop (LPA); Latin: Regional Mexican (RMA); Latin: Tropical/Salsa (TSA): New Age (NA): R&BIHip Hop 
: (RBA); Reggae (RC): World Music (WM). SINGLES— The Billboard Hot too (Hwo): Hot too Airplay (HA): Hot loo Singles Sales (HSS): 
Adult Contemporary (AC): Adult Top 40 (Mo): Country (CS): Dance/Club Ploy (DC): Dance/Sales (OS): Hot Latin Tracks (IT): Latin: Lotin 
Pop (LPS): Latin: Regional Mexican (RMS): Latin: Tropical/Salsa (TSS): R&B Hip Hop (RBH): R&B Hip-Hop Airplay (RA): RUB Hip-Hop 
' Singles Sales (RS): Rap (RP); Mainstream Rock (RO); Modem Rock (MO); Top 40 Tracks (T40). 
Bi-weekly chart positioning ore list in Italics during unpublished weeks. 



112: B20026; RBA23; H1009; HA 3; RA6.46; 

RBH 9. 52; RS 62, 64; T40 15 
aPac: B200 87; RBA 41; RBC 1. 2, 7, 12; RA 60, 61; 

RBH 64,67 

3 Doors Down: B200 106; A40 21; H100 72; MO 

22;R0l0 
311: B200 82; MO 7; RO 35 
3IW: B20096: RBA96; HSS 35 
45hades: RS 46 

7L 81 Esoteric: RBH 98; RP12; RS 33 

— A — 

Aaliyah: B200 2; RBA 2; H 10068; HA 61; RA 26; 

RBH 31; RS47 
Abigail: DC 11 
Action Figure Party: Cj 24 
Adam F: RS 72 

Yolanda Adams: CC 17; GA 4, 12. 40 
Adema: MO 19; RO 30 
Trace Ad kins: CS 39 
Aerosmith: B200 85; A40 36: RO 29 
Afro Celt Sound System: HS 17; INT 21; WM 1 
AfuRa: RBH too; RP 14; RS 36 
Pepe Aguilar; IND 31; LA 10; RMA 4; LPS 13, 30; LT 
5; RMS 5 

Christina Aguilera: LA 26: LPA 13; A40 27; AC 16: 

DC 12; H100 24; HA 21; T40 13; TSS 40 
Air: EA 12; IND 37 
Alabama: CA69 
Gerald Albright: C| 12 
ALGGA21 

Alegres De La Sierra: RMS 21 

Alien Ant Farm: B200 30; MO 8 

Gary Allan: B200 188; CA 25; CS 43; H10089 

Karri n Atlyson: JZ 12 

HerbAlpert: Cj 18 

Amanda: HSS 41 

Amaury Gutierrez: LPS 16; LT 28 

American HI-FI: B200 139; H100 41; HA 37; MO 

35;T40 23 
Ampichino: RPis;RS37 
Ana Gabriel : LA 72 

Sunshine Anderson: B200 152; RBA 61: DC 13; RA 

31, 56; RBH 35, 60 
Jessica Andrews: B200 154; CA 15; CS 44 
AngeLlque Kidjo: WM is 
Los Angeles De Charlie: LA 35; RMA 16 
Marc Anthony: LA 43; TSA 5 
Marc Antolne: C)8 
Louis Armstrong: 17 1 3 
Stretch Armstrong: RBA 72 
La AiToUadora Banda El Llmon De Rene Cama- 

cho: RMS 30, 32 
Joe Arroyo: TSA 14 
A*Teens: B200 136 
Aterciopetados: LA 48 
Aubrey: DC 43 
Audk> Adrenaline: CC 30 
Tbea Austin: DC 44 
Avalon: 8200 148; CC 5 
Ramon Ayala: RMS 2$ 
Ramon Ayala Y Sus Bravos Del Horte: LA 2 s; 

RMA 11 
Ayana: RA 54 RBH 59 
Ayatollah: RS66 
AZ: B200 150; RBA 48 

A2ul Azul: LA 15; LPA 9; H100 96; HSS 19; LT 17; 
RMS 23 

-B- 

B12: RA 70; RBH 73 

Babyface: H100 70; HSS 11; RA 68; RBH 30; RS 7 
Backbone AKA Mr. Fat Face 100 Featuring SI ic 

Patna:RBA82 
Backstreet Boys: B200 ny, A40 34; AC 6. 18; 

H 100 45; HA 43; T40 32 
Bad Azz: B200 S9; RBA 16; RA 75; RBH 79 
Baha Men: IND 17; WM 2 
Marcia Ball: BL 9 
Banda El Limon: RMS 26 
Banda El Recodo: LA 17. 66; RMA 6; LT 18, 26; 

RMS 4. 11 
Banda Machos: LA 27; RMA 12 
Barenaked Ladles: A40 20 
Manuel Barrueco: CX 13 
Basement fane EA 6; HS 19; IND 13; DC 15 
BBMak: AC 10, 17 

Bean KA 12 

The Beatles: B200 86 
The Beatnuts: RS 68 
Beenie Man: RE 10 
Joshua Bell: Of 3; HS 38 



Eric Benet: RBH 89 
Tony Bennett: JZ 19 

The Beta Band: B200 200; HS 14; IND 11 
Better Than Ezra: A40 25; MO 36 
Big Daddy Kane: RP 22; RS 49 
Big Kap: RA40; RBH 47 
Big Pun: TSS 32 

Bilal: HSS 28, 50; RBH 66; RS 24. 50 

Bishop: HSS 58; RBH 97; RS 60 

Black Eyed Peas: HSS 56 

Black Rob: H100 60; HA 57; H5S 49; RA 21. 52: 

RBH 24. 51: RP 6. 21: RS 20, 45 
The Black Crowes: RO 17 
Terence Blanchard: jZ 5 

Mary J. Blige: H 10053; HA46; RA 10; RBH 17; RS 

73 

The Blind Boys Of Alabama: GA 9 

Blink-182: B200 12; INT 24: H100 74; HA 74; MO 2 

Blue Man Group: HS 42 

Andrea Bocelli: CL 1, 2 

Bon Jovi: B200127 

Bond: B200 195; Ofi; HSu 

Bone Thugs- N- Harmony: RBC 24 

Bootleg: B200 185; IND 9; RBA 40 

Doyle BramhaU II & Smokestack: RO 39 

Michelle Branch: A40 14 

Rick Braun: C| 11, 17 

Bravehearts: HSS 37; RP 18; RS 40 

Michael Brecker: JZ 10 

Brian Scott Bennett: NA 13 

Jim Brickman: NA 15 

Sarah Brightman: CX 6. 12; DC so; DSA 12; HSS 

75 

Brooks & Dunn: B200 104; CA n; CS 11, 15; H100 

69; HA 59 
Broths Lynch Hung: IND 45 
Foxy Brown: B200 s; RBA 3; RBH 81; RS 75 
Dave Brubeck: JZ 24 
Buffalo Springfield: B200 194; INT6 
Jimmy Buffett:IND42 
Built To Spilt: B200 160 
Buju Banton: RE 14 
Kim Burrell: GA 37 
The Bun-ells: DC 39 
Apostle Thomas Isaiah Butler: GA 34 
Tracy Byrd: CS 51 
By The Tree: CC 40; IND 49 

-c- 

Athena Cage: HSS 25; RBH 69; RS 22 

Chris Cagle: B200 170;CA20; HSs;CS9; Hioo 

77: HA 63 
Cake: MO 9 
Maria Callas: •: I 7 
The Calling: HS 36; MO 17; RO 38 
Cameo: DSA 3; Hioo 2; HSS 1 
Blu Cantrell: Hioo 3; HA It; HSS 3; RA 36; RBH u; 

RS 4; T40 7 

Marian Carey: DSA 3; Hioo 2; HSS 1; RA 42; RBH 
i;RSi 

Mary Chapin Carpenter: B200 168; CA 19 

Rodney Carrington: CA 41 

Kurt Cam Cd27:GAj 

Jeff Carson :CS 36 

Aaron Carter: B200 58; HSS 67 

Leslie Carter: HSS 42 

Case: B200 123; RBA 38; HSS 34: RA 37. 63; RBH 

36,6s; RS 26 
Cassandra: DC 40 
Eva Cassidy: IND 18; INT 2. 11, 20 
Kevin Ceballo: TSS 27 
Cedarmont Kids Classics: KA 21, 23 
Celia Cruz: TSA 16 
Manu Chao: LA 14; LPA 8 
Chayanne: LA 44; LPA 20; LPS 11, 20; LT 32 
Kenny Chesney: B200 73; CA 6; CS 17, 54 
Mark Chesnutt: CS51 
Chicago Symphony Orchestra: CL 9 
El Chichicuilote: LA 19; RMA 8 
Chili Hi Fly: DC 32 
The Christiana ires; GA 8: IND 34 
Charlotte Church: Of 7 
Cirque Du Soleil: WM 7 

City High: B200 42; RBA 51; Hioo 15; HA 14; RS 

69; T40 4 
City Spud: Hioo 25; HA 20; T40 12 
Eric Clapton: BL 1; AC 20 
Roland Clark: DSA 22 
Terri Clark: CS 46 

The Clark Family Experience: CS 40 
Clutch: RO 24 

Tammy Cochran: CA 34; HS 44; CS 25 



Cold: B200 134; RO 26 

Coldptay: B200 149; A40 28 

Daryl Coley & Beloved: GA 33 

John Coltrane: JZ 20,21 

Common: HSS 53; RBH 80; RP 5; R5 19 

Conjunto Primavera: LA 21; RMA 9; LT 16, 35; 

RMS 3 
Control: LA 60 

Coo Coo Cat: Hioo 98; HSS 29; RA 47; RBH 37; RP 

3;RSi3 
Nikka Costa: B200 192; HS 10 
Elvis Costetlo: Of 8 
Costumbre: RMS 24 
The Countdown Kids: KA 24 
El Coyote Y Su Banda Tierra Santa: LA 71 
Jimmy Cozier: Hioo 27; HA 51; HSS 10; RA in RBH 

6; RS6 
Robert Cray: BL 4 
Creed: B20094 
Elvis Crespo: TSS 16 

Cristian: HS 48; LA 9; LPA 5; LPS 1, 19; LT 1; T5S 1 

The Crystal Method: DC 24, MO 24 

Cuban Link: TSS 32 

Cuisillos De Arturo Macias: RMS 36 

Brian Culbertson: CJ 1 

The Cult: B200174; R0 8 

Mark Curry: Hioo 60; HA 57; HSS 49; RA 21; RBH 

24; RP 6; RS 20 
Billy Ray Cyrus: CS48 

-D- 

D&DAllstars:RP22;RS49 

D12: B200 3: RBA 6; Hioo 19; HA 40; HSS 4; RA 

30; RBH 21; RP l; R5 10; T40 33 
Da Beatminerz: HSS 64: RBH 84; RP 7; RS 21 
Da Brat: RA 42; RBH 1; RS 1 
Daft Punk: EA 8 
Sal Dano: DC j ', 

Dark Lotus: B200 is8; HS 1; IND 6 
Dariyn Y Los Herederos: TSS 30 
Darude: HS 25; IND 14; DSA 16; Hioo 92 
Rul Da Sllva: DC 40 

Craig David: B200 11; INT 18; RBA 12; DSA 4; Hioo 
18: HA 48; HSS s: RA 4s: RBH 25; RS 8; T40 

30 

Miles Davis: JZ 7; RBC is 
dc Talk' r: 19, 22 
Deterium:NA9; HSS 70 
Karl Denson: CJ 14 

Depeche Mode: B200 133; A40 16; DC 27; DSA 13; 

MO 40 
Derb: DC 46 

Destiny's Child: B200 7; RBA 19; DC 37; DSA 2, 7; 

Hioo 1; HA 8; HSS 2, 39; LPS 32; RA 28; RBH 

2;RS 2,44; T408;TSS 28 
LouieDeVT<o:EA9;IND23 
Dexter Freebish: A40 38 
Dez: CC 36; GA 11; IND 41; RBA 64 
Diamond Rio: CA 32; AC 7; CS 21 
Dido: B200 62; A40 10, 19; AC 3; DC 14; Hioo 3s; 

HA 24 
Joe Dlffle: CS S3 
Ani DiFranco:IND44 
Dirty: RBA 73 

Disturbed: B200 s7: MO 18; RO 12 

Dixie Chicks: B200 99; CA 9; CS 28 

D| Brian Bagnuoto: DC 17 

DJ Dero: DC 48 

DJ Design: RP23; RS S3 

OJ Kool:RA72;RBH 71; RS S9 

01 Mike Cruz: DC 17 

DJ SkrlbWe: EA 11; IND 36 

Boris Dlugosch: DC 7 

DMX: RBC 20 

Domingo: TSS 32 

D.P.G.:HS49;IND27 

Dragon Tales: KA 17 

Dr. Dre: B200 169; RBC 10 

Dream: B200 81; DSA 8; Hioo 64; HSS 13; RBH 

86; RS 23 
Dream Street: B200 55: IND 2; HS5 65 
Drowning Pool: MO 27; RO 13 
Huey Dunbar: LA 69; TSA 10; LPS 17; LT 7; TSS 4 
Dupt'x: DC 49 

Rocio Durcal: LA 29; LPA 14: LPS 9; LT 20 

— E— 

EconoUne Crush: RO 31 

Eddy Herrera: TSS 26 

Eden's Crush: B200 129; HSS 31 

Meredith Edwards: CA 53 

Missy "Misdemeanor" Elliott: B200 24; RBA 14; 



Hioo 20. 36; HA 17. 25; RA9. 20. 66; RBH 16, 

27, 70; T40 19 
Eminem: B2001S9 
Bill Engvall:CA66 
Kim English: DC 25 

Em/a: B200 33; INT 10; NA 1; A40 39; AC s; Hioo 

6s; HA 65 
Esham: HS 46; IND 26; RBA 67 
Esteban: B200 118. 186; IND 4. 10; NA2. 3 
Gloria Estefan: TSA 17; HSS 47; LPS 24; LT42 
Melissa Etheridge: B200 32; INT 5; A40 23 
Faith Evans: Hioo S9: HA S3; RA12; RBH 19; RS 

56 

Sara Evans: B20080; CA7; CS 14; Hioo 73; HA 60 
Eve 6: B200 77; A40 7; Hioo 34; HA 29; T40 18 
Eve: B200 43: RBA 33; Hioo 6; HA 1; LPS 37; RA 

17; RBH 26; T40 2; TSS 25 
Cesaria Evora: HS 50; WM 3 

— F— 

Fabolous: Hioo 29. 88; HA 30; HSS 17; RA 18, 3s: 

RBH 18, 40; RS 14; T40 36 
Faithless: EA 10; HS 41; DC s 
Jody Farias: RMS 25 
Fatman Scoop: RS 68 
Fear Factory: IND 29 
Michael Feinstein: JZ3 
Maynard Ferguson: JZ 3 
Alejandro Fernandez: LPS 21; LT 39 
Vicente Fernandez: HS 31; LA 6; RMA 2; LT 29; 

RMS 12 
Cevin Fisher: DC 34 
Five For Fighting: HS 21; A40 12 
Five Star: RS 42 
Renee Fleming; CL 11 

FlipMode Squad: HSS 64; RBH 84; RP 7; RS 21 
Willa Ford: B2O0 56; HlOO 22; HA 58; HSS 7; T40 

27 

Radney Foster: CS 38 
Jeff Foxworthy: CA 52 
Fragma: DC 20 

Frankie Goes To Hollywood: DC 26 

Fuel: B200 53; A40 22; Hioo 66; HA 69; MO 14; 

RO is. 20 
Fuerza luvenil: LT 37; TSS 9 
Nelly Furtado: B200 76; A40 15, 33; AC 27; Hioo 

42; HA35;T40 22 

— G— 

Juan Gabriel: LA so; LPS 4. 22; LT 3, 36 

Gaelic Storm: WM 12 

Jeffrey Gaines: IND 43; A40 24 

Marvin Gaye: B200 179; RBA 91; Hioo 28; HA 22; 

HSS 5s; RA4; RBH 8; RP8; RS 28 
G. Dep: RA 52: RBH 51; RP 21; RS 45 
El General: LA 20; TSA 2 
G'Fetlas:IND30;RBA68 
Gigi O'Agostino: Hioo 9s 
Bebel Gilberto: WW 5 
Billy Gilman:CA 27,39 

Glnuwine: B200 90; RBA 30; RBC 16; Hioo 75; HA 

64; RA 22; RBH 29 
Gipsy Kings: LA 46; WM 11 
Godsmack: B200 113; MO 29; RO 4. 18 
Jimmy Gonzalez: RMS 37 
Good Charlotte: HS 18 
Gorillaz: B200 27; INT 23; MO 11 
El Gran Combo: LPS 31; U 15 i TSS 2 
Eddy Grant DC 16 
David Gray: B200 79; INT 17 
Mary Gray: HSS s6 
At Green: RBC 4 
Pat Green: CS 58 
Andy Griggs: CS 30 

Grupo Bryndis: B200 164; HS 4; LA 1; RMA 1 

Grupo Mojado: LA 65; LT 43; RMS 20 

Grupo Niche; TSA 14 

Guardlanes Del Amor: LA si 

Juan Luis Guerra 440: LA 58; TSA 8: LPS 28 

Guru: RP 22; RS 49 

Buddy Guy: BL 2 

GZA/Genius: RBH 100; RP 14; RS 36 

-H- 

Chartle Haden: JZ 22 
James Hall & Worship And Praise: GA 13 
Fred Hammond: GA 2s 
John Hammond: BL 11 
HanNa Chang: CL 10 
Gabriel Hardeman Delegation: GA 19 
Barry Harris: DC 3; DSA 25 
Emmylou Harris: CA63 
Sophie B. Hawkins: AC 29 
Oscar A Hayes & Abundant Life Fellowship: GA 
24 

Hayseed Dixie: CA 48 
Helicopter Girt: AC jo 
Don Henley: AC is 

Hl-Tek: RBA 52; HSS 53; RA 51; RBH 56. 80; RP 5; 
RS19 

Elder Jimmy Hicks And The Voices Of Integrity: 



GA16 

FaKh Hill: B200 102; CA 10; A40 26; AC 1, 14; CS 

38: Hioo 49; HA 42 
Blllle Holiday: JZ 17 
Dave Hollister: RBA B7; RA 53; RBH 58 
Vladimir Horowitz: CL15 
Los Humildes: LT 41; RMS 17 
Los Huracanes del Norte: LA 47; LT 31; RMS 13 

-I- 

Billy Idol: B200 147 
|ullolgtesias:LPS2i;LT39 
llegales: LPS i8;LT3o 

Incubus: B200 65; A40 4; Hioo 14; HA 12; MO 12; 

T409; TSS 37 
IndiaArie: B200 61; RBA 27; RA 34; RBH 39 
Informal ion Society: DC 18; DSA 14 
Intocable: LA 30. 41; RMA 13. 18; LT 34; RMS 16 
Ronald Istey: Hioo 33; HA 23; RA 5; RBH 10 
The Isley Brothers: RBC 17: Hioo 33: HA 23; RA 5: 

RBH 10 

-J- 

Alan Jackson: CA 30, 49; CS 35; Hioo 87 
Janet Jackson: B200 19; RBA 25; A40 35, 40; DC 

6; Hioo 17, 43; HA 16, 39; RA55; RBH 55; RS 

S2; T40 10, 24 
Jadakiss: RA 73, 74; RBH 82, 83 
Jagged Edge: 8200 8; RBA 7; RBC 18; DSA 19; 

Hioo n; HA 6; RA 2; RBH 5; RS 63; T40 28 
JAG.: IND so; RBA 76 
Jaguares: HS 37; LA 7; LPA 4 
Jaheim; B200 48; RBA 13; Hioo 58; HA 54; HSS 

46; RA 15; RBH 15; RS 51, 58 
Bishop T. D. lakes & The Potter's House Mass 

Choir: CC 33; GA 10 
Boney lames: CJ 17 
Etta James: BL 13 

JayZ: RBA 88; RBC 13; HlOO 32, 40; HA 33. 47; 

HSS 14; RA 8. 16; RBH 12. 14; RS 9 
Wyclef lean: HSS 21; RBH 68; RS 17 
Jigmastas: RBA 79 
Jose Alfredo Jimenez: LA 53, 61 
Jimmy Eat World: MO 31 
Carolyn Dawn Johnson: CS 22 
Jim Johnston: IND 40 

Syieena Johnson: HS 16; RBA 57; RA 58; RBH 63 

]onell:RAsi:RBH 56 

George (ones: CSs7 

Jorio: DC 38 

JT Money: RBA 75 

CtedusT.Judd: CA61 

Juvenile: RBC 14: RA 29; RBH 34 

-K- 

KachHSS S7 
Kane & Abel: RBA 99 
(Cardinal Offish-all; RBA 83 
The Katina5:CC 31 
Kortney Kayte: CS 52 
Anthony Keams: WM 4 
Ronan Keating: A40 37; HSS 4s 
John P. Kee: GA is 

Toby Keith: B200 144; CA 13; CS 5; Hioo 44; HA 
34 

Kelly Joe Phelps: Si 8 

R. Kelty: B200 105; RBA 42; RBC 21; Hioo 32; HA 
47; HS5 14; RA 16. 33; RBH 12, 41; RS 9 

Sammy Kershaw: CA 47 

Alicia Keys: B200 1; INT 4; RBA l] Hioo 10; HA 5; 
RAi;R8H4; RS 27; T40 31 

B.B. King: 3^ : 

Koffee Brown: RA 70: RBH 73 

Kokane: RA 71; RBH 78 

Dave Koz: CJ 10 

Diana Krail:JZi6 

Alison Krauss: CA62 

Lenny Kravitz: B200 126: A40 13 

Krystal:B2oo 14s 

Kurt Carr Singers: CC 27; GA 7 

Kurupt: B200 10; IND l; RBA 5; RBH 91 

~L- 

George LaMond: TSS 39 
Carolina Lao: LPS 34 
Lele: RA 50; RBH 54 
lames Levine: CL 9 
Huey Lewis: AC 19 
lexl.-:GA;7;RBA84 
LFO: B200 95;Ti,0 38 
The LFT Church Choir: GA 28 
Liberacion: LA 42; RMA 19 
Ottmar Liebert: NA11 

Lifehouse; B200 39; INT 15; A40 2; Hioo 8; HA 4; 

MO 28;T40l 
Tha Liks: B 20093; RBA 32: RS 67 

lil'Zane: HSS 27: RBH 93; RP9; RS 29 

Ul Bow Wow: B20098; RBA 59: HSS 60: RA 41; 

RBH 45; RS65 
LIT Flip: IND 35 

Ul Ion & The East Side Boyz: B200 71; IND 3; RBA 
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(continued) 



22; R A RBH 47 
Lil' Kim: A40 27; DC 12; H100 24, 50; HA 21, 44: 

RA 19-, RBH 23; RS $5; T40 13; TSS 40 
LH' Mo: B200 50; RBA 15; H100 29, 86; HA 30; 

HSS 17; RA 18, 32, 67; RBH 18, 38, 75; RS 14; 

T4036 

Ul'O: B200 199; HS 13; RBA 66; RBH 92 

Lit' One The Young Millionairess: RBH 99; RP 13; 

RS34 

Ul' Romeo: B200 14; RBA 9; H100 76; HSS 20; RA 

62; RBH 42;RP2;RSi2 
Unite: RMS 34 

Limp Bizkit: B200 40; MO 32; RO 22. 37 

Li n kin Park: B200 9: MO 6; RO 3 

Lonestar: B200 34; CA 3; CS 3; H100 37; HA 26 

Cachatto Lopez: LA 40; TSA 4; WM 9 

Jennifer Lopez: B200 66; RBA 69; DC 10; DSA 17; 

H100 12, 83; HA 9; RA 7; RBH 13; T40 17, 3S 
Jeff Lorber: Q 19 
LOS Acosta: LA 74 
Los Camfnantes: LA 63 
The Love Doctor: HS 341 IND 20; RBA $0 
Patty Loveless: B200 178; CA 22; INT 16 
Lucrezia: DC ? 

Ludacris: B200 70; RBA 47; H100 52; HA 45; RA 
14, 40, 42; RBH 1. 22. 47; RP 17; RS 1. 39 

— M— 

Craig Mack: RS61 

Ketli Made HSS 32; RBH 76; RS 15 

Madison Avenue: DC 42 

Madonna: B200 137; DSA 5, 15. 24; HSS 36, 52 

Mark McGulnn: CA 40; IND 38; CS 42 

Cheb Ma m 1 ; WM 8; DSA 21 

Victor Manuelle: LA 73; TSA u; LPS 39; LT 14, 47; 

TSS 3, 11 
Eric Martenthal: Cf 21 
Bob Marley: RBC 8; RfT5.11 
Bob Marley And The Waiters: B200 107; RBA 92; 

REi. 13 
Ky-mani Marley: RE 8 
Marsha: DSA 18; H100 99 
Marshall Dyllon: CS 50 
Angle Martinez: RBA 100; TSS 32 
Pal Mart ino: 7 : , 
Ricky Martin: LA 24: LPA 12; AC 16 
Rogelio Martinez: LT 21; RMS 9, 15 
Mary Mary: CC 12; GA 3 
Pepper Mashay: DC 3; DSA 25 
matchbox twenty: 8200 97; A409. 11; AC 4; H100 

47, 84; HA 38; T40 34 
KeikoMatsui:CJ3 

Dave Matthews Band: B200 28; INT 25; A40 5; 

H100 31; HA 27; MO 21; T40 20 
Maxwell: RBC 3, 22: RA43; RBH 48 
|ohn Mayall & Friends: BL 12 
YoYoMa: CL4 
Mazz: RMS 37 

Martina McBride: CA64; CS 27 

Edwin McCain: AC 28 

Ula McCann:CA33 

Paul McCartney: 8200 122 

Deibert McClinton: Hi y, CA 44; I N D 48 

Donnie McClurkin: B200 101; CC 2; GA 1; RBA 43 

The Del McCoury Band: CA 60 

Reba McEntire: CA 70; CS 41 

Tint McGraw: B200 60, 84; CA 4, 8; CS 18, 33, 60; 

H100 79; HA 71 
Brian Mcknight HSS 66; RA 44; RBH 49 
Sarah McLachUn: DC 23 
MDO: LPS 38 
Me(anieC:DSA23 
Roy D. Mercer: CA 36, 45, 58; HS 47 
Jo Dee Messina.- CA 31; AC 21; CS 8; H100 61; HA 

55 

Method Man: RS 73 
Edgar Meyer: CL 4 
Luis Miguel: LA 62 
Mikaila:HSS68 
Marcus Miller: CJ 5 
Ronnie Milsap: CA 74 
Moby: A40 18; HSS 38; T40 37 
Modjo: DSA 20 

Vinia Mojka: HSS 53, 64; RBH 80, 84; «.'■>./. RS 

19, 21 
Keb'Mo':KA7 
Fred Motlin: KA 13 
Mona Monet: DC 34 
Jane Monheit: HS 30; IND 19; JZ 1, 11 
Ricardo Morrtaner: LA 16; LPA 10; LPS 3; LT 6; TSS 

7 

Pablo Montero: LPS 23; LT 38 

Dr. Ed Montgomery: GA 21 

John Michael Montgomery: CA 67 

Montgomery Gentry: CS 2; H 100 39; HA 31 

Moochie Mack: HS 26: IND |£ RBA 60 

Mandy Moore: B200 109 

M.O.P.: HSS 69; RBH 95; RP 10; RS 30 

Lorrie Morgan: CA 47 

La MoscaTseTse: LPS 25; LT49 

Mr. C The Slide Man: RBA 78 



Mr. Tan: H100 90; RA 38; RBH 43 

Mr. Vegas: RE 4 

Mudvayne: B200 173 

Nicole C Mullen: CC 39 

Samantha Mumba: DC 30; Hi 00 94; T4040 

Ray Munns: EA 15 

Anne Murray: CA 46 

Musiq Soulchild: B200 120; RBA 36; RA 23, 54; 
RBH 32, 59 

Mya: A40 27; DC 12; H100 24; HA 21; T40 13; TSS 
40 

— N— 

Leigh Nash: HSS 70 

Nas: HS5 37; RP18; RS 40 

Nate Dogg: H100 52, 88; HA 45; RA 14, 35; RBH 

22, 40; RPi7;RS 39 
Dave Navarro: B200 103; MO 16; RO 14 
Ednita Nazario: LPS 29; TSS 24 
Luna Negra: NA 11 

Nelly: B200 29; RBA 39; DSA 19; H100 n, 25; HA 

6, 20; RA 2; RBH 5; RS 63; T40 12, 28 
Willie Nelson: CA 68 
New Found Glory: B200 196; HS 12 
New Life Community Choir: GA 15 
Newsboys: CC t8 
Greg Nice: RP22;RS 49 

Nickel Creek: B200 163; CA 17; HS 3; IND 8; CS 55 

Nkke(back:M034; RO21 

Stevie Nicks: B200 112: AC 23; DC 4; DSA 11; HSS 

62 

Tito Nieves: TSA 18: LT 46; TSS 12, 19 
Chino Nino: RP 20; RS43 
Nlvea: HSS 18; RBH 85; RS 31 
Nomad: DC 41 
Nonpofnt: HS 27 

The Notorious B.I.G.: RBC 6, 9; HSS 54. TV RP 24; 

RS54. 7U74 
*N Sync: B200 110; INT 1; AC 9; H100 55; HA 50; 

LP$27;T40 26: TSS 18 
La Nueva Patrulla 15: TSS 31 
Nuwine: RBA 97 
Laura Nyro: INT 8 

— 0 — 

Paul Oakentbld: EA 7; HS 20: STX 19 

The Oak Ridge Boys: CA 65 

O.C: RBA 98 

Mark O'Connor: CL 4 

Olh/ia: HSS 4o;RS48 

Jamie O'Neal: B200 181; CA 23; HS 7; CS 1; H100 
38; HA 28 

El Original De La Sierra: LA 13; RMA 5; LT 33; 

RMS 14 
Stacie Orrico; CC 21; HS 43 
K.T.0slin:CA$4 

O-Town: B20045; AC 22; DSAi; H100 4; HA 10; 

HSS8;T40 5 
Outs: HS 28 

OutKast: B200 128; RBA 70 

Out5idaz:RBA95 

OV7:LA64 

-P- 
Petey Pablo: RA 59; RBH 61 
Suzanne Palmer: DC 28 
Los Palominos: RMS 40 
Palomo: LA 23; RMA 10; LT 8; RMS l 
Gwyneth Paltrow: AC 19 
Papa Roach: B200 198 
Sarina Paris: HSS 33 
Dolly Parton: CA 50 

Brad Paisley. B200 177; CA 21; CS 7; H100 57; HA 

Pastor Troy: B200 156; RBA 49 

Luciano Pavarottf: CL 14 

P. Diddy & The Bad Boy Family: B200 6; RBA 4 

Pedro Fernandez: LA 34; RMA 15 

CeCe Periston: DC 31 

Pennywise: B200 162; IND 7; MO 38 

Murray Perahla: CL 13 

Pesado: LA 68; LT 45: RMS 19 

Pete.: RO 23 

The Philadelphia Experiment: [Z 9 
Phillips, Craig And Dean: CC 26 
Philh/s Most Wanted: RA 48; RBH 50 
Pieces Of A Dream: C| 23 
Pink: A40 2 7; DC 12; H100 24; HA 21; T40 13; TSS 
40 

Plus One: CC 11 
Poe: A40 31 

Point Of Grace: B200 153; CC 6 

Polo Urias Y Su Maquina Nortena: RMS 38 

I esse Powell: RBA 65 

Power man $000: RO 32 

Pras: H100 85; HSS 22; RBH 88; RS 23 

Julio Preciado Y Su Ban da Peria Del Pacifico: LA 

38; RMA 17; LT 24; RMS 10 
Prime STH: MO 30; RO 27 
Celeste Prince: DC 19 
The Product G&B: HSS 21; RBH 68; RS 17 



Project Pat: B200 114; RBA 46 

PuoUc Announcement: RBA 81; RA 50; RBH 54 

Puddle Of Mudd: MO 15; RO 6 

Puerto Rican Power: LT 50; TSS 14 

Puff Daddy: H100 60; HA 57; HSS 49; RA 21, 52; 

RBH 24, 51; RP 6, 21; RS 20, 45 
Pusaka: DC 44 
Pussy 2000: DC 22 
Puya:LA36;LPAi7 



-Q- 



QB Finest: HSS 37; RP 18: RS 40 

A.B. Quirrtanilla Y Los Kumbia Kings: LA 2; LPA 1; 

RMS 31 



R.E.M.: B200 190 
Radical For Christ GA 25 
Radiohead: B200 74 

Rascal Harts : B200 187; CA 24; HS 9; CS 12; H100 

80; HA 72 
Ravin: WM to 

Ray J: B200 72; RBA 34; H100 50; HA 44; RA 19; 

RBH 23;RS55 
Rayvon: HSS 30; RS 70 

Redman: B200 69; RBA 28; RA 72: RBH 71; RS 59. 

72 

Natina Reed: RBH 91 
Re g ma: GA 14 
Resonance: DC 39 
Res:HS 33; RBA 74 

Rev. Clay Evans And The AARC Mass Choir: GA 20 
Frank Reyes: TSS 36 
Rhythm Masters: DC 8 
Lionet Richie: AC 8; H100 100 
Andre Rleu: CX 10 

LeAnn Rimes: B200 166; CA 18; AC 13; HSS 26 

The Rlppingtons Featuring Russ Freeman: CJ 9 

Rising Son: HSS 43; RP 19; RS 41 

Jerry Rivera: LA 52; LPS 14; LT 13; TSS 13, 35 

Lupillo Rivera: HS 39; LA 8; RMA 3; LT 11; RMS 2 

Charlie Robison: CS 49 

Pete Rock: RBA 86 

Rod Piazza & The Mighty Flyers: BL 7 
Kenny Rogers: CA 73 
Richard Rogers: DC 49 
Roisln: DC 7 

NydiaRojas: LPS 22; LT 36 
Tito Rojas: TSS 22 

German Roman Y Su Banda Republlca: LT 44; 

RMS 18 
Gonial o Rubaltaba : JZ 2$ 
Paulina Rubra: HS 22; LA 3; LPA 2; LPS 6. 10; LT 

12; TSS 20 

Ja Rule: B200 63; RBA 45; H100 86; RA 7. 32; RBH 

13. 38 
Tim Rushlow: CS 56 

-s- 

S Club 7: AC 24; HSS 24 
Sadat X:RP 22;RS49 

Sade: B200 108; RBA 63; RBC u, 19; DSA 10; HSS 
59 

Saison: DC 31 
Saliva: MO 13; RO 5 
Sandy B: DC 35 

GilbertO Santa Rosa: LA 55; T5A6; LPS 7; LT 10, 

23; TSS 6, 8 
Santana: TSS 35 
Eddie Santiago: TSS 17 
Savage Garden: AC 12 
Saves The Day. B200 172 
Sawyer Brown: CA 72 
MarkSchurtxCC 35 

Jill Scott: B200 54; RBA 18: H loo 62; HA 56; RA 
13; RBH 20 

Screwball: HS 35; IND 21; RBA 58; HSS 69; RBH 

95; RP 10; RS 30 
Joan Sebastian: LA 33; RMA 14; LT 19, 48; RMS 7, 

35 

Secret Garden: NA 7 

Selah: CC 34 

Selena: LA 22; LPA 11 

Sergfo&Odalr Assad: CL6 

Erick Sermon: H100 28; HA 22; HSS 55; RA 4; 

RBH 8; RP8; RS 28 
Seven Mary Three: RO 28 
Shaggy B200 37; RBA 56; HSS 30; RS 70 
Shakira: LA 54 
SheDaisy: CA 28; CS 29 
Blake Shelton: CS 4; H100 30; HA 32; HSS 16 
Kenny Wayne Shepherd Band: BL 15 
SI Se: LA 37; LPA 18 

Beanie Slgel: B200 31; RBA 8; RA 64; RBH 62; RP 

25; RS 57 

Sltkk The Shocker: RBH 87 
Silk: B200 67; RBA 21; RBH 90 
Simon Says: RO 33 

Jessica Simpson: B200 51; Hi 00 21; HA 19; T40 11 
Slsqo: B200 47; RBA 24 

S \LL I I : RE 12 



Skapulario: LPS 26; TSS 29 
SkJIIz: RBH 94; RPn;RS32 
Kathy Sledge: DC 33 
Fat boy Slim: DSA 22 

Smash Mouth: A40 8; H100 56; HA 52; T40 25 
Esther Smith: GA 22 
Jimmy Smith: JZ23 

Snoop Doggy Dogg: H100 90; RA 38; RBH 43, 87 
Snoop Dogg: B200 131; RBA 55; RBC 5; RA 71, 75; 

RBH 78,79 
Soil: RO 36 

Marco Antonio Solks; HS 29; IND 16; LA 5; LPA 3; 

LPS 5, 40; LT 2; RMS 6 
Jimmy Sommers: CJ 22 
Son By Four: LA 56; TSA 7, 13 
Sonicflood: CC 13; HS 24 
SormDO 

Sons Of The Desert: AC 2; CS 24; H100 48; HA 36 

Sou I 'amour: DC 45 

Britney Spears: B200 124; HSS 73 

Special EFX: C] 25 

SpyT0GyTa:CJ7 

St. Germain: CJ 6 

Stabbing Westward: IND 24 

Staind: B200 4; INT 9; A40 17; H100 13; HA 13; 

MO 1. 23; RO 1, 16; T40 16 
StaticX: B200 132 

Gwen Stefani: A40 18; H100 6; HA 1; HSS 38; LPS 

37; RA 17; RBH 26; T40 2, 37; TSS 25 
Stereomud: B200 175; HS 6; RO 9 
Rod Stewart: AC 30 
Sticky Flngaz: RBA 93 
Sting: DSA 21 

SL Lunatics: B200 18; RBA 11; RA 57; RBH 57 
Stone Temple Pilots: B200 83; MO 10; RO 7 
George Strait: CA 38, 55; H100 93 
Stroke 9: MO 39 
Styles: RA 74; RBH 83 

Sugar Ray: B200 35; A40 3; H100 16; HA 15; T40 6 
Sum 41: B200 13, 176; MO 5 

SunUfeCLj 

Sunkiss: TSS 32 
Superb: RPi6;RS 38 
Svala: HSS 74 
Keith Sweat: RBC 23 

Jubilant Sykes: 1- >. ■■, 

Sylk 130: DC 33 

System Of A Down: MO 37; RO 34 

-T- 

TaK: CC 16 

Tamla: DC 36; DSA 6; HSS 23; RBH 96; RS 16 
Tank: B200 91; RBA 26; RA 39, 49; RBH 44. 53 
BenTankard:GA35 

Olga Tanon: HS 23; LA 4; TSA 1; LPS 8; LT 9; TSS 5 

Tantric: B200 116; MO 20; RO 11 

Nelson Tavarez: TSS 23 

Mickey Taveras: TSS 38 

Johnnie Taylor: BL 10 

Tele R5 66 

LosTemerarios: RMS 29, 33 

Tha Alkahollks: B200 93; RBA 32; RS 67 

Tha Eastsidaz: RA 71; RBH 78 

Thalia: LA 39; LPA 19; LPS 33 

The Soggy Bottom Boys: CS 59 

Third Day: CC 10 

Cart Thomas: H100 59; HA 53; RA 12; RBH 19; RS 

56 

Dante Thomas: H100 85; HSS 22; RBH 88; RS 23 

Thomas & Friends: KA 25 

Cyndi Thomson: CS 10; H100 54; HA 70; HSS 15 

LosTtgres Del Norte: RMS 27 

Tigrillos: LA 45: RMA 20; RMS 28, 39 

Tim Janis; NA 6 

Timbatand: H100 68; HA 61; RA 26; RBH 31; RS 47 

Tin Star. DC 9 

Aaron Tippin: CA43 

Wavman Tisdale: CJ 4 

Toddler Tunes: KA4 

TombaVIra; DC 21 

Tone*: GA 36 

Too Short RA 40; RBH 47 

Tool: B200 36; HlOO 78; HA 67; MO 3; RO 2 

Tommy Torres: LPS 15; LT 27; TSS 21 

Tower Of Power: C) 16 

Toya: DSA 9; H100 46; HSS 12; RBH 46; RS 11; T40 
39 

Train: B200 15; INT 3; A40 1; AC 25; H100 7; HA 2; 

MO 26; RO 19; T40 3 
Randy Travis: CA 51 
Travis: B200 130; INT 14 
TricksJde: A40 32 

Trick Daddy: B200 38; RBA 20; H100 71; HA 62; 

RA 27; RBH 33 
Trick Pony: B200 191; CA 26: CS 26; H100 97; HSS 

44 

Tricky. EA 5 

Los Trio: LA 11; LPA 6 

Travis Tritt : B200 146; CA 14; CS 19, 31 

True Vibe: CC 15 ; HS 32 

Los Tucanes De Tijuana: LA 18, 67; RMA 7; LT 22; 



RMS 8, 22 
Turk: Li; ul. 119; RBA 35 
Evelyn Turrentlne-Agee: GA 38 
Conway Twitty: CA 71 
Ronan Tynan; WM 4 
Steve Tyrell: )Zi4 

Tyrese: B200 88; RBA 44; H100 90, 91; RA 38, 65; 

RBH 43,72 
Moses Tyson, |r.: GA 18 

-U- 

Ua: B200 89; DC 47; MO 33; RO ao 
UB^OiSf 3 

Untie Kracker: B200 44; A40 6; AC 11; H100 23; 

HA 18; T40 14 
Keith Urban: CA 25; HS IS; CS 6; H100 51; HA 41 
Usher: HlOO 5; HA 7; HSS 9, 63; RA3; RBH 3; RS 

5; T40 21 



Jaci Velasquez: CC 32. 38; LA 12; LPA 7: LPS 2: LT 

4: TSS 15 
Valeria: DC 29; HSS 51 
Ian Van Dahl: DSA 18: H100 99 
Luther Vandross: B200 20: RBA 10; H100 26: HA 

75;HSS6;RA2t; R3H 7. RS 3 
Phil Vassal: CA 35; HS 45: CS 20 
Tony Vega: TSA 19; TSS 34 
Veggie Tunes: KA U, 16, 19 
EduardoVerastegul: LPS 15 
The Verve Pipe: A40 30 
VkoC: LA 70; LPS 36: TSS 33 
AngeWo Villalona: LT 40: TSS 10 
Violator Featuring Busta Rhymes: H100 67: HA 

66; HS56l; RA25; RBH 28; RP4; RS 18 
Rkhard "Humpty" Vission: EA 13; IND 39 
CartosVhres:TSA2o 
Anne Sofie Von Otter: Cf 8 

-w- 

The Wallers: RBC 8 
Rufus Wainwright: HS 40 
Clay Walker. CS 47 
Heiekiah Walker: OA 28 

Mike Walker: [ - 45 

Tamara Walker: AC 26 

Walt Disney Read -Along: KA 9 

The Warren Brothers: CS 37 

Warriors: GA 38 

Kim Waters: CJ 20 

Russell Watson: Of 2 

Julian Lloyd Webber Of 14 

Weezen B200 46; INT 19: MO 4. 25; RO 25 

KirkWha!um:C|ij 

Chyna Whyte: RA 40; RBH 47 

Widespread Panic: B200 189 

Doug Williams: CA 32 

John Williams: J . j 

Lee Williams And The Spiritual QOs: GA 31 

Lucinda Williams: B200 140: INT 12 

Mel Williams: GA 32 

MarkWUls:CS32 

Andre Wilson: RA 48; RBH 50 

Charlie Wilson: RBA 77 

CeCe Winans: B200 138; CC 3: GA 2, 27: RBA 83 
Marvin Winans And The Perfected Praise Choir: 
GA 26 

The Wiseguys: B200i82;EA3:HS8;A4029: 

HlOO 63; HA 68; T40 29 
Lee Ann Womack: B200 68; CA 5; AC 2; CS 16: 

HlOO 48, 82; HA 36 
Women Of Faith: CC 29 
Wonder Kids: KA 20 
Darryl Woriey: CA 37; CS 23 
Chely Wright: CS 34 
Flnbar Wright: WMu 
Keke Wyatt: HSS 72; RBH 74; RS 35 

-X- 

XzibH:RA69;RBH77 

— Y— 

Yalre:LA49;LPSl2;lT25 
Yannl: NA 5, 8, 10 

Trisha Yearwood: B200 117; CA 12; CS 13; H100 
81; HA 73 

Dvvighl Yrukam: : :i ■ : , 

Pete Yom: B200 161; HS 2 

The Young Millionaires. RBH 99; RP 13; RS 34 

Youngstown: HSS 48 

Yukmouth: RP15: RS 37 



-2- 



Zoegirt: CC 25 
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IT S SEEN AWHILE 


Stalnd ■? 






12 
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FAT UP . 




Sum 41 v 
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YOUR DISEASE 
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BAD DAY t»« 
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CONTROL 
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WHEREVER YOU WILL GO K» 
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GIVING IN ~ . 
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BREAKDOWN •■ 
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THE SPACE BETWEEN 
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23 


DROPS OF JUPITER (TELL ME) < 


Train 9 
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BODIES «m« 




Drowning Pool v 
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SICK CYCLE CAROUSEL 


Lite house y 




2? 




GREED - 




Mimtt { 
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I'M STUPID (DON'T WORRY BOUT ME) ..■>■. 


Prime STH 


tu 
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BLEED AMERICAN 




Jimmy Est WorW 






24 


MY WAY fWMTMM 




LimpBizkit *j 






15 


ELEVATION mmm 




UZ 9 
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HOW YOU REMIND ME kM. 


hiickenack 


fell 




2 


ANOTHER PERFECT DAY , 


American Hi-Fi 








EXTRA ORDINARY 




Better Than Eira 
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System Of A Down 
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ARTIST 


u 


1 


10 


THERE YOU'LL BE 




FuilhH.II -.' 






3) 


1 HOPE YOU DANCE wv. , Lee Ann Womack With Sons Of The Desert v 






21 


THANK YOU turn 




Dido v 






33 


IF YOU'RE GONE 




matcfiorw twenty v 




5 


25 


ONLY TIME .. r :_ - 


Enya <? 


tm 




12 


MORE THAN THAT 




Backstreet Boys v 


*» 


7 


14 


ONE MORE DAY 


Diamond Ro v 






23 


ANGEL m >djw 




Lionel Richie 




9 


44 


THIS 1 PROMISE YOU 


N Sync v 




IQ 


13 


GHOST OF YOU AND ME 


BBMdk v 


at 


12 


11 


FOLLOW ME . 




Uncle Kracker v 




i ] 


95 


1 KNEW I LOVED YOU . 


Savage Garden v 




14 


70 


1 NEED YOU Dm* 




LeAnn Rimes v 




i s 


48 


THE WAY YOU LOVE ME mmmtm 


Faith Hill ^ 




11 


65 


TAKING YOU HOME «.— ..<. 


Don Henley v 






u 


NOBODY WANTS TO BE LONELY (Mk 


RKky Martin With Christina Arjullera 9 




19 


52 


BACK HERE ,- 




BBMak v 




: 


42 


SHAPE OF MY HEART 


Backstreet Boys v 






45 


CRUIS1N' 




Huey Lewis & Gwyneth Paflrow v 


ea 




S 


BELIEVE IN LIFE i 




Enc Qapton 


at 


24 


7 


BURN 




Jo Dee Messina v 


*a 




4 


ALL OR NOTHING 




O Town 9 




21 


15 


EVERY DAY > 




Stevle Nicks v 


E» 




8 


NEVER HAD A DREAM COME TRUE 


S Oub 7 s> 


C9 


30 


2 


DROPS OF JUPITER (TELL ME) 


Tram v 






16 


DIDN'T WE LOVE 




Tamara Walker v 


S» 




6 


I'M LIKE A BIRD 




Hetty Furtado « 








HEARTS FALL MM 




Edwin McCain 








WALKING IN MY BLUE JEANS 


Sophie B. Hawkins 








DON'T COME AROUND HERE 


Rod Slewart With Helicopter Gin y 



U 


Li 

£ 


EXSQN 1 








- 




TITLE Imprmi/Promotian Lanel 


ARTIST 




1 


18 


IT'S BEEN AWHILE TIIlMum 


B8M 




2 


12 


SCHISM T^DnKMMiV**. Tool v 


« 


3 


14 


CRAWLING 


In in 'i I'.nV .. 




? 


20 


GREED X.MV.UMW 


Gods mack ■. 




6 


22 


YOUR DISEASE 


Saliva v 


O 


8 


5 


CONTROL a^MMMMno*. 


Puddle 01 Mudd 




4 


0 


DAYS OF THE WEEK 


Stone Temple Pilots •? 




5 


13 


RISE mm 


The Cult 1 




9 


1S 


PAIN >^mm. 


■\-r.<V\\W. j 


IE> 


10 


e 


BE LIKE THAT ^im. 


3 Doors Down 1 


Uft 


14 


7 


ASTOUNDED k ... 


Tantric 


ft* 




8 


DOWN WITH THE SICKNESS irntwi- 


Disturbed -v 


a> 


tt 


11 


BODIES 


Drowning Pool v 






10 


REXALL -«m* 


DaveUavarro «? 




1? 


8 


BAD DAY EN 


Fuel v 




1S 


12 


OUTSIDE .. m 


Stalnd 


a» 


18 


6 


SOUL SINGING fl 


The Black Crowes *j 




16 


43 


AWAKE 


Godsmack q 


€L> 


20 


21 


DROPS OF JUPITER (TELL ME) : . 


IMl g 




r ' 


50 


HEMORRHAGE (IN MY HANDS) «,„...!,.. 


Fuel v 


til 


34 


2 


HOW YOU REMIND ME mm. 


N-cfcelback 






23 


MY WAY mm. 


Limp Bizlut v 


&> 




6 


SWEET DAZE Pete. 




25 


7 


CAFEFUL WITH THAT MIC. im> 


ClulCh 




26 


8 


HASH PIPS i.Nirt«i- 


Weezer 9 






5 


END OF THE WORLD ,„ 


CoH 




28 


10 


I'M STUPID (DON'T WORRY BOUT ME) BMMtfdi 


Prime STH 




22 


14 


WAIT j. - 


Seven Mary Three v 




23 


14 


JUST PUSH PLAY 1 ; l it 1 




30 


4 


GIVING IN 


Adema 


& 


29 




YOU DON'T KNOW WHAT IT'S LIKE mm* 


Eoomlne Cnrsh v 


& 




2 


BOMBSHELL 


Powerman 5000 


tt> 


31 


4 


BUSTER •MtyMM 


S mn 1 S.iy. 








CHOP SUEY bM-.nCMM. 


System Of A Down 




32 


5 


YOU WOULDN'T BELIEVE »». 


311 9 








HALO - 


Soil 


tt» 


JO 


? 


BOILER 1 . - . 


Limp BiAit 




37 
39 


4 
9 


WHEREVER YOU WILL GO K* 
GREEN LIGHT GIRL ka 
ELEVATION 11 11111 


The Calling v 
Doyle Bramnall ll L Smokestack 1 

U2 v 




14 



Top 40 Tracks -« 



Adult Top 40 Tracks. 



Compiled from a national sample at airplay supplied by Broadcast Data Systems' Radio Track service. 100 mainstream rock sta- 
tions. 74 modem rock staiionj. B1 adult contemporary nawira and 7B adult Top 40 stations are electronically monrtored 74 hours 
a day, 7 days a week. Top 40 Tracks is compiled from a national sample ol Mainstream Top 40 . Rhvthrrae Top 40 and AduK Top 
« suuais. T>» 247 Top « Track suMr* are etecW^^ 

lets based on increase in audience impressions. On the remaining detection- based charts, tracks wrth increase m detections 
over die preiwui week are bultered regarctess chart movement A record vihich fias be«n on the chart tor mere than 20 weeks wil rjeneraty not recewE a bulei. even if it registers an increase. Records below the top 20 are removed from the chart after 26 
weeks AjrpowBrowTKd^tosongjawoanngmthctw v vldeoc lip availably ® 2001. B*MrrJ/BP1 CorrrwrtcaMr* J 





iT WEEK J 


5C 

I 








3 


I 


TITLE Imprint/ Promotion Label 


ARTIST 


0 


1 


2S 


DROPS OF JUPITER fTELL ME) 


Tram*? 




2 


24 


HANGING BY A MOMENT y*j«t>,*, 


: [■■■ iir.i- , 




3 


10 


WHEN IT'S OVER i-hm 


Sugar Roy v 


0 




22 


DMVE mwuhk 


Incubus v 




6 


IS 


THE SPACE BETWEEN »:* 


Dave Matthews Band «j 




5 


27 


FOLLOW ME t^unMMt 


Uncle Kracker v 


t* 


7 


18 


HERE'S TO THE NIGHT « 


Eve 6 9 


0 




s 


I'M A BELIEVER 


Smash Mouth v 




a 


16 


MAD SEASON ^u* 


malchbox hwrtty 9 






37 


THANK YOU ««■ 


Dido v 




11 


44 


IF YOU'RE GONE 


matctibox twenty y 




13 


11 


SUPERMAN (IT'S NOT EASY) «.*... • ... 


Frve For Fighting 




12 


43 


AGAIN vrt 


Lemy Kravitz 




17 


6 


EVERYWHERE jU^C^!/ 


J;i ► Mlchefle Branch 




14 


39 


I'M LIKE A BIRD . 


Nelly Furtado <? 




16 


13 


DREAM ON hm *p« 


Oepeche Mode v 


its 


19 


7 


IT'S BEEN AWHILE 


mm ^ r 






35 


SOUTH SIDE n 


Moby Featuring Gwen Sietani v 


& 


is 


5 


HUNTER 


DUO v 




20 


4 


FALLING FOR THE FIRST TIME a.. .. 


flaro naked Ladies 


tit 


22 


7 


BE LIKE THAT 


3 Doors Down y 


*±§ 




6 


BAD DAY em 


Fuel v 




2B 


4 


1 WANT TO BE IN LOVE .^%<tum 


Melissa Ethendge v 


ti* 




12 


IN YOUR EYES mm 


Jeftrey Gaines 




n 


4 


EXTRA ORDINARY UnOnCu****^ 


Better Than Eira 




21 


10 


THERE YOU'LL BE iv„ ■ - 


r.-,if ml ■. 




71 


9 


LADY MARMALADE 


GMUM Aguiiera. UT Kim, Mya & Pink v 




24 


25 


YELLOW cm 


CoMplay v 


<£> 


32 


3 


START THE COMMOTION . v.- 


.1 The Wise guys y 




30 


3 


NEVER LET YOU DOWN U 


The Verve Pipe 


«i» 


31 


V 


HEY PRETTY. - 


Poe 9 


*>i 




3 


UNDER YOU .w 


TncksMe 


t£> 




TURN OFF THE LIGHT ri-.«mw 


f*etry Furtado 9 


«&> 




3 


MORE THAN THAT >• 


Backstreet Boys v 




34 


IB 


ALL FOR YOU 


Janet w 




37 


2 


FLY AWAY FROM HERE : .,-<-. 


Aerosmith 






LOVIN' EACH DAY u.k»v*™^ 


Ronan Keating v 






' 


MY MADONNA tm* 


Oexter Freebish 








ONLY TIME nu™ 


Enya v 








SOMEONE TO CALL MY LOVER a > 


Janet v 





1 1 AST win 1 




TTTLE 
ARTIST 

Impnnl.'Prvmolian Label 


0 






HANOINO IY A MOMENT 


0 


• 




LET ME BLOW VA MIND 

Evt Feahmnrj Cmvi SmUuv 


0 






DROPS OF JUPItER (TELL ME] 

Tram 








WHAT WOULD YOU DO? 


0 






all or nothing 

O-Tmwh 


0 






WHEN IT'S OVER 


0 


.4 




HIT EM UP STYLE (OOPSI) 

Hi BMgi 








SOOTYLlCtOUS 

l'» ' ;■!,,.- 








DRIVE 
















SOMEONE TO CALL MY LOVER 




10 




IRRESISTIBLE 








RIDE WIT ME 

NMt) FMtunng City Spud 




• 




LADY MARMALADE 

DMeDnt Aouler*. Ut Dm. t*v» 4 Pin* 








FOLLOW ME 


0 
0 


|4 




PEACHES A CREAM 

111 

■Mi* Mm 






IT'S BEEN AWHILE 

Stalnd 


0 


..■ 




I'M REAL 

Jermilei Lnpu 

l(M 








HERE'S TO THE NIGHT 

leal 








GET UR FREAK ON 

M.v-'i WiV.in-.'nnv Hlir.fl 


0 




THE SPACE BETWEEN 
DMMBewt Bind 


0 


2t 




U REMIND ME 

Heat 








I'M LIKE A BIRD 

MHii furttdo 


0 


9E3 




FLAVOR OF THE WEAK 

AmencwHl-h 








AU FOB YOU 

Janei 


0 






I'M A BELIEVER 

!,inii-.J- M mill 










0 






POP 


M 




1 WANNA BE BAD 
Wifci fori 


0 


29 




WHERE THE PARTY AT 

Jwjged tug* Witfi Nciy 


0 


if 




START THE COMMOTWN 

r- M rj) 






0 






Fl. L ME IN 


0 




FALUN' 

MHiaji 








MORE THAN THAT 

|pj . |M Igp 


0 


34 




PURPLE HILLS 

D12 






MAD SEASON 




3" 




PLAY 


0 


39 




SUPEBWOMAN PT 11 

l.li ' - .!i i . : .lll ■ i 




33 




SOUTH SIDE 

U:i[;i Ti-. J i'iii , ■ ! L, 1.: 


: 




EVERY OTHER TIME 

? 






IDOI! 

ttrjlfl 








BABY. COME OVER [THIS IS OUR NMSHT] 

Sjinjnrfij Mi.-.r.i 
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Top 10 Alternative 
Top 40 to follow 
K Breakthrough Video 




CAKE 

SHORT SKIRT / LONG JACKET 
from "Comfort Eagle" 

their Columbia debut album 



A multi-format smash in the making! 
Since its release: 

/jfl Host Added, tfl Greatest Airplay 
Gainer, Highest debut, Top 10 in 3 
weeks, Top 5 Phones everywhere, 
and still growing. 

Breakthrough Video and 
Heavy rotation on (5 , 
Crankin' rotation on K|2 

U.S. tour begins this Fall. 

Album produced and arranged b,, Ca,.i- ^^^^ ^TJ^ aaa4^ 



.."•■w . columbiarecord^. con 




AUGUST 4 
2001 



Billboard 





WEEK | 


Z 

o 








Z 

o 


1 


1 — 


WEEK | 


Z 
0 






3 




nut 

Ah'l IV.'k'INT -'ki •>.<! .1 ON !• . 




LAST 


2 


TITLE 

ART'S* 1 !MPRINT/PBOMOTX5N LABEL) 


1 


LA51 




urn 


o 


1 


15 


Let Me Blow Ta Mind m ii\ 




23 




I'm Already There 






6 


She's All I Got 




4 


21 


Drops Of Jupiter ITell Met 


tSM 




10 


The Space Between 


t£J 


57 




I'm A Believer 




2 




Peaches & Cream 


fT\ 






When ) Think About Angels 






11 


Can't Believe 




3 


26 


Hanging By A Moment 






9 


Mere s lo Trie Night 

em ncAi 






6 


Just In Case 


Q 


1? 


5 


Fallin' 






13 


Supeiwoman Ft. II 






8 


Downtime 


O 


8 


1 0 


Where The Party At 




29 


14 


She Couldn't Change Me 






5 


The Way 

MtmiliMtt'bntwi 


O 


6 


8 


U Remind Me 




36 


6 


Austin 




66 


2 


Bad Boy For Life 




5 


9 


Booty, icious 

QaMn, i CNM iCUutBm) 


© 




2 


lwo (H.O.V.A.) 


cr\ 




2 


I Wanna Be Bad 




16 


5 


I'm Real 






8 


I'm Just Talkin' About Tonight 


Q) 




3 


Only In America 




11 


9 


All Or Nothing 

0-tMtn IM 




35 


23 


I'm Like A Bird 






16 


I Could Not Ask For More 




1 7 


13 


Hit Em Up Style (Oops!) 






48 


1 Hope You Dance 






10 


We Need A Resolution 


12 


7 


25 


Dtive 

mcutut IKmnllKl 


4? 


7 


Flavor Ut 1 lie Weak 








I'm A Thug 


m 


10 


17 


It's Been Awhile 


Mi 




42 


II You're Gone 




62 


5 


Laredo 




9 


14 


What Would You Do? 


34 


21 


All For You 




r 


2 


Differences 




15 


I Q 


When It's Over 


To" 






DurnlA Uille 

rurpio run • 








Only Time 




18 


7 


Someone To Call My Lover 






8 


L/1/1. ...... Tl... I! ) L rt [,„(, 

WNL'rt; IIIL' DldCKIup CnuS 


CD 


66 






17 


14 


20 


Get Ur Freak On 


42 




11 


There You'll Be 






7 


Schism 

ToM nMOaM[t)<nlWa«*Mr ^^^^^^ 


18 


21 


22 


Follow Mo 


■13 




1 1 


More Than That 


CD 




1 


Start The Commotion 


19 


a: 


' 2 


Irresistible 




27 


1 1 


Wait A Minute 


CD 




2 


Bad Day 

hrt lEtrel 


20 


19 


24 


Ride Wit Me 


o 


4 V 


3 


Area Codes 


«2> 


71 


3 


What I Really Meant To Say 




13 


17 


Lady Marmalade 




65 


2 


Family Affair 




53 


19 


Grown Men Don't Cry 




22 


10 


Mtttc 


47 


37 


19 


Fiesta 


72 


67 


6 


While You Loved Me 




3 a 


4 


Contagious 


CD 


47 


5 


Fill Me In 






1 


I Would'vc Loved You Anyway 




34 


30 


Thank You 




45 


15 


Two People Fetl In Love 


ID 


74 


2 


The Rock Show 






4 


One Minute Man 


50 


16 


10 


Pop 






1 


Take You Out 



. Oil. Eaica »-4»«*rl 



1 tl* greatm iinpi«»inns ntnm C 200 1 , B-HtofClBPi ConKnunlctlwm and SOundScan. Inc Compiled trrxn a national umple ot airplay supp-ed by Broadcast Data Systems' Radio 

2 xtatani in lev '0. Pop. RiB Hip Hop Cmxrtry latin. Rock and othtn popular formah ant eaKtranteally monatorad ?4 noun a day 7 day* a *"H> Songs mnaad by pnw imprnjons. 
a referencing eutt times at avplay with Arttitron listener data This data ft irted to comprie tne Hot 100 
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HOT 100 Singles Sales 



Bootylicious 

Hit Em Up Style {Oops 1 ' 

Purple Hills 

Fill Mu In 

Take You Out 

I Wanna Bp Bail 

All Or Nothing 

U Remind Me 

She's All) Got 

There She Goes 

I Do!! 

This Is Me 

Fiesta 

What I fleally Meant To Say 



Superwoman Pt. II 

■ V i. .' r : ,■. ■ r . 

Don't Mess With The Radio 
La Bomba 
My Baby 

If Homo. l5auwPr>*rn>l 
Clock Clock 

Miss California 

Dana T tonai *ji <>»-:U m-lkUM 

Stranger In My House 

Never Had A Dream Come Trua 

Hey Hey 



s 
4 


WKS. ON | 


AKT IS' IM^HINr TOW.l .!'. 1 AHtl 




5 

■-, 


WKS. ON 1 


TITLE 

ARTIST . IMPRINT/PROMOTION LABEL.' 


25 


48 


Can't Fight The Moonlight 




.i -. 


7 


Ooh La La 


2' 


3 


None Tonight 




59 


28 


Don't Tall Me 

M*4kxr.a VU* ar i.a.VliCW rV»| 


2< 


4 


Love It 


tD 




7 


The Sun God 


32 




My Projects 

CmGjoC. IhMMltm^M 


3 


513 


86 


One More Chance/Stay With Me 

Tn» NoWWyi B I u «ttl totnu 


27 


13 


Angel 

ShwtfuiruwminUUJ 




' 


5 


Music 

tnciStmon [VrlACefrSq^ll'ta'UMH 


2t 


19 


Got Over Yourself 




58 


19 


Request Lino 

9»n tytt Ptxt tvat U»y Gt*« Itmiii >»al 


.-1.1 


1 1 


Keep It Real 




60 


5 


Paradise 


2-J 


35 


Look Al Us 




57 


7 


U Know U Ghetto 

•arnas law> MaccMtavflMUi MntrUa* 


3C 


18 


Missiiiii Viiu 




67 


22 


By Your Side 


35 


7 


No More IBaby I ma Do Right) 




54 


23 


Bow Wow IThat's My Name) 

ubcmwm r 'i r it ii mil 


39 


13 


What ll Feels like For A Girl 


CD 




4 


What It Is 


37 


13 


Oochic Wally 




47 


3 


Planets 01 The Universe 


41 


31 


South Side 


CD 


72 


28 


You Make Me Wanna. . 


36 


12 


Survivor 




64 


3 


Take That 


33 


18 


Biiounce 




6' 


3 


It Happens Everytime 


33 


13 


Everybody Doesn't 


CD 




26 


Win 


43 


23 


Like, Wow! 




63 


24 


That's How 1 Beat Shaq 


44 


4 


Make It Vibrato 


CD 




34 


So In Love With Two 


St 


6 


OnANjgMLikeThis 




63 


10 


Torture 


4? 


7 


Lovin' Each Day 


«•> 




3 


Innocente 


4' 


35 


Could It Be 




66 


43 


Big Poppa/Warning 


5S 


6 


Out 01 Nowhere 


ts 




1 


Used To Love 


4f 


J 


Sugar 


tD 




31 


Stronger 


53 


2 


Bad Boy For Life 

rMl » Ml.' H ■ H i, - ..".< 


KD 




1 


The Real Me 


K 


36 


Soul Sista 




4 


7 


A Whiter Shade Of PdlL- 



ll i**f iile jt it!j it.jir. 'l -a^-. n i-"_*i d i . ar : 
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ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 



Utt NUMBER 1 HM 



S GREATEST GAINER / SALES S 



Destiny's Child 9 



17a 



9 


10 


1 0 


12 


1 6 


J ' 


17 


17 


18 


19 




23 




" 


21 


18 


27 


34 


23 


16 


12 


7 


22 


14 


31 


3S 


26 


26 


25 


24 


24 


20 


33 


42 


35 


35 


21 


22 


41 


54 


30 


3? 




20 


49 


55 


32 


31 


49 


43 


37 


3? 



34 



Li 



HIT 'EM UP STYLE (OOPS ! ) O 
ALL OR NOTHING O 
U REMIND ME O 
LET ME BLOW YA MIND O 
DROPS OF JUPITER (TELL ME) 
HANGING BY A MOMENT 
PEACHES & CREAM O 



Usher ■. 

« ■ ■ 

Eve Featuring Gwen Stefani =• 

• n* Min emrtavw 

Train v 

O ' - * - ' !».'■-'.'■ 

Lifehouse 



ti)» GREATEST GAINER / AIRPLAY tfii 



FALLIN' O 

Air,. (AH,, 



Alicia Kays « 



Mtlf n'l C Ulu-* II JVlr J am 



WHERE THE PARTY AT O 
I'M REAL 

tOkw CRBnnKS u Upw.t 0.«- C Sat™, 1 F S ■ 

IT'S BEEN AWHILE 
DRIVE 

SUUnttaui >B |e/W FiniitvA K*wu*i£C*n** J Pm*ii 

WHAT WOULD YOU DO? O 

w a«u ti n aw ^a WaJMWh IPMfWWM 

n . :. ■ 

SOMEONE TO CALL MY LOVER 
FILL ME IN O 
PURPLE HILLS O 
GET UR FREAK ON 0 
IRRESISTIBLE O 
I WANNA BE BAD 
FOLLOW ME 
LADY MARMALADE O 
RIDE WIT ME 
TAKE YOU OUT O 
SHE'S ALL I GOTO 
MUSIC O 

SUPERWOMAN PT. II O 

e m duXbatixna >c it**<i b m &u,g ta^n ■ 

AUSTIN O 

taMMSMXianai 

THE SPACE BETWEEN 
FIESTA O 

Pgki 4 It™ tawt mi40( S One- I 

CONTAGIOUS 
HERE S TO THE MIGHT 
THANK YOU O 

ONE MINUTE MAN 

TiMmMEM MEMTlMtrC B r »i" 

I'M ALREADY THERE 

D ** (H PaVOnwaG B»ff '-V- 

WHEN I THINK ABOUT ANGELS 

"iWI 'ONo RON '11.I-. 

SHE COULDN'T CHANGE ME O 
IZZO (H.O.V.A.) 

K«tat tlCanxjt WmJ ferta A Mua* f hnn D Ss-attjn 
FLAVOR OF THE WEAK 



Jagged Edge With Nelly '■' 
Juiinik-r Lope^ - 

Slaind 9 



City High -. 



Saga-R,,. 



Craig David 9 

900 OO'-v m MM 



Jessica Simpson ■<-■ 



Uncle Kracker ■ 



Nelly Featuring City Spud v 



Luther Vandross v 



Erick Sermon Featuring Marvin Gaye 9 

• V» 1AM So.aU ajJW dwkom 

Lit' Mo Featuring Fabolous j 

• ••(.•rAamtmi-ffG I 



• e • c*i c^t**i warn* 
Dave Matthews Band " 



R Kelly Featuring Jay-2 
The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs v 



Eve6=. 

«CA ALBUM CUT 



Lonestar " 
•ie O'Neal •> 



MORE THAN THAT 
I DOII O 

few* M GsajiAaVv*-'' 

IF YOU'RE GONE 



THERE YOU'LL BE 



Toby Keith 9 

D«i<n\vu I Ku *>•*•» ALBUM CUT | 

Backstreet Boys v 
Toya 9 
matchbox twenty 9 



lOIKAMtitiniKliiuHM 
Faith Hill 1 



launch Indttt 
laneousr, ilPwy hsvt beer 



i 

3 


2 WKS. AGO 1 


z 

o 

£ 

n 
s 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


36 


32 


■ i 


WAIT A MINUTE O 

l*n Natil^aa iP Ailaain. C H.aj: 1 .li-H i 


Ray J Fealuring Lit' Kim v 

• •Mm cor 


30 


51 


S3 


8 


WHERE THE BLACKTOP ENDS 


Keith Urban m 

• Ctotn trWwtajoAiaUM CUT 


51 


55 


70 


4 


AREA CODES O 


Ludacris Featuring Nate Dogg 

• Dw...h n, Th. IS«.lla4 mt. Wr ilDJUC 


52 


76 




2 


FAMILY AFFAIR 


Mary J. Blige 


53 


54 


53 


10 


WHAT 1 REALLY MEANT TO SAY O 

rWrtwUJmmCrnnnwivtWinnll Hull 


Cyndi Thomson v 

• •ComiirMMwnw 


54 


47 


41 


10 


POPO 


"N Sync 9 

• >»4BD- 


19 


63 


78 


3 


I'M A BELIEVER 


Smash Mouth 

DiaraflMftntVurwafo SOUWTUa CVt 


56 


52 


51 


15 


TWO PEOPLE FELL IN LOVE 


Brad Paisley Q 

O - .-..Hit'.V: 1 


51 


58 


65 


4 


JUST IN CASE O 


Jaheim v 

• Dwnat MJ UJII'Winw Int 


58 


56 


60 


14 


CAN'T BELIEVE O Faith Evans Featuring Carl Thomas v 

SCimtt^mVy«ISCanM.MWfJ'aAra l «Ct»^crM.lomjam«'Arf^J BaK 1,11 ill • EidBo. mxr lm* 


56 


70 




2 


BAD BOY FOR LIFE O 

UwMmWnc&isAHncociavimfMCtfrraAiuJfaivi.DGoBi 


P Dicldy. Black Rob & Mark Curry S 


60 






8 


DOWNTIME 


Jo Dee Messina 


59 


67 


73 


S 


THE WAY 


Jill Scon . 


62 








* HOT SHOT DEBUT M 








1 


START THE COMMOTION 

Wu&na 1 * A* aviiS Afvli *ay.«B BojM.M TiaU D W*t<F-N (JOVai'iliI 


Tlie Wiseguys v 

"fciMPi P. 1 L L-T Ma.'.T, FVI..W.L] 


63 


57 


67 


13 


THIS IS ME O 


Dream V 

• OOOS.fllic.'WKfcii. 


39 


64 


48 


4 


ONLY TIME 


Enya v 

AiBUW t SOXWOHUtt CUtlWrw, 


65 


73 




2 


BAD DAY 

til'wMtiiiCfcn 


Fuel '. 




75 


66 


6 


WHAT IT IS O 


Violator Featuring Busta Rhymes 


66 


61 


64 


10 


WE NEED A RESOLUTION O 


Aaliyah Featuring Timbaland : . 
u 


59 


69 


77 


3 


ONLY IN AMERICA 


Binnks 6. Dunn . 


69 


53 


45 


13 


THERE SHE GOES O 


Babylace fl 

• « tan til tM 


. ■ 


91 


05 


3 


I'M A THUG O 

itaaMM riM aMv* (Tnck o-Mf a v» wm> 


Trick Daddy v 

O »0 M Sa*t»S>41' <*UtHK 


71 


72 




2 


BE LIKE THAT 


3 Doors Down v 


72 


66 


50 


16 


1 COULD NOT ASK FOR MORE 


S»ra Evans r - 

• ECA 1 WbaWI AlBLM CUT 


35 


74 




2 


THE ROCK SHOW 


Bhnk-182 v 

taCAUBUM CUT 


74 


19 




2 


DIFFERENCES 


Gtnuwtne 

[pa: ALBUM CUT 


75 


50 


35 


12 


MY BABY O 

M let > Fa. A fA-a 1 B Lu'fl, D Lwt ■ 1 1 


UP Romeo v 


3 


71 


74 


S 


LAREDO 

atttjtfaaie icceiat 


Chns Cagle g 

Wpn IMhJwM ALMM CUtt gMlMl 


71 


66 


71 


7 


SCHISM 


Tool v 

loo 0— onM A. HIM CUIVWfW 


68 


64 


52 


19 


UKUWN rVltnJ UUN 1 LKT 


Tim McGraw 


25 


77 


76 


6 


WHILE YOU LOVED ME 


Rascal Flatts 


76 






1 


1 WOULD'VE LOVED YOU ANYWAY 


Trisha Yearwood 9 

O MCA UnMi ALBUM Q/I 


81 






3 


WHY THEY CALL IT FALLING 


LeeAnnWomack 9 

O" ••• 


81 


78 


72 


18 


PLAY 

Ba»lA"*rm |R Bt«* r SfJtmnC TaUx-Citway 


Jennifer Lopez v 

fpuHIUMCUT 


18 


85 


83 


14 


MAD SEASON 


matchbox twenty 


48 


SS 


89 


4 


MISS CALIFORNIA O 


Danle Tliomas Fealuring Pras : .' 

• O O •Ra*P»u.li4*» 1 |JIU«C 


85 


93 


82 


14 


1 CRY O 


Ja Rule Featuring Ul' Mo v 

• Mu>M> a-t . Dol Jim l/JaW/IEUMC 


40 


BO 


aa 


15 


WHEN SOMEBODY LOVES YOU 

' L- ■:■!!■ i J: >i ■ 


Alan Jackson 9 

O Ama IttMWIt ALBUM CUT 


52 


97 


9| 


3 


CAN'T DENY IT O 

"Vt> fknU jKtwiJITrwnaiT ShttwO aVnndl 


Fabolous Featuring Nate Dogg 9 


88 


87 


85 


18 


RIGHT WHERE 1 NEED TO BE 

IBwJtf rtVurt iC itaarmwdUbiw* 


Gary Allan v 

AMCA *itm*m ALBUM CUl 


42 


90 


90 


4 


JUST A BABY BOY O 


Snoop Dogg Featuring Tyresc & Mr. Tan 9 

• UtlMUtW 


90 


82 


75 


18 


1 LIKE THEM GIRLS O 

fht LMaraHlHjl D tadAMriMuPt Jl J Wlkflfaf a" WMall 


Tyrese ; . 

• ■CAtMir 


48 


92 


9? 


3 


SANDSTORM O 


Darude 9 

• • CuBalauM miT^lntm, ••HVf 


92 


B I 


62 


17 


IF YOU CAN DO ANYTHING ELSE 


George Strait 

• MCA tuft** ALBUM CUT 


51 


B3 


84 


13 


BABY, COME OVER (THIS IS OUR NIGHT) 


Samanth.1 Mumbii 9 


49 


| 






I'LL FLY WITH YOU (L' AMOUR TOUJOURS) O 


Gigi D'Agostino 

« *-«» OMT 


95 


88 


87 


18 


LA BOMBA O 


Azul Azul 

• 0'-".r<- J T,M4 ( 4 




98 






ON A NIGHT LIKE THIS O 


Trick Pony 

AOS A tw tmt IMtifwfcl tent WHS 


97 








MY PROJECTS O 


Coo Coo Cat 9 

O • ' B.-, 


98 




3 


I 


CASTLES IN THE SKY O 

t Vmatmmtit OaMm 1 1 V mi n wmiC Cha«HnOAn naliili 


Ian Van Oahl Featuring Marsha s 1 


99 


94 


86 




ANGEL O 


Lionel Richie 


70 
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Singles and Tracks Song Index 



Chart Codes: Hot too Singles (Hioo); R&B Hip/Hop Singles (RBH); Country Singles (CS) and Hot Latin Tracks (LS). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart. Position. 



-A- 

ABRAZAME MUY FUERTE (BMG Arabella, ASCAP/'San 

Angel, ASCAP) LT 3 

AIN'T NOTHING 'BOUT YOU (Sony/ATV Tree. 

BMI/Wenonga, BMI/UniveisaLASCAP/Memphisto. 

ASCAP). HL/WBM.CS 15 

All FOR YOU (Black Ice. BMI/EMI April. ASCAP/Ftyte 

Tvnvf.ASCAP/little Macho, ASCAP/WB, A5CAP/Arapesh 

Communications, ASCAP), HL/WBM, H100 43 
ALL I WANNA DO (King Kendrick. BMl) RBH 99 
ALL Oft NOTHING (Rokstone. PRS/SongsOf 

Windswept Pacific. BMl /UnrveisalSongsOl PolyGram 

International. BMl), WBM. Hjoo 4 

AMAME (Ambernel, BMI/TN Ediciones, BMl) LT 21 
AMOftCITO MIO (Edimusa, ASCAP) LT 19 
ANGEL (LBR, ASCAP/ Rive Droite, ASCAP) Hioo 100 
ANGELS IN WAITING (WB, ASCAP/Cal W. 

ASCAP/CTShaughmessy Avenue, ASCAP/ Peermusk III, 

BMl {VMe Ocean. BMl). HL/WBM, CS 25 

ANGRY ALL THE TIME (THiawhiri. BMl /Bruce Robison, 

BMl) CS 33 

AREA COOES (Ludacris, ASCAP/Bubba Gee, 

BMl/Noorrtlnve Tunes, BMl /Warner Tamerlane, BMI/Nale 

Dogg. BMI/LehsemSongs, BMl/ Music In Three. 

BMI/BilLee, BMl /Music & Media international. BMI/EMI 

April, ASCAP). HL/WBM. Hioo 52; RBH 22 

AUSTIN (Talbot, BMI/Kirstisongs. ASCAP) CS 4: Hioo 

30 

EL AYUOANTE (Not Listed) LT 29 

AZUL (F.I.P.P.. BMI/Clear Mind. ASCAP) LT 1 

-B- 

BABY. COME OVER (THIS IS OUR NIGHT) (Murlyn. 
ASCAP/Universat. ASCAP/Warner Chappell. PRS /Second 
Decade. BMI/WamerTamerlane. BMI/Chrysalrs. BMl), 
WBM, Hioo 94 

BACK BACK (Bleed Da Black, ASCAP/in The Sonic, 
ASCAP) RBH 92 

BAD BOY FOR LIFE (Dors'D. BMl / Me Again. BMl, ''Dee 
Mac, BMl. Janice Combs, BMI/EMI Blackwood. BMl /Dia- 
mond Rob, ASCAP /Justin Combs, ASCAP/EMI April, 
ASCAP/Bristeasy, BMI/DorsO, ASCAP/DKG, BMl). HL. 
Hioo 60; RBH 24 

BAD DAY (U ni versa ISongs 01 PolyGram International, 
BMl, 1 Pener Pig. BMl) Hioo 66 

BEANIE (MACK B*«*) (Shakur AIDin. ASCAP/ Hrtco 
Sooth. ASCAP/F.O.B . ASCAP) RBH 62 

BE LIKE THAT (Escatawp*. BMl/Songs Of Universal. 
BMl) Hioo 72 

BCSAME (Hecho A Mano, ASCAP/EMI April. 
ASCAP/Peemxisk III, BMl) LT6 

BLA' BIA' (Swole. ASCAP/STD. ASCAP,' EMI Blackwood, 
BMI/Ground Control. BMl/ Ludacris. ASCAP). HL RBH 47 

B to ACTS UTTLEACTS (life Force. BMI/Bright Summit 
ASCAP/Grke.ASCAP/UniversalPoryGram International. 
ASCAP/GZA, ASCAP) RBH 100 

BOOTYLICIOUS (Sony/ATV Tunes, ASCAP/ Beyonce. 
ASCAP/luneBug Alley. ASCAP,' Welsh Witch, BMI/lonle, 
ASCAP/Sony/ATV Songs. BMl), HL, Hioo 1; RBH 2 

BROWN SKIN (Gold & Iron, ASCAP /Wamef Tamerlane. 
BMl/ Publishing Designee, BMl ,' Bat Future. BMl). WBM, 
RBH 39 

-C- 

CADAVE2TE EXTRAHO MAS (LGA, BMl) LT 26 
CALL ME E.S. (Copyright Control) RBH 98 
CANOE LA (P50. ASCAP/ Or um. ASCAP) LT 32 
CANT BELIEVE (Justin Combs, ASCAP/EMI April, 
ASCAP/Marsky, BMI/Adnt Nuthln' Com' On Bui Funking, 
ASCAP/WB. ASCAP, 1 Hard Workin Black Folks. ASCAP/Cia- 
rra tune, ASCAP/Zomba. ASCAP/ IB Will. ASCAP/Ufe's A 
Bitch. ASCAP/ Dakoda House. ASCAP, 1 Gloria's Boy. 
ASCAP/EMI BLackwoo 

CANT DENY FT 0 Brasco. ASCAP, 1 ' Desert Storm. 
BMI/Cyphercleff. ASCAP/EMI April. ASCAP/Songs Of Uni- 
versal. BMl/toshua's Dream. BMl/WB. ASCAP/Suge, 
ASCAP). HL/WBM, Hioo 88; RBH 40 

CASTUS IN THE SKY (Rocks. ASCAP) Hioo 09 
CLUCK CLUCK (Huss Zwlngll. ASCAP/Sony/ATV Tunes, 
ASCAP/TeBass, BMI/EMI Blackwood, BMI/Ghetto And 
Blues, ASCAP/ Hempstead High. ASCAP/EMI April. 
ASCAP). HL, RBH 68 

COMO OLVIDAS (lanfranco. ASCAP .'Arena Fina, 
ASCAP) LT9 

COMO OLVIDAR (Ventura, ASCAP) LT 27 
COMO SE CURA UNA HER I DA (Ruber. ASCAP/Unlver- 
sal Musica. ASCAP/ Adam Rhodes, ASCAP/ Lanfranco, 
ASCAP) LT 4 

COMO SE LO EXPLKO AL CORAZOH (Negrele) LT 14 

COMPLICATED (EMI Full Keel, ASCAP/April Blue. 
ASCAP/EMI Blackwood, BMI/Zomba. BMI/Blakemore 
Avenue, ASCAP). HL/WBM, CS 22 

CON CADA BESO (WB. ASCAP /Osorio, ASCAP/ Ele- 
phant Star, BMI/CareersBMG, BMl) LT 7 

CONTAGIOUS (R.Kelly. BMI/Zomba, BMl). WBM, Hioo 
33; RBH 10 

CRAZY LIFE (Songs Of The Court. BMI/Stone Poel, 
BMl) CS 56 

-D- 

DANCE WITH ME (Oa Twelve. ASCAP/Justm Combs. 
ASCAP/EMI April. ASCAP /C, 5*1 Is, ASCAP) RBH 52 

DCJAME AMARTE (SerCa. BMl) LT 34 

DESPRECIADO (Vander, ASCAP) LT 11 

DIFFERENCES (Chocolate Factory, ASCAP/Hand In My 
Pocket, ASCAP/Sony/ATV Tunes. ASCAP/Music Of 
Windswept, ASCAP), HL, Hioo 75; RBH 29 

DIME CORAZON (Warner /Chappell) LT 18 

DIME, DIME, DIME (El; a;, BMl) LT 35 

DON'T HAPPEN TWICE (EMI April, ASCAP/Gotta 
Groove, ASCAP/ Copy right, net. BMI/McMore. BMl). HL. CS 
17 

DONT MESS WITH THE RADIO (Organized Noite, 
8MI/C Bamett, ASCAP/Betl SI jr. ASCAP/EMI April, 
ASCAP/BIg Sexy, ASCAP/Street Top, ASCAP). HL. RBH 85 

DOS C0RA20NES, DOS HISTOftlAS (WB. ASCAP) LT 

39 

DOWNTIME (Gravitron. SE SAC /Blue water. 
S£ SAC/EMI Full KwLASCAP/Blakernore Avenue, ASCAP). 
HL.CS 8; Hioo 61 

DRIVE (EMI April. ASCAP/Hunglikeyora. ASCAP). HL. 
Hioo 14 

DROPS OF IUPTTER {TELL ME) (EMI April. 
ASCAP/Oesert Tenl, ASCAP/Schweet, ASCAP/P. Tlmon, 
ASCAP/Mt. Clean, ASCAP/ Beneath The Tree. ASCAP/EMI 
Blackwood. BMl), HL, Hioo 7 



-F- 

f ALL IN* (lei low. ASCAP/EMI April. ASCAP), HL. Hioo 
10; RBH 4 

FAMILY AFFAIR (Mary |. Blige. ASCAP/ U ni versalM CA, 
ASCAP/Fame.BMI/Music Of Windswept. ASCAP/Fwe 
Card, ASCAP/Ervis Mambo. ASCAP/WB. ASCAP/Ain't 
Nuthin' Goin' On Bui Funking, ASCAP/Copyright Control}. 
WBM, Hioo S3; RBH 17 

FEEUN'ON YO BOOTY (Zomba. BMI/R.KeHy, BMl). 
WBM, RBH 41 

FIESTA (Zomba, BMI/R. Kelly, BMI/EMI Blackwood. 
BMI/UI Lu Ui. BMl). HL/WBM, Hioo 32; RBH 12 

RLE ME IN (Songs Of Windswept Pacific. BMl /Warner 
Chappell, PR5/WB. ASCAP), WBM, Hioo 18; RBH 25 

FLAVOR OF THE WEAK (Disciples Of Judra, 
ASCAP/ BMG Songs, ASCAP), HL. Hioo 41 

FOLLOW ME (Gaje. BMl /Warner Tamerlane. 
BMI/Chunky Style, ASCAP / Disn eySeven Peaks, ASCAP). 
HL/WBM, Hioo 23 

FRONT a BACK (Hennessey For Everyone. BMl ,'VQCO. 
BMI/Atewa. BMI/Dayna's Day, BMI/WamerTamerlane. 
BMl), WBM, RBH 77 

-G- 

GETTING THERE (UnwersalPolyGram International, 
ASCAP/TeniOOO. ASCAP). WBM, CS 46 

GET UR FREAK ON (Mass Confusion. ASCAP/WB. 
ASCAP/Virginia Beach, ASCAP), WBM, Hioo 20; RBH 27 

GHETTO GIRLS (EMI April, ASCAP 1 So So Def, 
ASCAP/ Babyboy's Utile, SESAC / Noon time South, 
SESAC /'Hiram Clarke. SESAC/four Knights, BMl/Songs OF 
Universal. BMl). HL, RBH 45 

GIRL NEXT DOOR (EMI April, ASCAP,' Touched By la/;. 
ASCAP/ Nwac Tyke. ASCAP/Pamoja, BMI/EMI Black- 
wood. BMl), HL RBH 59 

A GOOD WAY TO GET ON MY BAD SIDE (Universal. 
ASCAP/ Memphlsto, ASCAP/Zomba, BMl/Teren It Up. 
BMD.WBM.CS 51 

GROWN MEN DONT CRY (Larga Vista, ASCAP /Scarlet 
Rain. ASCAP/ Sony/ATV Tree. BMl). HL. CS 18; Hioo 79 

-H- 

HANGING BY A MOMENT (GC hills. BMl/Songs Of 
DreamWorks. BMl). CLM. Hum 8 

HEARD IT ALL BEFORE (Mike City. BMI/Pinkeys Play- 
house. ASCAP/Copyright Control) RBH 35 

HEARTBREAK TOWN (EMI April. ASCAP/House Of 
Bra m, ASCAP), HL, CS 28 

HELPLESSLY, HOPELESSLY (Sony/ATV Tree, 
BMl/Songs Of Teracel. BMl/Songs Of Universal. BMl), 
HL/WBM, CS44 

HERE'S TO THE NIGHT (Fake And laded. BMl: Less 
Than Zero. BMl /Soul Wield Road, BMl) Hioo 34 

HEY HEY (Krotala. BMl. 1 8th Of May. BMI/EMI Black- 
wood. BMl/Hillacious, BMl /Amanda, BMl). HL RBH 69 

HIT'EM UP STYLE (OOPS!) (Cyptron. BMI/EMI Black- 
wood, BMl), HL, Hioo 3; RBH U 

HONEY DO (Mighty Nice. BMI/AI Andersongs, 
SMI/Bluewater. BMl/Songs Of Windswept Pacific. 
BMl ' My Life's Work, BMI/Yeuow Desert. BMI/l Want To 
Hold Your Songs. BMl ,' Rio Bravo. BMl). HL/WBM. CS 45 

HOW COOL IS THAT (Sony/ATV Tree. BMI/Wamer- 
Tamerlane. BMl /Major Bob, ASCAP), HL/WBM. CS 30 

-I- 

I AM A MAN OF CONSTANT SORROW (Public Domain) 
CSS9 

I AM YOUR WOMAN (Zomba. BMI/R, Kelly. BMl). 
WBM, RBH 63 

I COULD NOT ASK FOR MORE (Realsongs. ASCAP). 
WBM. CS 14; Hioo 73 

I CRY (Slavery. BMI/White Rhino. ASCAP,' Mo Loving. 
ASCAP/Lit Rob, BMI/Dj Irv, BM I /Warner Tamerlane. BMl), 
HL/WBM, Hioo 86; RBH 38 

1 001! (Stun & Tones. ASCAP/ToyToy. ASCAP) Hioo 46; 
RBH 46 

IF YOU CAN DO ANYTHING ELSE (EMI Blackwood. 
BMl/ New Don. ASCAP/New Hayes, ASCAP), HL/WBM. 
Hioo 93 

IF YOU EVER FEEL LIKE LOVIN' ME AGAIN (Warner- 
Tamerlane. BMl /Ensign, BMl). WBM. CS 47 

IF YOU'RE GONE (EMI Blackwood. BMI/Btfnis, BMl). 
HL Hioo 47 

I HOPE YOU DANCE (UniversaLMCA, ASCAP/Soda 
Creek, ASCAP/Choice Is Tragic. BMI/Ensign. BMl). 
HL/WBM. Hioo 48 

1 LIKE THEM GIRLS (Warner Tamerlane . BMl /Demis 
Hot Songs. ASCAP/E Two, ASCAP/EMI April, 
ASCAP/Valentine-S Day. BMI/Smooth As Silk. 
ASCAP/ Plaything, ASCAP/First Avenue, ASCAP). 
HL/WBM, Hioo 91; RBH 72 

I'LL FLY WITH YOU (I' AMOUR TOU JOURS) (Media 
Songs. SRL/Warner Bros. Italy, SRI), WBM, Hioo 9S 

ILUVTT (My Own Chit. BMI/EMI Blackwood, BMI/Tray 
Tray's, ASCAP/Lil Gangsta, ASCAP/ Koke Is It. 
ASCAP/ Perk's. BMI/UniversalDuchess, BMl /Bridgeport, 
BMl/Rubber Band. BMI/UniversalSongs Of PolyGram 
International. BMl/Show You How Daddy Ball. ASCAP). 
HL RBH 78 

I'M A BELIEVER Pally rand. ASCAP), HL Hioo 36 
I'M ALREADY THERE (Sony /ATV Tree, BMI/Zomba, 

ASCAP/Sweai Byrt. ASCAP/JoshNkk, ASCAP). HL/WBM, 

CS 3; Hioo 37 

CM A SURVTVOft (Porch Plckin*. ASCAP/ Murrah, BMl) 

CS41 

I'M A THUG (First N* Gold. BMl/ Sony/ATV Songs. 
BMl), HL Hioo 71; RBH 33 

I'M IUST TALKIN- ABOUT TONIGHT (Tokeco Tunes. 
BMI/Sony/ATV Tree. BMl/ Big Yellow Dog. BMl). HL.CS s; 
Hioo 44 

I'M UKE A BIRD (Nelstar. SOCAN), WBM. Hioo 42 

I'M REAL (Nuyorican. BMI/Sony/ATV Songs, BMI/Cori 
Tiffani, BMl/Chocotate Factory, ASCAP/Sony/ATV Tunes, 
ASCAP/Alpha, ASCAP/LE.S. Publishing Designee, 
ASCAP), HL Hioo 12 

I'M REAL (Nuyorican, BMI/Sony/ATV Songs, BMI/Cori 
Tiffani, BMI/Cr»colarteFartory.ASCAP, l Sony/ATVTiiMS, 
ASCAP 'Alpha. A5CAP/LE.S. Publishing Designee. 
ASCAP). ML RBH 13 

I'M TRY1N' (Pacific Wind, SESAC/4U, SESAC /Songs Of 
Windswept Pacific. BMl/Gottariaveable, BMI/Akmo, 
ASCAP). HL'WBM. CS 39 

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga. 
BMl/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI/Cherry River. BMI/Hooktine East. ASCAP/ Madeleine 
Grate,ASCAP),HLCS53 



IRRESISTIBLE (EMI April. ASCAP/Murlyn, ASCAP/Uni- 
versalPotyGram International. ASCAP/ Plum Tree, 
BMl /Warner Tamerlane, BMl). HL/WBM. Hioo 21 

ITS A GREAT DAY TO BE ALIVE (EMI April, 
ASCAP/House 01 Bram, ASCAP). HL CS 19 

IT'S BEEN AWHILE (Greenfund. ASCAP/ i.m. nobody. 
ASCAP/ My Blue Car, ASCAP/ pimpYug. ASCAP/WB, 
ASCAP). WBM. Hioo 13 

IT'S OVER (Dartock. BMl/ Ally armsongs, ASCAP/WB. 
ASCAP/Dotted Line, BMI/Sharron Hilt, BMI/Antrapnil, 
BMI/Pubco, BMI/Rykomusic PRS) RBH 91 

I WANNA BE BAD (KreruH, BMl /Mugsy Boy. 
BMI/Zomba. BMI/Mandah, BM I/Lava, BMl), WBM, Hioo 
22 

I WANT YOU BAD (Musk Sales, ASCAP) CS 49 
I WOUlim LOVED YOU ANYWAY (Dan na songs. 

BMI/Ensign. BMl/Songs Of Universal, BMl). HL/WBM. CS 

13: Hioo 81 

1ZZ0 (H.O.VAJ (Lil Lu Lu, BMI/EMI Blackwood. 
BMI/YeWorid, ASCAP/lobete, ASCAP). HL Hioo 40; RBH 
14 

-J- 

JOHN DOE (Smetrgood. ASCAP) RBH 54 
IUST A BABY BOY (Show You How Daddy Ball, 
ASCAP /Zovekl ion, ASCAP/My Own Chit. BMI/Flossmode, 
BMI/Amazin - . ASCAP; Black Fountain, ASCAP/EMI April, 
ASCAP/EMI Blackwood, BMl), HL Hioo 90; RBH 43 

IUST IN CASE (DMne Mill. ASCAP/WB. ASCAP/Fingu 
Goal. ASCAP /Uh Oh, ASCAP/Famous, ASCAP/Enslgn. 
BMl). HL/WBM. Hioo 58; RBH 15 

— K— 

KEEP IT GANSTA (Mo Loving. ASCAP/ BoodaMax, 
ASCAP) RBH 75 

KEEP IT REAL (Kannike Does It. ASCAP , 1 Emma's 
Dream, BM I/Roach Power. ASCAP/Denve. Slreet, BMI/G E 
Makin' It. ASCAP/WB, ASCAP). WBM. RBH 76 

KNOCK YOURSELF OUT (Not Listed) RBH 82 

-L- 

LA BO MBA (Sony/ATV Discos. ASCAP) Hioo 96; LT 17 
LADY MARMALADE (EMI April, ASCAP/Jobete, 
ASCAP/Kenny Nolan. ASCAP/EMI Blackwood, BMI/Stone 
Diamond. BMI/Tannyboy, BMl). HL Hioo 24 
LA GRAN NOCHE (Flamingo, BMl) LT 22 
LA HINAQUIERE CERVEZA (Edimusa, ASCAP) LT 44 
LAREDO IMark Hybner, ASCAP) CS 9; Hioo 77 
LET ME BLOW YA MIND (Scott Storch, ASCAP,' Blond ie 
Rockwell, ASCAP; Universal, ASCAP/Dead Game, 
ASCAP/WB, ASCAP/Aint Nuthin' Goin' On But Funking. 
ASCAP,' Musk Of Windswept, ASCAP/ Five Card. 
ASCAP/Elvis Mambo. ASCAP/TVT, ASCAP /Blackjack, 
ASCAP). WBM. Hioo 6; RBH 26 

LETS GET DIRTY (I CANT GET IN DA CLUB) (Funky 
Noble, ASCAP/Famous, ASCAP/Dayna's Day. BMI/Wam- 
erTamerlane. BMI/K00L, ASCAP/WB. ASCAP). HL/WBM, 
RBH 71 

LETS GET IT (Scamon, ASCAP/Justin Combs, 
ASCAP/EMI April. ASCAP/Rhythm Blurt*. ASCAP/ Univer- 
sal. ASCAP/Diamond Rob, ASCAP/ Al Green, BMI/lrving, 
BMl; East Memphis. BMl). HL/WBM. RBH 51 

LETTER 2 MY UNBORN (Amaru. ASCAP /Universal, 
ASCAP/eUck Hipsank, ASCAP/ BMG Songs. AS CAP /Pink 
Folder. ASCAP /'WamerTamertane. BMI/Mijac. BMl). WBM, 
RBH 64 

LICK SHOTS (Mass Confusion. ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP). WBM, RBH 70 

LIFETIME (Sony/ATV Tunes, ASCAP/MusiewelL, 
ASCAP/ Gan Zmlra, ASCAP/Famous, ASCAP). HI, RBH 48 

LOCO (SerCa. BMl) LT 45 

LOVE (EMI April. ASCAP/ Nivrac Tyke. ASCAP/Touched 
By )3I2. ASCAP / Sou Ic hi Id, ASCAP/Dirty Dre, ASCAP/Jat- 
tai, ASCAP/Unlversal. ASCAP), HL/WBM, RBH 32 

LOVE DONT LOVE ME (India B_ BMI/UnlversalSongs 
Of PolyGram International, BMl; Putty Tat. 
BMI/Demontes, BMI/WamerTamerlane, BMI/Colpix. 
BMI/Sony/ATV Songs. BMl). HL/WBM, RBH B9 

LOVE IT (Mike City, BMl) RBH 66 

LOVE OF A WOMAN (Songs Of Laslrada, BMl) CS 31 

LOVE OF MY LIFE (Cancelled Lunch, ASCAP /Unrver- 
saLPotyGram International. ASCAP) RBH 49 

LOVER BOY (Sony/ATV Songs, BMI/Rye. ASCAP/Fox 
Film. BMl /All Seeing Eye. ASCAP/ UnrversalPolyG ram 
International, ASCAP/Better Days, BMI/UnlversalSongs 
Of PolyGram International. BMl). HL/WBM. Hioo 2 

LOVERBOY (Sony/ATV Songs, BMI/Rye, ASCAP/Fox 
Film. BMl /All Seeing Eye. ASCAP /Universal PolyGram 
International, ASCAP/Better Days. BMI/UniversalSongs 
Of PolyGram International, BMl / Air Control, 
ASCAP /Thowin' Tantrums, ASCAP/ Ludacris, ASCAP/EMI 
April. A5CAP). HL/WBM. RBH 1 

LOVING EVERY MINUTE (Sony/ATV Tree, BMI/Wenon- 
ga, BMI/Zomba, ASCAP). HL/WBM, CS 32 

LUNCH OR DINNER (Mike City, BMl) RBH 60 

-M- 

MAD SEASON (EMI Blackwood. BMl/Bldnls, BMl). HL, 
Hioo 84 

EL MALQUER1D0 (Bending. BMI/Wixen. BMl) LT 31 

THE MAN HE WAS (Note-write, 
BMI/Hddlestock.BMI/Cobum. BMl) CS 57 

MAN OF ME (UniversaLMCA. ASCAP/Zomba, 
ASCAP/Teren It Up, BMO, WBM, CS 43 

MAYBE I DESERVE (Tank 1176, ASCAP/BUck Fountain. 
ASCAP/EMI April, ASCAP), HL RBH 44 

ME DA LO MIS MO (EMOA, ASCAP) LT 47 

ME LI BE RE (Not Listed) LT 15 

ME VA5 A EXTRANAR (Vander. ASCAP) LT 5 

MIDWEST SWING (Jackie Frost, ASCAP/ BMG Songs, 
ASCAP .'Jay E's Basement. ASCAP/ Universal. ASCAP), 
HL'WBM. RBH 57 

MISS CALIFORNIA !Ki| D ihe P m. ASCAP;' lermaine, 
ASCAP) Hif»85;R8H8S 

MISSING YOU tTimeiFlytes. BMl/Songs Of Dream- 
Works, BMI/Tallest Tree. ASCAP/Zomba. ASCAP/563. 
ASCAP). CIM/W6M, RBH 36 

MORE THAN THAT (UniversalSongs Of PolyGram Inter- 
national. BMI/Sony/ATV Scandinavia. BMI/Sony/ATV 
Songs. BMI/SwedeOreams, BMl). HL/WBM. Hioo 45 

MUERO (Larrinaga. ASCAP/ Universal Musica. ASCAP) 
LT13 • 

MUSIC (Erkk Sermon, ASCAP/Zomba. ASCAP/The 
Marvin Gaye Heirs, ASCAP/EMI April. ASCAP), HL/WBM, 
Hioo 28, RBH 8 

MY BABY (Jobete. ASCAP). HL Hioo 76; RBH 42 
MY PROJECTS (From The Pit, ASCAP/There'S A Whole 
In The Bucket, ASCAP) Hioo 98; RBH 37 



-N- 

NEVER LOVE YOU ENOUGH (Sorry/ATV Cross Keys, 
ASCAP/Onaly, ASCAP /U nrversal PolyGram International. 
ASCAP/Green Wagon, ASCAP). HL/WBM. CS 34 

NI HABLAR (Not Listed) LT 41 

NOMECONOCESAUN (Edimonsa. ASCAP) LT8 

NONE TONIGHT [LH" Nettie, ASCAP/Dale'S Mix, 
ASCAP/Soundtron Tunes, BMl /Platinum World, BML) RBH 
99 

NOTE POOIAS QUEDAR (Seg Son, BMl) LT 16 
NOT YOUR FRIEND (Tyme 4 BMl/Songs Of 
OreamWortis, BMl) RBH 65 

NO VALE LA PENA (Not Listed) LT 36 

-0- 

OH YEAH (Pork. A5CAP/Durar. ASCAP/FiftySix Hope 
Road, ASCAP/Odna, ASCAP/UmversalSongs Of PolyGram 
International, BMl) RBH 81 

0 ME VOY 0 TE VAS (Crisma, SESAC) LT 2 

ON A NIGHT UKE THIS (WarnerTamerlane. 
BMI/lnstinct. ASCAP). WBM, CS 26; Hioo 97 

ONE MINUTE MAN (Mass Confusion. ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP/ Ludacris, ASCAP/EMI 
April. ASCAP), HL/WBM, Hioo 36; RBH 16 

ONLY IN AMERICA (Sony/ATV Tree. BMI/Buffalo 
Prairie, BMI./Don Cook. BMl/ Route Su. BMl). HL CS u; 
Hioo 69 

ONLY TIME (EMI Songs, BMI/EMI Blackwood. BMl) 
Hioo 6j 

-P- 

PARA NO VERTE MAS (SADAJC.WB. ASCAP) LT 49 

PEACHES & CREAM (Marsky. BMI/Justin Combs, 
ASCAP/EMI April, ASCAP/Da Twelve. ASCAP/C.Sills, 
ASCAP/Tragasm, ASCAP/EMI Blackwood, BMI/Janice 
Combs. BMl). HL Hioo 9; RBH 9 

PENA DE AMOR U&N. ASCAP) LT 50 

PERO NO ME AMA (PMC. ASCAP) LT 23 

PLAY (Chrysalis, ASCAP/ U nrversal PolyGram Interna- 
tional, ASCAP/Murlyn, A5CAP/ Sony /ATV Songs, BMI/Cori 
Tiffani. BMl), HL/WBM, HlOO B3 

PLEASE DONT MIND (The Waters Of Naiereth, 
BMI/EMI April. ASCAP/Fatima & Baron Outlet. 
ASCAP/ Main Money, ASCAP/EMI Blackwood. BMl/ Chase 
Chad. ASCAP). HL. RBH 50 

POP (Tennman Tunes, ASCAP/Zomba. 
ASCAP/WaleRo. BMl), WBM, Hioo 55 

POP LOCKJN' (My Own Chit. BMI/EMI Blackwood, 
BMI/Gold L's, ASCAP/High Priest, ASCAP/Famous, 
ASCAP), HL. RBH 87 

POft AMAR ASI (Seber) LT 24 

POR UN BESO (Not Listed) LT 42 

PUEDEN DEC1R (EMOA, ASCAP) LT 10 

PURPLE HILLS (Eight Mile Style- BMI/Ensign. 
BMI/EMI April, ASCAP). HL Hioo 19; RBH 21 

-R- 

RAISE UP (Zomba. ASCAP/ Kumbaya, ASCAP /Virginia 
Beach, ASCAP). WBM, RBH 61 

REAL LIFE (I NEVER WAS THE SAME AGAIN) (Major 
Bob. ASCAP/Castrt. BMl /Whiskey Gap. BMl). WBM, CS 36 

RIDE WIT ME (Jackie Frost. BMl/ BMG Songs. 
ASCAP/ Basement Beat/. ASCAP/UnivefsaL, 
ASCAP/Jobete, ASCAP /Jay E's Basement, ASCAP/ Dyna- 
com, ASCAP/Misam. ASCAP/B. LA Tunes, ASCAP), 
HL/WBM. Hioo 25 

RIGHT WHERE I NEED TO BE (Acuffflose. 8MI/601 
Broadway. BMI/Sony/ATV Tree. BMI/Big YHlow Dog, 
BMl). HL Hioo 89 

THE ROCK SHOW (EMI April. ASCAP/ Fun Wrth Goats, 
ASCAP), HL Hioo 74 

ROUND & ROUND (Jonell. BMI/DJ HiTek. BMl) RBH 56 

-S- 

SANDSTORM (BMG Finland), HL Hioo 92 
SCHISM (Toolshed. ASCAP/EMI Virgin, ASCAP). HL 

Hkw 78 

SECOND WIND (EMI Blackwood. BMI/Hatley Creek, 
BMl), HL C$23 

SECRETO DE AMOR (Vander. ASCAP) LT 40 

SET IT OFF (Money Mack. BMl) RBH 34 

SHE AIN'T GONNA CRY (Musk Of Windswept, 
ASCAP/ln The Fairway. ASCAP/ November Songs, 
ASCAP/ Creative Artist Agency. ASCAP). WBM, CS 50 

SHE COULDNT CHANGE ME (WB, ASCAP/Gary 
Nicholson, ASCAP/Sony/ATV Cross Keys, ASCAP). 
HL/WBM, CS 2; Hioo 39 

SHE'S ALL I GOT (Mike City. BMl) Hioo 27; RBH 6 

SJXPACK SUMMER (EMI April. ASCAP/Pni! Vassac 
ASCAP/ Milene. ASCAP/EMI Blackwood. BMI/Ftybridge. 
BMl), HL CS 20 

SLOWLY (Tank 1176, ASCAP/Dub's World. 
ASCAP/ Black Fountain. ASCAP) RBH S3 

SOMBRAS... NADA MAS (WB. ASCAP) LT 20 

SOMEONE TO CALL MY LOVER (Black ke. ASCAP/EMI 
April, ASCAP/Flyte Tyme. ASCAP/WB, ASCAP/D. Bunnell, 
ASCAP). HL/WBM, Hioo 17; RBH 

SOUTHERN RAIN (Sunnageronimo, BMI/Achy Breaky 
Heart, BMI/Two Seats Down. BMl) CS 46 

THE SPACE BETWEEN (Cotden Grey. ASCAP/Urwvef- 
SalMCA. A5CAP/Aerostation, ASCAP). CLM/WBM. Hioo 31 

STAN DIN' STILL (WB. ASCAP/ Dreamin' Upstream, 
ASCAP/Hrgh Steppe. ASCAP/ Si eel Wheels. BMl), WBM. 
CS40 

START THE COMMOTION (Copyright Control/EMI 
April. ASCAP, 1 Salaam Rem!. ASCAP/Greg Nyce. 
ASCAP/EMIUnart Catalog. BMl). HL H10063 

STILL HOLDING OUT FOR YOU (Without Anna. 
ASCAP/ChiBoy. ASCAP), CLM/WBM, CS 29 

SUENO SU BOCA (Nova Edklones) LT 43 

THE SUN GOD (Senseless. BMl/Songs Of Universal, 
BMI/Vinia Mojita, BMI/DI HiTek. BMl) RBH Bo 

SUPERWOMAH PT. II (Mo Loving. ASCAP/ Babyboy's 
Ultlt, SESAC/Noonlime South, SESAC/EMI Blackwood, 
BMl / Mr. Manatti, BMI/Duro. BMl/WB, ASCAP/J Brasco, 
ASCAP/Desert Storm, BMl), HL/WBM, Hioo 29; RBH iB 

SWEET SUMMER (Desert Dreams, BM 1/ Michael - 
house, BMI/Ensign, BMl /Rio Bravo. BMl). HL/WBM.CS 21 

-T- 

TAKE CARE OF HOME (Tyme 4 Flytes. BMl/Songs Of 
DreamWorks. BMl) RBH 58 

TAKE THAT (T'Ziah's, BMI/WamerTamerlane. 
BMl/ Ramp. BMl/ Rah Digga, ASCAP/ Dutty Nigga. 
ASCAP/Killa 4, ASCAP/MarclRoc. ASCAP/ Shades Of 
Brooklyn, ASCAP) RBH 84 

TAKE YOU OUT (Nyrraw, ASCAP/EMI April, 
ASCAP/Uncle Bobby, BMI/EMI Blackwood. BMI/Dangn. 
BMl). HL Hioo 26: RBH 7 

TAN ENAMORADO (Not Usted) LT 37 

TE HE PROMETIDO (Not Listed) LT 33 



TELL ME WHO (Alma. ASCAP/ Hudson Jordan. 
ASCAP/Plui 1, ASCAP). HL. RBH 96 

TEUURIDE (Songs Of Universal. BMI/Sony/ATV Cross 
Keys, ASCAP/Onaly, ASCAP). HL/WBM, CS 60 

TEXAS IN 1BB0 (Muckelroy. ASCAP/ BMG Songs, 
ASCAP) CS 58 

THANK YOU (Warner Chappell. PftS/WB. 
ASCAP/Cheeky. BMI/EMI Blackwood. BMl /Champion 
Management. BMl). HL/WBM, Hioo 3$ 

THAT'S A PLAN (WarnerTamerlane. BMI/Zantanon. 
BMI/Harris Gordon, ASCAP/nconderoga, ASCAP; Musk 
Sales, ASCAP). WBM. CS 42 

THERE SHE GOES (The Waters Of Nazereth. BMI/EMI 
Blackwood. BMI/Chase Chad, ASCAP/EMI April, 
ASCAP/ EC Af, BMI/Sony/ATV Songs. BMO. HL Hioo 70; 
RBH 30 

THERE YOU'LL BE (Realsongs, ASCAP). WBM. CS 38; 
Hioo 49 

THIS IS ME (Sonk Graffiti, ASCAP/EMI April. 
ASCAP/Muso, ASCAP/Grlfl Griff. ASCAP/ Plum Tree, 
BMI/WamerTamerlane, BMl). HL/WBM, Hioo 64; RBH 86 

THE TIN MAN (AcuffRose. BMl /Songwriters Ink, 
BMl,' Tews Wedge, ASCAP). WBM. CS S4 

TORTURE 0, ASC AP/ Three Five Tenn, ASCAP; Blind 
Man's Bluff. ASCAP) RBH 95 

TU MAYOR TENTACIOH (Uderes. ASCAP/ Crary Mood. 
ASCARLT15 

TU RECUERDO (BMG Songs, ASCAP/Vlakes, ASCAP) 
IT 30 

TWO PEOPLE FELL IN LOVE (EMI April. ASCAP/Sea 
Gayle, ASCAP /Love Ranch. ASCAP/EMI Blackwood. BMl). 
HLCS7; Hioo 57 

-U- 

U KNOW U GHETTO (Tony Ptiilor. BMI/Charles Young. 
BMl /Tony Mercedes. ASCAP/WB, ASCAP). WBM. RBH 97 

UN AMOR ASI (Famous, ASCAP/Clear Mind. ASCAP) 
LT46 

UNBROKEN BY YOU (UniversaLMCA, 
ASCAP/Sony/ATV Tree, BMI/Ranch Rock. BMI/Big Red 
Tractor, ASCAP/lce Trey, ASCAP). HL/WBM, CS 52 

UN IDIOTA (Rio Musical/Edimusa, ASCAP) LT 4B 

UNTIL THE END OF TIME (Amaru, ASCAP /Black Hip- 
sank. ASCAP/ BMG Songs, ASCAP,' Warner Tamerlane. 
BMI/Entente. BMl/AUAja, ASCAP/l»dok-nt Sloth, 
ASCAP/Parwla Park, ASCAP/WB, ASCAP/Unneesal. 
ASCAP), HL/WBM, RBH 67 

U REMIND ME (Smooth C, BMl/Songs Of Windswept 
Pacific, BMI/Buttermans Land. BMI/Guccizm, 
ASCAP/Unrversal. ASCAP). WBM. Hioo 5: RBH 3 

USED TO LOVE (Zomba. BM I/Tuff Huff. BMl). WBM. 
RBH 74 

-V- 

VUELVE JUNTO A Ml (Not Listed) LT 3B 

-W- 

WAIT A MINUTE (The Waters Of Narereth, BMI/EMI 
Blackwood. BMI/Chase Chad. ASCAP/EMI April. 
ASCAP/Notorious K.I.M., BMI/Undeas, BMI/Wamer- 
Tamerlane. BMl). HL/WBM, Hioo 50; RBH 23 

THE WAY (Blues Baby. ASCAP/ Jatcat, ASCAP/ Dirty 
Dre. ASCAP/ Universal, ASCAP). WBM, Hioo 62; RBH 20 

WEEKEND THING (Divine Milt, ASCAP/WB. 
ASCAP/ Sha ray's, ASCAP/Uh Oh. ASCAP/Famous, 
ASCAP/ Ensign, BMl/ Nuthin; Promised Muzik. 
ASCAP /Almo, ASCAP/ Badan, ASCAP), HL/WBM, RBH 73 

WE GONNA MAKE IT (Jae*wons, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP /Paniros, ASCAP /A. Maman 
Music, ASCAP), HL RBH 83 

WE NEED A RESOLUTION (Herbrlicious. ASCAP/Black 
Fountain. ASCAP/ Virginia Beach, ASCAP/WB. ASCAP), 
WBM. HlOO 68; RBH 31 

WE'RE CAUIN U (2000 Watts. ASCAP /Ghetto Pop 
EMI. ASCAP/The Motha Chapta, ASCAP/WB, 
ASCAP/Genius, BMl/ Silk. BMI/Elijah Jimmy, BMl). 
HL/WBM, RBH 90 

WHAT I DID RIGHT (EMI Full Keel, ASCAP/Left Foot. 
ASCAP/WornacuUte Conceptions, ASCAP/EMI Longitude. 
BMI/Barney Building. BMI/Still Standing, BMl) CS 24 

WHAT I REALLY MEANT TO SAY (Sony/ATV Cross Keys. 
ASCAP/Sony/ATV Tree. SMI/Chris Waters, BMI/Still 
Working For The Man, BMl /Tommy Lee lames. BMl). HL 
CS 10; Hioo £4 

WHAT IT IS (TZiah's, BMI/Warnef Tamerlane. BMl /The 
Waters Of Nazereth. BMI/EMI Blackwood. BMI/Chase 
Chad, ASCAP/EMI April. ASCAP), HL/WBM. Hioo 67: RBH 
28 

WHAT WOULD YOU DO? (Pladis, ASCAP/EMI April. 
ASCAP /Hot rsh, ASCAP), HL Hioo 15 

WHEN GOOFEARIN* WOMEN GET THE BLUES 
(Sony/ATV Cross Keys, ASCAP/ Sate her. ASCAP). H L CS 27 

WHEN I THINK ABOUT ANGELS (EMI April. 
ASCAP/Pang Toon. BMl/WB, ASCAP /WarnerTamerlane. 
BMO, HL/WBM, CS 1; Hioo 38 

WHEN ITS OVER (WarnerTamerlane, BMI/E Equals, 
BMl). WBM, Hioo 16 

WHEN SOMEBODY LOVES YOU (WB. ASCAP/Yee 
Haw, ASCAP). WBM. HlOO 87 

WHEN YOU COME BACK DOWN (Howdy Skies. 
ASCAP/Unrversal, ASCAP/ Ska meraL. BMl; Mighty Nice. 
BMl). WBM. C$55 

WHERE DOCS IT HURT (Sony/ATV Tree. BMT). HL CS 

37 

WHERE I COME FROM (WB. ASCAP/Yee Haw. ASCAP), 
W8M.CS 35 

WHERE THE BLACKTOP ENDS (Steve Wanner, 
BMI/Built On Rock, ASCAP). WBM, CS 6; Hioo 51 

WHERE THE PARTY AT (Them Damn Twins, ASCAP/Alr 
Control, ASCAP/EMI April, ASCAP /So So Def. 
ASCAP/ Babyboy's Little. SESAC /Noontime South. 
SESAC/Jackie Frost, ASCAP/ BMG Songs. ASCAP), HL 
Hioo u; RBH 5 

WHILE YOU LOVED ME (Sony/ATV Cross Keys, 
ASCAP/ Kim Williams, ASCAP/K. Williams Songs, 
ASCAP/ Irving. BMl), HL CS U; Hioo 80 

WHY THEY CALL IT FALLING (WB, ASCAP/ Maverick, 
ASCAP/ New Hayes. ASCAP/ New Don. ASCAP). WBM. CS 
16; HlOO 62 

WRONG IDEA (Denver Street. BMl/ My Own Chit, 
BMI/EMI Blackwood, BMl/ Double Dollar Sign, 
ASCAP/ UnrversalSongs Of PolyGram International, 
BMI/Larry lunioi. BMI/AJI Seeing Eye. ASCAP), HL, RBH 79 

-Y- 

r ALL DONT WANNA (Forever People. ASCAP / DJ 

Hllek. BMl) RBH 94 

Y LLEGASTE TU (LGA. BMl) LT 18 
YONOSOY ESA MUJER (Songs On The Rocks. 

GEMA/CareersBMG, BMI/Universal Musica. BMI./Fersal. 

BMI/No Li.-r r ■ . BMl) LT 12 
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Honky-tonk 

Continued twin page 1 

music's early 1990s boom, the 
national club circuit of 500- to 
1 ,000-capacity country venues has 
now been drastically reduced. 

"Obviously, there are just not as 
many clubs that feature national 
talent as there were five or even 10 
years ago," says Tony Conway, 
president of Nashville-based book- 
ing agency Buddy Lee Attractions. 
"They kind of popped up every- 
where back in the 1990s, with one 
pretty much in every city. Right 
now, it's probably down to two to 
four per state. 

"I would say there are probably 
fewer than 30 to 40 clubs in the U.S. 
that would use a $10,000 country act," 
Conway continues. "At one point, 
there were a couple hundred." 

In their place are deep-pocket- 
ed casino talent buyers on one 
side and smaller, low-paying alt- 
country "joints" on the other. 
Those acts that play one type of 
venue usually don't play the other, 
and routing for a certain segment 
of acts is tougher than ever. 

"Touring now is quite different 
from when I started 15 years ago," 
observes Audium Records singer/ 
songwriter Dale Watson. "Honky- 
tonks are virtually gone, and what 
has taken their place is the alter- 
native music room." 

The country club scene thrived 
as recently as a decade ago, with a 
wealth of young talent and a bur- 
geoning country-radio market 
driving the train. "In the early 
1990s, we could do no wrong," 
says Mark Easterling, talent buyer 
for a dozen or so 600- to 2,000- 
capacity country nightclubs locat- 
ed primarily in Texas, including 
Midnight Rodeo, Dallas, and Wild 
West. "But talent was also very 
affordable then, whether it was 
because of label support or lower 
production costs. We could get 
Brooks & Dunn for $3,000." 

Today, a viable coast-to-coast 
country nightclub circuit is virtu- 
ally nonexistent. "It's been that 
way for the past five years," notes 
Bobby Roberts, agent for such acts 
as John Anderson, Merle Haggard, 
Waylon Jennings, and Eric 
Heatherly. "It seems there are far 
less honky-tonks or nightclubs 
buying country music. Do I miss 
it? Absolutely. It works against 
developing artists and those that 
are past the apex of their careers." 

Easterling says that, around the 
mid-'90s. the clubs he books went 
from buying one name act every 
three weeks or so to one per quar- 
ter. "We went through quite a 
drought, because we couldn't 
afford [the talent]." 

TRUE HONK 

George Jones played honky- 
tonks when honky-tonks were still 
honky-tonks. "Oh, my goodness, 
we played those real knock-down- 
drag-out taverns and honky- 
tonks." he recalls. "Then we grad- 
uated to what they call ballrooms, 
which were really nothing more 



than bigger honky-tonks." 

Honky-tonks exist now in name 
only, Watson says with more than 
a hint of bitterness. "What has 
taken the [honky-tonk] name are 
the meat market, Village People, 
rap music, fern country, line- 
dance bars. Given my druthers, 
I'm much more at home in the 
bare-bones, often rank-smelling 
alternative rooms. At least they 
have heart and soul." 

It's a feeling other artists share. "I 
like that Beale Street situation, all 
gritty and greasy where you dump 
an amp on stage and go," Heatherly 
says. "Magic happens on nights like 
that, in places like that, without 
time and set-list restraints." 

Under-the-radar clubs are book- 
ing acts that are likewise under 
the mainstream country radar — 
such acts as Watson, Dallas 
Wayne, the Bastard Sons of John- 
ny Cash, and Red Meat. Among 




'What has taken 
the honky-tonk 

name are 
the meat market, 
Village People, 

rap music, 
fern country, 
line-dance bars. 
I'm much more at 

home in the 
bare-bones, often 

rank-smelling 
alternative rooms. ' 

— DALE WATSON 



those clubs that continue to sur- 
vive and thrive are Gruene Hall in 
New Braunfels, Texas; Smith's 
Olde Bar in Atlanta, Cain's Ball- 
room in Tulsa, Okla.: and the 
Exit/In and Sutler in Nashville. 
While these clubs (and many of 
the acts that play them) could be 
considered honky-tonk in nature, 
they rarely book national-name 
country acts with major-label 
deals that are booked and man- 
aged out of Nashville. 

If the larger clubs are buying 
less country talent, the buyers 
won't shoulder all the blame. 
Easterling says that buying coun- 



try talent became cost-prohibitive 
in the second half of the 1990s. 

"The scene has absolutely fallen 
off, and 1 would say it's partly 
Nashville's fault," Easterling says. 
"I tell agents all the time, when 
their acts triple and quadruple in 
price, who wants them?" 

That's a charge some agents 
won't deny. "I think they're right," 
Conway says. "Part of the problem 
is that in the early '90s, everybody 
had a club, and they all wanted to 
book everybody. It was a supply- 
and-demand issue. 

"The next thing you know, a lot 
of clubs were paying $7,500- 
$15,000 for acts that couldn't sell 
tickets," Conway continues. "A lot 
of them lost money, and when 
you're losing money, you're going 
to start doing something different 
or go out of business." 

Greg Oswald, VP of the William 
Morris Agency in Nashville, agrees 
that costs have gone up — for every- 
body. "Ten years ago, $3,500 was 
break-even for a club-level act, and 
that includes the band, bus, hotels, 
and everything. Now it's $4,500- 
$5,000 for the same things, and 
that's nothing more than 3% infla- 
tion. I bet the clubs charge 3% 
more for beer, and they should for 
everything they sell. We all have to 
work within this framework." 

Many acts may love playing the 
small rooms, but it's tough to 
make a living playing them exclu- 
sively — even if there were enough 
to go around. When expenses 
reach a certain level, acts need 
either higher ticket prices or larg- 
er capacity to make money, and 
most traditional honky-tonks, 
with some notable exceptions, 
offer neither. 

BREAK EVEN 

"If you have an act on tour with 
a bus, if you don't turn $4,000 |per 
show], you're not breaking even," 
Roberts says. "There are acts out 
there riding around in vans whose 
overheads are manageable, and 
they will play one way or another. 
The band members all work for 
less money; they don't have to 
have a new Prevost |tour bus]. But 
once you get a major record deal, 
it changes. I can't put John Ander- 
son in a 300-capacity nightclub." 

Clubs are a better venue for 
breaking artists than casinos, Con- 
way says. "It's much better playing 
clubs for developing acts. If we're 
going to develop new superstars, 
we've got to get them in vans and 
motor homes to build a following, 
playing the clubs again and again, 
until they sell them out and move 
up to the next level." 

Name acts that play honky-tonks 
for less money often have to work 
them in between better-paying 
"anchor" dates. "We route the 
smaller clubs around our big festi- 
vals and other dates," Heatherly 
says. "I love reaching the masses, 
but at these festivals, with six or 
eight acts, we only get 20-30 min- 
utes usually. When I get in those 
clubs, that reminds me of why I got 
into this thing in the first place." 

The motivation, for a honky- 
tonker. is not always money. 



"Money?" Watson asks. "Well, it's 
not pretty, and it's hard to make a 
tour work, but luckily merchan- 
dise and the all-important anchor 
date make it possible to make a 
living. Of course, my key to meet- 
ing payroll and paying my own 
bills is living within my means, 
which means I'm Joe Sixpack." 

WHERE DID THEY CO? 

If the traditional country music 
honky-tonk is going the way of the 
dinosaur, the question is. why? 
The answer is certainly not be- 
cause there aren't enough acts to 
play them. 

"I get a lot of calls from agents 
in Nashville wanting dates," notes 
Chuck Proctor, Tulsa-based talent 
buyer for a half-dozen country 
clubs in Oklahoma and Texas. 
"There are not enough clubs to go 
around for all the acts that need 
to be working." 




'I like that 
Beale Street 
situation, all 
gritty and greasy 
where you 
dump an amp 
on stage and go. 
Magic happens 
on nights like 
that, in places 
like that, without 

time and 
set-list restraints. ' 

— ERIC HEATHERLY 



And the number of bona fide 
country clubs seems to be shrink- 
ing still. "The corporate clubs can 
bring in DJs or line dancing — not 
too many of them want live enter- 
tainment," Proctor says. "I wish I 
had more live rooms. Most just do 
it as a promotion every once in a 
while, but there are a lot of acts 
out there that want to play, and a 
lot more coming up." 

Proctor says the clubs that do 
book name country talent can pay 
as much as $7,500-$8.500. "Usu- 
ally, they look at tickets as a 
break-even thing. Most club own- 
ers are satisfied if they can break 



even on the door and then make 
money on the bar." 

Will Freeman, GM/talent buyer 
at the 2,000-capacity Wildhorse 
Saloon in Nashville, says club buy- 
ers that depend on ancillaries for 
profit are setting themselves up 
for a disaster. The Wildhorse 
books anywhere from 25 to 60 
name acts annually and sets no 
budgetary boundaries for talent, 
as long as they can make it pay. 

"You have to think like a pro- 
moter." Freeman says. "This may 
be why some clubs are failing. 
There is a common misconception 
in the business to think that food 
and beverage revenue will offset 
any losses at the door. If you think 
like that, you will fail. Obviously, 
you should run a good food and 
beverage operation, but that 
shouldn't come into the mix when 
you're booking talent." 

Midnight Rodeo buyer Easter- 
ling agrees, adding that tickets 
sold and bar profits go hand in 
hand, with little margin for error. 
"If you get killed at the bar and 
killed at the door, you don't have a 
job very long. And you don't have 
a bar very long, either." 

As to why fewer honky-tonks 
are around today, Proctor offers, 
"People are going somewhere else 
for their music." 

Freeman at the Wildhorse adds, 
"The talent business is difficult. If 
you think you're going to dabble in 
it, you'll fail. It's a full-time job." 

Artists, too. need to know their 
limitations — not just what they 
can sell, but whether their act will 
work in a club setting. "I would 
say it could be daunting for some 
acts to play in that kind of [club] 
environment, because you don't 
have any drum loops, sound and 
lights, or smoke to hide behind," 
Heatherly says. "You'd better 
know your stuff in those small 
clubs, or people will usher you out 
the door if you're not happening." 

The good news is that there may 
be a honky-tonk revival of sorts on 
the horizon, largely fueled by a 
burgeoning Texas/Oklahoma mu- 
sic scene heavy on twang and atti- 
tude. "We've been wonderfully 
successful with regional acts like 
Charlie Robison, Robert Earl 
Keen, Cross Canadian Ragweed, 
Jack Ingram, Great Divide, Pat 
Green, and Cooder Grau," Easter- 
ling says. "These acts are an in- 
credible college draw." 

Indeed, Texas is one region 
where true honky-tonks remain, 
including the venerable Gruene 
Hall, a 500-capacity dancehall 
built in 1878 that has hosted 
everything from badger fights to 
Ernest Tubb and Garth Brooks. 

Owned by Mary Jane Nalley and 
Pat Molak for the past 26 years, 
the place has weathered every- 
thing from Urban Cowboy booms 
to cookie-cutter slumps. Today, 
this hallowed honky-tonk packs 
the house with such acts as Willie 
Nelson, Keen, Asleep at the Wheel, 
and Robison. 

"We don't book a lot of main- 
stream country talent," Nalley 
notes. "Maybe that's why we 
have survived." 
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Whitley 

Continued from page 1 

As wary of corny traditionalism as 
he is of trendy futurism, Whitley has 
always followed the spirit rather than 
the letter of his heroic exemplars 
from Robert Johnson to Bob Dylan. 
Yet the digital beats and electronic 
atmospherics of Rocket House still 
take on a sepia tone, so that the new 
single, "To Joy (Revolution of the 
Innocents)," seems simultaneously 
down-home and downtown — much 
like the man himself. 

As someone who has felt both 
the embrace and the backhand of 
fickle fate, the soon-to-be-41 Whit- 
ley appreciates his current posi- 
tion. A lesser figure might still 
blame a failure of faith or of nerve 
on the corporation's part, but 
Whitley says of his break with 
Sony, "Any failure to get across — 
or succeed — in the past was just as 
much due to my own mixture of 
insecurity and vanity, which I've 
dealt with in recent years." 

After the relative commercial 
disappointment of his edgy, ambi- 
tious Work/Sony follow-ups to Liv- 
ing With the Law— 1995's flra of 
Ecstasy and '96's Terra Incog- 
nita — Whitley regained his footing 
by linking with New York boutique 
label Messenger Records and Ger- 
man indie UlfTone for the rough- 
hewn Dirt Floor, a solo set re- 
corded in a single day, and the 
subsequent Live at Martyrs'. Mes- 
senger launched an innovative 
grass-roots campaign on behalf of 
Whitley, selling as many copies of 
Dirt Floor as Sony did of Terra 
Incognita (Billboard, March 14, 
1998, and Jan. 30, 1999). 

Last year, Whitley also released 
Perfect Day (via Valley Entertain- 
ment in the U.S. and UlfTone in 
Europe), which saw him set down 
sublime interpretations of influ- 
ences from Howlin' Wolf to Jimi 
Hendrix (see discography, next 
page). And the roots of the forward- 
minded rattle-and-hum on Rocket 
House — and the initial fruits of 
Whitley's fondness for European 
electro-pioneers, cultivated during 
years living in Belgium — can be 
heard in two home-grown re- 
cordings: drum-machine-fueled 
covers of Kraftwerk's "The Model" 
(heard on the European edition of 
Dirt Floor) and of James Brown's "I 
Can't Stand Myself (from a Brown 
tribute disc, on Zero Hour). 

BUILDING A 'ROCKET HOUSE' 

The studio credo for Rocket 
House was to "make a soul record 
with studio technology as part of the 
writing process," Whitley explains. 
"I wanted to use technology in an 
organic way, without irony or post- 
modernism. And I wanted to write 
lyrics in response to these new 
sounds we were getting." 

The alchemical result retained 
Whitley's characteristic blue hues 
and bent notes alongside the new 
beats and bleats. The graceful keen- 
ing of Whitley's voice and the gutsy 
rasp of his slide guitar are still 
prime attractions, although the 



disc's sonic palette draws from 
Whitley's guitar-synth and substan- 
tial rhythmic/textural contributions 
from producer/drummer Tony Man- 
gurian, DJ Logic, and keyboard- 
ist/arranger Stephen Barber. 

In seeking to balance his usual 
shadows with more sanguine tones, 
Whitley found an ideal partner in 
Mangurian (who produced or co- 
produced and engineered all of Lus- 
cious Jackson's albums). After the 
hip-grinding single "To Joy," sure- 
fire follow-ups will come with the 
widescreen pop songs "Radar" and 
"Say Goodbye," which Whitley co- 
wrote with Mangurian. 

"No one sees me as pop — but I 
feel that way sometimes," Whitley 
says. "Even though Tony loves Led 
Zeppelin, he's a real pop-head. We 
pulled each other in each other's 
direction — me trying to break him 
out of the straight pop mind-set 
and him trying to get me to be vul- 
nerable enough to sing a big, un- 
abashed pop tune." 

Mangurian — who first met Whit- 
ley when both were teenagers on 
New York's Bleecker Street, with 
the former living above it and the 
latter busking on it — says he hoped 
to change the general perception of 
his partner with Rocket House. "A 
lot of people know Chris as this in- 
credible guitarist, but 1 wanted to 
help show that he is also just as 
good a singer and songwriter." 

In a compliment to Mangurian, 
Whitley says, "I'm proud of a lot of 
individual moments on my other 
records, but the new album is really 
the first one where I can say that I'm 
totally proud of it. The process was 
challenging but sane, and the values 
are there — honesty, namely. It real- 
ly doesn't sound like it was made on 
computers, even though it was." 

Rocket House — which goes be- 
yond the emotive pop of "Radar" 
and "Say Goodbye" to include the 
off-kilter rock of the title track and 
the new-millennium blues of 
"From a Photograph" — also bene- 
fits from several guest spots, par- 
ticularly the pervasive harmonies 
and vamps of former Beach Boy 
and longtime Rolling Stones back- 
ing vocalist Blondie Chaplin. Dave 
Matthews contributes guitar and 
vocals to "Radar," to which Bruce 
Hornsby also adds a keyboard 
touch. And keeping a tradition that 
goes back several albums, Whit- 
ley's 14-year-old daughter, Trixie, 
sings on two tracks. 

Whitley launched Rocket House 
live in mid-July via a 17-date 
major-market U.S. tour. The sec- 
ond leg of his stateside tour follows 
Sept. 10-Oct. 13, with a trek sched- 
uled for Oct. 25-Nov.l7 in Europe 
(where Rocket House has been 
licensed to UlfTone, run by the 
Berlin-based promoter Ulf Zick). As 
evidenced by a sold-out gig at New 
York's Bowery Ballroom, the road 
band — with Mangurian on drums 
plus DJ Logic, bassist Heiko 
Schramm, and keyboardist Etienne 
Lytle — has transformed the studio- 
bred songs ideally, adding grit to 
the grooves onstage. 

Monterey Peninsula Artists' 
Kevin Daly, who has been Whitley's 
U.S. booking agent since 1997 (for 



Europe he is booked by Paul Bos- 
well at London's Free Trade Agen- 
cy), says that the singer has been 
"doing better business than ever" 
on the 500- to 800-capacity top club 
circuit. With radio picking up on 
"To Joy" and strong singles to fol- 
low, the next U.S. outing will take 
in additional markets. 

Whitley hit the road to support 
each of his indie projects (includ- 
ing 100-plus dates in 1998 and '99), 
and Daly says, "It's never been hard 
to book Chris because people rec- 
ognize that he's a great career tal- 
ent." Still, excitement has height- 
ened since the ATO release is 
benefiting from distribution by 
BMG and the single is garnering 
airplay. Moreover, ATO's tour sup- 
port has been "phenomenal," Daly 
adds. "From top to bottom, they've 
helped me do my job. They're not 
throwing money in the wind — 




'I feel more passion 
for Chris Whitley's 
music than I do for 
my own. My music 
I'm critical of. But 

I have a fervent, 
religious devotion 

to the magic that 
Chris makes. ' 

— DAVE MATTHEWS, 
AID RECORDS 



they're just doing it right. And you 
can tell that they're not just rely- 
ing on one song. It feels like a 
three-year plan instead of a three- 
month thing. It's refreshing." 

FRIENDS AND FANS 

Whenever Whitley talks about 
his pilgrim's progress in the music 
business, he always stops to cred- 
it his "guardian angels" — such as 
Monterey's Daly and Warner/ 
Chappell senior VP of A&R Kenny 
MacPherson. (Whitley's songs are 
published by Siete Leguas Music/ 
WB Music Corp., ASCAP.) The art- 
ist says MacPherson and Warner/ 
Chappell have "at times support- 
ed me beyond business, beyond 
the call of duty." 

MacPherson says, "Chris has gone 
through some tough times in his 
life, personally and professionally. 



And because we believe in him as an 
artist — more than that, as a human 
being — we're proud to have been 
able to support him financially and 
spiritually when he's needed it. Now, 
I don't know if he's ever going to be 
a platinum-selling artist. But, 
thankfully, my bosses have always 
backed my belief in Chris. And com- 
pany-wide, we do what we can — the 
film and TV people promote his 
music, the international depart- 
ment looks out for him. 

"Because of his unique talent and 
the kind of person he is, Chris has 
always had people devoted to him," 
MacPherson adds. "He's had the 
same lawyer [Elliot Groffman), busi- 
ness manager [David Feinstein], and 
road manager [Ken Helie] for years. 
He had Brandon Kessler at Messen- 
ger, and now there's ATO, who are 
doing so much." 

The New York-based ATO was 
founded two years ago by Matthews, 
the Dave Matthews Band's manager 
Coran Capshaw, and associates 
Michael McDonald and Chris Tet- 
zeli. Tetzeli also co-manages Whit- 
ley for the U.S., via the Char- 
lottesville, Va. -based Red Light 
Management. (From New York, co- 
manager Pati Devries represents 
Whitley for Europe.) 

ATO possesses indie A&R spirit 
but major-label support, with man- 
ufacturing and distribution by BMC. 
(BMG label RCA is the Dave Mat- 
thews Band's longtime home.) The 
combination has proved potent so 
far: ATO's first artist achieved plat- 
inum-plus success — David Gray, 
with his ATO/RCA disc White Lad- 
der (the follow-up being Lost Songs 
95-98). Success with Gray has not 
only earned ATO trust from BMG 
but respect at radio and retail. 

As for ATO's raison d'etre, Mat- 
thews says, "We want to sign peo- 
ple that we feel obligated to, not 
that we can get something out of 
or exploit. We just want to help 
bring the music into existence and 
help others hear it. Doing that for 
Chris excites me like a kid. Living 
With the Law was a special fa- 
vorite of mine, and we met at a 
club in New York way back then 
and eventually hit it off. So when 
we started ATO and heard he was 
looking for a label, it was just a 
matter of time. 

"Chris is an example of one of 
those things that appalls me about 
the record industry — and, unfor- 
tunately, it is an industry," Mat- 
thews adds. "That is, how could a 
talent like his go relatively unno- 
ticed? So few singers have their 
own personality, and Chris is his 
own man to the bone. Honestly, I 
feel more passion for his music 
than I do for my own. My music 
I'm critical of. But I have a fervent, 
religious devotion to the magic 
that Chris makes." 

Both Matthews and partner Tet- 
zeli point out that ATO's strategy 
for its artists revolves around 
patience and perseverance. "First of 
all, if Rocket House falls on deaf 
ears, it's through no fault of the 
music," Matthews says. "But if 
there's any way I can help this 
record, I say yes. Our way is to start 
out small and personal. And RCA 



isn't looking over our shoulders. If 
later it seems appropriate to bring 
in the unstoppable force that is 
BMG, then we'll see. But we want 
to get the armor on it so that when 
bigger, less-subtle hands get in- 
volved, they won't do damage." 

According to Tetzeli, Rocket 
House shipped 25,000 copies on 
street date (June 5), an encourag- 
ing number given that Whitley's 
best-selling albums after Living 
With the Law (which has sold near- 
ly 160,000 copies in the U.S., ac- 
cording to SoundScan) are Din of 
Ecstasy and Dirt Floor, at just 
under 30,000. Tetzeli is quick to 
credit ATO's partnership with BMG 
Distribution — specifically noting 
president Pete Jones and head of 
distributed labels Bob Morelli — for 
the record's retail presence. 

ATO's good will with the mom- 
and-pop shops and regional chains 
that are part of the 74-member 
Coalition of Independent Music 
Stores has been key so far. with lis- 
tening-station and in-store play 
programs the emphasis — especial- 
ly in tour markets. The label has 
teamed with BMG to identify the 
most effective co-op programs and 
to develop campaigns with such 
national chains as Tower, Barnes & 
Noble, and Borders. 

ATO also has a street team of a 
few thousand people, about 700 of 
whom are dedicated to Whitley. 
Before the release of Rocket House, 
ATO sent out MP3 files of "To Joy" 
and "From a Photograph" to its 
street team, who used the files to 
spread the advance word. The street 
team also sends back word on ap- 
propriate lifestyle outlets to which 
ATO can send posters and CDs for 
in-store play. 

For press relations, ATO has con- 
tracted with the New York-based 
Little Big Man. In June, the label 
launched chriswhitley.com, which 
joins the fan site newmachine.com 
(and messengerrecords.com, as it 
continues to promote Whitley). In 
promoting "To Joy" to radio, ATO 
brought on Sean Coakley of Mount 
Kisco, N.Y.-based triple-A specialist 
firm Songlines, as well as Michelle 
Clark Promotions and Kevin Sutter 
of Tazmoe Music. Selected modern 
rock and active rock stations are on 
the future list for "To Joy," and Tet- 
zeli says subsequent singles "Radar" 
and "Say Goodbye" will be worked 
to multiple formats. 

ACROSS THE COUNTRY 

In addition to the likes of Dave 
Matthews and Alanis Morissette 
(with whom he has toured). Whit- 
ley has made allies in the trade 
across the globe. A peripatetic youth 
and constant touring means that he 
has connections from the Southeast 
and the West Coast to New England 
and continental Europe. 

Austin, Texas, is one of three 
cities he considers a "hometown" 
(the others being New York and 
Ghent, Belgium, where his daugh- 
ter lives). John Kunz, owner of 
Waterloo Records in Austin, says, 
"A lot of us here have had a love 
affair with Chris since Living With 
the Law, and there was a wonderful 
(Continued on next page) 
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Chris Whitley On Record: The Road To 'Rocket House' 



Living With the Law (Columbia, 1991). Produced by Mal- 
colm Bum. One of the all-time classic debuts. Chris Whitley's 
Living With the Imw mines romance and regret, beauty and 
brooding in a vein of archetypal Americana, staking out fron- 
tiers not only of geography but of emotion. Cinematically pro- 
duced, the album features fine detail players from the Daniel 
l.anois circle, but the focus falls firmly on Whitley's fallen-angel 
falsetto and the rustic virtuosity of his National steel guitar. At- 
mospheric titles like "Big Sky Coun- 
try" and "Dust Radio" set the overall 
tone, but it's the high-noon drama of 
the title track and the acute intro- 
spection of "I Forget You Every Day" 
that see the singer/songwriter reach- 
ing beyond the picturesque. 

Din of Ecstasy (Work/Sony. 1995). 
Produced by John Custer. Chris Whit- 
ley, and Dougie Bowne. The four-year 
gap between IJving 11 ith the Imw and 
Whitley's sophomore essay sounds 
more like 40. With a melodious cater- 
waul redolent of power trios from 
Cream to Nirvana, the aptly titled Dm 
of Ecstasy found Whitley new hard-rock fans, even as its mix of 
existential pain and poetic noise put off listeners more attuned 
to the dust-bowl balladry of his debut. More than any genre- 
bound set. this brazen masterpiece dragged urban blues scream- 
ing into the late 20th century, conflating the spirits of Elmore 
James and Kurt Cobain with riveting highlights like "Narcotic 
Prayer." "Guns & Dolls." and "0 God My Heart Is Ready." 

terra Incognita iWork/Sony, 1996). Produced by Chris 
Whitley. Toby Wright. Mark Howard, and Dougie Bowne. If 
marginally less volatile than Din of Ecstasy, the troubled, trou- 
bling Terra Incognita is also less focused. Yet Whitley's final 
Sony album showcases some compellingly raw-boned songs 
and live-wire playing, as the six-string squalls of "Gasket" and 
"Clear Blue Sky" and haunted psalmody in "Cool Wooden 
Crosses" reveal his sound still combusting at the crossroads of 
I lendrixian drama and Delta soul. 

Dirt Floor (Messenger Records in the U.S.; UlfTone Music 
in Europe. 1998). Produced by Craig Street. After leaving 



Sony, Whitley retrenched with these settings of spare folk- 
blues verse recorded solo in one day in a Vermont barn. 
Among the gems are the high-lonesome title song, the evoca- 
tively titled "Scrapyard Lullaby." and the banjo-driven 
Appalachian moan of 'Ballpecn I lammer." The European ver- 
sion of Dirt Floor includes a home-hewn, counterintuitive 
cover of Kraftwerk's "The Model." as well as live versions of 
the title track from Lining With the Imw and "Alien" from 




Terra Incognita (the latter featuring his daughter, Trixie. 
then 10 years old. on harmony vocals). 

Live at Martyrs' (Messenger/UlfTone, 2000). Produced by- 
John Alagia. Whitley howls at the moon, with just his axes, 
rhythmic boot, and an audibly appreciative Chicago audience 
for company. Several numbers from Dirt Floor and Living 
With the Law are included, as are "Narcotic Prayer" from Din 
of Ecstasy and "Casket" from Terra Incognita. A highlight, 
though, is Whitley's rendition of "The Model," in which his 
expressive sotto voce and clanking banjo turn the satiric tech- 
no-pop original into elegiac social commentary. 

Perfect Day (New Machine/Valley Entertainment in the U.S.; 
UlfTone in Europe. 2000). Produced by Craig Street and fea- 
turing Whitley live in the studio with bassist Chris Wood and 
drummer Billy Martin of jazz groovers Medeski. Martin & Wood. 
Far from your usual collection of covers, the moody Perfect 
Day cuts to the heart of the love song in blues and rock, as well 
as to the informing values of Whitley's art. More than songs of 



love, though, these are songs of the lovesick: sweet adoration 
is here and sexual healing, too. but just as often it's gut -wrench- 
ing, mind-bending obsession. The choices reflect Whitley's key 
influences — Bob Dylan ("4th Time Around"). Jimi Hendrix 
("Drifting"), and unreconstructed, low-levee blues (Robert John- 
son's "Stones in My Pathway." Muddy Waters' "She's Alright"). 
The Irue winners, though, are in the wild Girds — Whitley's heat- 
haze rhaps<xiy on the Doors' "Crystal Ship" and the front-porch 
romanticism in his take on the 
Lou Reed title song. 

Rocket House IATO Records. 
June 2001). Produced by Tony 
Mangurian. Rocket House rep- 
resents a rapprochement be- 
tween the two sides of Chris 
Whitley. For those in thrall with 
the ragged glories of Whitley's 
solo shows, the sepia-toned qual- 
ity of Rocket House — however 
studio-crafted — won't disap- 
point. Yet the new album should 
also thrill those who've waited a 
decade for more of the soaring, 
open-hearted artistry initiated on Living With the Law. 

The first single. "To Joy (Revolution of the Innocents)," is 
an ideal calling card, as it boasts a buzzing, junkyard groove 
and an unlikely melding of blues melancholy and pop opti- 
mism, lipping this ante further on the pop end are the aching- 
ly lyrical "Radar" and "Say Goodbye." both of which Whitley 
co-wrote with producer/drummer/beat maestro Tony Man- 
gurian. Keyboardist Stephen Barber and DJ L)gic supply some 
of the electronic features in this new soundscape; although 
on "From a Photograph." Whitley creates a cathedral of sound 
for himself with guitars both organic and synthetic. Of a piece, 
the album maintains its mood, even if that mood swings a bit. 
The electro-rock title tune and hidden track "Shadowland" 
stomp like short-circuited androids run amok. More charac- 
teristic are the minimalist beats and luminous ambience of 
"Something Shines," which brings Rocket House to ground on 
a spellbinding, spirit-easing note. 

BRADLEY BAMBARGER 



Whitley 

Continued from preceding page 

renewal with Dirt Floor. With 
Rocket House, we've been doing 
well, selling about a |30-piece] box 
every week. (Triple-A outlet] KGSR 
here has been playing 'To Joy' and 
'Radar,' and we saw a definite sales 
bump after he played here recent- 
ly. Things are looking up for him, I 
think — and since he's kind of an 
underdog, everyone here is really 
rooting for him." 

Beyond KGSR, more than a 
dozen commercial and noncom- 
mercial triple-A stations have 
aired "To Joy," ranging from WFUV 
New York and WXPN Philadelphia 
to WRLT Nashville and KBAC 
Sante Fe, N.M. While on tour 
recently, Whitley taped five songs 
for a mid-August installment of 
WXPN's World Cafe, which is syn- 
dicated to 175 stations. 

Another station playing "To Joy" 
is rootsy triple-A KTHX Reno, Nev., 
whose music director, David 
Herold, appreciates that "Chris is 
one of those uncommon artists 
who evolves with each record — he 
isn't afraid of new directions." 
Herold adds that KTHX has played 
tracks from nearly every Whitley 
album, including "Scrapyard Lulla- 



by" from Dirt Floor and the cover 
of the Doors' "Crystal Ship" from 
Perfect Day. Some of the most 
enthusiastic response to "To Joy" 
among listeners has been from 
those "who don't even know who 
Chris Whitley is," Herold says. 
"They just love the sound of the 
song. And, me, I hope that its 
acoustic-electronica sort of vibe 
becomes a new trend." 

MOVING ON 

Looking back on his catalog, 
Whitley muses on the different 
circumstances surrounding the 
records: "The songs on Living 
With the Law were fatalistic, 
hopeless — my marriage was 
breaking up, I was working in a 
factory in my late 20s. But des- 
peration can make for a good 
impetus for writing songs. 

"Around Din of Ecstasy, too, was 
a hard time — drinking too much, 
too many people around me who 
were afraid to tell me what they 
really thought. I wanted it to 
sound like Hendrix or Cream or 
Led Zeppelin, but no jamming. 
Some of that worked, like 'Narcot- 
ic Prayer' maybe, but it wasn't as 
acid rock as I had hoped for. By the 
time of Terra Incognita, the label 
had no faith in me. Some of the 
songs were good, I guess, but the 
recording process was too pro- 



tracted. The demos were some- 
times better." 

Cassandra Wilson producer Craig 
Street helmed fan favorite Dirt Floor, 
and he "proved to be a great editor," 
Whitley says. "And the treatment 
went beyond traditionalist to primi- 
tive." And with Live at Martyrs', 
Whitley's favorite moment is the 
banjo-inflected cover of The Model." 
He says, "The coldness of the origi- 
nal was almost sensual, and the banjo 
can be almost as cold as a synth." 



Regarding the covers set Perfect 
Day, Whitley the inveterate Dylan- 
ologist singles out "4th Time 
Around" and "Spanish Harlem In- 
cident," as well as Lou Reed's "Per- 
fect Day," as favorites. But there are 
also his atypical treatments of Delta 
blues, of which he notes, "The blues 
really isn't a form of music — it's a 
state of mind, a trip." 

Although fully aware of his capa- 
bilities as a musician, Whitley is a 
deeply humble man, always cog- 
nizant of the standards set by his 
peers and predecessors. As he sat 



with this writer outside at a side- 
street cafe in a corner of Manhat- 
tan's West Village that has been 
Whitley's neighborhood for more 
than a decade, it was apparent that 
he considers each admirer and well- 
wisher who comes up, known or 
new, something of a gift. 

"What I came to terms with by 
making some small indie records 
and meeting other people who 
work in that way is that, hey, if a 
record doesn't do blockbuster 
numbers, then that's OK," Whitley 
says. "Even if ATO doesn't want me 
anymore, I could move to Santa Fe, 
make little records, advertise them 
on a Web site. I could even get a job 
and give the records away. I feel 
more comfortable with my place in 
the culture now and the fact that I 
don't have to fear the cool police or 
this cult of youth." 

Soon, Whitley plans to leave New 
York for Europe again, specifically 
Dresden in the former East Ger- 
many, where he has a new girl- 
friend and where he finds the "real- 
ity check" of the inherently more 
politically engaged culture con- 
ducive to art for art's sake. 

Whitley is used to change, though, 
having moved around a lot as a 
youngster. His father, who has long 
lived close to Chris in the West Vil- 
lage, was a commercial art director 
and motorcycle devotee (for whom 



Chris raced bikes when he was a kid 
and whose former Vermont barn- 
cum-bike shop served as the venue 
for recording Dirt Floor); his moth- 
er is an artist who lives in Texas. 

Musically, though, Whitley has a 
home with ATO for at least a trio of 
albums going forward. And it's a 
home he values. "Out there, it's 
mostly whores and pimps — and I'm 
not attracted to either," he says. 
"Really, a lot of people seem to be dis- 
approving of the 'greed chic' these 
days, but they're not desperate 
enough to do anything about it 

"More and more, it seems that 
people in the record industry don't 
trust their own instincts," Whitley 
continues. "From A&R guys and 
journalists to musicians, they lack 
the courage of their own convic- 
tions. But Dave, Chris, and every- 
body at ATO follow their instincts. 
They're doing something honest and 
brave, and I feel nothing but respect 
and faith from them." 

On that note — and seconding 
the emotions of Matthews, Tetzeli, 
and company — Warner/Chappell's 
MacPherson posits why what 
another executive might see as a 
risk, they see as an opportunity: "I 
believe there's a place for truly cre- 
ative artists like Chris in the music 
industry — there has to be. Or I and 
a lot of other music lovers are in 
the wrong business." 
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Should MusicNet and/or Prcssplay 
launch without publishing licenses, 
some in the digital-music industry 

Continued from page 1 expect the publishers to counter 

with suits similar to the UMG/Farm- 

next 60 to 90 days, start-up FullAudio club complaint, 

is thus far the only subscription busi- Murphy, for his part, isn't com- 

ness — independent or label-backed menting on the potential response 

— to have licensing agreements in of any NMPA members: "Let's see 

place with any major publishing what they do." 
organizations. Given the ongoing 

rhetoric and contentious negotiations NEW BUSINESS MODELS 

between publishers and record com- Complicating matters is that the 

panies over the issue of publishing economics of the new subscription 

rates in the digital realm — and services — which center around on- 

whether they should be compulsory demand streams and downloads for 

— it's questionable whether agree- rent — are starkly different from the 

ments will be reached anytime soon, traditional CD business. 

Vivendi Universal vice chairman "The business model is a little bit 
Edgar Bronfman Jr. told attendees of different in this kind of service," says 
the Plug.ln conference July 24 in EMI VP of new media Ted Cohen of 
New York that there is "healthy services like FullAudio. "You're access- 
debate" in the legal community over ing more music for less money." EMI 
compulsory licenses and whether recently cut a sound-recording rights 
publishing licenses are required deal with FullAudio, making it the first 
upfront in order to launch a sub- major to ink an agreement with a serv- 
scription service. He expects Press- ice outside of MusicNet or Pressplay. 
play, a joint venture controlled by 
Universal Music Group (UMG) and 
Sony Music, to launch in the first half 
of September Isee story, page 10), 

Meanwhile, RealNetworks CEO/ 
MusicNet interim chief executive 
Rob Glaser — who in testimony 
before Congress has called pub- 
lishing rights "the most significant 
potential impediment to launch- 
ing great subscription services" — 
told attendees of the confab, "I 
don't think publishing issues will 
delay the launch of the MusicNet 
service." MusicNet is also set for 
an early-fall debut. 

On the other side of the licensing 
debate stands the National Music 
Publishers' Assn. (NMPA) CEO, The same holds true on the pub- 
Edward P. Murphy. "If [the labels] lishing end. FullAudio president of 
control the repertoire that they want music services James dicker says, 
to initiate a service on, that's up to "The problem with digital is it's not a 
them," he says. "If they want to ini- mechanical and it's not a perform- 
tiate a service on product and music ance — it's something else." 
that's controlled by the publishers In certain cases with FullAudio — 
that we represent, then they need to which has publishing agreements 
negotiate. And they haven't." with EMI and BMG — initial royalties 

paid under its deals are expected to 

'A HAMMER IN ONE HAND' be less than the 7.55 cents per track 

EMI Music Publishing CEO Mar- paid for publishing on the average 
tin Bandier, for one, thinks the cur- CD. On the other hand, because Full- 
rent debate is as much posturing Audio intends to offer tracks for 
as anything. "A lot of it is a negoti- download on a monthly rental basis, 
ating ploy," he says of the situa- the publisher will be paid each time 
tion. "That's consistent with the access to a track is renewed, 
manner in which record labels "We aren't talking about a (down- 
sometimes like to negotiate: with load]," says BMG Music Publishing 
a hammer in one hand." chief Nick Firth. "We're talking 

Yet the chief executive of another about proprietary technology based 

publishing house termed the nego- on a different model." 

tiating tactics of the labels as a Bandier adds, "I think, at the end 

"combative, almost destructive ap- of the day, the deal with FullAudio 

proach. There are some parties that will give a lot of credence to the posi- 

don't want to strike a deal." tion that the music publishers have 

That said, publishers have not taken with respect to what the fair 

been afraid to negotiate with a ham- and equitable value of the creators of 

mer in one hand, either. Music pub- the music and the songwriters is to a 

lishers filed a copyright-infringe- subscription service." 

ment suit against UMG at the end of But while the FullAudio deals with 

last year over an on-demand stream- EMI and BMG indicate that service 

ing service offered briefly through providers and publishers are capable 

Farmclub.com. NMPA's Murphy of finding a feasible framework on 

noted at the time, "None is above the mechanical rates for rented downloads 

others in having some special that don't leave the desktop — thecom- 

authority to engage in unlicensed pany is not allowing users of its service 

use of copyrighted musical works." to transfer music files onto blank 

UMG counters that it was already CDs — that may be the only sign of 

paying royalties to publishers for progress at this point, 

music associated with the service. Some in the digital-music indus- 



Licensing 




try argue that the rights societies' 
positions on licensing are largely 
driven by the desire of each organi- 
zation to protect its royalty streams 
from being collected by other 
groups in new business models. 

When a song is sold as a recording, 
the NMPA's licensing arm — known as 
the Harry Fox Agency — collects the 
royalty. When a song is performed pub- 
licly, as in a concert or radio broadcast 
BMI and ASCAP collect the royalties 
for songwriters and publishers. 

FullAudio is still at odds with BMI 
and ASCAP over whether it has to cut 
separate deals with them, too, in order 
to secure the performance rights. The 
company contends that there is no 
broadcast in a download. 

Representatives for BMI and 
ASCAP counter that there is, in fact, 
a performance royalty to be paid for 
digital downloads. Chris Amenita, 
senior VP of the Enterprises Group 
at ASCAP, says, "We don't distin- 
guish between streaming and down- 
loads, because we deem both are 
public performances in most cases." 

BMG's Firth notes that "perform- 
ing rights are not included in our 
license, and any such service has to 
get performing rights." 

There's the rub — and it gets all the 
more complicated in the arena of 
Webcasting and on-demand stream- 
ing. Webcasters and their trade 
group, the Digital Media Assn. 
(DiMA), have long been at odds with 
songwriters and publishers over what 
the major labels are only now getting 
a taste of — rights societies making 
claims for performance and mechan- 
ical royalties in digital transmissions. 

As DiMA executive director Jon- 
athan Potter argued in a recent inter- 
view with Billboard: "Webcasters 
believe that songwriters need to be 
paid full-value royalty whenever that 
royalty is obligated. But a perform- 
ance is a performance and implicates 
only a performance royalty, and a 
download is a reproduction and impli- 
cates only mechanical royalties." 

On the other hand, Murphy main- 
tains, "If it's a streamed work and it is 
interactive, it has a large capability, or 
probability, of displacing a record sale. 
Therefore we're entitled to a payment." 

EMI's Bandier expresses a similar 
sentiment. "These are all reproduc- 
tion rights," he says. "In addition to 
the performance of the streaming, 
there is also a reproduction aspect 
that needs to be compensated. If 
there is any contention on the part 
of the major record companies, it 
really relates to that. But we feel very 
strongly that this is both a mechan- 
ical and a performance right." 

COMPULSORY LICENSE CALLS 

With publishers now going after 
UMG in court over the Farmclub 
streaming subscription service on 
grounds similar to Universale suit 
against MP3.com, the outcome of 
the suit could result in major rever- 
berations for the economics of 
MusicNet and Pressplay. Both com- 
panies are planning to feature on- 
demand streaming features as part 
of their services. 

Certainly, losing to the publishers 
doesn't pose an attractive proposition 
to the labels if history is any indication. 
When Harry Fox settled its suit against 



MP3.com's streaming locker business, 
publishers cut a deal that allowed them 
to collect more than what they nor- 
mally get for mechanical royalties: 10 
cents per track, plus another quarter 
cent for every temporary "buffer" copy 
made associated with the process of 
streaming a song over the Internet. 

Record companies and digital- 
music service providers, facing 
double dipping on fees from the 
rights societies, are in turn calling 
for regulation of digital-publishing 
licenses and rates. 

"If we are not able to quickly 
resolve these licenses around the 
negotiating table, then I believe it 
will be necessary for Congress and 
the Copyright Office to step in and 
streamline music licensing," Glaser 
told Congress back in May. Whether 
or not such intervention will actu- 
ally take place remains to be seen. 

At Plug.ln, officials from DiMA and 
the Recording Industry Assn. of 



America (R1AA) continued to dance 
around whether a deal is in the works 
for joint support of a proposed bill to 
amend the Digital Millennium Copy- 
right Act The bill would make it eas- 
ier for Webcasters and other Internet 
music firms to do business. In a panel 
on legislation and digital rights, the 
DiMA's Potter and RIAA senior VP of 
government relations/legislative 
counsel Mitch Glazier acknowledged 
talks over "common interests" but 
denied the existence of a deal [Bill- 
board Bulletin, July 19). 

In the meantime, the fall-launch 
target for MusicNet and Pressplay 
draws increasingly closer, with no res- 
olution in sight Pressplay CEO Andy 
Schuon says he is hopeful that pub- 
lishing issues will be resolved, but 
acknowledges that they remain a 
potential roadblock for the time frame 
of the service's launch. The only thing 
that will slow us down is something 
out of our control — like publishing." 



NEWSZ.//VE... 



The European Union (EU) and the U.S. reached a "procedural agree- 
ment" in their dispute over nonpayment of royalties to European 
artists by U.S. retailers and bar and restaurant operators. A World 
Trade Organization (WTO) panel found last year that the U.S. Copy- 
right Act — which exempts most bars, restaurants, and shops from 
paying royalties for the music they play — does not respect the rights 
of musicians, as spelled out in the Trade in Intellectual Property 
Rights agreement. The U.S. government has now agreed to negoti- 
ate a deal with EU representatives to compensate the European 
music industry for lost royalties — with payment amounts to be deter- 
mined by independent arbitrators. Under the agreement, the parties 
have until the end of the U.S. Congressional session, which could 
be as early as October, to reach a deal. GORDON MASSON 

Webcaster Radio Free Virg in (RFV) announced deals July 24 with both 
RioPort and MuchMusic USA (Billboard Bulletin, July 24). Under the 
deal with RioPort — which has digital-distribution deals with all five 
majors — RFV users will be able to purchase RioPort downloads of 
certain tracks and albums they hear on the Webcaster's 40-plus chan- 
nels at the RFV store. Meanwhile, RFV is creating online versions of 
two MuchMusic TV shows: Oven Fresh and Mixtape Masterpiece. 
RFV and MuchMusic are also launching a co-branded player with a 
buy button that links to the RFV store. CAROLYN HORWITZ 

Viacom posted second-quarter net income of $16.7 million, or 1 cent per 
share, compared with a net loss of $495.6 million, or 41 cents per share, 
in the same period last year, when it recorded a $698 million charge from 
its acquisition of CBS Corp. Revenue rose to $5.71 billion from $5.67 
billion over last year on a pro forma basis (which assumes various acqui- 
sitions had occurred Jan. 1, 2000). Its cable networks — including MTV, 
VH1, CMT, and BET — generated revenue of $1.06 billion, compared with 
$993 million a year ago, on a pro forma basis (which assumes the BET 
acquisition had occurred Jan. 1, 2000). MATTHEW benz 

Sony reports that for the first quarter, which ended June 30, its music 
business had operating income of 4.4 billion yen ($36 million), com- 
pared with an operating loss of 5 billion yen ($41 million) in the same 
period a year ago. Sales rose to 147.3 billion yen ($1.19 billion) from 
130.7 billion yen ($1.06 billion). The company cited strength in its 
Japanese operation for the increased sales. The U.S. business, Sony 
Music Entertainment, recorded an unspecified decrease in sales and 
an unspecified operating loss, attributed to the timing of new releas- 
es and the strength of the dollar relative to other currencies. 

MATTHEW BENZ 

Vhraidl Universal reports that Universal Music Group had second- 
quarter earnings before interest, taxes, depreciation, and amortiza- 
tion of 271 million euros ($236.1 million), compared with 232 mil- 
lion euros ($202.1 million) in the same period last year. The company 
does not break out net income or loss for its various business units. 
Revenue was up slightly to 1.54 billion euros ($1.34 billion) from 
1.53 billion euros ($1.33 billion). MATTHEW benz 
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New Book Captures A 
C en tu ry O f Great Pop 



Coming in August from Billboard Books/YVatson-Guptill is Popular Song: 
Soundtrack oi the Century by Alan Lewens, an essential new book that 
chronicles the finest work in pop music. 

Popular Song is a lavishly illustrated celebration of the greatest songs of the 
20th century, highlighting works by legendary songwriters and performers 
such as George Gershwin. Irving Berlin. Richard Rodgers, Cole Porter, John 
Lennon, Carole King, Elton John, Stevie Wonder, Bob Dylan, and many 
others. The book also celebrates the producers, publishers, and arrangers 
who helped immortalize these great works. From the golden age of song to 
ragtime and hillbilly, blues and funk, rock'n'roll, punk, and rap, Popular Song 
presents the most influential sounds of the century. 

Popular Song is also the companion publication to an eight-part television 
series with the same name to be aired on the Bravo cable network. The 
series debuts Aug. 12 with three episodes, to be followed by an episode 
each evening from Aug. 13-17. 

Lewens has interviewed some of entertainment's biggest names and has 
been producing television arts programs on jazz, rock, blues, opera, and 
country for more than 20 years. Recently, he earned an Emmy nomination 
for a Nat King Cote program and directed three of the six programs in the 
Naked Hollywood series. 

Also new from Watson-Guptill this summer is The Beat: Go-Go's Fusion of 
Funk & Hip Hop by Kip Lomell and Charles C. Stephenson Jr. The Beat is 
the first book to explore the musical, social, and cultural phenomenon of 
go-go music, which is dosely related to funk and hip-hop. The authors 
chronicle the genre's development and ongoing popularity, focusing on 
many of its key figures and institutions. 

Both titles are available wherever books are sold. For author interviews 
contact Lee Wiggins at 646-654-5455 or email lwiggins@watsonguptill.com. 
For general information, visit www.watson guptill.com. 
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p c o m i n g 

Billboard/BET RSB Hip/Hop Conference & Awards 

New York Hilton • New York City • Aug. 28-30, 2001 

Billboard/ Airplay Monitor Radio Seminar & Awards 

Eden Roc Resort • Miami Beach • Oct 4-6, 2001 
Billboard Music Video Conference & Awards 
Beverly Hilton • Los Angeles ■ Oct 3 1 - Nov 2. 2001 
Billboard Latin Music Conference & Awards 

Miami • May 2002 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 
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COMING MONDAY: London-by way of-Texas 
newcomer Shea Seger is turning heads with 
her RCA debut. The May Street Project, and the 

videoclip for the track "Clutch." The Billboard 
review will appear exclusively on Billboard.com. 

Also reviewed online this week: Precious Blood, 
the new album from Ghosts and Vodka (on 
Sixgunlover): Ascension from rapper Pep Love 
(Hieroglyphics): and live performances by Nell 
Diamond and James Taylor. 

News contact: Jonathan Cohen • jacohen istoillboard.com 
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Billboard Music Group events & happenings 



personnel 

DIRECTIONS 



Frederic Fcnucci has joined 
the Billboard Music Group as 
advertising account manager 
for Billboard. Based in the 
magazine's London office, Fenucci will 
manage sales for the Northern European 
and U.K. territories. 

Fenucci is a seasoned sales pro with 
more than 10 years of experience 
working for major European media and 
entertainment companies. Most recently, 
Fenucci worked for Variety Inc., handling 
international advertising sales for Variety, 
Daily Variety (Gotham and Lot Angeles 
editions), eVariety, and International Film Guide. 

He has also held positions at Kays Publishing, Consolidated 
Television Distribution, and Senator Film International, where he 
worked as a marketing executive. Fenucci is a graduate of 
Southampton University, where he obtained a B.A. with honors in 
English. He also speaks fluent Italian, French and German. 

Fenucci reports to Gene Smith, associate publisher- international 
sales, and Irwin Kornfeld, associate publisher, worldwide sales and 
VP of Billboard Music Group. 
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The 2001 Billboard Century Award honoree John Mel- 
lencamp is joined onstage by Kid Rock for a sponta- 
neous duet of Mellencamp's 1983 top 10 hit "Pink 
Houses" at Tiger Jam IV. The event, a fund-raiser for 
the Tiger Woods Foundation — which raises money for 
various children's charities — roused up more than $1 
million at the recent benefit concert at Mandalay Bay 
in Las Vegas. 
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Bowling for Dollars. Stevie Wonder arid Bonnie Rairt were 
among those recently inducted into the Hollywood Bowl Hall 
of Fame. The ceremony kicked oh the opening of the Bowl's 
80th season and benefited Music Matters, the children's edu- 
cation program of the Los Angeles Philharmonic Assn. The 
honorees are pictured here with presenter Smokey Robinson. 




Time Out: Scott Borchetta 




He may spend his weekdays in 
the music industry rat race, 
but on weekends, Scott 
Borchetta prefers a race track. 
The senior executive of promo- 
tion and artist development at 
DreamWorks Records' Nashville 
division is a professional driver 
in a NASCAR weekly racing 
series at the Nash- 
ville Speedway — 
former home of 
country music's 
Fan Fair. He races 
20 times per year 
in the super truck 
division, driving something he 
describes as "basically a stock car 
with a truck body." 

Now in his third season, 
Borchetta scored his first win 
this year and has raced to several 
second-place finishes. He admits 
that it's sometimes hard to bal- 
ance the workaholic life of a pro- 
motion executive with his "full- 
fledged addiction" to NASCAR. 
With most of the races on Satur- 
days, there have been times he 
has flown back from a business 
trip on the red eye and gone 




straight to the track. 

Despite sponsorships — includ- 
ing one from Nashville country 
station WSIX — Borchetta jokes 
that one of the "rules" of racing 
is that money flows only one 
way — out. "Just for me and my 
six-person crew to show up and 
do tires and fuel is about $1,000" 
per race, he says. 

Racing is not only 
an expensive 
sport — it's a danger- 
ous one, with speeds 
in excess of 130 
miles per hour. 
Borchetta says, laughing. "I've 
tried to knock the wall down a 
couple of times. I've been very 
fortunate not to have had a seri- 
ous injury." 

For the sake of his record 
career, however, he's not plan- 
ning to move up to a bigger 
track with higher speeds. "I can't 
go to IDreamWorks Nashville 
principal executive! James 
Stroud with my arm in a sling 
and try to justify that." 

PHYLLIS STARK 
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Hats Off: 

I Records founder and 40- 
year music industry veteran 
Clive Davis was among 
those bestowed an honorary 
doctorate degree this year at 
Five Towns College in Dix 
Hills, N.Y. Davis, who deliv- 
ered the commencement ad- 
dress, was deemed a Doctor 
of Music for serving as a role 
model and excelling in artis- 
tic and professional achieve- 
ments and public service. 
Davis was nominated for the 




award by Leslie Croup chair- 
man Cy Leslie, founder of 
Pickwick International, for- 
mer president of CBS Video 
Enterprises, and founder and 
former chairman of MGM/UA 
Home Entertainment. Pic- 
tured, from left, are Stanley 
Cohen, president of Five 
Towns College of Music; 
Ervin Drake, vice chairman 
of the Songwriters Hall of 
Fame and an artist in resi- 
dence at Five Towns; writer 
Budd Schulberg, an hon- 
orary doctor of letters; 
Davis; and Leslie. 
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Across 

1 ~Star Wars" role 
5 Hydroelectric 
power source 
B Place (or a mansion 

14 Like ELO's woman 

15 Thalia's label home 

16 "Come On Over" 
woman 

, 17 Hit r . J. :i i.;.-- 

sias's boy 

19 Famed America's 
Cup captain 

20 Madonna song and 
movie ot 1987 

22 Jazzy Parker 

25 "Uh-huh* 

26 Ending tor many 
languages 

27 Wednesday 

28 "I compare you 

kiss tiom a 

rose...' (Seal line) 

31 Eponymous coun- 
try album of 1988 

34" a Song Go 

out ot My Heart" 

36 Tti-j Tu-tl-s 
Any Wonder 

38 Tupelo wonder 

42 Chart-topper ot 
' summer 1999 

45 Jazz outtit 
Gyra 

46 Horne ot plenty ot 
talent 

47 Bad Company 's 
"Shooting " 

48 She was bom in 
Gweedore, County 
Donegal 

50 Establishment 
where uptempo 
muse es played 

52 Bambi's aunt 

53 250, to Ancient 
Romans 

56 Ambulance worker, 
1 tor short 

i 58 Wind & Fire 

The solution to 
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n Ttx 
Hi Co 



65 Movie whose 
theme was sung by 
Christopher Cross 

66 Los del Ftio's claim 
to tame 

70 "Band on the Run" 
ballad "let It" 

71 Mrs , in France 

72 "All We Gotlz Us" 
rappers 

73 Dan 

74 Last word in a 
Bach man-Turner 
Overdnve title 

75 Chnstmas carol 

Down 

1 Neighbor of Isr 

2 Little „ ("Loco- 
motion" singer) 

3 Rocky • 

4 " have to do 

now,. " (George 
Mchael line from 
freedom") 

5 Kind ot tape 

6 "Cornflake Girl" girl 

7 Song Cliff Clavin 
once sang to Diane 
Chambers 

81970s hit subtitled 
"The Mil Colada 

9 Second word of a 
Bob Martey title 

10 Astronaut dnnk 

11 Euryrhmics name 

12 Layers , as of a 
wedding cake 

13 Country rocker 
Steve 

18 "Cat on Tin 

Roof* 

21 The Carpenters' 

" Each Other" 

22 Sends a fan letter 
maybe 

this week's puzzle can be 



241970s hit " 

Van" 

29 Jelly Roll Mortons 
• Weir 

30 Gentle _ 

32 Hank Williams' "I'll 

Bachelor Til I 

Die" 

33 "__ fair m love 

and war" 
35 Lose steam 
37" Got a Feeling 

(Beatles tune) 

39 Ballot marker 

40 Nu Shooz hit " 

Wait" 

41 Vaunted vocalrst 
Vaughan 

43 4 _ Blondes 

44 Duran Durans 
"Election " 

49 Like tne Billboard 

Music Awards 
51 Prefix with physical 

53 Cherrystone and 
longneck 

54 Proofreading mart 

55 Amount ot petrol 
57 He plays by sense 

ot smell 
59 Junior popster 
Carter 

61 Old Brown ' 

(another Beatles 
tune) 

62 Break in activity 

63 Eminem's "My 

Is" 

64 His debut album 
was 1987 s 
"Rhyme Pays'' 

67 'Music for Air- 
ports" man 

68 Bill the Science Guy 

69 Rose that may not 
smell sweet? 



found on page 66 



By Mark Paris! 



www. offthetnark, corn 
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www.blllboard.com 



BILLBOARD AUGUST 4. 2001 



THE BEST MUSIC 

FROM TODAY'S 



JOSHUA BELL 

ANDREA 
BOCELLI 

SARAH 
BRIGHTMAN 

CHARLOTTE 
CHURCH 

RENEE FLEMING 

YO YO MA 

WYNTON 
MARSALIS 

EDGAR MEYER 

MARK O'CONNOR 



ANDREA BOCELLI, SARAH BRIGHTMAN. 
CHARLOTTE CHURCH. YO YO MA. LUCIANO PAVAROTTI 

AND MANY MORE! 




THE BEST MUSIC FROM TODAY'S 

CLASSICAL SUPERSTARS 



MUSIC FROM THE HIT MOVIES: 



LUCIANO 
PAVAROTTI 

ANDRE RIEU 

GIL SHAHAM 

H THE BOSTON 
POPS 

ORCHESTRA 

THE THREE 
TENORS 

RUSSELL 
WATSON 

JOHN WILLIAMS 



STAR WARS™: EPISODE 1 THE PHANTOM MENACE " 
GLADIATOR • TITANIC • BRAVEHEART 
CROUCHING TIGER, HIDDEN DRAGON 



IN STORES TUESDAY, AUGUST 28 

www.classicalhitsmusic.com 

* and "Sory Olasatcar are trademark! of Sjt.y Con ''<■''-■ "0 2001 Sony Muwc Enttttamment Inc 



